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The  daily  feature  section  of  The  Orange  County  Register  "isn't 
what  it  is  just  because  it  has  a  pretty  face;  the  contents  are  even 
stronger  than  the  graphics." 

These  were  the  comments  of  Lou  Schwarz,  president  of  the 
Los  Angeles  Times  Syndicate  and  a  judge^of  the  recent  JCPenney- 
University  of  Missouri  feature  awards,  where  the  Register  won 
second-place  honors. 

If  you  want  to  see  and  believe  for  yourself,  write  to  us.  We'll 
send  you  a  copy. 
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A  Division  of  Freedom  NewspaiKTs,  Inc.  Orange  County,  California  92711 
Refjresentc’cl  nationally  by  CWO^vO,  Inc.;  Carculation  500,98.5  Daily,  .540,427  Sunday 
Source:  ABC  I’ublisher's  Statement,"4231/86 


When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  it’s  an  invest¬ 
ment.  GCN  evolves  around  a  dynamic 
suburban  market  of  over  369,000 
households  in  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Will  and  DuPage  Coun¬ 
ties  boast  an  effective  buying  income 
of  $35,612  per  household. 

it’s  no  roll  of  the  dice  when  you  use 
GCN  to  buy  this  upscale  community, 
1984  Sales  and  Marketing  Manage¬ 
ment  statistics  indicate  the  “Market 
Apart”  expended  $5.22  billion  in  retail 
sales  annually.  This  reflects  a  114% 
growth  since  1973. 

in  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,”  reaching 
households  not  reached  by  the  Chi¬ 
cago  Tribune  and  the  Chicago  Sun- 
Times.  To  complete  your  Chicago 
buy,  you  need  GCN.  Call  now  and 
watch  your  fortunes  begin  to  im¬ 
prove! 
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“A  MARKET  APART” 


GREATER 

CHICAGO 

NEWSPAPERS 


THE  BEACON-NEWS 
Aurora,  IL 
(312)844-5858 


THE  HERALD-NEWS 
Joliot,  IL 
(815)  729-8137 


THE  COURIER  NEWS 
EHlin.  IL 
(312)  888-7790 


DAILY  JOURNAL 
WllMteil,IL 
(312)  231-7971 


THE  NEWS-SUN 
Waukogon,  IL 
(312)  338-7000 


4i  CopIa[  Meuispopts 


Represented  Nationally  By  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


CORPORATION 


CORPORATE  HEADQUARTERS: 

251II  GLENDALE  AVENUE, 

DETROIT.  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND  •  CORINTH 
DALLAS  •  DENVER  •  DETROIT  •  GLASGOW 
GRAND  RAPIDS  -HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY  •  LANCASTER 
LOS  ANGELES  •  MIAMI  •  MINNEAPOUS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 


With  every  shipment  of  Flint  ink,  you  receive  benefits  of  a  quality  produrt  and 
the  expertise  that  stands  behind  it. 

Quality  plus  is  consistency  batch  after  batch  as  a  result  of  extensive  production 
quality  control. 

Quality  plus  is  on-site  assistance  by  experienced  field  service  technicians. 

Quality  plus  is  the  latest  in  R  &  D  technology. 

Quality  plus  is  prompt,  on  time  delivery.  All  of  this  is  in  addition  to  vivid  colors 
and  strong,  solid  blacks. 

Ink  that  lays  better,  sets  better  and  looks  better.  At  Flint,  we  give  you  more  than 
quality  ink.  We  give  you  quality  plus. 

Flint  ink  makes  you  look  good. 

•  AN  PA/RI  Booth  3425 
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JUNE 

3>6 — Suburban  Newspapers  of  America,  Annual  Convention,  Royal 
Orleans  Hotel,  New  Orleans. 

4-6— New  York  Newspapers  Advertising  &  Marketing  Executives,  Spring 
Meeting,  Sheraton  Canandaigua  Inn,  Canandaigua. 

4- 7— Catholic  Press  Association,  75th  Anniversary  Convention,  Hyatt 

Regency  Columbus,  Columbus,  Ohio. 

5- 7 — Wisconsin  Newspaper  Association,  Annual  Meeting,  Radlsson 

Hotel,  Lacrosse. 

11- 14 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island  Hilton, 

Jekyll  Island. 

12- 14— Mississippi  Press  Association,  Convention,  Biloxi  Hilton. 

12-15— Oklahoma  Press  Association,  Summer  Conference,  Lake  Texoma 

State  Lodge,  Kingston,  Okla. 

13 — The  Cost  of  Libel  Conference:  Economic  Policy  Implications,  Gannett 
Center  for  Media  Studies  and  Center  for  Telecommunications  and 
Information  Studies,  Columbia  University,  New  York. 

19-21— Florida  Press  Association,  Annual  Convention,  Sarasota. 

19- 21— Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell. 

20- 22 — Advanc^  Economics  Conference  for  Journalists,  Co-sponsored  by 

the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Harrison  Conference  Center,  Glen  Cove,  N.Y. 

21- 25— American  Newspaper  Publishers  Association,  Operations  Manage¬ 

ment  Conference  and  Exposition,  Georgia  World  Conference  and 
Exposition,  Georgia  World  Congress  Center,  Atlanta. 

22- 25 — Newspaper  Personnel  Relations  Association,  Annual  Conference, 

Marriott  Mark  Resort,  Vail,  Colo. 

22- 26 — Association  of  Newspaper  Classified  Advertising  Managers,  Drake 

Hotel,  Chicago. 

23- 25 — NENAEA,  Summer  Convention,  Red  Jacket  Inn,  North  Conway,  N.H. 

24- 28 — National  Association  of  Advertising  Publishers,  Hyatt  Regency  Hotel, 

Chicago. 

26-28 — Tennessee  Press  Association,  Summer  Convention,  Johnson  City. 
26-29— Investigative  Reporters  and  Editors,  National  Conference,  A  Jour¬ 
nalist's  Guide  to  Documents  and  Techniques,  Portland  Marriott, 
Portland,  Oregon. 

29-7/2 — International  Circulation  Managers  Association,  Conference,  Westin 
Hotel,  Seattle. 


JULY 

8-13 — National  Press  Photographers  Association,  Annual  Convention  and 
Education  Days,  MGM  Grand  Hotel,  Reno. 

10- 12— Arkansas  Press  Association,  Summer  Convention,  Hot  Springs. 

11- 12— Virginia  Press  Association,  Annual  Meeting,  Virginia  Beach. 
15-17— Wisconsin  Newspaper  Association,  Summer  Meeting,  Lake  Lawn 

Lodge. 

17-19— News  Mix  '86,  Northwest  Newspaper  Gathering  &  Trade  Fair,  Coeur 
d'Alene  Resort,  Idaho. 

17-19 — Joint  Summer  Conference:  Pennsylvania  Newspaper  Publishers' 
Association,  Joint  Summer  Conference,  Sheraton  Lakeview,  Mor¬ 
gantown,  W.  Va. 


SeminarsIWorkshopsIClinics 

JUNE 

1-4— SNPA  Foundation,  Financial  Planning,  Forecasting  and  Budgeting, 
Lexington  (Ky.)  Herald  Leader. 

4-5— NENA  Participatory  Management  Training  Seminar,  Marriott  Hotel, 
Worchester,  Mass. 

8-13 — American  Press  Institute,  Newsroom  Administration,  Reston  Va. 
13-15— Inland  Daily  Press  Association,  Photography  for  Smaller  Paper, 
Hilton  Hotel,  Indianapolis. 

15-16— SNPA  Foundation,  Newsroom  Management  Seminar,  Greensboro 
(N.C.)  News  Record. 

15-20— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 
22-27 — American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 


Vol.  119,  No.  21,  May  24, 1986:  Editor  &  Publisher,  The  Fourth  Estate  (ISSNd013-094X)  is 
published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street.,  New  York,  N.Y.  10011.  Cable  address  “Edpub,  New  York.' Second  class 
postage  paid  at  New  Yorir,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co.. 
East  Stroudsburg.  Pa.  t830t .  Titles  patented  and  registered  and  contents  copyrighted  1986 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  1 1  West  1 9th 
Street.  New  York,  N.Y.  10011 


About  Awards 


William  Allen  White  winner.  The  first  place  winners  of 
the  1986  Editorial  Excellence  Contest  sponsored  by  the 
William  Allen  White  Foundation  at  the  University  of 
Kansas  and  the  Inland  Daily  Press  Association  were: 

Defiance  (Ohio)  Crescent-News,  sweepstakes  winner 
and  best  in  its  class,  10,000  to  25,000  circulation  category. 

Fort  Wayne  Journal-Gazette,  best  in  over  50,000  categ¬ 
ory. 

Salina  (Kan.)  Journal,  25,001  to  50,000  category. 

Indiana  Daily  Student,  Bloomington,  Ind.,  under  10,000 
circulation  category. 

K.C.  Star  writer  honored.  Bill  Norton,  a  magazine  wri¬ 
ter  for  the  Kansas  City  Star,  won  the  26th  annual  Ball  State 
University  National  Journalism  Writing  Award  for  his 
two-part  story  about  the  1983  murder  trial  of  Emporia, 
Kans.,  minister  Thomas  Bird. 

Canadian  tourism  winner.  The  Brockville  (Ont.)  Recorder 
and  Times  was  chosen  best  newspaper  by  the  Tourism 
Industry  Association  of  Canada.  The  award  is  for  doing 
the  best  job  of  promoting  tourism  in  Canada. 
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The  Denver  Post  has  a 
straightforward  story  about 
its  circulation  gains. 


Any  way  you  look  at  it,  our  cir¬ 
culation  figures  say  the  same  thing. 


The  Post’s  journalistic  leadership  was  recently 
recognized  with  our  fourth  Pulitzer  Prize,  the  1986  Prize  for 
Public  Service. 

And  we’ve  improved  our  products  to  go  right  along 
with  our  high  journalistic  standards.  Recently,  we  introduced 
BusinessMonday,  SportsToday,  the  Saturday  section,  and 
Wheels. 

We’ve  gained  our  leading  edge  by  delivering  what 
Denver  wants — insightful  stories  packed  in  attractive, 
convenient  sections. 

So  take  another  look  at  the  leading  paper  with  the  best 
upward  trend  in  town — The  Denver  Post. 


Up,  up,  up,  again.  The  most  recent 
March,  1986  ABC  FAS-FAX  shows 
The  Sunday  Denver  Post  circulation  soaring — 
topping  last  year’s  numbers  by  67,005,  an  increase 
of  more  than  19%.  Our  daily  circulation,  year  over 
year,  has  increased  by  5,236  copies,up  2.4%. 

That  shouldn’t  be  a  big  surprise.  We’ve  worked 
hard  at  building  this  upward  momentum.  And  we’re 
committed  to  keeping  it  moving  forward. 

You’ll  get  more  power  from  your  advertising  dollars  in 
the  Post 

Sometimes  bigger  is  better.  A  larger  circulation  means 
more  response  from  every  ad  you  place  in  The  Denver  Post. 
So  no  matter  what  your  product  or  service,  the  Post  is  one  of 
the  smartest,  most  cost-effective  media  buys  you  can  make. 

Many  advertisers  have  already  come  to  that  conclusion. 
The  Post  has  a  2%  share  of  market  increase.  And  that’s 
just  for  the  first  quarter  of 1986  over  the  same  period  last  year. 


Prize- winning  journalism  and  exciting  new  sections. 


Sunday  Circulation 

The  Denver  Post  412,102 

The  Rocky  Mountain  News  378,133 

Denver  Post  Circulation  Gains  (3/85  to  3/86) 

Daily  +  5,236 

Sunday  +  67,005 


Sources: 

ABC  FAS-FAX.  3/31/86 

Media  Records,  first  quarter  1985  and  1986 


There’S  More 


Lx  The  R)st 


Winner  of  the  prestigious  1986  Pulitzer  Prize  for  Public  Service 


’We  9ot  a  |o+  of  service  out  of  this  press 
and  vie  thinK  you  will  too." 

Buying 

Or 

Selling... 

the  Classified  Pages  of  EDITOR  &  PUB¬ 
LISHER,  where  thousands  of  newspaper 
people  get  together  every  week,  can 
be  your  people-to-people  meeting  place 
too. 

Rates  and  order  form  in  Classified  sec¬ 
tion.  All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St.,  New  York, 
N.Y.  10011,  212  675-4380. 

When  you  need  Classified, 
we're  here — every  week! 
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Los  Angeles  Times-Washington  Post  News  Service . 9 
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Morris  Publishing  System . 37E 
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Stauffer  Media  Systems,  Inc . 48E 

System  Integrators,  Inc . 47E 

Taft  Equipment  Sales  Company  (TKS) . 45E 

United  Feature  Syndicate . 29,33 

Vu/Text  Information  Services,  Inc . 53E 

Web  Press  Corp . 56E 
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Quality  and  commitment: 
The  best  in  writing. 


“I’m  sort  of  the  back  roads  person 
for  the  AP,”  says  Special 
Correspondent  Jules  Loh.  “I  have 
been  to  every  state,  not  as  a  tourist 
but  as  a  reporter,  talking  to  the 
people.  And  I’m  forever  discovering 
something  about  this  country  that  I 
didn't  know  before.” 

The  Associated  Press  is  a  news 
organization  that  doesn’t  have  a 
star  system,  but  Jules  Loh  stands 
out.  His  stories,  focused  on  the 
everyday  lives  of  Americans,  often 
show  the  extraordinary  side  of 
ordinary  people.  His  well-crafted 
pieces  have  been  spotlighted  in 


almost  every  newspaper  in  the 
country  and  have  made  his  name 
one  of  AP’s  most  familiar  bylines. 

Loh  is  a  product  of  AP.  He  came 
up  through  the  bureau  system, 
starting  28  years  ago  in  Louisville, 
filing  the  wire.  He’s  spent  his  career 
taking  on  all  kinds  of  news  and 
features  assignments,  routine  and 
special,  to  serve  the  needs  of  the 
thousands  of  member  newspapers 
and  broadcasters  who  own  AP. 

Like  him,  the  2,850  people  who 


staff  AP’s  219  offices  around  the 
world  are  dedicated  to  giving  these 
members  the  highest  quality  service 
in  the  news  industry  —  a  goal  that 
is  a  continuing  commitment  by 
everyone  in  AP. 

“Quality  is  not  something  I 
specifically  think  about  every  time  I 
go  to  work  in  the  morning,”  says 
Loh.  “But  when  you’re  working  with 
people  who  have  a  commitment  to 
excellence  and  to  quality,  the  quality 
comes  out.” 


Associated  Press 

"  Quality  Commitment. 


Jules  Loh  (left)  talks  with  Teddy  Hayes  in  Sasabe,  Ariz. 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F Progress,  intelligentiy  planned. 
w  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchange  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  y^rs  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  objectr  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
false  systems  and  false  principles  of 
government  and  enable  him  to  be 
free.”  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  cmsade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— TTrc  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
tme  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  Bell 
and  a  growing  family  of  new,  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
listThese  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

PACIFICgj  TELESIS. 

Group 

Pacific  Bell  Nevada  Bell  Pacific  Telesis  International 
PacTel  Mobile  Companies  PacTel  Publishing 
PacTel  Communications  Systems  PacTel  Properties 
PacTel  Finance  PacTel  InfoSystems  PacTel  Spectrum  Services 
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THE  fourth  estate 

Robert  U.  Brown,  PrMident  James  Wright  Brown 

Ferdinand  C.  Taubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 

LeVs  sell  advertising 

One  of  the  pleasant  surprises  of  the  recent  meeting  of  the  Amer¬ 
ican  Newspaper  Publishers  Association  in  San  Francisco  was  an 
address  by  an  important  advertising  agency  director  who  didn’t  find 
fault  with  newspaper  sales  practices,  didn’t  carp  about  things  news¬ 
papers  should  be  doing  but  do  not,  and  was  mainly  complimentary 
about  newspapers  with  good  wishes  for  their  future.  He  ac¬ 
knowledged  “we  have  some  problems,”  one  of  them  being  the  local- 
national  rate  differential,  but  he  said  they  could  be  solved  by  working 
together. 

Mainly,  Louis  T.  Hagopian,  chairman  of  N.W.Ayer,  Inc.,  and 
chairman  of  the  4-As,  was  complimentary  about  newspapers. 

“Television  can  deliver  an  audience,  large  numbers  of  faceless 
families  that  pay  rapt  or  no  attention  to  the  program  and  tax  our  wits 
lest  they  zap  the  commercials.  But  there’s  nothing  on  the  air  that  can 
match  the  give  and  take,  the  smiles,  the  anger,  the  pauses,  the 
attention  and  even  the  love  that  exists  between  an  individual  human 
being  and  his  or  her  daily  newspaper.  We  have  to  reach  people  as 
intelligent  people,  not  as  ciphers.  You  can  do  this.” 

There  is  a  constant  effort  to  improve  the  editorial  product,  he  said, 
and  “while  they  may  hate  to  hear  it,  it  is  the  editors,  deskmen  and 
reporters  who  sell  your  national  advertising.”  As  another  speaker 
said,  if  newspapers  don’t  have  readership  they  have  nothing  to  sell. 

Mr.  Hagopian’s  main  appeal  was  for  help  fi*om  newspapers  in 
promoting  the  4-A  programs:  the  traditional  one  aimed  at  the  general 
public  trying  to  win  respect  for  advertising  and  its  role  in  the  eco¬ 
nomic  process;  but  especially  the  new  program  aimed  at  top  manage¬ 
ment  where  advertising  is  little  understood.  Except  in  the  packaged 
goods  companies,  most  companies  give  advertising  agencies  little 
house  room  in  the  executive  suit  and  relegate  the  chore  to  middle 
management,  he  said. 

This  is  a  bread-and-butter  cause  for  agencies,  he  admitted.  If  top 
management  understands  and  appreciates  advertising  there  will  be 
fewer  disruptions  in  the  agency-client  relationship. 

He  should  have  said  it  is  a  bread-and-butter  cause  for  newspapers 
also.  Reporting  for  the  sub-committee  on  promotion  for  the  “Future 
of  Advertising  Project”  (E&P,  April  3,  page  8),  James  Hoge,  pub¬ 
lisher  of  the  New  York  News,  told  an  earlier  ANPA  session  there  are 
three  sharply  defined  target  audiences  for  newspaper  promotion 
efforts:  decision  makers  in  ad  agencies  who  affect  policy  and  influence 
media  choices;  senior  executives  at  client  advertisers  who  set  policy; 
and  implementors  at  agencies  and  clients  such  as  media  planners, 
creative  directors  and  brand  managers. 

So  it  is  evident  that  high  level  newspaper  promotion  planners  think 
alike  with  Mr.  Hagopian  and  his  associates  in  the  American  Associa¬ 
tion  of  Advertising  Agencies.  It  is  in  the  self-interest  of  newspapers 
to  do  as  Mr.  Hoge’s  committee  suggests  and  at  the  same  time  cooper¬ 
ate  with  the  4-A  program. 

All  of  this  effort  could  be  a  part  of  the  overall  nationwide  public 
relations  campaign  to  promote  newspapers  which  was  suggested  by 
Mr.  Hoge’s  committee.  If  he  and  his  committee  can  get  editors  and 
publishers  to  cooperate  on  a  program  of  this  kind,  a  miracle  will  have 
been  accomplished. 
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Letters  to  the  Editor 


Says  Yellow  Pages  do  not  compete  for  ads  with  newspapers 


It  was  with  great  disappointment 
that  we  read  “Meeting  the  Yellow 
Pages  Challenge”  in  the  April  19  issue 
of  your  publication.  We  in  the  Yellow 
Pages  industry  believe  that  our 
medium  and  the  newspaper  medium 
generally  are  complementary.  In  fact, 
we  currently  have  underway  an  inde¬ 
pendent  research  project  that 
addresses  this  and  other  issues,  and 
we  believe  will  bear  out  our  conten¬ 
tion. 

As  you  know,  newspaper  and  Yel¬ 
low  Pages  advertising  are  very  differ¬ 
ent  in  nature.  Through  creative  adver¬ 
tising  in  newspapers,  advertisers  seek 
to  establish  awareness  and  demand 
for  their  goods  and  services  while, 
through  the  Yellow  Pages,  they  take 
advantage  of  directional  advertising 
that  will  channel  customers  to  their 
places  of  business.  Advertisers  need 
to  take  advantage  of  both  creative  and 
directional  advertising  if  they  are  to 
maximize  their  sales.  To  suggest  that 
they  collectively  decrease  their  Yel¬ 
low  Pages  advertising  and  increase 
their  newspaper  ad  budgets  is  to  put 
their  best  interest  aside. 

While  we  understand  that  Editor  & 
Publisher  is  a  trade  publication  pro¬ 
duced  primarily  for  an  audience  of 
people  in  the  newspaper  business, 
surely  a  sense  of  fairness  should  be 
evident. 

We  draw  to  your  attention,  for 
example,  the  following  arguments 
presented  in  the  April  19  article  and 
ask  whether  they  don’t  pertain  as  well 
to  the  newspaper  industry: 

•  In  large  cities  there  are  sometimes 
10  to  15  Yellow  Pages,  which  means 
10  to  15  different  ad  inserts.  (Are 
there  not  many  more  daily  and  weekly 
newspapers  in  large  cities  and  does 
that  mean  that  each  advertiser  uses 
them  all? 

•  They  (advertisers)  do  not  know 
how  much  space  to  buy  —  there  is  no 
second  opinion  to  consult.  (How  do 
they  know  how  much  space  to  buy  in 
newspapers?  Where  do  they  find  their 
second  opinions  for  that  decision?) 

•  A  smaller  ad,  with  cleaner  copy 
and  a  thicker  border  can  be  just  as 
effective  as  a  larger  ad  with  color.  (Is 
this  also  not  true  of  ads  in  the  newspa¬ 
per  medium?) 

•  Yellow  Pages  advertising  also 
prohibits  exaggerated  claims  or  com¬ 
paratives,  such  as  “We’re  the  best.” 
(What  stance  do  newspapers  gener¬ 
ally  take  on  the  issue  of  exaggerated 
or  false  claims?) 
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In  addition  to  these  broad-brush 
contentions  that  apply  equally  to  the 
newspaper  industry,  the  April  19  arti¬ 
cle  contains  factual  errors  and  mis¬ 
leading  information. 

The  article  makes  repeated  refer¬ 
ences  to  “the  phone  company,”  mis¬ 
leading  readers  to  believe  that  all 
Yellow  Pages  directories  are  pub¬ 
lished  by  the  Bell  operating 
companies  —  and  this  also  is  not 
true. 

As  a  final  example  of  the  many 
weaknesses  in  the  article,  we  note 
that  it  quotes  Steve  Wasser  as  saying 
that  “well-educated,  successful  peo¬ 
ple  in  the  advertising  business  have 
no  knowledge  of  the  Yellow  Pages. 
Nobody  really  understands  how  the 
Yellow  Pages  are  laid  out  or  how  they 
work.”  Quoting  information  that  is  so 
blatantly  incorrect  cannot  serve  your 
readers  well. 

We  at  the  Association  firmly 
believe  that  the  Yellow  Pages  and 
newspaper  media  are  complementary 
in  nature.  Later  this  year  we  expect  to 
release  information  that  documents 
this  contention  for  advertisers. 

Edward  G.  Blackman 

(Blackman  is  executive  director, 
American  Association  of  Yellow  Pages 
Publishers.) 


Editor’s  note:  While  researching  the 
above  mentioned  article,  E&P  placed 
phone  calls  to  NYNEX  and  Donnelly 
Sales  Representatives  in  New  York, 
which  E&P  was  told  handles  Yellow 
Pages  sales  for  NYNEX.  No  one  at 
either  organization  returned  phone 
messages. 

In  addition,  E&P  called  the  New 
York  office  of  the  National  Yellow 
Pages  Service  Association  and  was 
referred  to  Fred  Smykia  in  Troy, 
Michigan,  who,  E&P  was  told,  is  the 
NYPSA  spokesman  and  executive 
director.  Mr.  Smykia  did  not  return 
phone  messages  left  at  his  office. 

While  Mr.  Blackman  takes  conten¬ 
tion  with  the  quote  from  Steve  Wasser 
about  the  lack  of  information  agency 
people  have  about  the  Yellow  Pages, 
E&P  recently  received  a  press  release 
from  NYPSA  that  discussed  a  recent 
NYSPA  Advisory  Council  meeting  in 
which  the  council  determined  that  the 
“National  Yellow  Pages  must  attain 
greater  exposure  as  a  viable,  alterna¬ 
tive  media  consideration.” 

Further,  Mr.  Blackman  seems  to  be 
of  the  impression  that  E&P  has  deter¬ 
mined  that  newspapers  and  the  Yellow 
Pages  are  adversaries.  E&P  makes  no 
judgments.  What  appeared  in  the 
April  19  issue  was  a  news  story  in 
which  other  people  were  quoted  and 
their  opinions  expressed. 


from 

LAT-WP... 

“Since  the  dawn  of  history  we  have 
had  experts.  They  have  often  been 
mistaken,  if  not  usually.” 


fack  Smith 

Los  Angeles  Times  columnist 


Thrice  weekly  in  the 

Los  Angeles  Times-Washington  Post  News  Service 
1150  15th  St.  NW  Washington,  DC  20071 
(202)  334-6173 


Which  of  Amenca’s 
I  ten  largest  States  has 
the  highest  average 
net  household  income? 


1.  California 

2.  New  York 

3.  Texas 

4.  Pennsylvania 

5.  Illinois 


6.  Florida 

7.  Ohio 

8.  Michigan 

9.  New  Jersey 

10.  North  Carolina 


Surprised?  Don’t  be.  New  Jersey  has  one  of  the 
strongest  and  most  diversified  economies  in  America- 
a  new  corporate  economy  that  has  produced  one  of 
the  highest  standards  of  living  in  the  Country. 

New  Jersey  contains  the  highest  concentration  of 
scientists  and  engineers  in  America.  Two  thirds  of 
its  hundred  largest  employers  are  members  of  the 
Fortune  1000.  Their  names  include  some  of  the 
biggest  communications,  pharmaceutical,  electronics, 
retail,  food,  insurance,  chemical,  banking  and 
entertainment  corporations  in  the  world. 


And  the  Newspaper  for  New  Jersey  is  The  Star-Ledger- 
New  Jersey’s  largest  Daily  and  Sunday  newspaper. 

DAILY  SUNDAY 
The  Star-Ledger:  452,148  682,469 

More  daily  and  Sunday  circulation  than 
the  next  three  newspapers  combined! 

Bergen  Record;  161,969  227,205 

Asbury  Park  Press;  129,839  192,887 

Camden  Courier  Post;  108,360  101,065 

Total;  400,168  521,157 


(5he  ;%)tar-lebger 

The  Newspaper  for  New  Jersey. 

Star-Ledger  Plaza,  Newark,  NJ  07101  Represented  Nationally  by  Newhouse  Newspapers 


Sources:  Sales  &  Marketing  Management's  Survey  of  Buying  Power.  1*^85;  Fortune 
Magazine.  I98,S;  New  Jersey  Business  Magazine.  May  1985;  ABC  FasFax.  3/31/86. 
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Wire  services  at  odds 

Associated  Press  disputes  United  Press  internationai’s  report  that 
over  2,000  peopie  were  kiiied  by  the  Chernobyi  nuciear  reactor  expiosion 


By  Andrew  Radolf 

£)espite  the  controversy  surround¬ 
ing  its  April  29  “unconfirmed”  report 
that  over  2,000  people  were  killed  by 
the  Chernobyl  nuclear  reactor  explo¬ 
sion,  United  Press  International  is 
sticking  with  its  story,  said  managing 
editor  Ron  Cohen. 

The  UPI  story,  based  on  informa¬ 
tion  provided  by  an  unidentified 
woman  in  Kiev,  said  80  people  died 
immediately  in  the  explosion  and 
another  2,000  died  on  the  way  to  hos¬ 
pitals. 

“We  stand  by  that  number  and 
haven’t  seen  anything  that  contra¬ 
dicts  it,”  stated  Cohen.  “I’m  not  say¬ 
ing  we’re  reiterating  that  we’re  right. 
We  didn’t  put  it  out  as  definitive,  but 
I’ve  not  seen  anything  that  refutes 
it.” 


“I’m  not  saying  we’re 
reiterating  that  we’re 
right . . .  but  I’ve  not 
seen  anything  that 
refutes  it.” 


Cohen  added  that  it  will  “be  weeks, 
months  or  never  before  we  find  out 
what’s  accurate.” 

In  his  May  13  speech,  Soviet  leader 
Mikhail  Gorbachev  stated  nine  peo¬ 
ple  had  died  from  the  nuciear 
accident  —  two  immediately  in  the 
explosion  and  the  other  seven  in  the 
hospital  for  injuries.  Another  299 
were  also  hospitalized,  Gorbachev 
said. 

The  official  Soviet  death  toll  has 
reached  13,  but  another  24  accident 
victims  are  hospitalized  in  severe 
condition  from  their  exposure  to  radi¬ 
ation  and  are  not  expected  to  live, 
according  to  the  Associated  Press 
foreign  desk. 

Gorbachev  charged  in  his  speech 


that  what  he  claimed  were  exagger¬ 
ated  reports  of  thousands  of  deaths 
from  the  nuclear  disaster  were  part  of 
an  “unbridled  anti-Soviet  campaign” 
by  the  Western  media.  The  Soviet 
leader  did  not  mention  UPI  by  name. 

AP  executive  editor  Walter  Mears 
said  his  news  service  only  reported 
the  official  Soviet  figure  of  two  dead 
in  its  initial  stories  of  the  accident 
because  it  could  not  confirm  any 
other  figures.  He  said  the  AP  stories 
also  carried  a  quote  by  Kenneth  Adel- 
man,  director  of  Arms  Control  and 
Disarmament  Agency,  that  the  origi¬ 
nal  Soviet  figure  was  “preposter¬ 
ous.” 

Later  AP  stories  reported  the 
casualties  from  the  accident  may  have 
reached  into  the  hundreds,  but  the 
news  service  never  reported  death 
tolls  anywhere  near  the  level  of  UPI’s 
story,  Mears  said. 

“Absolutely  nobody  has  suggested 
the  death  toll  was  anything  like  the 
figure  UPI  used,”  he  stated.  “I  don’t 
know  how  you’d  put  a  lid  on  that  and 
keep  it  on.” 

Mears  said  the  UPI  story  damaged 
the  credibility  of  the  entire  news 
media.  Referring  to  criticism  that  the 
“media”  sensationalized  the  Cher¬ 
nobyl  story,  Mears  commented:  “It 
ain’t  the  media.  It’s  UPI.  They  gave 
us  all  a  black  eye.” 

“We  couched  it  very  carefully,” 
Cohen  said  of  the  2,080  dead  figure. 
“We  did  not  put  it  out  as  a  scare 
headline.  We  made  every  effort  to 
warn  everybody  it  was  uncon¬ 
firmed.” 

The  Kiev  woman  who  was  the 
source  for  the  2,080  death  toll  had 
been  highly  reliable  in  the  past,  said 
UPI  foreign  editor  Sylvana  Foa.  She 
declined  to  reveal  the  woman’s  iden¬ 
tity  or  occupation  except  to  say  the 
woman  is  “a  high-level  educator.” 

The  woman  has  “never,  ever,  ever 
given  us  bad  information,”  said  Foa. 
“These  were  figures  she  got  with  the 


hospital  and  rescue  crews.  She 
checked  at  our  request.  I  have  no 
reason  to  believe  the  woman  made  up 
that  figure  out  of  whole  cloth.” 

The  foreign  editor  ruled  out  any 
miscommunication  between  the 
bureau  and  the  woman  over  how 
many  had  died.  “She  was  pretty  spe¬ 
cific.  No  question  about  it,”  Foa  said. 

Foa  added  that  “all  of  the  color  she 
gave  us”  for  UPI’s  stories,  such  as 
the  use  of  public  buses  in  Kiev  for  the 
evacuation,  has  been  confirmed.” 

UPI’s  Moscow  bureau  spoke  with 
the  woman  first  on  April  28  and  asked 
her  to  investigate  the  reports  of  the 
accident,  Foa  said.  The  bureau  made 
contact  with  the  woman  again  on  the 
morning  of  April  29,  but  after  that  was 
unable  to  reach  her  for  confirmation 
of  the  2,000  death  toll. 


Mears  said  the  UPI 
story  damaged  the 
credibility  of  the  entire 
news  media,  “it  ain’t  the 
media.  It’s  UPI.  They 
gave  us  all  a  black  eye.” 


“On  Wednesday  (April  30),  her 
phones  were  totally  out  of  order,” 
Foa  said.  The  foreign  editor  explained 
that  all  of  the  Moscow  bureau’s  phone 
lines  are  tapped  by  the  Soviet  govern¬ 
ment.  Foa  was  concerned  that  the 
authorities  may  have  learned  the 
woman’s  identity. 

“My  real  fear  is  that  we  have  put 
this  woman  in  an  absolutely  unten¬ 
able  position.,”  Foa  said.  She  noted 
that  the  bureau  made  phone  contact 
once  again  on  May  2,  but  the  woman 
told  them,  “  T  can’t  speak  now.  We’ll 
talk  when  we  can,’  ”  Foa  related. 

Foa  remarked  that  at  the  time  UPI 
was  getting  its  information  from  the 
(Continued  on  page  12) 
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woman,  the  Soviet  government  “had 
not  made  any  mention  of  casualties 
and  were  denying  (there  were) 
radioactive  emissions.  We  were 
totally  in  the  dark.” 

The  Soviets  have  a  long  track  rec¬ 
ord  of  withholding  information  about 
catastrophes,  Foa  said.  She  specifi-' 
cally  referred  to  charges  by  Soviet 
dissident  Zhores  Medvadev  that  a 
nuclear  accident  in  the  winter  of  1957- 
58  contaminated  a  vast  area  in  the 
Ural  Mountains. 

“If  it  turns  out  our  source  was 
wrong,  I  wiU  be  the  first  to  eat  crow 
publicly.  Right  now,  I  feel  we  have 
not  sinned,”  Foa  concluded. 

The  New  York  Post  in  some  of  its 
May  2  editions  carried  a  headline 
saying  the  death  toil  from  Chernobyl 
may  be  as  high  as  15,000. 

The  paper  cited  as  the  source  of  its 
information  the  Ukranian  Weekly,  an 
English-language  edition  of  a  newspa¬ 
per  published  in  New  Jersey  by 
Ukrainian  emigres. 

“We  checked  the  source  of  that 


paper  and  put  it  in  the  context  of 
where  we  were  at  that  time,”  said 
Post  editor  Roger  Wood.  “There  was 
no  information  from  Russia.  We  were 
all  working  absolutely  in  the  blind.” 

The  Post’s  story  “made  it  abso¬ 
lutely  clear  we  were  quoting  a  source. 
It  certainly  wasn’t  wrong  to  run  it  at 
that  time,”  Wood  said. 


“If  it  turns  out  our 
source  was  wrong,  I  will 
be  the  first  to  eat  crow 
publicly.” 


“The  Russians  have  no  one  to 
blame  but  themselves  for  the  report¬ 
ing  on  the  disaster,”  Wood  con¬ 
tinued.  “You  can’t  shroud  a  big 
catastrophe  of  that  sort  in  total  sec¬ 
recy  and  then  cast  stones  at  journal¬ 
ists  when  they  attempt  to  penetrate  all 
that  and  find  out  what  really  hap¬ 
pened.” 

Post  reporter  Guy  Hawtin,  who 
worked  on  the  story,  said  the  New 


Jersey  paper  had  gotten  a  good  deal  of 
its  information  from  telephone  calls  it 
had  been  able  make  to  the  Ukraine. 
Hawtin  added  that  a  ham  radio  opera¬ 
tor  in  the  Ukraine  had  transmitted 
similar  information. 

Hawtin  noted  that  Ukranian  week¬ 
ly’s  story  that  the  Soviet  government 
did  not  start  evacuating  people  until 
36  hours  after  the  accident  occurred, 
on  April  26,  was  later  confirmed. 

Sweden  and  other  European 
nations  at  the  time  were  estimating 
“very  high  levels  of  fallout”  in  the 
vicinity  around  the  reactor,  Hawtin 
added.  This  information,  taken  with 
other  reports  that  92,000  people  had 
to  be  evacuated  from  the  surrounding 
area,  made  it  seem  “quite  reasonable 
there  could  have  been  that  level  of 
death,”  he  said. 

Hawtin  believes  that  in  time  the 
15,0(K)  death  figure  may  be  borne  out. 

He  remarked  that  after  an  earth¬ 
quake  several  years  ago  in  the  Soviet 
republic  of  Uzbekistan,  the  official 
death  toll  was  four. 

“It  was  later  proved  8,0(X)  people 
died,”  Hawtin  said.  “We’ll  probably 
see  many  more  people  eventually  die 
(from  Chernobyl).” 


Neuharth  gives  up  a  title 


Gannett  president  John  Curley  to  replace  him  as  chief  executive  officer; 
keeps  the  chairmanship  to  concentrate  on  long-term  policy,  acquisitions 


Gannett  Co.  chairman  Allen  H. 
Neuharth  told  shareholders  at  the 
company’s  annual  meeting  that  he 
was  turning  over  the  title  of  chief 
executive  officer  to  president  John  J. 
Curley. 

The  announcement  was  made  on 
May  20,  just  one  day  after  Gannett 
was  declared  the  winning  bidder  for 
the  Courier- Journal  and  Louisville 
Times  with  a  $307  million  offer. 

Curley,  47,  has  been  Gannett’s 
president  and  chief  operating  officer 
since  1984.  The  new  title  makes  Cur¬ 
ley  Neuharth’ s  heir  apparent  as  chair¬ 
man  of  Gannett. 

The  62  year-old  Neuharth,  who  is 
scheduled  to  retire  in  March  1989 
when  he  turns  65,  said  naming  Curley 
CEO  is  “another  step  in  a  planned 
and  orderly  transition”  at  Gannett. 

The  new  title  means  “Curley  will 
be  the  boss,”  Neuharth  said,  but  he 
also  told  shareholders  he  intends  to  be 
“a  very  active”  chairman,  concen¬ 
trating  on  “long-term  policy  and  plan¬ 
ning,  especially  in  the  area  of  acquisi- 


i 


Allen  Neuharth  says  he  will  be  a 
"very  active"  chairman. 

tions,  mergers,  new  ventures  and 
other  major  Gannett  matters.” 

In  addition  to  naming  Curley  CEO, 
Neuharth  announced  the  creation  of  a 
seven-member  executive  committee 
of  the  Gannett  board,  which  he  will 
chair.  The  new  committee  will  meet 
monthly  to  oversee  company  activi¬ 
ties,  Neuharth  said. 

Others  on  the  new  committee 


include  Curley,  vice  chairman  Doug¬ 
las  McCorkindale  and  four  outside 
directors. 

Neuharth,  who  also  remains  chair¬ 
man  of  the  recently  acquired  Detroit 
News,  has  a  firm  grip  on  the  board  of 
directors.  Directors  include  Curley, 
McCorkindale,  USA  Today  publisher 
Cathleen  Black,  as  well  as  a  number 
of  outsiders  brought  to  the  board  by 
Neuharth. 

Neuharth  joined  Gannett  in  1%3. 
He  became  president  and  chief  oper¬ 
ating  officer  in  1970  and  three  years 
later  was  named  chief  executive 
officer.  In  that  time,  Gannett  grew 
from  53  to  93  newspapers,  increased 
earnings  from  $23  million  to  $253  mil¬ 
lion  last  year  and  boosted  revenues 
from  $288  million  to  well  over  $2  bil¬ 
lion. 

Curley  was  New  Jersey  state  editor 
for  the  Associated  Press  when  he 
joined  Gannett  in  1969  and  began 
moving  up  through  the  management 
ranks. 

(Continued  on  page  23) 
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Get  positive 

Iowa  politicians,  newspaper  execs  urge  national  media  to  look 
beyond  the  farm  crisis  and  cover  the  positive  aspects  of  the  state 


By  Andrew  Radolf 

The  state  of  Iowa  sent  Governor 
Terry  E.  Branstad  and  several  leading 
businessmen,  including  some  promi¬ 
nent  newspaper  executives,  to  New 
York  City  to  convince  the  national 
media  to  look  beyond  the  farm  crisis 
and  cover  the  positive  economic 
aspects  of  the  state. 

In  addition  to  the  formal  presenta¬ 
tion,  the  Iowa  Development  Commis¬ 
sion  provided  news  media  representa¬ 
tives  with  a  list  of  100  positive  story 
ideas  about  the  state. 

The  IDC  said  about  35  news  media 
representatives  attended  the  May  14 
luncheon  at  the  Metropolitan  Club. 

Among  those  representing  the  state 
were  Allen  H.  Neuharth,  chairman  of 
Gannett  Co.,  which  bought  the  Des 
Moines  Register  last  year;  John  Gard¬ 
ner,  publisher  of  Lee  Enterprises’ 
Quad  City  Times,  and  Joe  Hladky  III, 
publisher  of  the  Cedar  Rapids 
Gazette. 


The  Iowa  Development 
Commission  provided 
news  media 
representatives  with  a 
list  of  100  positive 
story  ideas  about 
the  state 


The  Iowa  newspaper  executives 
and  broadcasters  attending  the 
luncheon  paid  their  own  expenses  to 
come  to  New  York. 

In  addition  to  the  luncheon  for  the 
news  media,  the  newspaper 
publishers  have  been  meeting  with 
advertising  agencies  and  national 
advertising  sales  representatives  to 
discuss  the  overall  strength  of  Iowa’s 
“diversified”  economy. 

Hladky  explained  that  there  was  a 
feeling  among  the  state’s  publishers 
and  broadcasters  that  the  economic 
woes  of  the  small  farmers  in  Iowa 
were  “overshadowing  the  accom¬ 
plishments  of  the  state.  Farm  cover¬ 
age  should  be  done,  but  we  also 
wanted  to  draw  attention  to  the  other 


features.” 

Hladky  said  the  idea  for  the  New 
York  luncheon  was  hatched  about  a 
year  ago  in  a  meeting  between  Gov. 
Branstad  and  several  Iowa  media 
executives. 

At  the  meeting  they  decided  to 
invite  the  people  who  assign  stories  in 
order  to  show  them  “there’s  a  lot 
more  to  Iowa  than  most  believe.” 

Gardner  added  that  he  did  not 
believe  it  was  a  conflict  for  newspaper 
publishers  to  join  forces  with  the  gov¬ 
ernor  in  boosting  the  state. 

“There  are  some  kinds  of  issues 
which  are  not  political,”  he  said. 
“We’re  really  talking  about  the  well 
being  of  the  community  we  serve. 
We’d  really  be  derelict  if  we  didn’t  get 
involved.” 


Neuharth's  address  at  the  Iowa 
luncheon  appears  in  its  entirety  in  Shop 
Talk  on  page  44. 


In  his  informal  remarks,  Branstad 
said  the  farm  crisis  had  “peaked”  and 
that  he  expected  the  state’s  agricul¬ 
tural  business  to  benefit  both  from 
lower  oil  prices  and  increased 
exports.  He  said  the  drop  in  oil  prices 
alone  should  save  the  state  $400  mil¬ 
lion  in  energy  costs  this  year. 

“It’s  now  time  to  tell  the  rest  of  the 
Iowa  story,”  he  stated.  “There  are 
many  positive  things  happening 
across  Iowa  that  haven’t  been 
reported.” 

Branstad  noted  that  Iowa  has 
offered  agricultural  technical  assis¬ 
tance  to  the  Soviet  Union  to  help  it 
deal  with  the  impact  of  the  nuclear 
disaster  at  Chernobyl  on  its  farming  in 
the  Ukraine  . 

Branstad  said  Iowa  farm  exports 
were  still  recovering  from  the  trade 
embargoes  of  the  past,  but  he  said  the 
state  expects  to  increase  its  grain 
exports  to  the  Soviet  Union. 

The  keynote  address  of  the  presen¬ 
tation  was  delivered  by  Neuharth, 
who  pointed  out  some  of  the  strengths 
of  the  state:  a  5.5%  unemployment 
rate  as  compared  to  the  national  rate 
of  7.1%;  double-digit  growth  in  retail 
sales  in  1985;  construction  booms  in 


major  cities;  and  two  more  Iowa  com¬ 
panies  making  the  Fortune  500  list  for 
a  total  of  four. 

However,  Neuharth  devoted  a  con¬ 
siderable  portion  of  his  speech  to 
criticizing  the  “Eastern  Media”  for 
focusing  on  the  state’s  troubles. 

“The  fact  is  that  most  in  the  media, 
especially  the  so-called  thought  cen¬ 
ters  of  the  East,  love  failures  and 
funerals.  They  do  not  get  enthusiastic 
about  births  or  successes,”  Neuharth 
stated.  “Abe  Rosenthal  at  the  New 
York  Times  and  Ben  Bradlee  at  the 
Washington  Post  have  built  their 
reputations  on  spotlighting  problems, 
real  or  imagined;  not  on  solutions.” 

(Rosenthal  and  Bradlee  are  the 
executive  editors  of  their  respective 
newspapers.) 

Neuharth  added  that  the  network 
anchors  —  Tom  Brokaw  at  NBC, 
Dan  Rather  at  CBS,  and  Peter  Jen¬ 
nings  at  ABC  —  “all  leave  their 
viewers  more  downbeat  than  upbeat 
when  they  say  ‘goodnight’  to  them.” 


“If  you  look  at  the  list 
closely,  a  lot  of  the 
things  are  really 
non-  stories,”  Mears 
said.  “Some  are 
several  years  old.” 


Neuharth  continued  that  it  was 
“much  more  likely  the  Eastern  media 
would  forget  Iowa”  than  it  was  to 
start  covering  “the  good  as  well  as  the 
bad,”  but  he  said  the  hard  times  now 
being  experienced  in  the  oil-produc¬ 
ing  states  would  divert  the  media’s 
attention. 

“The  fact  is  the  Eastern  media  has 
a  short  attention  span,”  he  stated.  “It 
tires  rather  quickly  of  the  same  old 
news.  It  has  already  tired  of  your  farm 
problems  —  real  or  imagined.” 

“The  oil  industry  has  come  to  your 
rescue,  and  theirs.  The  networks  and 
the  Eastern  print  media  have  decided 
that  the  problems  of  Oiltown,  Texas, 
are  now  much  more  interesting  than 
those  in  Farmtown,  Iowa.” 

(Continued  on  page  34) 
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The  man  who  writes  those  headlines 

Although  he  doesn’t  have  the  celebrity  status  of  a  Breslin  or  Royko, 
Vincent  Musette’s  heads  in  the  N.Y.  Post  are  always  a  topic  of  conversation 


By  Bob  Staake 

If  a  splash  of  cold  water  in  the  face 
and  a  few  cups  of  Yuban  aren’t 
enough  to  open  your  eyes  in  the 
morning,  Vincent  A.  Musetto’s  writ¬ 
ing  probably  is. 

He’s  one  of  the  most  read  writers  in 
America  (with  a  daily  readership  of 
over  900,000),  but  he  lacks  the 
celebrity  status  of  a  Herb  Caen,  a 
Mike  Royko  or  a  Jimmy  Breslin. 

No  daily  column  does  he  write 
exposing  a  corrupt  alderman,  no  daily 
diatribes  about  the  health  hazards  of 
pigeon  droppings,  no  absolute  sup¬ 
port  day  after  day  for  “the  little  guy.” 

Musetto  doesn’t  even  write  a  daily 
newspaper  column. 

Musetto  writes  the  front  page 
headlines  for  the  New  York  Post. 

Soon  after  the  paper  was  bought  in 
1976  by  Rupert  Murdoch,  the  Post 
became  famous  for  its  provocative 
page  one  headlines. 


Sometimes  Musetto 
simply  reads  a  strip  of 
wire  copy  and  the  words 
fall  into  place  as  neatly 
as  Felix  Unger’s  alphabet 
soup. 


It  was  Musetto’s  headline  “Head¬ 
less  Body  in  Topless  Bar”  that  turned 
more  than  a  few  heads  in  Manhattan 
and  when  people  picked  up  the  Post 
featuring  his  personal  favorite  head¬ 
ing,  “Granny  Executed  in  Her  Pink 
Pajamas,”  you  can  bet  they  didn’t 
read  Ann  Landers  first. 

And  now,  Musetto  is,  in  essence, 
the  top  salesperson  at  the  Post. 

Forty-four  years  old,  balding, 
bearded  and  moustached,  Musetto’s 
sentences  run  together  in  quick 
Brooklyn  staccato. 

The  divorced  father  of  a  12-year  old 
daughter,  Carly,  he  lives  in  Green¬ 
wich  Village  with  his  cockatiel. 


(Staake  is  a  freelance  writer  and  car¬ 
toonist.  This  article  originally 
appeared  in  The  Easy  Reader,  a  weekly 
newspaper  in  S.W.  Los  Angeles.) 


Lucretius. 

His  newspaper  career  began  in  1 96 1 
when  he  worked  as  a  copyboy  for  the 
now  defunct  New  York  Daily  Mirror, 
where  he  remembers  ripping  out  a 
sheet  of  wire  copy  reporting  that 
Ernest  Hemingway  had  shot  himself. 
After  that  followed  an  eight-year  stint 
at  the  Star  Ledger  in  Newark,  N.J., 
where,  as  a  metro  editor,  he  delivered 
his  walking  papers  and  joined  the 
Post. 

As  assistant  managing  editor  of  the 
morning  edition  of  the  Post,  Musetto 
is  an  important  man  —  important  in 
making  the  tabloid  titillating. 

Sex,  he’ll  tell  you,  sells  newspa¬ 
pers.  So  do  gossipy  items  on  show 
business,  “interesting  pictures”  and 
the  death  of  a  celebrity  —  timely  or 
untimely. 

“And  you  know,”  he  explains, 
“anytime  you  have  a  headline  that 
says  “Reagan  Shot,”  or  “Pope 
Shot,”  or  “Reagan  Dead,”  well, 
that’s  going  to  sell  some  newspa¬ 
pers.” 

But  it’s  not  everyday  that  some 
crazed  psycho  takes  a  few  pot  shots  at 
a  pope,  so  that’s  where  Musetto 
comes  in. 

“I  take  a  look  at  what  moves  across 
the  wire,”  he  says,  “and  decide 
what’s  going  to  be  the  leading  story. 
Then  I  have  to  write  a  headline  that’s 
going  to  make  people  buy  the  newspa¬ 
per.” 

Sometimes  Musetto  simply  reads  a 
strip  of  wire  copy  and  the  words  fall 
into  place  as  neatly  as  Felix  Unger’s 
alphabet  soup. 

“Other  times,”  he  says,  “you  have 
to  sit  there  and  think  for  a  while.” 

A  self-confessed  film  fanatic  (he 
prefers  foreign  and  esoteric  American 
products  to  Hollywood  stock),  he 
sees  at  least  three  films  a  week,  the 
titles  of  many  being  inspiration  for  his 
headlines. 

“The  other  day,”  he  remembered, 
“this  guy  was  taken  hostage  by  some 
gunman  at  an  H&R  Block  office  on 
Seventh  Avenue,  so  I  came  up  with 
“The  Prisoner  of  Seventh  Avenue” 
(an  allusion  to  the  film  Prisoner  of 
Second  Avenue  starring  Jack  Lem¬ 
mon  and  Anne  Bancroft). 

Yet  some  of  his  headlines  haven’t 


been  that  safe  —  or  as  factual. 
Musetto’s  screaming  headline, 
“Mayhem  in  the  Streets,”  accom¬ 
panied  a  small  story  about  a  gunman 
opening  fire  in  midtown  Manhattan. 

“With  that  one  I  went  a  little  over¬ 
board,”  he  admits.  “I’m  not  remorse¬ 
ful  about  it,  let’s  just  say  I  over¬ 
reacted.” 

But  many  New  Yorkers  have  yet  to 
forget  the  headline  and  it  is  high¬ 
lighted  during  the  opening  title 
sequences  for  Saturday  Night  Live. 

Having  to  deal  with  large  type  for 
the  Post’s  headlines  limits  the  number 
of  words  Musetto  can  use.  That 
restriction  and  having  to  come  up 
with  a  saleable  headline  leaves 
Musetto  straddling  a  rickety  fence  — 
a  fence  that  has  collapsed  on  occa¬ 
sion. 

He  read  on  the  Associated  Press 
wire  that  Roxanne  Pulitzer  had  stated 
during  testimony  in  her  heated 
divorce  trial  that  at  times,  and  while 
alone,  she  would  take  a  trumpet  to 
bed  with  her.  Musetto’s  gears  started 
to  squeak  and  grind. 


“It  really  amazes  me,’’ 
he  says,  “the  way  people 
react  when  they  meet 
me.  They  can’t  believe 
that  a  living  person 
writes  these  headlines.’’ 


“Well,  I  came  up  with  this  headline 
that  said  ‘Slept  With  a  Trumpet’  and 
she  claimed  that  we  had  taken  the 
quote  out  of  context.”  Pulitzer  threat¬ 
ened  suit,  but  in  the  end  the  Post 
settled  with  her  out  of  court. 

Some  Musetto  headlines  have  had 
no  basis  in  reality.  During  the  fall  of 
the  Ferdinand  Marcos  regime, 
Musetto  was  faced  with  trying  to 
explain  a  complicated  story  with  but  a 
few  words.  “So  what  I  came  up 
with,”  he  said,  “was  Manila 
Explodes!” 

There  are  headlines,  Musetto 
admits,  where  his  writing  skills  really 
aren’t  needed  at  all. 

“With  an  event  like  the  JFK  assas- 
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sination,”  he  offers,  “That  one  pretty 
much  writes  itself  and  there  isn’t  a  lot 
you  can  add  to  it.  So  all  you  write  is 
something  like  ‘Kennedy  Shot 
Dead’  —  which  is  what  the  Post  ran,  I 
think,  but  I  wasn’t  working  here  at  the 
time.’’ 

He’s  a  minor  celebrity  who  can  eat 
a  pastrami  on  rye  at  the  Carnegie  Deli 
without  being  hassled  by  autograph 
hounds  —  partly  because  they  don’t 
know  what  he  looks  like,  partly 
because  they  don’t  even  think  he 
exists. 

“It  really  amazes  me,’’  he  says, 
“the  way  people  react  when  they 
meet  me.  They  can’t  believe  that  a 
living  person  writes  these  headlines. 
They  think  that  they’re  written  by 
some  great  big  giant  machine  or  some¬ 
thing.’’ 

He  delights  in  seeing  people  read 
the  Post  on  the  subway  and  watches 
what  stories  their  eyes  go  to  first  — 
does  “Massacre  Dad  Talks’’  sell  bet¬ 
ter  than  “Sex-Swap  Twins  Fight  For 
Life”? 

It’s  a  stock  interview  question,  but 
we  thought  it  might  apply  here: 

“If  you  could  write  the  headline  for 
your  own  obituary,”  we  asked  Vin- 


fiANNY  EXECUTED  II 
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Vincent  Musetto  os  drown  by  writer  and  cartoonist  Bob  Staake. 


cent  A.  Musetto,  “how  would  it 
read?” 

“Hmmm  .  .  .  ,”  he  pondered, 
“oh,  I  guess  something  like  ‘V.A. 
Musetto,  Journalist,  Film- 
Fanatic  ...”  Before  he  can  com¬ 


plete  the  thought,  a  co-worker  offered 
up  the  conclusion,  “  .  .  .  Shot  To 
Eteath  in  Apartment  By  Crazed  Cock- 
atiel.” 

Musetto  snickers.  “Yeah,”  he 
says.  “That’s  good.” 


Suit  settlement  keeps  Pulitzer  family  firmly  in  control 


Bucking  an  industry  trend  that  has 
seen  many  old  and  prestigious  family- 
owned  newspaper  companies  sold  to 
outsiders,  Pulitzer  family  manage¬ 
ment  consolidated  control  of  its  firm 
with  a  buyout  of  dissident  stock¬ 
holders. 

The  settlement,  and  a  second  buy¬ 
out  offer  to  another  dissident  family 
group,  would  increase  the  stake  held 
by  three  family  members  from  57%  to 
70.2%  —  essentially  ending  a 
takeover  threat  launched  by  Detroit 
shopping  mall  developer  A.  Alfred 
Taubman. 

In  the  first  settlement,  Pulitzer 
Publishing  Co.  agreed  to  pay  almost 
$94.6  million  to  five  minority  share¬ 
holders  for  their  22%  stake  in  the 
company.  The  price  is  about  $78,600  a 
share. 

In  addition,  Pulitzer  offered  to  pay 
$88.6  million  to  another  shareholder 
group  for  their  20.6%  stake. 

This  group,  whose  spokesman  has 
been  Peter  W.  Quesada,  has  sold  a 
stock  option  to  shopping  mall  devel¬ 
oper  A.  Alfred  Taubman. 

Using  this  $100  million  purchase 
option  as  his  base,  Taubman  launched 
a  takeover  attempt  for  the  firm, 
publisher  of  the  St.  Louis  Post-Dis¬ 
patch  and  Arizona  Daily  Star. 
Detroit-based  Taubman  first  offered 
$500  million  for  the  company,  later 
raising  the  price  to  $625  million. 
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This  offer  was  firmly  rejected  by 
the  three  biggest  shareholders, 
brothers  Joseph  and  Michael  Pulitzer 
and  their  cousin,  David  Moore.  The 
three  are  grandsons  of  founder  Joseph 
Pulitzer. 

Based  on  the  price  paid  for  the  22% 
stake,  Pulitzer  is  putting  a  $430  mil¬ 
lion  value  on  its  newspaper  and 
broadcasting  firm.  While  this  is  con¬ 
siderably  less  than  the  $625  million 
offer,  Taubman’s  bid  represented  the 
premium  he  was  willing  to  pay  for 

Gannett  acquires  Louisville  dailies. 
See  story  on  page  20. 

control  of  the  company. 

In  a  statement,  ihe  company  said  it 
might  raise  the  $183.2  million  needed 
to  buy  out  both  groups  with  a  public 
offering.  The  figure  should  not  ham¬ 
per  business  operations.  According  to 
court  documents  filed  in  the  settled 
lawsuit,  the  company  made  $20  mil¬ 
lion  last  year  and  has  an  annual  cash 
flow  of  about  $50  million. 

As  E&P  went  to  press,  the  Quesada 
group  had  not  yet  announced  whether 
it  was  going  to  accept  the  Pulitzer 
buyout  offer. 

Both  the  Quesada  group  and  the 
group  which  settled,  headed  by  family 
member  Clement  C.  Moore  II,  alleged 
in  their  lawsuits  that  the  three  Pulitzer 


managers  had  fraudulently  induced 
some  minority  shareholders  to  enter  a 
voting  trust  by  misstating  the  value  of 
their  shares. 

For  its  part,  the  Pulitzer  manage¬ 
ment  denied  the  allegations  and  coun¬ 
tersued,  saying  the  minority  sharehol¬ 
ders  were  ruining  the  atmosphere  for 
a  proposal  to  make  a  public  stock 
offering. 

Taubman  sues 
Pulitzer  Co. 

Taubman  Media  Inc.,  headed  by 
Detroit  entrepreneur  A.  Alfred  Taub¬ 
man,  has  filed  a  $150  million  suit  in 
federal  court  in  St.  Louis  alleging 
actions  taken  by  Pulitzer  Publishing 
Co.’s  board  of  directors  to  prevent  a 
hostile  takeover  are  illegal  and  violate 
the  rights  of  minority  stockholders. 

Taubman  recently  acquired  options 
for  20%  of  Pulitzer  from  a  group  of 
shareholders  that  included  three 
members  of  the  Quesada  family. 

Taubman  also  charged  that  the 
Quesada  group  has  not  honored  all  of 
its  contractual  obligations  resulting 
from  the  sale  of  their  shares. 

Taubman  has  offered  to  acquire  all 
of  Pulitzer  Publishing  for  $625  mil¬ 
lion.  He  said  that  despite  the  legal 
action,  he  is  still  prepared  to  acquire 
Pulitzer  at  that  price. 


Plugging  the  holes 

Reagan  administration  gets  aggressive  in  trying  to  find  information 
ieakers;  fires  two,  threatens  the  media  with  criminai  prosecution 


By  James  E.  Roper 

The  Reagan  administration’s  cam¬ 
paign  against  leaks  of  classified  infor¬ 
mation  is  beginning  to  bite. 

In  less  than  a  month,  the  adminis¬ 
tration  has  fired  two  mid-level  offi¬ 
cials  for  giving  out  classified  informa¬ 
tion,  threatened  the  Washington  Post 
and  four  other  publications,  and 
asked  the  Justice  Department  to  con¬ 
sider  criminal  prosecution  of  NBC. 

Said  White  House  spokesman 
Larry  Speakes:  “The  position  of  the 
White  House  is  that  anyone  who  vio¬ 
lates  the  law  should  be  prosecuted, 
whether  it  be  a  publication  or  whether 
it  would  be  a  member  of  the  adminis¬ 
tration  that  is  leaking  classified  infor¬ 
mation.” 

The  case  of  NBC  was  referred  to 
the  Justice  Department  by  Director 
William  J.  Casey  of  the  Central  Intel¬ 
ligence  Agency.  He  acted  within 
hours  after  the  NBC  Today  program 
reported  that  Ronald  W.  Pelton,  now 
on  trial  in  Baltimore  as  an  alleged 
Soviet  spy,  had  told  the  Soviets  about 
“a  project  with  the  code  name  Ivy 
Bells  —  believed  to  be  a  top-secret 


eavesdropping  program  by  American 
submarines  inside  Soviet  harbors.” 

In  asking  the  Justice  Department  to 
consider  criminal  prosecution  of 
NBC,  Casey  cited  a  1950  statute  that 
prohibits  anyone  from  knowingly  and 
willingly  disclosing  classified  infor¬ 
mation  about  American  communica¬ 
tions  intelligence.  The  Justice  Depart¬ 
ment  will  decide  whether  to  pursue 
the  case.  A  prosecution  would  be  the 
first  under  the  36-year-old  law. 

Before  the  NBC  broadcast,  the 
administration  had  given  numerous 
indications  that  it  was  serious  about 
prosecuting  leaks,  especially  any  con¬ 
cerning  the  techniques  or  effective¬ 
ness  of  United  States  use  of  commu¬ 
nications  in  gathering  intelligence. 

Casey  had  personally  warned 
Washington  Post  executive  editor 
Benjamin  C.  Bradlee  and  managing 
editor  Leonard  Downie  Jr.  not  to 
publish  a  story  the  paper  was  prepar¬ 
ing  about  the  Pelton  case. 

“I’m  not  threatening  you,”  Casey 
told  the  editors  in  a  face-to-face 
meeting,  “but  you’ve  got  to  know 
that  if  you  publish  this,  I  would  rec¬ 
ommend  that  you  be  prosecuted 


under  the  intelligence  statute.” 

Casey  said  he  had  conferred  with 
Deputy  Attorney  General  D.  Lowell 
Jensen  about  prosecuting  “abso¬ 
lutely  cold  violations”  in  stories 
already  published  —  not  only  by  the 
Post,  but  also  by  the  New  York  Times, 
Washington  Times,  Newsweek  maga¬ 
zine  and  Time  magazine. 

Casey  apparently  did  not  ask  for¬ 
mally  for  prosecutions  in  these 
already-published  stories,  but  his  dis¬ 
closure  of  its  attitude  appeared  to  be 
at  least  a  warning  against  further  sen¬ 
sitive  stories  about  communications 
intelligence. 

The  Washington  Post  decided  to 
hold  up,  at  least  temporarily,  the 
proposed  story  that  brought  Casey’s 
threat  of  prosecution. 

The  Post  finally  ran  the  story  on 
May  21,17  days  after  it  was  originally 
scheduled  to  appear  in  the  paper. 
Deleted  from  the  story  was  informa¬ 
tion  deemed  by  the  Reagan  adminis¬ 
tration  to  be  damaging  to  national  se¬ 
curity. 

The  Post  reported  that  following 
Casey’s  meeting  with  the  newspa¬ 
per’s  editors.  President  Reagan,  on 
May  10,  telephoned  Post  Co,  chair¬ 
man  Katharine  Graham  to  urge  that 
the  newspaper  not  publish  the  article. 

Post  editor  Bradlee  was  quoted  in 
his  newspaper’s  story  as  stating  he 
continues  to  believe  that  the  paper’s 
original  story  would  have  revealed 
nothing  that  was  not  already  known  to 
the  Soviet  Union. 

Bradlee  added  that  the  Post 
decided  to  eliminate  from  the  story 
the  description  of  technology  Pelton 
is  alleged  to  have  betrayed  because  of 
concerns  of  the  newspaper’s  lawyers. 

The  government  officials  who  were 
fired  for  leaking  classified  informa¬ 
tion  were  Spencer  C.  Warren,  a  mem¬ 
ber  of  the  State  Department’s  policy 
planning  staff;  and  Michael  E.  Pills- 
bury,  an  assistant  undersecretary  of 
defense. 

Warren  was  blamed  for  telling  the 
Washington  Post  and  Washington 
Times  about  a  cable  from  the  U.S. 
Ambassador  in  Argentina  complain¬ 
ing  that  visiting  congressmen  had 
pressed  Argentine  officials  to  con¬ 
demn  U.S.  policy  in  Central  America. 
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Pillsbury  was  accused  of  leaking 
information  about  the  shipment  of 
stinger  aircraft  missiles  to  rebels  in 
Angola  and  Afghanistan. 

On  the  dismissal  of  Warren,  State 
Department  spokesman  Charles  E. 
Redman  said;  “We  regret  that 
because  of  this  transgression  the 
department  is  losing  an  otherwise 
productive  and  trustworthy 
employee,  but  we  believe  that  leaking 
of  classified  information  is  a  serious 
breach  of  the  discipline  required  of  all 
public  servants.  It  is  essential  that  the 
public  be  informed  concerning  the 
activities  of  its  government. 

“However,  we  must  also  recognize 
that  the  national  interest  often 
requires  that  information  concerning 
the  national  defense  and  foreign  rela¬ 


tions  be  protected  against  unauthor¬ 
ized  disclosure. 

“Officials  who  leak  do  not  serve 
the  larger  national  interest  by  dis¬ 
closing  information,  but  instead  may 
well  1^  undermining  the  process  of 
making  foreign  policy  and  protecting 
our  national  defense." 

At  the  White  House  before  the 
NBC  incident  arose,  spokesman 
Speakes  resisted  reporters’  efforts  to 
suggest  that  some  of  the  material  that 
aroused  Casey  had  been  alluded  to  by 
Reagan  before  the  newspapers  pub¬ 
lished  it.  He  said  the  president  had  not 
violated  the  bar  against  indicating 
how  the  United  States  gathers  com¬ 
munications  intelligence. 

“The  White  House  position,”  he 
said  “is  that  if  a  violation  has 


occurred  or  will  occur  and  the  (CIA) 
director  makes  a  recommendation  to 
the  Justice  Department,  this  would  be 
a  matter  of  prosecutorial  discretion, 
which  means  the  Justice  Department 
would  decide  whether  to  prosecute  or 
not. 

“Generally,  decisions  about  prose¬ 
cutions  are  made  by  the  experts  at  the 
Justice  Department  based  on  the  evi¬ 
dence  and  the  criteria  for  whether 
they  would  have  successful  prosecu¬ 
tion.  The  position  of  the  White  House 
is  that  anyone  who  violates  the  law 
should  be  prosecuted,  whether  it  be  a 
publication  or  whether  it  would  be  a 
member  of  the  administration  that  is 
leaking  classified  information  ...  .A 
gentleman  at  the  Defense  Department 
ended  his  service  there  rather 
promptly  three  of  four  days  ago.” 


‘Accuracy  checks’  grow  in  popularity  at  newspapers 

In  an  effort  to  enhance  credibility ,  some  newspapers  are  returning  to  the 
practice  of  sending  questionnaires  to  poll  those  mentioned  in  news  stories 


By  Mark  Fitzgerald 

As  newspapers  search  for  ways  to 
enhance  their  credibility  with  the 
public,  many  are  taking  another  look 
at  accuracy  forms. 

Typically,  these  questionnaires  go 
to  people  mentioned  in  news  stories, 
asking  if  the  story  and  its  headline 
were  accurate,  fair  and  unbiased. 
Almost  always  the  forms  are  sent, 
along  with  a  copy  of  the  article,  to 
people  not  usually  involved  in  news 
stories. 

Accuracy  checks  are  not  new.  As 
long  ago  as  1945,  the  Minneapolis 
Star  and  Tribune  was  using  similar 
forms  as  part  of  its  “Bureau  of  Accu¬ 
racy  and  Fair  Play.”  However,  in 
recent  months  a  number  of  newspa¬ 
pers  have  either  adopted  accuracy 
checks  or  begun  taking  a  serious  look 
at  the  idea. 

At  this  week’s  annual  convention 
of  the  Organization  of  News  Ombuds¬ 
men  (May  18-21),  for  example,  sev¬ 
eral  ombudsmen  discussed  their 
recent  experience  with  accuracy 
checks  or  sounded  out  other  reader 
representatives  about  them. 

What  they  heard  was,  for  the  most 
part,  highly  favorable. 

Ombudsmen  said  the  forms  not 
only  pinpoint  accuracy  and  fairness 
problems,  but  can  also  serve  to  rein¬ 


force  news  ethics,  to  improve  rela¬ 
tions  with  the  public  —  and  even  to 
boost  the  paper’s  ego. 

In  fact,  every  paper  which  uses  the 
forms  reported  that  the  overwhelming 
majority  of  the  responses  praised  the 
accuracy  and  fairness  of  the  paper. 


That  ability  to  track 
the  accuracy  of 
individual  reporters  is 
both  and  advantage  and 
a  drawback  of  the 
checks,  ombudsmen 
said. 


“Many  of  them  write  notes  saying 
things  like,  “I’m  glad  to  have  this 
opportunity  to  comment,  thanks  a 
lot,”  St.  Louis  Post-Dispatch  read¬ 
er’s  advocate  Sue  Ann  Wood  said. 

“Sometimes  they  will  make  a  com¬ 
ment  expressing  gratitude  for  the 
years  of  good  coverage,  now  that  they 
have  a  chance  to  think  about  it,”  said 
William  Flynn,  reader  representative 
of  the  Quincy  (Mass.)  Patriot  Ledger. 
His  paper  adopted  the  accuracy 
checks  about  four  months  ago. 

“Seventy  percent  or  more  of  those 
who  respond  say,  ‘Everything’s  fine. 


no  problem,’  ”  said  Montreal 
Gazette  ombudsman  Clair  Balfour, 
who  introduced  his  paper’s  program 
about  six  months  ago. 

Readers  sometimes  use  the  forms 
not  to  criticize  published  stories,  but 
to  provide  suggestions  for  new  sto¬ 
ries. 

“They  will  write,  ‘Now  that  you’re 
asking  me,  here’s  something  else  you 
should  check  out,’  ”  Flynn  said. 

Richard  Cunningham,  who  was  the 
Minneapolis  Star  and  Tribune 
ombudsman  for  several  years,  said 
the  paper  often  got  story  ideas  and 
additional  letters  to  the  editor  from  its 
accuracy  check. 

The  Star  and  Tribune’s  program, 
Cunningham  said,  also  disclosed  a 
serious  case  of  misquoting  by  a 
reporter  who  distorted  the  meaning 
by  combining  statements  made  at  two 
different  times. 

Tha^  ability  to  track  the  accuracy  of 
individual  reporters  is  both  an  advan¬ 
tage  and  a  drawback  of  the  checks, 
ombudsmen  said. 

Not  for  attribution,  three  ombuds¬ 
men,  all  coincidently  at  unionized 
newspapers,  said  they  sometimes  use 
their  programs  to  check  particular 
reporters,  especially  new  employees. 

Not  surprisingly,  suspicions  that 
the  accuracy  checks  will  be  used 
(Continued  on  page  27) 
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Giving  the  American  Medical  Association  a  headache 

AMA  drops  Miami  Herald  from  advance  mailings,  freeing  it  from  embargo 
obiigation;  paper  then  does  severai  medical  stories  before  they’re  reieased 


By  Mark  Fitzgerald 

The  Miami  Herald  is  giving  the 
American  Medical  Association  a 
headache. 

Every  week  for  three  weeks  now, 
the  Herald  has  reported  —  three  or 
four  days  in  advance  of  a  publication 
embargo  date  —  on  articles  appearing 
in  that  week’s  Journal  of  the  Ameri¬ 
can  Medical  Association. 

The  Herald  articles  have  been 
appearing  regularly  since  JAMA  sci¬ 
ence  news  editor  James  Stacey 
accused  the  newspaper  of  delib¬ 
erately  breaking  an  embargo  on  a 
story  in  the  AMA  flagship  weekly 
(E&P,  May  3).  At  the  time,  Stacey 
canceled  the  newspaper’s  subscrip¬ 
tion  to  the  Journal,  which  it  received 
about  a  week  in  advance,  and 
dropped  it  from  all  AMA  mailings. 

Now  Stacey  says  that  the  medical 
journal  may  stop  sending  advance 
copies  to  other  news  organizations,  if 
journalists  begin  to  follow  the  Her¬ 
ald’s  lead. 

“I’m  not  sure  what  we’re  going  to 
do.  We’ll  have  to  rethink  all  of  our 
distribution  systems,”  Stacey  said. 


“We  are  not  at  war 
with  the  AMA” 
Sternberg  said.  “We 
cooperated  with  them 
for  years  and  we  would 
again.” 


At  the  moment  that’s  not  an  issue, 
Stacey  said,  because  other  reporters 
have  not  been  picking  up  the  Herald 
stories. 

And  it’s  a  non-issue  at  the  Miami 
Herald,  too,  says  medical  writer 
Steve  Sternberg  and  assistant  man¬ 
aging  editor-metro,  Doug  Clifton. 

For  one  thing,  they  have  strenu¬ 
ously  denied  that  they  broke  the  origi¬ 
nal  news  embargo.  Rather,  they  say, 
the  story  was  based  on  Sternberg’s 
own  reporting. 

But  now,  they  add,  the  paper  is  free 
of  any  embargo  because  of  the 
AMA’s  actions. 

“We  don’t  feel  duty-bound  to  fol¬ 


low  any  embargo  because  we’re  no 
longer  party  to  an  embargo,”  editor 
Clifton  said.  “It  (the  AMA)  chose  in 
essence  to  drum  us  out  of  their  corps. 
And  now  that  we  are  out  of  their 
corps,  we  owe  no  allegiance  to  their 
rules.” 

“Let  me  tell  you  candidly,  they 
have  canceled  our  subscription. 
They  have  dropped  us  from  their 
mailing  list.  We  no  longer  have  any 
kind  of  obligation  to  JAMA,”  medical 
writer  Sternberg  said. 

“We  honored  their  embargo  for 
five  years  and  would  continue  to  do 
so,”  he  added,  “but  .  .  .  they’ve 
released  us  from  their  regulations.” 

Both  Sternberg  and  Clifton  add  that 
the  Herald  is  not  trying  to  retaliate  for 
the  AMA  actions. 

“We  are  not  at  war  with  the 
AMA,”  Sternberg  said.  “We  cooper¬ 
ated  with  them  for  years  and  we 
would  again.” 

“No,  it’s  not  an  effort  to  get  back  at 
them  at  all,”  Clifton  said. 

“What  it  does  do,  however,  is  dra¬ 
matize  how  ludicrous  the  issuance  of 
the  JAMA  (action)  was,”  Clifton 
added. 

Sternberg  said  the  association  owes 
him  and  the  newspaper  an  apology  for 
its  accusation  that  it  broke  an 
embargo  on  an  April  JAMA  story. 

The  stories  have  all  been  legitimate 
news  items,  the  Herald  journalists 
said.  In  the  last  three  weeks  they 
included  stories  about  the  relation  of 
alcohol  consumption  and  certain 
strokes;  about  a  Center  for  Disease 
Control  study  of  Americans’  seat  belt 
use;  and  about  the  possible  overuse  of 
surgical  practice. 

None  of  the  stories  have  been 
picked  up  by  wire  services  before  the 
JAMA  publication  date. 

Matt  Bokor,  news  editor  of  the 
Associated  Press’  Florida  bureau  in 
Miami,  said  AMA  stories  are  handled 
from  Chicago  and  that  “if  it  looks  like 
something  urgent  that  we  need,  we’ll 
contact  them.” 

Chicago  bureau  news  editor  Lee 
Hughes  said  he  was  not  aware  of  any 
embargo  problem. 

jama’s  Stacey  said  he  was  glad 
that  apparently  no  other  news  organi¬ 
zations  are  picking  up  the  material 


before  the  embargo,  which  is  4:30 
p.m.  (CST)  on  Thursdays.  The  maga¬ 
zine  has  a  Friday  cover  date. 

He  said  that  AMA  officials  “up¬ 
stairs”  in  the  medical  association  may 
get  in  contact  with  the  Herald  to  dis¬ 
cuss  the  situation. 

Stacey  reiterated,  too,  that  he  con¬ 
siders  the  Herald’s  publishing  before 
the  embargo  date  a  violation  of 
“trust.” 


“What  it  does  do, 
however,  is  dramatize 
how  ludicrous  the 
issuance  of  the  JAMA 
(action)  was,”  Clifton 
added. 


“If  they  are  getting  advanced 
copies  of  JAMA  from  one  source  or 
another  ...  it  has  a  notice  on  the 
front  that  it  is  embargoed... (and)  they 
are  violating  that,”  Stacey  said. 

But  the  Herald’s  Clifton  said  he 
doubted  that  any  journalist  “sees  (the 
AMA’s)  Alice-in-Wonderland  logic.” 

Ingersoll  buys 
New  Haven  dailies 

Just  two  months  after  commission¬ 
ing  an  investment  banking  firm  to 
evaluate  its  newspapers,  the  John 
Day  Jackson  Trust  announced  the 
sale  of  the  New  Haven  Register  and 
Journal-Courier  to  a  newly  formed 
subsidiary  of  Ingersoll  Publishing 
Co.,  New  Haven  Newspapers  Inc. 

The  two  dailies  will  be  the  largest 
owned  by  Ingersoll  Publishing, 
headed  by  Ralph  Ingersoll  II. 

The  evening  Register  has  daily  cir¬ 
culation  of  90,618  and  Sunday  circula¬ 
tion  over  139,000.  The  morning  Jour¬ 
nal-Courier  has  daily  circulation  of 
37,829. 

The  purchase  price,  while  not  dis¬ 
closed  by  the  principals,  was  reported 
to  be  close  to  $200  million.  The  price, 
according  to  banking  sources,  repre¬ 
sented  a  multiple  of  about  3.7  to  3.8 
(Continued  on  page  27) 
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Death  sentence  of  reporter’s  killer  overturned 


The  death  sentence  imposed  on  the 
confessed  killer  of  Arizona  Republic 
reporter  Don  Bolles  was  overturned 
by  a  Federal  appeals  court  (May  9). 

By  a  7-4  vote,  the  United  States 
Court  of  Appeals  for  the  Ninth  Cir¬ 
cuit,  in  San  Francisco,  overturned  the 
death  sentence  against  John  Harvey 
Adamson  because  he  was  tried  for 
first-degree  murder  after  being  sen¬ 
tenced  for  second-degree  murder. 

Prosecutors  had  argued  that  Adam¬ 
son  was  eligible  to  be  tried  on  the 
more  serious  first-degree  charge 
because  he  violated  a  plea  bargain  by 
refusing  to  testify  against  two  other 


men  implicated  in  the  killing.  After 
refusing  to  testify,  he  was  tried  and 
convicted. 

However,  the  court  ruled  that  the 
second  trial  amounted  to  unconstitu¬ 
tional  double  jeopardy. 

If  the  ruling  stands,  Adamson’s 
sentence  would  be  reduced  to  20 
years  and  two  months,  the  term 
imposed  when  he  pleaded  guilty  to 
second-degree  murder  in  the  plea  bar¬ 
gain. 

Bolles  was  killed  11  days  after  a 
bomb  exploded  under  his  car  in  a 
hotel  parking  lot  in  June  1976. 

Adamson  has  admitted  placing  the 


bomb  under  Bolles’  car. 

Murder  conviction  of  the  two  men 
implicated  in  the  case  —  plumber 
James  Robison  and  contractor  Max 
Dunlap — were  overturned  on  techni- 
calities  in  1980  by  the  Arizona 
Supreme  Court. 

At  the  time  of  his  death,  Bolles  was 
investigating  reports  of  organized 
crime  in  the  state.  In  his  memory,  a 
team  of  reporters  organized  as  Inves¬ 
tigative  Reporters  and  Editors  Inc. 
conducted  the  “Arizona  Project,’’ 
which  resulted  in  a  23-part,  80,000- 
word  series  of  newspaper  articles 
about  organized  crime  in  the  state. 


Illinois  utility  backs  off  ad-boycott  threat 


Commonwealth  Edison  Co.,  Illi¬ 
nois’  largest  utility,  reversed  (May  14) 
a  decision  made  a  day  earlier  to  pull 
advertising  from  the  Freeport  (Ill.) 
Journal  Standard  because  of  editori¬ 
als  criticizing  a  recent  rate  increase. 

Earlier,  Edison  spokesman  John 
Hogan  told  Chicago  reporters  that  the 
utility  would  cancel  its  $8,000  annual 
advertising  contract  because  of  the 
newspaper’s  critical  editorials  and 
cartoons. 

“One  of  the  criteria  we’ve  looked 
at  was  the  treatment  the  newspaper 
has  been  giving  us,’’  he  said.  “We 


don’t  feel  it’s  wise  for  the  company  to 
continue  to  place  ads  in  a  paper  that’s 
strongly  opposed  to  our  advertising 
at  least,  on  the  editorial  page.” 

At  the  time,  Hogan  also  said  con¬ 
tracts  for  other  papers  would  be 
reduced  or  canceled,  though  he 
declined  to  name  any. 

The  Edison  actions  were 
prompted,  in  large  part,  by  a  decision 
to  reduce  its  advertising  budget  from 
$5.7  million  to  $5.5  million.  Half  that 
$200,(X)0  savings  would  come  from 
reducing  or  eliminating  ads  in  news¬ 


papers  outside  the  Chicago  area  and 
half  from  Chicago  print  reductions. 

According  to  Hogan’s  early  state¬ 
ments,  the  utility  was  to  consider  edi¬ 
torial  positions  in  determining  which 
newspapers  would  lose  advertising. 

When  news  of  the  Journal  Standard 
reduction  was  made  public,  however, 
utility  executives  quickly  reversed 
that  announcement. 

Edison  vice  president  Donald 
Petkus  said,  “We  do  not  make  adver¬ 
tising  decisions  based  on  editorial 
content.” 


Sportswriter  files  assault  complaint  against  pitcher 


Cincinnati  Post  sportswriter  Bruce 
Schoenfeld,  24,  has  filed  a  private 
criminal  complaint  against  Cincinnati 
Reds  pitcher  John  Denny,  which 
alleges  the  ballplayer  assaulted  him 
before  a  recent  game  in  Philadelphia. 

Schoenfeld  alleged  that  Denny 
banged  his  head  against  a  wall  after  he 
encountered  the  pitcher  in  a  tunnel 
underneath  Veterans  Stadium  where 
the  Philadelphia  Phillies  play. 

According  to  Post  sports  editor 
Bruce  Forbis,  Schoenfeld  was  walk¬ 
ing  in  the  tunnel  and  missed  the 
turnoff  to  the  visiting  team’s  locker- 
room.  Forbis  said  Schoenfeld  con¬ 
tinued  walking  to  the  end  of  the  tunnel 
where  he  encountered  Denny  and 


relief  pitcher  Joe  Price  “going 
through  a  judo  routine.” 

Denny  yelled  at  Schoenfeld  to  “get 
out  of  here,”  Forbis  said,  and  the 
sportswriter  replied  that  he  had  as 
much  right  as  the  pitcher  to  be  there. 

At  that  point,  Forbis  said,  Denny 
grabbed  Schoenfeld,  lifted  him  up  and 
several  times  banged  his  head  against 
the  wall,  “raising  some  lumps.  Then 
he  threw  Bruce  to  the  ground  so  hard 
his  wallet  fell  out  of  his  pants.” 

Forbis  said  the  newspaper  advised 
Schoenfeld  to  file  the  charges.  He 
added  that  the  sportswriter  stands 
about  5’9”  and  weighs  about  160 
pounds.  Denny,  he  said,  stands  6’3” 
and  weighs  around  220  pounds. 


“We’re  not  going  to  drop  the 
charge,”  Forbis  said,  noting  that  a 
hearing  has  been  scheduled  for  June  2 
in  Philadelphia. 

“Denny  refuses  to  comment,  on 
the  advice  of  his  attorneys,  even 
whether  or  not  he’s  done  it,”  said 
Forbis. 

Forbis  described  Denny  as  “very 
moody”  and  “hard  to  talk  to,”  but  he 
said  Schoenfeld  “always  had  a  good 
relationship  with  him.” 

A  Cincinnati  Reds  spokesman  con¬ 
firmed  that  Denny  is  not  commenting 
on  the  situation. 

“He  hasn’t  said  anything.  Bruce 
has  done  all  the  talking,”  the  spokes¬ 
man  stated. 


Chilean  police  rout  reporters  marching  in  protest 


Chilean  police  used  tear  gas  gre¬ 
nades  to  break  up  a  demonstration 
(May  13)  in  downtown  Santiago  by 
reporters  marching  in  protest  to  the 
military  government’s  restrictions  on 


the  press. 

Reuters  news  service  quoted  wit¬ 
nesses  who  said  40  reporters  marched 
carrying  signs  asking  for  government 
permission  to  publish  a  new,  inde¬ 


pendent  newspaper  to  be  called  La 
Epoca. 

The  journalists’  placards  also 
called  for  less  government  control  of 
television  news . 
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Gannett  keeps  growing 

Acquires  Louisville  papers;  Neuharth  says  latest  acquisition,  plus 
those  in  Des  Moines  and  Detroit,  is  like  ‘winning  the  Triple  Crown’ 


Gannett  Co.  emerged  as  the  win¬ 
ning  bidder  for  the  Courier  Journal 
and  Louisville  (Ky.)  Times  by  offering 
record  amount  for  a  newspaper 
Company. 

The  two  companies  said  the  pur¬ 
chase  price  was  approximately  $300 
million.  Banking  sources  said  the 
actual  sale  price  was  $307  million. 

The  Bingham  family  did  not  iden¬ 
tify  the  other  bidders  for  the  newspa¬ 
pers.  Companies  which  had  toured 
the  facilities  included  the  Hearst 
Corp.,  the  Washington  Post  Co.  and 
the  Chicago  Tribune  Co.  The  New 
York  Times  Co.  also  visited  Louis¬ 
ville,  but  stated  it  declined  to  bid. 

Jack  Kent  Cooke,  who  recently 
bought  the  Los  Angeles  Daily  News 
for  $176  million  from  the  Tribune  Co., 
was  also  said  to  have  submitted  a  bid. 

Barry  Bingham  Sr. ,  chairman  of  the 
newspapers,  put  the  dailies  and  the 
other  family-owned  companies  up  for 
sale  last  January  9  after  he  was  unable 
to  resolve  the  feuding  among  his  chil¬ 
dren  over  the  management  of  the 
properties. 

The  family  crisis  came  to  a  head  last 
year  when  daughter  Sallie  Bingham, 
after  an  unsuccessful  effort  to  sell  her 
shares  back  to  the  family,  announced 
she  would  sell  them  outside  the  fam¬ 
ily;  thus  raising  the  prospect  that  a 
hostile  minority  shareholder  would 
hold  her  approximately  15%  stake. 

WHAS  Inc.,  owner  of  two  radio 
stations  and  a  television  station,  and 
Standard  Gravure  Corp.,  which  spe¬ 
cializes  in  rotogravure  printing,  will 
be  sold  in  separate  transactions. 

Barry  Bingham  Sr.  and  his  wife, 
Mary,  will  realize  $98.4  million  from 
the  sale.  Barry  Bingham  Jr.,  the 
newspapers’  publisher,  will  get  $29 
million,  while  Sallie  Bingham  and 
Eleanor  Bingham  Miller  will  receive 
$40  million  and  $39  million  respec¬ 
tively. 

Gannett  chairman  Allen  H.  Neu¬ 
harth  told  a  press  conference  in 
Louisville  that  the  company  did  not 
have  to  sweeten  its  bid  to  come  away 
with  the  winning  offer. 

The  Louisville  newspapers,  which 
Bingham  Sr.’s  father  purchased  for  $1 
million  in  1918,  have  combined  daily 
circulation  of  about  300,000  and  Sun¬ 


day  circulation  of  about  322,000.  The 
newspapers  have  annual  revenues  of 
about  $103  million  and,  according  to 
banking  sources,  have  profit  margins 
in  the  18%  range. 

“There’s  an  awful  difference 
between  cash  flow  and  interest,”  one 
banker  said  of  the  Louisville  dailies’ 
profit  margins  in  comparison  to  the 
interest  cost  of  the  acquisition. 

He  said  Gannett  would  probably 
improve  profitability  over  time  by 
reducing  editorial  and  other  expenses 
and  increasing  the  advertising  to  edi¬ 
torial  ratio. 

The  Louisville  acquisition  gives 
Gannett  a  total  of  93  newspapers  with 
over  six  million  daily  circulation. 


Under  the  sales 
agreement,  Gannett  will 
abide  by  “golden 
parachute”  employment 
contracts  for  29  top 
executives  with  a 
combined  worth  of  $4 
million. 


“It  is  not  easy  for  me  to  see  the 
Courier  Journal  and  Louisville  Times 
pass  from  my  family  into  other 
hands,”  said  Barry  Bingham  Sr.  in  a 
prepared  statement.  “I  have  been 
personally  associated  with  these 
newspapers  for  almost  six  decades. 
My  father  established  a  tradition 
when  he  bought  the  property  in  1918. 
My  son  Barry  guided  the  papers  on 
his  own  for  the  last  IS  years,  adding 
further  values  to  the  family  heritage.” 

The  elder  Bingham  described  Gan¬ 
nett  Co.  as  “journalists  who  are 
responsible,  experienced,  capable 
and  backed  by  ample  resources. 

“They  have  given  us  heartening 
assurances  of  concern  for  all  employ¬ 
ees  of  the  papers,  those  now  active 
and  those  retired.  We  believe  the 
interests  of  the  individuals  are  solidly 
protected.  We  are  also  assured  of 
Gannett’s  determination  to  serve  the 
goals  of  good  citizenship  in  our  com¬ 
munity  and  area.” 

Under  the  sales  agreement,  Gan¬ 


nett  will  abide  by  “golden  parachute” 
employment  contracts  for  29  top 
executives  with  a  combined  worth  of 
$4  million. 

The  pact  calls  for  Gannett  to  con¬ 
tinue  the  newspaper’s  on-premises 
child  care  for  at  least  two  years,  and 
longer  if  there  is  enough  use. 

Gannett  also  told  employees  their 
medical  plan  and  other  benefits 
“would  be  at  least  as  good  as  they  are 
now,”  said  executive  editor  Paul 
Janensch.  Gannett  will  also  retain  the 
full  hospitalization  medical  plan  for 
current  retirees,  he  said. 

Gannett  also  gave  a  “firm  guaran¬ 
tee”  to  continue  the  Louisville  dai¬ 
lies’  affirmative  action  plan,  Janensch 
continued,  and  told  employees  “all 
past  service  will  be  recognized  for 
vacation  and  retirement  benefits.” 

The  Bingham  family  traditionally 
donated  5%  of  the  newspapers’ 
revenues  to  charitable  and  commu¬ 
nity  organizations.  Neuharth  told 
employees  the  “corporate  generosity 
would  be  maintained”  through  the 
Gannett  Foundation,  Janensch  said. 

“I  was  sad  that  the  Binghams 
decided  to  sell,  but  I’m  very  reas¬ 
sured  by  what  A1  Neuharth  and  the 
other  Gannett  executives  said 
today,”  Janensch  stated. 

As  for  possible  staff  reductions 
under  Gannett,  Neuharth  told 
employees,  “I  would  be  surprised  if 
the  staff  of  the  Courier-Journal  and 
Times  changed  under  our  ownership 
in  any  way  that  it  would  not  have 
changed  under  Bingham  family  own¬ 
ership.” 

The  Gannett  chairman  did  not 
specify  Gannett’s  operational  plans 
for  the  newspapers. 

The  two  dailies  have  long  had  com¬ 
bined  business  and  production  staffs. 
Last  year,  the  news  staffs  were 
merged,  but  the  Binghams  decided  to 
continue  publishing  two  separate 
newspapers. 

The  122,000  evening  circulation 
Times  leads  the  177,000  morning  cir¬ 
culation  Courier- Journal  in  Louisville 
itself.  The  Courier-Journal  gets  its  cir¬ 
culation  advantage  from  Kentucky¬ 
wide  distribution. 

Neuharth  said  acquiring  the  Times 
(Continued  on  page  27) 
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Don’t  leave  the 
without  one 

As  a  businessperson  you  can’t 
afford  idle  time  while  traveling. 
That’s  why  you  need  a  Model  100 
($499),  a  Tandy  200  ($799),  or  our  ,, 
new  Tandy  600  ($1599)  portable 
computer.  Each  is  an  important 
business  tool  that  will  keep  you  on 
top  of  business  wherever  you  go. 

Traveling  companions 

The  Model  100,  a  technological 
first,  is  perfect  for  writing  letters, 
memos,  reports  and  other  corre¬ 
spondence  anywhere,  at  any  time. 
This  lightweight  computer  was  the 
first  to  feature  five  instant-on  pro¬ 
grams,  a  40  X  8  display  and  a 
modem — all  built  in. 

The  Tandy  200  represents  a  true 
second  generation  in  portable  com¬ 
puters.  You  can  do  complete 
spreadsheet  analysis  and  calcula¬ 
tions  with  the  popular  Multiplan 
software  that’s  built  into  the  mem¬ 
ory.  Or  use  the  Tandy  200  as  your 
personal  appointment  calendar  and 
address-and-phone  directory. 

The  most  advanced  laptop 

Our  new  Tandy  600  features  a 
16-bit  microprocessor,  an  80- 
character  by  16-line  liquid-crystal 


c^ilay,  a  built-in  disk  drive 
that  stores  360K  of  data  and  32K  . 

RAM  (expandable  to  224K). 

The  Tandy  600  also  includes  five 
resident  applications — all  designed 
by  Microsoft®  for  the  h^lnessper- 
son  on  the  go.  Widi  Thndy  600’s 
larger  display  and  es^nded  mem¬ 
ory,  Multiplan  can  hold  more  infor¬ 
mation.  Using  MS-Word,  you’ll  also 
have  quicker  accesl  to  documents 
and  more  storage  capacity  with  the 
built-in  disk  drive.  File  is  an  elec¬ 
tronic  database  for  names  and  ad¬ 
dresses,  expenses,  client  billing  and 
more.  And  you  can  keep  a  large 
number  of  different  files  on  the 
pocket-size  diskettes.  With  Telecom 
and  the  Tandy  600’s  built-in  mo¬ 
dem,  you’re  able  to  keep  in  touch 
with  your  office  over  phone  lines. 

Tandy  .  .  .  Clearly  Superior™ 

Tandy  offers  you  a  choice  of  three 
portable  computers — one  is  sure  to 
fit  your  needs.  You  can  see  these 
amazing  portables  at  your  local 
Radio  Shack  Computer  Center. 
Come  in  today! 


AvailabiB  at  over  1200 
Radio  Shack  Computer  Centers  and  at 
participating  Radio  Shack  stores  and  dealers. 

Radio /haeK 

COMPUTER  CENTERS 

A  DIVISION  OF  TANDY  CORPORATION 


Send  me  an  RS016 
Computer  Catalog. 

Radio  Shack,  Dept.  86-A-842 
300  One  Tandy  Center 
Fort  Worth,  TX  76102 


Address 


Company 


Phone 


Prices  apply  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Multiplan  and  MS-Word/TM  Microsoft  Corp. 
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IPI  attacks  attempts  to  curb  free  flow  of  information 


By  Robert  U.  Brown 

Meeting  in  Vienna,  Austria,  last 
week,  close  to  but  beyond  the  danger¬ 
ous  fall-out  of  the  Soviet  nuclear  acci¬ 
dent  at  Chernobyl,  members  of  the 
International  Press  Institute  from  48 
countries  condemned  the  Soviet  gov¬ 
ernment’s  handling  of  that  crisis  and 
urged  it  “to  live  up  to  the  Helsinki 
accords  and  permit  world  journalists 
to  enter  the  USSR  promptly  and 
report  without  hindrance  on  such 
important  events.” 

More  than  400  members  and  guests 
attended  IPI’s  35th  general 
assembly  —  approximately  375  were 
members.  A  record  attendance  had 
been  expected,  but  there  were 
between  30  and  35  members  who 
canceled  at  the  last  minute,  half  of 
them  from  the  U.S.  whose  delegation 
numbered  more  than  50,  plus  wives. 
The  U.S.  contingent  was  the  still  the 
largest,  in  spite  of  the  cancelations. 

The  formal  resolution  adopted  by 
the  Congress  at  its  closing  session 
charged  that  “because  of  the  Soviet 
government’s  secrecy  and  delay, 
reporters  were  not  allowed  to  prop¬ 
erly  assess  the  situation.  As  a  result 
millions  of  people  in  other  countries 
were  seriously  disturbed  by  lack  of 
information  or  possibly  inaccurate 
information  on  the  potential  risks  to 
their  lives  and  health  from  radioac¬ 
tivity.  Such  behavior  is  not  accept¬ 
able  from  any  government  in  an  age 
when  major  events  in  one  country  can 
have  serious  world-wide  conse¬ 
quences.” 

It  had  been  asserted  during  debate 
on  the  resolution,  and  previously 
during  the  Congress,  that  some  seg¬ 
ments  of  the  Western  press  had  been 
guilty  of  false  reporting  and  exaggera¬ 
tion  during  the  nuclear  crisis,  but  that 
lack  of  sufficient  factual  information 
from  the  Soviets  was  partly  to  blame. 

In  a  second  resolution,  IPI 
applauded  the  landmark  decision  of 
the  Inter  American  Court  on  Human 
Rights  in  the  Costa  Rica  licensing 
case  and  urged  all  governments  to 
uphold  the  ruling  “thus  preventing 
the  limitation  that  licensing  imposes 
on  freedom  of  expression.  The  Insti¬ 
tute  considers  all  legal  limitations  to 
the  free  exercise  of  journalism  as 
forms  of  licensing.” 

A  third  resolution  noted  “with  con¬ 
cern  that  some  governments  are  con¬ 
sidering  ill-conceived  laws  to  impose 
so-called  right  of  reply,  IPI  warns  that 
there  can  serious  dangers  in  such 
laws,  which  have  been  used  as  a 


mechanism  or  harrassment  and  rep¬ 
ression,  endangering  press  freedom.” 

Another  resolution  on  terrorism 
“strongly  condemned  the  action  of 
hostage-holding  groups.  Their  con¬ 
tempt  for  civilization  and  human 
rights  cannot  even  remotely  be  justi¬ 
fied  by  reference  to  any  real  or  ima¬ 
gined  cause  or  grievance.” 

The  resolution  noted  the  five 
French,  one  Briton  and  one  American 
journalist  are  still  being  held  in  Leba¬ 
non.  This  and  the  enforced  with¬ 
drawal  of  most  independent  journal¬ 
ists  from  Beirut  are  an  effort  to  pre¬ 
vent  impartial  reporting  of  events 
there,  it  was  concluded.  Libya’s 
expulsion  of  journalists  and  its  fear  of 
scrutiny  by  the  world’s  media  was 
also  noted.  IPI  called  upon  all  respon¬ 
sible  governments  to  secure  the 
release  of  hostages  now  held. 


Desmond  Tutu, 
Anglican  Archbishop  of 
Capetown,  South  Africa, 
criticized  the  press  of 
his  country  “by  and 
large”  for  “pandering  to 
narrow  white 
interests. . 


IPI  also  condemned  efforts  by  the 
government  of  South  Africa  to  curtail 
the  free  flow  of  information  there.  It 
said  recent  “acts  of  repression 
include:  Granting  of  power  to  state 
officials  to  ban  coverage,  particularly 
pictorial,  of  unrest  and  violence  when 
people  demonstrate  against  the  sys¬ 
tem  of  government  .  .  .  shooting  at 
and  physically  assaulting  reporters 
and  photographers  carrying  out  their 
duties  .  .  .  harrassing  and  attempting 
to  intimidate  foreign  correspondents 
by  refusing  or  delaying  routine 
accreditation  and  other  documenta¬ 
tion.”  The  resolution  also  noted 
threats  by  the  South  African  govern¬ 
ment  to  license  and  register  journal¬ 
ists. 

A  final  resolution  on  press  freedom 
noted  “slow  but  encouraging  prog¬ 
ress  toward  freedom  in  a  number  of 
countries,  particularly  in  Latin 
America.  It  called  for  speedy  restora¬ 
tion  of  full  democracy  in  Haiti  and  the 
Philippines. 

Juan  Luis  Cebrian,  El  Pais,  Mad¬ 
rid,  was  elected  by  the  executive 
board  as  chairman  of  IPI  for  two  years 


to  succeed  Richard  Leonard,  Milwau¬ 
kee  Journal.  David  Laventhol, 
Times-Mirror,  was  elected  a  vice- 
chairman,  as  was  Yosoji  Kobayashi, 
Yomuiri  Shimbun,  Tokyo. 

Desmond  Tutu,  Anglican 
Archbishop  of  Capetown,  South 
Africa,  criticized  the  press  of  his 
country  “by  and  large”  for  “pander¬ 
ing  to  narrow  white  interests  and  sell¬ 
ing  its  birthright  for  a  mess  of  pot¬ 
tage.” 

He  said  there  have  been  some 
newspapers  that  “have  been  true  to 
the  best  tradition  of  outstanding  jour¬ 
nalism,  such  as  the  Rand  Daily  Mail 
under  remarkable  people  such  as 
Laurence  Gandar,  Ray  Louw  and 
Allister  Sparks,  and  the  Sunday 
Express  and  also  the  Cape  Times.  In 
addition,  there  was  the  Daily  Dis¬ 
patch  under  the  redoubtable  Donald 
Woods.” 

Bishop  Tutu  noted  journalists  in  his 
country  are  working  under  tremen¬ 
dous  handicaps,  and  are  probably  a 
great  deal  freer  than  in  most  other 
African  countries,  but  “tragically,” 
he  said,  the  newspapers  of  this  coun¬ 
try  “tend  to  identify  their  immediate 
interests  with  white  interests  and  not 
with  the  long-term  interests  of  the 
South  African  nation  as  a  whole. 
They  are  really  serving  sectional 
interests  even  though  their  disclaim¬ 
ers  to  the  contrary  will  be  vehement 
and  loud.  Our  tragedy  is  compounded 
by  the  fact  that  the  electronic  media, 
represented  by  the  South  African 
Broadcasting  Corporation,  are  really 
an  extension  of  the  propaganda  arm  of 
the  nationalist  government.” 

In  a  discussion  of  “Right  of 
Reply,”  it  was  revealed  that  various 
forms  of  legislation  requirements  pre¬ 
sently  exist. 

Pedro  Ramirez  of  Diario  16, 
Madrid,  said  he  looks  for  abolishment 
of  the  Spanish  law,  the  enforcement 
of  which  is  now  confused.  He 
expressed  a  determination  of  the 
Spanish  press  to  act  in  a  responsible 
manner. 

A  German  delegate  said  that  while 
the  West  German  constitution  guar¬ 
antees  press  freedom  the  1 1  German 
provinces  each  have  press  laws 
requiring  the  right  of  reply.  He  said 
editors  foel  no  restraint  because  the 
laws  are  restricted  to  facts  and  not 
opinion. 

A  delegate  from  Finland  said  that  a 
right-of-reply  law  in  his  country  is 
also  restricted  to  acts  and  not  opin¬ 
ions,  in  addition  to  which  there  is  a 
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Our  newest  pagination  system. 
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Only  one  company  could  bring 
you  the  Sigmagraph  6000. 

DS  America. 

Its  compact  workstation  lets  you 
do  what  the  big  systems  do,  for 
far  less  money.  It  even  does  some 

things  better.  ^ 

It’s  quick  an_d  easy.  The  menu- 
driven  stylus  delivers  effortless 

airbrushing,  complex  cutouts  and  intricate  graphic  effects.  There’s  no  keyboard. 

It’s  pure  DS,  built  to  our  exacting  specifications  throughout.  If  you  own  a  DS 
C^dograph  or  a  late-model  DS  scanner,  you  already  own  a  large  part  of  what 
you  really  need:  a  high-output,  low-cost  system  with  the  quality  and  reliability 
you  expect  from  DS. 


DS  America 


A  subsidiary  of  Dainippon  Screen  Mfg.  Co.  Ltd.  (SCF^EN) 
5110  Tollview  Drive,  Rolling  Meadows  IL  60008.  (312)  870-1960 
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Coping  with  computers 

A  newspaper  publisher  of  50  years  ago  might  feel  lost  and  bewildered  in  a 
modern  newspaper  building  today. 

Except,  perhaps,  for  the  pressroom,  the  outward  appearance  a  typical 
newspaper  operation  has  been  transformed  by  surging  technology.  Reporters 
still  work  the  phones,  advertisers  still  want  the  world,  presses  still  press  ink 
onto  webs  of  newsprint  and  kids  still  toss  papers  toward  doorsteps.  But  just 
about  everything  else  is  changing. 

The  force  behind  the  gradual  and  continuing  evolution  of  newspaper 
operations  is  the  computer  chip,  that  tiny  piece  of  silicon  semiconductor  now 
found  in  just  about  every  department  of  a  newspaper — from  the  publisher’s 
desk  to  the  mailroom. 

At  modem  newspapers,  computers  are  ubiquitous.  On  computers,  stories 
are  written,  copy  edited,  classified  ads  taken,  graphics  created,  ads  com¬ 
posed,  pages  made  up,  accounts  kept,  memos  exchanged,  workflow  tracked 
and  presses  and  mailrooms  controlled. 

Computers  have  become  the  brain  centers  in  what  one  federal  labor  official 
called  a  period  of  “intense”  automation  at  newspapers. 

While  computers  and  the  machines  they  control  are  helping  people  at 
newspapers  perform  some  amazing  tasks,  they  are  not  making  people  obso¬ 
lete.  In  fact,  according  to  the  U.S.  Department  of  Labor,  employment  at  U.S. 
newspapers  reached  an  all-time  high  in  1985  at  453,700,  an  increase  of  20% 
from  1975.  However,  reflecting  a  trend  affecting  most  manufacturing  indus¬ 
tries,  the  number  of  production  workers  at  newspapers  is  declining,  off  7%  to 
171,000  from  its  all-time  high  in  1972. 

All  of  which  brings  us  to  the  point:  It  takes  more  machines  and  more  people 
than  ever  before  to  publish  and  distribute  the  sophisticated  newspaper  of 
today.  Machines  working  with  people  and  vice  versa.  Which  brings  us  to  the 
1986  incarnation  of  the  American  Newspaper  Publishers  Association’s  Oper¬ 
ations  Management  Conference  &  Exposition  (Atlanta,  Ga.,  June  21-25.)  The 
theme  this  year  is  “Interface  86,  People  —  Developments  —  Quality.” 

“The  management  concepts  have  to  change  with  the  technology,”  said 
Pete  Romano,  director  of  technical  services  and  training  for  the  ANPA,  in 
explaining  the  theme. 

But  new  and  more  complicated  technologies  pose  their  own  problems.  As 
computer  systems,  built  by  a  variety  of  companies  using  several  operating 
systems,  have  developed  in  diverse  newspaper  departments,  the  problem  of 
communication,  or  “interfacing,”  becomes  acute. 

And  as  various  technologies  play  an  increasingly  vital  role  in  newspaper 
production,  keeping  up  to  date  with  the  latest  developments  becomes  ever 
more  critical  in  today’s  competitive  media  environment. 

Newspaper  executives,  faced  with  the  need  to  improve  their  operations  a 
step  at  a  time,  often  face  a  quandry  as  to  what  kind  of  systems  to  buy. 

Will  they  “interface”  with  existing  computer  systems?  Will  they  be 
“upgradable”  to  meet  expanding  requirements?  Are  they  “user  friendly?” 
Will  the  vendor  survive  “shakeouts”  and  be  around  next  year?  Such  buzz¬ 
word-loaded  questions  have  to  be  asked  —  and  answered  —  before  a 
newspaper  digs  into  its  pockets  to  pay  for  a  promised  system  “solution.” 

Visitors  to  the  Atlanta  show  will  get  a  once-a-year  opportunity  to  see  for 
themselves  in  a  comprehensive  exhibit  of  the  latest  developments  in  newspa¬ 
per  production.  Vendors  of  any  importance  to  the  newspaper  industry  will  be 
on  hand.  All  exhibition  space  is  sold  out,  and  more  than  230  exhibitors  and 
10,0(X)  people  are  expected  to  appear  at  the  event,  believed  to  be  the  largest 
newspaper  production  show  anywhere.  Shoppers  and  gawkers  alike  will  be 
able  to  see  demonstrations  and  ask  questions  about  the  machines  that  are 
transforming  newspapers  from  the  inside  out.  And  the  symposia  will  attempt 
to  deal  with  the  changes  those  machines  bring  to  the  people  whose  efforts 
create  newspapers. 
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The  agenda 

10  football  fields  of  equipment  to  be  exhibited  at  ANPA  conference 


Since  newspapers  are  increasingly 
affected  by  high-technology  equip¬ 
ment,  this  year’s  American  Newspa¬ 
per  Publishers  Association  Opera¬ 
tions  Management  Conference  and 
Exposition  in  Atlanta  has  tapped  the 
state  of  the  art  in  auto  manufacturing, 
General  Motors’  Saturn  Corp.,  for  its 
keynote  address. 

Judith  E.  Merriott,  manager  of 
communications  for  Saturn,  is  slated 
to  deliver  the  keynote  address, 
entitled  “Effective  Management  for 
the  Eighties,”  at  the  opening  session 
of  the  conference  on  Monday,  June 
23.  Saturn  has  been  formed  especially 
with  the  goal  of  utilizing  the  latest 
production  technologies  and  manage¬ 
ment  concepts  involving  employee 
participation. 

The  speech  is  designed  to  set  the 
stage  for  the  theme  of  the  June  21-25 
affair:  “Interface  ’86  —  People, 
Developments,  Quality.”  The  pro¬ 
gram  will  deal  with  how  people  inter¬ 
act  with  the  latest  innovations  in  tech¬ 
nology  and  management  and  how 
they  can  be  combined  to  produce  bet¬ 
ter  newspapers. 

The  exposition  part  of  the  annual 
affair,  beginning  June  21,  promises  to 
be  the  biggest  in  its  58-year  history. 
This  year  it  includes  220  manufactur¬ 
ers  and  suppliers  occupying  more 
than  265,000  square  feet  of  exhibit 
space,  an  area  bigger  than  10  football 
fields.  It  is  the  biggest  display  of 
newspaper  production  equipment 
known  anywhere  and  the  latest  ver¬ 
sions  of  high-technology  newspaper 
production  equipment  will  be  on 
view. 

The  theme  of  Monday’s  opening 
conference  session  is  “People  and 
Management.”  Presided  over  by 
Joseph  Ungaro,  president  and  general 
manager  of  Westchester  Rockland 
Newspapers  Inc.,  the  session  will  fea¬ 
ture  a  welcoming  speech  by  David 
Easterly,  publisher  of  the  Atlanta 
Journal  and  Constitution,  and  a 
speech  by  Alvah  Chapman  Jr. ,  ANPA 
chairman  and  chairman  of  Knight- 
Ridder  Newspapers  Inc. 

Following  the  general  session, 
addresses  are  scheduled  with  the 
titles  “Hiring  Your  Next  Production 
Managers”  and  “Team  Building  — 
What  Kind  of  Management  is  Needed 
for  the  Total  Electronic  Newspaper.” 

General  sessions  run  from  9  a.m.  to 
10:50  a.m.  They  are  followed  by  con¬ 


current  workshops  from  11  a.m.  to 
12:30  p.m.  Each  day  one  workshop 
will  deal  with  production  of  college 
newspapers. 

Concurrent  workshops  Monday 
will  be  entitled:  “Managing  Telecom¬ 
munications  —  It’s  More  Than  Just 
Telephones”;  “Management  Asks 
the  Tough  Questions  About  Flexo”; 
“P.C.’s  —  Panacea  or  Pandemo¬ 
nium”;  “Drugs  and  AIDS  in  the 
Workplace”;  “Facing  Building 
Expansion”;  and,  for  college  news¬ 
papers,  “Getting  and  Living  With 
Systems.” 

On  Tuesday,  the  theme  is  “The 
Quest  for  Quality,”  and  the  session 
will  focus  on  how  to  meet  the  increas¬ 
ing  demand  for  better  quality  news¬ 
papers.  Several  issues  will  be 
addressed. 

Concurrent  workshops  will  be 
entitled  “Prepress  Quality  —  News¬ 
room  to  Negative”;  “Color  Separa¬ 
tion  and  Graphics:  Perceptions  and 
Perspectives”;  “Print  Quality”; 
“Quality  in  the  Mailroom”;  and,  for 
college  newspapers,  “Ubiquitous 
Problems.” 

On  the  theme  “Developments  — 
Directions,”  the  general  session 
Wednesday  kicks  off  with  five  news¬ 
paper  executives,  all  experienced  in 
pagination,  analyzing  the  subject  in  a 
free-wheeling  question  and  answer 
session.  Next,  speakers  will  address 
the  following  issues  of  total  electronic 
newspaper  composition:  display  ad 
make  up,  electronic  graphics  systems 
and  making  pagination  pay. 

Concurrent  workshops  Wednesday 
will  deal  with  how  to  implement  new 
systems.  The  topics  are:  “Output 
Devices”  (a  panel  of  vendors  and 
users);  “Ad  Makeup  Systems”; 
“Getting  Your  Sunday  Paper  Out  the 
Door”;  “Newsprint  Handling  — 
Pulling  for  Automatic  Guided  Vehi¬ 
cles”;  and,  for  college  papers,  “The 
Role  of  the  Professional.” 

Anything  and  everything  involved 
in  making  a  newspaper  will  be  on 
display,  including  hardware,  software 
and  consumable  products. 

Judging  from  questionnaires  com¬ 
pleted  by  exhibitors  and  a  survey  of 
what  was  shown  this  month  at  the 
DRUPA  show  in  Dusseldorf,  West 
Germany,  advancements  will  be 
shown  involving  computer  systems 
for  entering  and  composing  text  and 
graphics  into  computers  for  advertis¬ 


ing,  editorial  and  business  systems, 
electronic  picture  taking,  automatic 
edition  dummying,  computerized 
page  make  up  systems,  color  scan¬ 
ners,  color  page  make  up  systems, 
computer-to-plate  systems,  system 
management  and  business  system 
software,  data  transmission  systems, 
pre-scan  press  systems,  computer¬ 
ized  press  controls,  flexographic 
newspaper  printing,  computer-con¬ 
trolled  vehicles  for  delivering  and 
loading  rolls  of  newsprint  and  compu¬ 
ter-controlled  mailroom  systems. 

ANPA  guide  to 
quality  reproduction 
now  available 

How  to  produce  the  best  possible 
newspaper  product  is  the  theme  of  the 
American  Newspaper  Publishers 
Association’s  “Guide  to  Quality 
Newspaper  Reproduction.” 

The  5^page  illustrated  booklet  rec¬ 
ommends  specifications  in  a  number 
of  production  areas,  including  dot 
sizes  and  screen  rulings  and  recom¬ 
mends  procedures  for  handling  color 
separations  and  enlargement 
cameras. 

It  is  designed  to  help  newspapers 
and  advertisers  achieve  consistently 
good  reproduction. 

The  booklet  was  written  by  the 
ANPA  technical  committee  and  pro¬ 
duced  by  the  ANPA  and  the  Newspa¬ 
per  Advertising  Bureau. 

A  copy  of  the  guide  has  been  sent  to 
ANPA  members,  and  additional 
copies  are  available  for  $5  each,  less 
when  buying  in  quantity. 

M.A.N.-Roland, 
MIehle  Products 
donate  press 

The  Graphic  Arts  Technical 
Foundation  has  received  a  sheetfed 
press  donated  by  M. A. N. -Roland  of 
West  Germany  and  Miehle  Products, 
a  part  of  the  Graphic  Systems  Divi¬ 
sion  of  Rockwell  International  Corp. 

The  press  is  a  Miehle-Roland  36- 
inch,  four-color  sheetfed  offset  press 
with  computer-controlled  inking.  It 
was  valued  at  $675,000. 
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Sunday  magazines 
are  moving  up 
to  supercalendered 
“Symmetry”  paper. 

“Symmetry”  is  in  motion.  Madison  Pa¬ 
per  Industries  introduced  “Symmetry” 
only  four  years  ago.  Its  acceptance  was 
immediate  as  an  upgrade  alternative  for 
Sunday  newspaper  magazines. 

The  New  York  Times  set  the  pace  and 
was  quickly  followed  by  the  Dallas 
Morning  News,  and  the  Miami  Herald. 

Advertisers  find  “Symmetry”  excel¬ 
lent  for  high  quality  color  reproduction 
and  ad  lineage  increases  support  the 
claim.  Editorial  staffs  find  that  “Symme¬ 
try”  allows  them  feature  layout  possibili¬ 
ties  that  they  would  never  have  previ¬ 
ously  attempted. 

Madison  Paper’s  “Symmetry”  is  the 
popular  choice  for  Sunday  newspaper 
magazines.  Robert  Ball,  President  of 
Madison  Sales  Company  can  give  you  all 
the  facts.  Contact  him  at  Madison  Sales 
Company,  695  East  Main  Street,  P.O. 
Box  10328,  Stamford,  Connecticut 
06904-2328,  (203)  359-8927. 
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Newspaper  Products 


THE  GOSS  MFCS:  ONLY  A 
ADVANCED  CDULD  DE  SD 


By  simply  touching  the  MFCS 
work  station  display,  a  single 
i  opera  tor  can  preset  press 

♦  functions.  The  productivity- 

programmed  central 
computer  takes  it  from  there. 


The  revolutionary  new 
Goss®  Modular  Press 
Control  System™ 

(MFCS) — integral  to  the 
latest  generation  of 
Headliner  Offset® 
presses — constitutes  a 
quantum  leap  forward  in 
newspaper  productivity. 

As  operationally  simple 
as  it  is  technologically 
sophisticated,  the  MFCS  provides 
new  capabilities  for  shorter  make- 
ready  and  reduced  waste  through 
computerized  presetting  and  run¬ 
ning  adjustments. 

Redefining  user-friendliness,  a 
menu-driven,  touch-sensitive  work 
station  display  is  the  key  to  MFCS 
simplicity.  Following  a  fast  self-diag¬ 
nostic  precheck  of  system  software 
and  microprocessors,  the  MFCS 
uses  computer  intelligence  to  help 
the  operator  select,  preset  and  later 
adjust  press  functions  from  the 
quick-response  touch-screen  menu. 
Subsequent  color-coded  displays 
quickly  confirm  input,  progress  and 
function  achievement — or  report 


On  the  menu- 
driven,  touch- 
sensitive  display,  the 
operator  begins  to 
set  the  press. 


unattainable  commands  and 
describe  the  problem. 

Here's  what  this  unique  system 
means  to  you.  In  addition  to  fast 
makeready  and  greater  manpower 
efficiency,  the  flexible,  powerful 


MFCS  also  produces.^ignificant 
materials  savings.  For  example,  ink¬ 
ing  values  are  defined  across  the 
web  based  on  stored  computer 
information.  Faper  is  similarly  con¬ 
served,  with  waste-reducing  adjust¬ 
ments  made  automatically  before 
any  paper  is  used.  There  is  no  waste¬ 
ful  guesswork  or  experimentation. 

MFCS  advantages  don't  end 
there.  The  system  allows  better  use 
of  pressroom  manpower — for 
example,  multiple  work  stations  on 
a  single  press  permit  input  by  more 
than  one  pressman  at  a  time.  The 
sequence  of  presetting  the  press 
closely  follows  pressroom  opera- 
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Headliner  Offset 


MFCS 


SYSTEM  so 
SIMPLE. 


The  display  verifies  ink  zone 
settings. 


The  new  Goss 
Modular  Press 
Control  System 
achieves  significan  t 
technological 
advancement 
for  the  newest 
Headliner  Offset 
presses  (a  four-color 
unit  is  shown). 


On  another  couple,  a  problem  is 
indicated  on  the  display. 


tions — for  example,  pages  can  be 
input  as  available  and  the  system 
automatically  presets  ink  zones  for 
each  page.  Other  MFCS  benefits: 
easier  circumferential  and  sidelay 
adjustments.  Running  adjustments 
by  plate  or  page.  Specially  designed 
diagnostic  features  for  checkout  and 
maintenance.  Library  of  impositions. 
Press  settings  for  a  frequently  used 
or  an  interrupted  job  can  be  saved 
and  recalled  at  the  operator's 
command. 

There  are  important  initial  econ¬ 
omies,  too.  With  the  building-block 
design  of  the  MFCS,  you  order  only 


what  you  currently  require.  The 
MFCS  has  assured  expandability 
to  grow  as  your  requirements  and 
press  operations  grow.  It  is  easily 
maintained  and  accommodates  a 
wide  range  of  peripherals. 

Perfected  through  more  than 
30  man-years  of  quality-assured 
development,  the  Goss  Modular 
Press  Control  System  makes  the 
Headliner  Offset  press  more  than 
ever  the  world's  pacesetter  for 
newspaper  productivity.  For 
more  details  on  MFCS  potential 
in  your  pressroom,  contact 
Goss  Newspaper  Products, 


Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicag'Or1L^60650. 
Or  phone  312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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KEY  TO  HOTELS 

1.  ATLANTA  HILTON  AND  TOWERS  (Co-headquarters) 

2.  ATLANTA  MARRIOTT  MARQUIS  (Co-headquarters) 

3.  ATLANTA  MARRIOn  DOWNTOWN 

4.  HOUDAY  INN-DOWNTOWN  ATLANTA 

5.  HOTEL  IBIS 

6.  HYAH  REGENCY  ATLANTA 

7.  OMNI  INTERNATIONAL  ATLANTA 

8.  THE  RITZ-CARLTON  ATLANTA 

9.  THE  WESTIN  PEACHTREE  PLAZA  HOTEL 

SHUTTLE  BUS  SERVICE 

Complimentary  ANPA  shuttle  busses  will  carry  attendees  between  all 
hotels  (with  the  exception  of  the  Omni  International),  and  The  Georgia  Worid 
Congress  Center. 
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Autologic's  roots  as  a 
pioneer  in  useful  technology 
go  way  back. 

In  1970,  we  installed  the 
first  APS-4  at  the  St.  Petersburg 
Times.  16  years  later,  almost 
100  APS-4's  are  still  in  opera-’ 
tion  and  going  strong. 

Then,  in  1975,  we  shipped 
two  APS-5  typesetters  to  the 
Dallas  Morning  News.  625  in¬ 
stallations  later,  the  APS-5  is 
still  an  ever  popular  industry 
standard. 

In  1980,  the  first  APS- 
Micro  5  went  in  at  the  Hawaii 
Newspaper  Agency.  This  suc¬ 
cessful  product  has  now 
svupass^  serial  #1300,  and 
we're  still  covmting. 

1985  marked  the  first 
installation  of  our  APPS-1 
Paginating  and  Photoimaging 
System  at  the  Morristown  Daily 
Record.  It's  now  in  full  news¬ 
paper  production. 

That  same  year,  we  made 
history  with  the  introduction 
of  our  revolutionary  APS-55 
Page  Image  Processor  technol¬ 
ogy  and  APS-6  Laser  Imager. 

Our  roots  as  an  innovator 
are  (secured  by  the  longevity 
of  our  products,  the  useful¬ 
ness  of  our  technology,  and 
the  strength  of  our  $400  mil¬ 
lion  parent  company.  Volt 
Information  Sdences.  In  fact. 
Volt  uses  Autologic  equip¬ 
ment  in  many  of  its  divisions. 


We  want  you  to  know 
that  Autologic  will  always  be 
here  to  set  new  standards  and 
to  service  and  support  all  of 
your  needs:  from  established 
APS-5's  to  the  latest  Rage 
Image  Processors. 

Join  our  evergrowing  list 
of  2,000  customers.  Contact 
Autologic's  Marketing 


Services  to  find  out  how  our 
technology  can  take  you  to 
new  heights. 

^AUTOLOGIC 

A  Subsidiary  of  Volt 
Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Fhrk,  CA  91320 
(805)  498-%ll 


Eveiiy  djQ' SOmillion 

N^Plates 


Consider  why  NAPP  is  the  leading  newspaper 
printing  plate  supplier. 

QUALITY.  NAPPlate*  IV  maintains  a  99.9% 
quality  acceptance  rate,  assuring  consistency 
and  on-time  press  runs.  Our  new  NAPPlate  V 
will  improve  print  quality  and  productivity. 


TECHNOLOGY.  NAPPflex*  the  newspaper 
plate  which  meets  the  requirements  of  flexo¬ 
graphic  printing,  offers  an  innovative  way  to  up¬ 
grade  your  print  quality. 

COMMITMENT.  The  newspaper  business  is 


m 


mm 


''mubb 


papers  piinted  with 
hit  the  street 


our  only  business  and  we  share  your  concern 
for  printing  excellence.  Our  Best  in  the 
World’^”  Contest  recognizes  our  customers’ 
pursuit  of  high  quality  printing  through  compe¬ 
tition  with  their  peers  worldwide. 


Fifty  million  newspapers  hit  the  streets  daily 
with  help  from  NAPP.  Consider  NAPP  your 
resource  for  the  best  in  printing  plates. 

We  will  be  at  booth  1513  during  this  year’s 
ANPA  conference  at  the  Georgia  World 
Congress  Center. 


Exhibitor  Booth  Directoiy 
Production  Management  Conference 


EXHIBITOR . BOOTH  NO. 


Accu-Weather  Inc . 3127 

Action  Parts  Cleaning;  Systems  Inc . 3030 

Advanced  Imag:ing  Devices  Inc . 3403 

Advertising  M^ia  Credit . 3751 

Agence  France  Presse . 3040 

Allied  Linot3rpe . 561 

American  Hoechst  Corp . 3128 

American  Newspaper  Publishers  Association . 1223 

American  Printer . 901 

Anitec  Image  Corp . 1535 

Application  Engineering  Corp . . . 1313 

Ako  Engineering  Inc . 3033 

Armotek  Industries . 436 

Associated  Field  Service  &  Sales . 3755 

Associated  Press . 3631 

ATI  Communications . 3341 

Atex  Inc . 3125 

Austin  Company,  The . 911 

Autologic  Inc . 2^ 

Baldwin-Gegenheimer . 1945 

BASF  Corp.  Information  Systems . 3355 

Bestinfo  Inc . 3655 

Cal  Poly  State  University . 3715 

Camex  Inc . 245 

Cannon-Cross  Inc . 702 

CAPCO/Capital  Tool  Mfg.  Co . 3020 

Capital  Elevator  Sales  Inc . 152 

Cariweb  Products  Inc . 116 

Cary  Design  Inc . 2029 

Chemco  Photoproducts  Co . 1113 

Cheshire/A  Xerox  Co . 1325 

Chesley  F.  Carlson  Co . 3117 

Cilas/Alcatel  Division  of  AVP . 3717 

CIP  Forest  Products  Inc . 1645 

Composition  Systems  Inc . 1445 

Compugraphic  Corp . 3541 

Concept  Publishing  Systems . 3411 

Crabtree  Vickers  (Canada)  Ltd . 2129 

Craig  Cold  Type  Supply  Inc . 605 

Creative  Data  Systems  Inc . 505 

Crosfleld  Electronics  Inc . 1245 

CText . 1235 

Cuneiform  Systems  Inc . 3241 

Custom-Bilt  Machinery  Inc . 1661 

Cybergraphic  Systems  Inc . 1535 

Dar-Mar  Inc . 802 

Data  Sciences  Inc . 2^ 

Denver  Design  Associates . 1148 

DEV  Industries . 3151 

Diconix  Inc . 3525 

Digi-Colour  Technologies  Div.,  Newscolour  Corp . 142 

Digital . 1329 

Digital  Equipment  Corp . 1329 

Digital  Technology  International . 3126 

DISC . 1035 

Double  E.  Co.  Inc . 114 

Drazen,  Frank . 3033 

DS  America  Inc . 1717 

DuPont  Co . 1929 

Duarte  Engineering . 154 

Durbin  As^iates . 409 

Dynalith/Portage . 1013 

I^naric  Inc . 1707 

E.A.M.  Industries . 339 

Eastman  Kodak  Company . 3125 

Ebway  Industries  Inc . 1935 

Eclectic  Co.  Inc . 337 

ECRM . 905 

Editor  &  Publisher  Co.  Inc . 805 

EFAX  Corp . 1146 

Eikonix  Corp . 3125 

Enkel  Corp . 711 

Erectoweld  Company  Ltd . 1829 

Ferag  Inc . 3431 

Fincor,  Incom  International  Inc . 1806 


EXHIBITOR . BOOTH  NO. 


Flex-O-Line  Inc . 305 

Flexo  Newspaper  Press  Group,  Windmoeller  &  Hoelscher  Corp. 
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Flint  Ink  Coni . 3425 

Fluorographic  Services  Inc . 441 

FMC  Corp . 2021 

Gaemmerler  (U.S)  Corp . 3711 

G.E.  Information  Services . 3031 

Gerber  Scientific  Instrument  Co . Ill 

Graphic  Arts  Technical  &  Consulting  Services . 2028 

Graphic  Enterprises  Inc . 3005 

Graphic  Management  Associates  Inc . 945 

Gulf  Coast  System  Design  Co . 405 

Hall  Systems  Inc.,  George  R.  Hall  Contracting . 1813 

Hamilton  Circulation  Supplies,  Mailroom  Division . 3025 

Hantscho  Inc . 535 

Harris  Corp . 351 

Harris  Graphics  Corp . 817 

Hartcid  Industries  Inc . 3155 

Hastech  Inc . 1245 

Hell  Graphic  Systems  Inc . 517 

Herco  Graphic  Products  Inc . 1935 

Hercules  Inc . 1213 

High  Technology  Solutions  Inc . 121 

Hollenback  Ty^setting  Systems  Inc . 3709 

IDAB  Inc . 3309 

Ideal  of  America  Inc . 3021 

Imperial  Metal  &  Chemical  Co . 3026 

Independent  Network  Systems  Inc . 3036 

Information  International  Inc . 1145 

Ingenuity  Inc . 3029 

Inland  Newspaper  Machinery  Corp . 1512 

International  ih-ess  Services  Inc . 3757 

InterWeb  Systems  Inc . 3022 

IPEC  Inc . 1647 

IVT  Colordiy  Inc . 3^ 

J.E.  Doyle  Co.  Inc . 3024 

Jervis  B.  Webb  Co . 1657 

K  &  F  Manufacturing  Co.  Inc . 1261 

Kansa  Corp . 1761 

Kendall  Co.,  The . 1413 

King  Systems  International  Ltd . 705 

Kirk  Rudy  Inc . 1029 

LAN  Systems . 3405 

Lektro  Southeast . 501 

Lockwood  Greene  Engineers  Inc . 3205 

LogEtronics  Inc . 257 

M.A.N.-Roland  USA  Inc . 1745 

Mailroom  Systems  Inc . 1019 

Martin  Automatic  Inc . 961 

Master  Group,  The . 1053 

Masthead  International . 3305 

Mayan  Converting  Inc . 3707 

McCain  Manufacturing  Corp . 3115 

Media  Data  Systems  Inc . 401 

MEG  (USA)  Inc . 2035 

MGI  International . 2041 

Micro-Comm  Inc . 3012 

Midwest  Publishers  Supply  Co . 345 

Misco  Inc . 3277 

3M  Co . 3016 

3M/Printing  Products  Division . 3441 

Misco  Paper  Converter . 803 

Monotym  Inc . 829 

Morris  Publishing  System . 3032 

Motter  Printing  Co . 2045 

Muirhead  Systems . 3M7 

Muller-Martini  Corp . 205 

Mycro-Tek  Inc . 313 

NAPP  Systems  (U^)  Inc . 1513 

National  Machine  Co . 1045 

Neasi-Weber  International . 3751 

New  England  Newspaper  Supply . 16*'7 


(Continued  on  page  I6E) 
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Rotary  Perfecting  Press,  circa  1872,  with  four  feeders  -  used  for  printing 
. .  iarge  newspapers  &  delivering  many  thousands  an  hour.” 

The  boys  above  and  their  publisher  would  have  welcomed  any  new  technology  to  save 
drudgery  and  time. . .  FERAG  is  the  industry  leader  in  newspaper  processing  with  advanced 
technology  in  customized,  automated  processing  systems.  Hundreds  of  the  world’s  leading 
newspaper  publishers  rely  on  FERAG  systems. 

When  you’re  ready  to  talk  technology  in  automated  processing  systems,  we’re  ready  to 
listen.  .  .  FERAG,  Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  .  .  .  (215)  788-0892 


Exclusive  FERAG  Single  Copy  Conveyor  grips  each  copy  from  the  press  folder 
at  press  speeds  and  carries  it  without  marking  to  any  preselected  point  in  the 
production  cycle. . .  Microprocessor-based,  the  FERAG  Single  Copy  Conveyor 
provides  damage-free,  accountable  and  controllable  processing  throughout  the 
production  and  distribution  operation. 

F'ER'A'G 

First  in  automated  Processing  Systems 


EXHIBITOR. 


BOOTH  NO.  EXHIBITOR. 


BOOTH  NO. 


Nicca  Ltd.,  Oxy-Dry  Corp . 3053 

Nolan-Products  Inc . 3507 

Norman  X.  Guttman  Inc . 118 

North  American  Cerutti  Corp . 629 

Norwood  Paper  Co . 403 

Nu-Graphics  Manufacturing  Inc . 1655 

NuArc  Company  Inc . 3625 

Officine  Meccaniche  G.  Cerutti,  S.p.A . 1345 

Offset  Technology . 1628 

ONE  Corp . 1835 

One-For-One  Inc . 3501 

Ovalstrapping  Inc . 719 

Pacesetter  Graphic  Service . 611 

Pacific  Press  ^rvices  Inc . 701 

Pamarco  Inc . 1229 

Pathflnder  Graphic  Associates  Inc . 361 

Pellegren  Corp . 3008 

Perretta  Graphics  Corp . 3041 

Power  Strap  Inc . 1361 

Prentice  Colour  Inc . 1049 

Press  Machinery  Corp . 3151 

Printers’  Service . 122 

Printing  Impressions . 3014 

Publisher  Control  Systems  Inc . 110 

Publisher’s  Data  Systems  Inc . 3155 

Publishers  Equipment  Corp . 1545 

Publishers’  Auxiliary/NNA . 3753 

Quad/TECH . 1313 

Quipp  Inc . 745 

R/D  Mist  Systems . 112 

Reliable  LP/C02  Systems . 120 

Reuters  Ltd . 757 

Ricoh  Corp . 529 

Rhone  Poulenc/General  Photo  Products . 3419 

Rochester  Institute  of  Technology . 329 

Rockwell  International,  Graphic  Systems  Division . 1629 

Royal  Zenith  Corp . 1845 

Ryco  Graphic  Manufacturing  Inc . 261 

Rycoline  Products  Inc . 1461 

Sat-Fax  Inc . 3747 

Scantronix . 1812 

Scheffer  Inc . 1313 

Scitex  America  Corp . 1129 

Seaboard  Energy  Systems . 441 

Semler  Industustries  Inc . 3037 


Seybold  Publications  Inc . 811 

Signode  Coip . 3105 

Simulation  Excel  A/S . 3611 

Smith  R.P.M.  Co^ . 1529 

Software  Consulting  Services . 845 

Solna  Inc . 1921 

Sony  Corp.  of  America . 3251 

Spectronics  Inc . 3018 

Spegram  Inc . 2141 

Spells,  William  C . 3033 

Spin  Physics,  Eastman  Kodak . 3125 

Stacker  Machine  Co.  Inc . 1313 

Stauffer  Media  Systems  Inc . 229^ 

Stepper  Associates  Inc . 761  ‘ 

Stork  Contiweb  Inc . 3157 

Strapex  Corp . 857 

Support  Products  Inc . 3621 

System  Integrators  Inc . 545 

Taft  Equipment  Sales  Co . 3009 

Tasope’ . 429 

TEC  Systems,  W.R.  Grace  &  Co . 1313 

Tech-Energy  Co . 1161 

Technidyne  Corp . 3503 

Terminal  Systems  Corp . 440 

TF&E  Pressroom  Devices . 503 

The  TV  Listing  Group  Inc . 3050 

Tingue,  Brown  &  Co . 3124 

Titus  Communications  Corp . 3141 

Trans  World  Telesystems . 1150 

TV  Data  Inc . 1010 

Union  Carbide  Coating  Service . 703 

United  Press  International . 360 

Vam  Products  Co.  Inc . 602 

Vision  Data  Equipment  Corp . 941 

Vision  Systems  Inc . 146 

VU/Text  Information  Services  Inc . 3120 

W.R.  Grace  Co . 929 

Warner  MDS  Color  Corp . 3407 

Web  Press  Corp . 1613 

Webquip . 2135 

Western  Lithotech . 129 

Whalen/Mainstream . 221 

X-Rite  Co . 148 

Xenotron  Inc . 145 

Xeta  Inc . 3743 

Xitron  Inc . 641 


How  the  computers  shook  up  editing 


By  William  R.  Lindley 

Type  for  the  front  pages  of  news¬ 
papers  as  they  appear  today  could 
have  been  set  in  the  likes  of  Ben 
Franklin’s  shop,  one  letter  at  a  time; 
readers  wouldn’t  be  able  to  tell  the 
difference.  But  anyone  who  has 
worked  for  newspapers  has  been  sha¬ 
ken  by  the  changeover  to  computer- 
assisted  production,  which  started  for 
printers  in  1963,  for  editors  in  1973. 

It’s  often  noted  that  editors  at  last 
have  the  satisfaction  of  shaping  all 
newspage  content.  That’s  true,  but 
can  the  same  kind  of  editor  as  before 
run  the  show,  or  does  this  new  tech¬ 
nology  require  a  different  breed  of 
newsroom  decision  maker? 

From  production  experience  with 


(Lindley  is  a  visiting  professor  of  jour¬ 
nalism  at  Boise  State  University.) 

16E 


several  VDT  systems  and  some  time 
observing  pagination,  I’d  say  the 
answer  is  that  a  new  kind  of  editor  is 
required,  and,  to  a  considerable 
extent,  is  here. 


Every  copy  editor 
agrees  the  VDT  has  at 
least  one  advantage,  it 
can  count  headlines 
instantly. 


No  doubt  this  had  to  happen,  con¬ 
sidering  the  changes.  Gone  in  a 
decade  or  so  were  typewriters,  copy 
paper,  pencils,  lead  type,  galley 
proofs,  proofreaders,  typesetters, 
stereotypers.  Such  has  been  the  con¬ 
fusion  that  any  statement  like  the  pre¬ 


ceding  sentence  can  be  contradicted 
by  some  publishers  whose  choices 
have  been  different,  yet  basically  the 
knowledge  connected  with  the  type¬ 
writer-hot  type  era  suddenly  became 
obsolete  and  no  longer  was  men¬ 
tioned  in  newsrooms,  any  more  than 
steam  locomotives  are  talked  about 
by  Amtrak. 

Newspapers  weren’t  in  the  fore¬ 
front  of  this  computerized  technology 
revolution,  but  projected  savings 
finally  toppled  the  Linotypes  and  a 
whole  printing  system  built  around 
them.  Since  that  was  a  problem  for 
printers,  few  editors  seemed  ready  for 
everything  that  happened  next. 

No  wonder.  There  hadn’t  been 
such  a  drastic  change  in  production 
since  the  1890s,  when  a  belated 
industrial  revolution  which  had  swept 
through  the  mills  and  along  the  rail- 
_ (Continued  on  page  62E) _ 
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Houston  Chronicle 

THE  DAILY  OKLAHOHAY 

Chicago  Sun-Times 

Arkansas (Bazcltc. 
THE  JOURNAL  RECORD 

THE  DAILY  TEXAN 


BATON  ROUGE 
MORNING  ADVOCATE 
STATE  TIMES 

Xhp  Associated  Press 

SOUTHWEST  NEWSWtRE.  INC 


The  Best 
Just  Got 
Better! 


Announcii^  the  addition  of  The  Orange 
County  Register,  The  St.  Petersburg 
Times  and  Independent,  and  The 
Queensland  newspapers. 

Newspapers  large  and  small  have  found 
a  cost-effective  way  to  electronically 
store  their  clipping  files.  They  use  Data- 
Times  to  install,  support  and  market 
their  electronic  library.  Some  of  these 
libraries  are  in-house  systems,  others 
run  on  service  bureau  computers.  All 
utilize  BASIS™,  the  industry’s  fastest, 
most  comprehensive  search  and  retrieval 
software,developed  by  Battelle  Labora¬ 
tories,  the  world’s  largest  research  and 
development  organization. 

DataTimes  is  designed  to  interface  with 
almost  any  editorial  system  including 
DEC,  Atex,  SII,  CSI  and  Hastech.  Data¬ 
Times  even  offers  optical  disk  tech¬ 
nology  for  maximum  cost  saving  of 
clipping  file  storage.  The  DataTimes 
electronic  library  allows  reporters  and 
editors  to  retrieve  information  in  seconds 
from  their  own  desks. 

These  newspapers  have  found  Data¬ 
Times  to  be  more  cost-effective,  reliable 
and  usable  than  their  old  clipping  files. 
A  better  newspaper  is  the  result. 

Join  these  prestigious  newspapers  and 
become  one  of  America’s  Newspapers 
Online. 


America’s  Newspapers  Online. 

DataTimes 

818  NW  63rd  Street 
Oklahoma  City,  OK  73 1 1 6 
405-843-7323 
800-642-2525 


WHO’S  SHOWING  WHAT  WHERE  .  .  . 


Booth:  1828 

ADVANCED  IMAGING  DEVICES 
INC. 

Staffed  by:  Paul  Goldberg,  executive  vice 
president,  and  David  Mei,  marketing 
manager. 

Exhibiting:  AIDI  Video  Picture  Service 
systems,  VPS3000  and  VPS3500,  for  re¬ 
ceiving  television  signals  and  converting 
them  to  video  photos.  They  are  user- 
programmed  to  record  as  long  as  two 
hours  of  broadcasts.  Tapes  are  then  re¬ 
viewed  and  pictures  selected  for  printing. 
Full  frames  or  fields  can  be  printed  in  18 
seconds  without  chemicals  in  6  x  8-inch 
format.  Includes  video  darkroom  for 
adjustment  of  tonal  values.  The  VPS3500 
can  produce  color  sr^parations. 


Booth:  3040 

AGENCE  FRANCE-PRESSE 

Staffed  by:  John  Minting,  communica¬ 
tions  manager;  Tony  Hileman,  U.S. 
marketing  director;  Stephane  Guerillot, 
research  and  development  engineer  and 
L.J.  Lancer,  East  Coast  sales  manager. 
Introducing:  Digital  photo  transmitter, 
Haselblaad  DIXEL  2000,  and  full  service 
electronic  darkroom,  IMPACT. 
Exhibiting:  Sytin  analog-digital  converter 
and  PIXAR  digital  mini-electronic 
darkroom. 


Booth:  3128 

AMERICAN  HOECHST  CORP. 
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Staffed  by:  David  Sullivan,  marketing 
director;  Noelle  E.  Brennan,  technical 
specialist,  and  Jerry  W.  Edwards  and 
Michael  J.  Haber,  regional  sales  man¬ 
agers. 

Exhibiting:  Newsplate  presensitized 
offset  plates  for  newspapers.  Newsplate 
can  be  developed  with  existing  wipe-on 
equipment  using  developing  lacquers 
without  fear  of  chemical  cross  con¬ 
tamination.  Dot  reproduction  is  said  by 
the  company  to  be  superior  to  that  of 
wipe-on  plates. 


Booth:  1223 

AMERICAN  NEWSPAPER  PUB¬ 
LISHERS  ASSOCIATION 

Staffed  by:  Mark  Daly,  director  of  mem¬ 
bership  development  and  Mike  Genick, 
manager  of  membership  services. 
Exhibiting:  ANPA  membership  and  ser¬ 
vices  promotion. 


Booth:  1313 

APPLICATION  ENGINEERING 
CORP. 

Staffed  by:  Tom  Cooper 
Exhibiting:  various  auxiliary  equip¬ 
ment  for  newspaper  production. 


Booth:  3033 

ARCO  ENGINEERING  INC. 

Staffed  by:  Steve  Watson,  president. 
Exhibiting:  displays  of  two  types  of  Goss 
tension  panels,  standard  and  simplified 
systems,  plus  rebuilding  of  air-operated 
equipment. 


Booth:  3631 

ASSOCIATED  PRESS,  THE 

Staffed  by:  Richard  Atkins,  director  of 
communications;  Kelly  Smith  Tunney, 
director  of  corporate  communications; 
James  Mangin,  director  of  membership. 
Introducing:  AP’s  fully  computerized 
system  for  compiling  and  reporting  state 
and  national  elections.  The  system  is  de¬ 
signed  to  produce  standardized  summar¬ 
ies  and  tables  ready  for  wire  transmis¬ 
sion.  AP  Color  Clinic  with  newspaper 
color  reproduction  experts  and  AP  color 


specialists  will  analyze  and  improve  the 
use  of  color  photos  and  graphics  by  mem¬ 
ber  newspapers.  Participants  are  invited 
to  bring  AP  LaserPhotos  and  tearsheets. 
Communications  specialists  will  show 
services  such  as  SelectStats,  a  flexible 
agate  service  from  which  newspapers  can 
choose  items  from  the  full-sports  agate 
wire,  and  WeatherWire,  a  streamlined 
collection  of  weather  information. 

Exhibiting:  AP’s  Political  Data  Base, 
Laserphoto  transmitters  and  receivers, 
DataPort,  News  Plus  color  graphic  cable 
news  service  and  Computer  News 
Graphics  system. 


Booth:  3125 

ATEX  INC. 


Staffed  by:  Frank  Ingari,  vice  president 
of  marketing;  marketing  directors  Allen 
Carney,  Jerome  Riley,  Patrick  McGinnis, 
Ed  McLaughlin  and  Mary  Howard;  Har- 
land  LaVigne,  vice  president  of  North 
American  field  operations;  Ronald  Mat- 
ros  director  of  sales;  Richard  Bowen, 
vice  president  of  international  field  op¬ 
erations. 

Introducing:  Publication  Production 
Node,  a  key  element  in  Atex’s  Total  Pub¬ 
lishing  Environment.  PPN  uses  AT&T 
computers  and  communications  to  inte¬ 
grate  all  prepress  functions,  serving  as  a 
data  base  manager  for  advertising  and 
editorial  text  and  graphics.  PPN  employs 
the  AT&T  6300  Plus,  a  color  workstation 
enabling  users  to  monitor  a  publication’s 
production  steps.  Meridian  workstation 
uses  a  gray-scaJe  terminal  from  Sun  Mic¬ 
rosystems  Inc.  to  run  new  Atex  dum- 
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a  new  attraction  in 
Watertown,  N.Y. 


It’s  the  new  Uniman  4/2  double  width  offset  press 
at  the  Watertown  Daily  Times  and  it’s  providing 
metro  press  capabilities  at  midsize  press  cost. 


The  Uniman  4/2  will  help  the  Daily  Times 
expand  its  revenue  base  _ 


by  printing  a  wide  variety  of  products;  inserts, 
supplements,  comics,  catalogs,  and  more.  Optional 
Uniman  folder  capability  permits  running  the  daily 
paper  and  commercial  work  at  the  same  time. 

Certainly  the  high  quality  of  the  products  will 
appeal  to  advertisers  and  readers  alike.  Quality 
in  black,  spot,  and  full  process  color  is  achieved  by 
features  like  non-contact  spiral  brush  direct 
dampening  which  reduces  contamination  in  the 
dampening  system,  variable-speed  ink  fountain 
roller,  and  infinite  color  positioning. 

And  the  production  crew  will  love  Uniman! 
Easy  access  from  a  unique  step-down  feature  in  the 


arch,  continuous  running  at  50,000  pph,  and  accurate 
plate  mounting  without  tools  are  just  the  beginning 
of  the  capabilities  that  will  boost  productivity  in  the 
press  room. 

Uniman  4/ 2  also  offers  maximum  flexibility 
in  press  arrangement.  Units  can  be  stacked  or  lined 
up  on  either  side  of  the  folder,  and  can  accommodate 
both  left  hand  and  right  hand  color  decks.  Reels, 
tensions,  and  pasters  can  be  substructure  or  floor 
mounted. 

All  in  all,  the  Daily  Times  is  getting  the  most 
for  its  money  in  versatility  and  productivity.  If  you’d 
like  to  find  out  more  particulars,  please  call  or  vmte  to 
M.A.N.  -Roland  USA,  Newspaper  Press  Division,  CN 
1112,  Middlesex,  NJ  08846-0604;  (201)  469-6600. 


NEWSPAPER  PRESS  DIVISION 


Photos  courtesy  of  New  York  State  Department  of  Commerce 
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THE  GRAND  RAPDS  PUSS 
SCOOPED  THE  WORLD. 


The  reporters  and  editors  were  hardly  aware  of  it. 

The  wire  services  ignored  it.  Nobody  called. 

But  on  that  date  the  Grand  Rapids  Press 
made  publishing  history:  They  became  the  first 
to  run  a  display  ad  produced  completely  electronically. 

Many  have  promised  it, 
a  few  have  designed  systems  that  do  part  of  it. 
Only  the  Camex  Supersetter  at  the  Grand  Rapids  Press 
did  it  all— the  type,  halftones,  artwork,  reverses, 
text  rotations  and  hand-drawn  shapes— 
composed,  made  up,  and  set  in  one  piece, 
on  one  system. 

The  new  era  is  here.  Call  us  to  find  out  how 
Supersetter  can  get  you  into  it. 


75  KNEELAND  STREET 
BOSTON,  MASSACHUSETTS  02111 
617-426-3577 


Grand 


mying  and  page  makeup  software  called 
Achitect  and  Pro-Fit.  On  the  high- 
resolution  terminal,  Pro-Fit  electronic 
cut  and  paste  software  allows  interactive 
page  makeup,  and  Architect  manages  de¬ 
sign  and  layout  of  all  display  ads  and  crea¬ 
tion  of  electronic  dummies. 


Booth:  911 

AUSTIN  CO.,  THE 

Staffed  by:  Len  Elliott,  Bill  Bristler  and 
Charles  Whitmore,  staff  consultants, 
newspaper  facilities. 

Exhibiting:  color  photographs  of  recently 
completed  newspaper  publishing  facili¬ 
ties,  a  model  of  exisiting  publishing 
plants.  New  staff  consultants  and 
achitects  will  be  on  hand  to  discuss  Au¬ 
stin’s  consulting,  design,  engineering  and 
construction  services. 


Booth:  235 

AUTOLOGIC  INC. 

Staffed  by:  Hank  Bechard,  board 
chairman;  Paul  McGarrell,  general  mana¬ 
ger  of  electronic  publishing  and  typeset¬ 
ting;  Dennis  Nierman,  vice  president  of 
sales  and  marketing;  Robert  Oster,  vice 
president  of  manufacturing  and  field  ser¬ 
vice;  Nick  DiPadova,  president. 
Introducing:  enhancements  to  Micro¬ 
composer  software  include  an  advertising 
package  and  a  composition  and  graphics 
system.  Page  image  processors  will  be 
demonstrated  in  several  configurations, 
including  driving  plain-paper  laser  type¬ 
setters. 

Exhibiting:  APPS-1  paginating  and  photo 
imaging  system.  Micro  5  CRT  typesettter 
and  APS-6  Laser  imagesetter. 


Booth:  1945 

BALDWIN  GEGENHEIMER  DIVI¬ 
SION 


Staffed  by:  Robert  C.  Soderlund,  vice 
president  of  sales  and  marketing,  and 
Garret  W.  Walker,  director  of  marketing. 
Introducing:  Baldwin  Model  270NP  In¬ 
line  Automix  for  continuous  feeding  of 
precisely  mixed  solution  to  newspaper 
presses  that  use  as  many  and  150  gallons 
an  hour.  The  Baldwin  Model  841-300  Re¬ 
frigerated  Central  Circulator  conditions 
fountain  solution  on  as  many  as  32  pans  of 
brush  dampening.  An  integral  Freeflow 
Filter  separates  contaminants  from  the 
solution  using  a  filtration  technique  that 
extends  solution  life. 

Exhibiting:  Model  108  Count-O-Veyor, 
Web  Break  Protection  System,  Model 
334A  Ink  Level  System,  Ink  Agitator  and 
Microset  Gluing  System. 


Booth:  3355 

BASF  CORP.  INFORMATION  SYS¬ 
TEMS 

Exhibiting:  nyloprint  WD  photopolymer 
letterpress  printing  plates  for  news¬ 
papers. 


Booth:  3655 

BESTINFO  INC. 


Staffed  by:  Sales  representatives  Skip 
McTighe,  John  Avers,  Don  Ball,  Ken 
Filarski,  Mark  McCuen  and  dealer  Bob 
Gilmore. 

Introducing:  Type  Processor  One,  an  in¬ 
teractive  what-you-see-is-what-you-get 
composition  program  containing  automa¬ 
tic  hyphenation,  justification  and  kern¬ 
ing.  It  is  desinged  for  display  ads,  forms 
and  newsletters.  Superpage  personal 
computer  software  is  for  page  composi¬ 
tion.  Network  system  allows  different 
workstations  to  do  different  jobs  with  in¬ 
tegrated  job  tracking. 


Booth  :245 

CAMEX 

Introducing:  a  complete  SuperSetter  sys¬ 
tem  demonstration,  including  three 
Breeze  terminals  linked  to  three  ECRM 
scanners  for  electronic  make  up  of  dis¬ 
play  ads  containing  text  and  graphics. 
System  components  will  be  intercon¬ 
nected  on  an  Ethernet  local  area  network 
for  high-speed  data  transmission  to  a  two- 


gigabyte  Camex  file  server.  Output  de¬ 
vices  will  include  the  Camex  BitSetter, 
BitPrinter  and  ECRM  pelbox  with  a  re¬ 
solution  of  2000  dots  per  inch. 


Booth:152 

CAPITAL  ELEVATOR  SALES  INC. 

Staffed  by:  Richard  D.  Vrenna,  presi¬ 
dent. 

Exhibiting:  roll  handling  track  equip¬ 
ment. 


Booth:  1113 

CHEMCO  SYSTEMS  CO.  INC. 

Staffed  by:  Fred  Barnes,  John  Heiden- 
reich,  Ken  McKenna,  Philip  Fluke,  Hah- 
esh  Maheta. 

Introducing:  SX-II,  a  full  page,  high- 
resolution,  laser-diode  facsimile  record¬ 
er.  It  can  interface  with  all  communica¬ 
tions  links  through  input  systems  includ¬ 
ing  flatbeds  and  drums,  either  with  or 
without  data  compression,  Chemco  says. 
Also,  News-Scan  1000  H  facsimile  sender 
and  1500  H  facsimile  recorder,  both  part 
of  a  new  generation  of  facsimile  transmis¬ 
sion  systems.  They  feature  higher  resolu¬ 
tion  and  an  exact  registration  system, 
according  to  Chemco.  Both  systems  will 
be  demonstrated  live. 


Booth:1361 

CHESLEY  F.  CARLSON  CO. 

Staffed  by:  Chesley  F.  Carlson,  pres¬ 
ident;  Frank  Hull,  vice  president,  electro¬ 
nics  division;  Mikel  Bixby,  vice  presi¬ 
dent,  register  control  division,  and  Virgil 
Snow,  sales  representative. 

Introducing:  Proofmaster  light  with  Carl¬ 
son  Open  Face  Vacuum  Frame  for  Kodak 
Ektacolor  Plus  proofing,  Carlson  Sharp- 
scan  system  for  automated  analysis  of 
copy  densities  and  exposure  control  of 
halftones  with  Carlson  Sharpshooter,  and 
a  register  control  board  for  better  reg¬ 
istration  and  image  quality. 
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Happening  Across  the  Countf>^.. 


Safe,  reliable 
35-bundle-per-niinute 
strapping  is  happening 
in  newspaper  mailrooms 
across  the  country, 
thanks  to  the 
Power  Strap  PSN-4. 


Simplified  desif<n  and  controls  keep  l‘SN-''t  performin}*  efficiently  and  reliably. 
l*SN-4  delivers  the  features  you  need  for  I’ower  Strap  Performance: 

•  Full  width  infeed  and  outfeed  belts  maintain  positive  bundle  control  for  accurate  strap 
conditioninf*.  'Phis  combined  with  Power  Strap’s  bundle  conditioning*  .systena  makes  the  PSN-4 
the  be.st  machine  on  the  market  to  handle  inserted  products. 

•  Unique  controlled  high-tension  strapping  system  that  handles  any  size  product  without 
hazardous  compression  bars  or  clamps. 

•  Advanced  design  heat  seal  unit  that  provides  positive  strap  welding  and  is  controlled  by  an 
integrated  microprocessor. 

•  Fast  and  easy  spool  reloading  that  doesn’t  require  equipment  shutdown. 

•  Automatic  strap  feeding  with  microprocessor  controlled  monitoring  and  clearing. 

•  Can  be  configured  in  your  system  as  a  single  machine  or  multiple  uniUfotajjrss 
tie  operations. 

•  The  compact  design  reduces  the  floor  space  requirement. 

Make  Power  Strap  PS.N-4  Performance  happen  in  your  mailroom.  Call  or  write 
today  for  more  information: 

Power  Strap,  Inc.  •  24.'5()()  Center  Ridge  Road. 

King  James  South  •  Suite  !595  •  Westlake,  OH  4414,5. 

Phone  («()())  ;{46-460(),  toll-free  (216)  871-1053  in  Ohio. 


^POWER 

STI=tAF= 
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Exhibiting:  automated  plate  bender  and 
register  control  systems. 


Booth:1645 

CIP  INC. 

Staffed  by:  A  contingent  of  about  14  com¬ 
pany  representatives. 

Introducing:  Schematics  of  the  latest  in¬ 
novations  in  papermaking. 


Booth:  3541 

COMPUGRAPHIC  CORP. 

Introducing:  Intrepid  personal  computer, 
an  IBM-compatible  terminal  combining 
text  editing  with  PC  power.  Software  in¬ 
cludes  accessories  pack  with  electronic 
note  pad,  phone  directory,  calendar  and 
calculator.  Language  aids  include  spell¬ 
ing  corrector,  usage  alert  and  electronic 
thesaurus. 

Exhibiting:  PowerView  network.  Scan¬ 
ner  1000,  PowerView  data  storage  units. 


Booth:  1445 

COMPOSITION  SYSTEMS  INC. 

Staffed  by:  James  Torregiani,  executive 
vice  president;  Michael  Brier,  vice  presi¬ 
dent  of  sales,  and  others. 

Introducing:  System  2000/VAX  for  in¬ 
tegrated  pagination,  including  ad  market¬ 
ing,  news  management  and  production 
functions.  The  system  architecture  is 
linked  to  CSI’s  aritiflcial  intelligence- 
based  pagination  developments.  Page 
Designer  is  a  pagination  workstation 
based  on  Sun  Microsystems  products. 
Three  modular  Expert  Publishing  Sys¬ 
tems  will  be  displayed,  space  reserva¬ 
tions,  paper  layout,  production  control. 


Booth:  3411 

CONCEPT  PUBLISHING  SYSTEMS 

Staffed  by:  David  Genereaux,  marketing 
director;  Richard  Schmitt,  marketing  rep¬ 
resentative;  Mary  Klatt,  customer  sup¬ 
port  manager,  and  Steve  Samer,  general 
manager. 

Introducing:  Apple  Macintosh-based 
classified  ad  system,  enhanced  Macin¬ 
tosh  display  ad  system  and  software  en¬ 
hancements  to  Concept’s  Apple-based 
editorial  system. 


Booth:  605 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  Harold  Craig,  president,  and 
salesmen  John  Craig  and  Joe  Craig. 
Exhibiting:  Border  tapes,  waxers,  wax, 
light  tables,  clear  polyester  and  other 
mechanical  makeup  supplies. 


Booth:  505 

CREATIVE  DATA  SYSTEMS 

Staffed  by:  Dann  Kroeger,  president; 
Michael  French,  vice  president;  Deane 
Parkhurst,  marketing,  and  managers 
Lenora  Fowler,  Larry  Gyulafia,  Dan 
Kennedy,  Lou  Baker,  Fred  Petty  and 
Betty  Ann  Cortelyou. 

Introducing:  CDS  Layout,  a  second- 
generation  layout  operations  and  analysis 
system  interfaced  with  the  company’s 
display  ad  and  accounts  receivable  sys¬ 
tem.  Marketing  Information  Support  Sys¬ 
tem,  a  three-part  system  designed  to 
assist  sales,  circulation  and  business 
offices  by  monitoring  all  marketing  activ¬ 
ity.  CDS  planning  and  budget  system,  in¬ 
terfaced  with  CDS’s  general  accounting 
software,  is  a  user-defined  analysis  and 
reporting  system.  A  new  newsprint  in¬ 
ventory  system. 

Exhibiting:  CDS’s  COMCIRC  compre¬ 
hensive  circulation  system,  COMAR  dis¬ 
play  advertising  and  accounts  receivable 
system  and  general  accounting  systems. 


Booth:  1245 

CROSFIELD  ELECTRONICS  INC. 

Staffed  by:  David  Lightfoot,  vice  presi¬ 
dent,  sales  and  marketing;  Damien 
Gough,  national  sales  manager;  Larry 
Rissenan,  newspaper  sales  manager. 
Exhibiting:  a  complete  line  of  digital  color 
scanners  whose  capabilities  are  expand¬ 
able,  including  the  625S,  645IM  and 
645IE.  Also  Scanview,  an  off-line  setup 
and  previewing  terminal.  Studio  800  page 
composition  systems  with  color  man¬ 
ipulation  capabilities  and  Datrax  facsi¬ 
mile  transmission  and  laser  platemaking 
systems. 


Booth:  1335 

CTEXT  INC. 

Staffed  by:  Darryl  Tjaden,  chief  exectu- 
tive  officer;  Larry  Moore,  president;  Jon 
Guerringue,  director  of  marketing;  Mike 
Dufek,  director  of  operations. 
Introducing:  Version  4.0  release  of  edito¬ 
rial  and  composition  software,  which  in¬ 
cludes  an  enhnaced  file  management  sys¬ 
tem.  Also,  a  new  remote  ad  terminal 
operating  CText’s  classified  ad  system. 
Exhibiting:  Output  through  the  com¬ 
pany’s  PostScript  driver  to  the  Apple 
LaserWriter  Plus.  The  arrangement  will 
enable  CText  to  draw  boxes,  create  tints, 
outline  fonts  and  fill  fonts  with  tints. 
CText  will  also  show  a  prototype  of  a 
system  being  developed  for  large  news¬ 
papers  and  for  Howard  publications. 


Booth:  3241 

CUNEIFORM  SYSTEMS  INC. 

Staffed  by:  Doylene  Roberts,  president 
and  chief  executive  officer;  Thomas 


Hogan,  board  chairman;  Glenn  Larson, 
vice  president,  engineering;  Samuel  Bal¬ 
lard,  vice  president,  optical  publishing; 
Robert  Brantley,  vice  president,  sales; 
Bryan  Spice,  vice  president,  marketing, 
and  others. 


Introducing:  The  reincarnated  version  of 
Unitex  Inc.  will  show  a  new  generation  of 
text  and  imaging  systems  for  publishing 
based  on  IBM  and  compatible  personal 
computers  and  a  file  server  for  multiple 
tasks  and  users.  Unnamed  products  in¬ 
clude  an  emulator  for  the  existing  Model 
40  terminal,  a  high-resolution  page  layout 
workstation,  a  display  ad  workstation  us¬ 
ing  industry  standard  output,  a  32-bit 
multiple  processor  file  server  supporting 
as  many  as  128  users  and  an  image  work¬ 
station  for  capturing  and  altering  images. 


Booth:  1661 

CUSTOM-BILT  MACHINERY  INC. 

Staffed  by:  John  Sokolowski,  president; 
Edward  Wiest  Sr.,  executive  vice  presi¬ 
dent,  and  William  Stober,  sales  manager. 
Exhibiting:  precision  lap  maker,  high¬ 
speed  feeder  and  quarter  folder,  three- 
knife  rotary  trimmer  and  ad  a  card 
machine. 


Booth:  1535 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president; 
David  Surtees  and  Bemie  Grinberg,  hard¬ 
ware  designers;  Ron  Hoolahan,  vice 
president;  Rick  Lamb,  senior  systems 
analyst;  Martin  Mohl,  sales  manager; 
Mark  Foley,  engineering  manager;  Kath 
Schaefer,  applications,  Loehr  Clark,  Au¬ 
stralian  sales  manager,  and  John  Williams 
and  John  Keeble. 

Introducing:  a  bit-mapped  version  of  the 
CGS  250  terminal,  the  CGS  300,  with  two 
megabytes  of  memory  and  what-you-see- 
is-what-you-get  display  plus  a  high  re¬ 
solution  version.  New  software  is  cap¬ 
able  of  page  layout  and  high-speed  inter- 
terminal  communication. 

Exhibiting:  Full  newspaper  systems 
based  on  Digital  Equipment  Corp.  PDF 
and  Micro  VAX  II  computers,  for  edito¬ 
rial,  classified,  layout,  display  advertis¬ 
ing  and  page  make  up. 
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Introducing  the  New  Standard 
for  Newspaper  Flexo 


Check  out  the  special  capabilities  and 
features  of  this  new  design. 


See  it  at 
Booth  2045 
ANPA  Show 


MOTTER  PRINTING  PRESS  CO. 

P.O.  BOX  1562,  YORK,  PA  17405  •  TELEPHONE:  717  755-1071 

Designers  and  Manufacturers  of  Web-Fed  Printing  Equipment 


Booth;  802 

DAR’MAR  INC. 

Staffed  by:  George  Eady,  president. 
Exhibiting:  Safeway  core  stripper  for  re¬ 
moving  newsprint  from  various  sizes  of 
cores.  It  is  safer,  cleaner,  faster  and 
cheaper  than  other  methods,  the  com¬ 
pany  says. 


Booth:  230 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president;  A1 
Davis,  vice  president;  David  Lipsey, 
director  of  training;  Daniel  Martini,  sales 
manager;  Debbi  Murray,  sales  repre¬ 
sentative. 

Introducing:  Layout  8000  page  dum¬ 
mying  system  on  Data  Sciences  software 
and  the  IBM  PC/AT. 

Exhibiting;  Papertrak  family  of  busi¬ 
ness  management  systems  designed  for 
the  newspaper  industry.  Software  prod¬ 
ucts  include  circulation  management,  tot¬ 
al  market  coverage,  display  advertising- 
accounts  receivable,  general  ledger, 
accounts  payable  and  payroll. 


Booth:  1148 

DENVER  DESIGN  ASSOCIATES 

Staffed  by:  Ray  Earsman,  president,  and 
Nate  Hemenway,  sales  manager. 
Exhibiting:  Architectural  and  engineer¬ 
ing  displays. 


Booth:  3151 

DEV  INDUSTRIES  INC. 

Staffed  by:  Randal  Coakley  and  Michael 
Schwartz,  vice  presidents;  Dan  Kosrow, 
engineering  manager,  and  Jerry  Sullivan, 
sales  representative. 

Introducing:  Horizon  H-30  folder,  de¬ 
signed  to  run  with  DEV  Horizon  1400  or 
Goss  Community  units  at  up  to  30,000 
papers  per  hour. 

Exhibiting:  Horizon  1400  and  2400  units. 


Booth:  3525 

DICONIX  INC. 

Staffed  by:  Norm  Stem,  national  sales 
manager;  Bill  Weeks,  account  executive; 
Tom  Wysinski,  sales  administrator;  Sher- 
ie  Habel,  trade  show  administrator. 
Introducing:  Admark  III,  the  newest 
Diconix  ink-jet  imager,  handles  persona¬ 
lization,  product  marking  and  address  ap¬ 
plications. 

Exhibiting:  ListComp  list  management 
system  to  sort,  genderize,  merge/purge 
and  generate  reports  and  statistical  analy¬ 
sis.  Dijit  1  printer  for  word  and  data  pro¬ 
cessing  as  fast  as  20  pages  a  minute. 


Booth:  142 

DIGI-COLOUR  TECHNOLOGIES 
DIVISION,  NEWSCOLOUR  CORP. 

Staffed  by:  Peter  F.  Moeritz,  president. 


Exhibiting:  DIGI-COLOUR  D/C-4000 
color  separation  computer.  Attached  to 
cameras  or  enlargers,  Digi-Color  systems 
are  designed  to  increase  the  productivity 
and  quality  of  color  separations  for  any 
printing  method. 

Booth:  1329 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Richard  Fait,  newspaper  in¬ 
dustry  marketing  manager. 

Exhibiting:  With  its  third-party  and  orig¬ 
inal-equipment-manufacturer  vendors , 
DEC  will  focus  on  hardware  and  software 
computer  applications  for  newspapers. 
Appearing  with  DEC  will  be  Collier  Jack- 
son,  Datatek  and  Newspaper  Systems 
Support  and  Engineering  Associates. 


Booth:  114 

DOUBLE  E  CO.  INC. 

Staffed  by:  Joseph  Beaton,  national  sales 
manager,  and  Joseph  Kenney,  southern 
sales  representative. 

Exhibiting:  core  chucks,  air  shafts  and 
core  straighteners. 


Booth:  1717 

DS  AMERICA  INC. 


Staffed  by:  Dennis  Mason,  national 
marketing  and  sales  manager;  Ron 
Boyum  and  Ray  Mesh,  senior  marketing 
and  product  managers;  Carl  Masey  and 
Jerry  Mazor,  regional  sales  managers, 
and  Scott  Prochaska,  marketing  services 
manager. 

Introducing:  SF-222  Monochromatic 
flatbed  scanner  for  producing  screen  lines 
between  65  and  175,  with  a  range  in  size 
from  20%  to  300%.  Sigmagraph  6000  col¬ 
or  pagination  system  is  said  by  DS  Amer¬ 
ica  to  be  an  expandable  page  make-up 
system  that  produces  quality  work  in  lit¬ 
tle  time. 

Exhibiting:  PC-801  and  PC-202  step  and 
repeat  machines;  LD-260-L  and  LD-220- 
QT  film  processors;  C-680,  C-690,  and 
C-520  cameras  and  CP-50,  CP550  and  CP- 
800  platemakers. 


Booth:  409 

DURBIN  ASSOCIATES 

Staffed  by:  Harold  Durbin,  president, 
and  Frances  Durbin. 

Introducing:  A  line  of  eight  new  compari- 


IU  Film-Font 
P  Keyboard 
B  Laser 
I  CRT 

s  PHOTO- 
o  TYPESETTER 
?  COMPARISON 
T  CHARTS 
I  1986 

son  chart  books  providing  information 
helpful  in  purchasing  color  scanners, 
phototypesetters,  cameras,  film  and  pa¬ 
per  processors,  text  editing  systems,  ad 
and  page  lay-out  systems,  small  printing 
presses  and  text  editing  software.  Books 
contain  detailed  charts,  prices  and  eva¬ 
luation  sheets. 

Exhibiting;  Durbin  Data  Sheets  contain¬ 
ing  5000  pages  of  detailed  information  will 
also  be  available,  as  will  Printing  &  Com¬ 
puter  Terminology,  a  206-page  glossary 
of  terms,  and  Word  Processing  Glossary, 
containing  3,600  definitions.  Durbin  will 
also  provide  consulting  services. 

Booth:  1013 

DYNALITH/PORTAGE 

Staffed  by:  Lila  Simmons,  sales  manager, 
and  sales  representatives  Dwight  Sackett 
and  Connie  Coughenour. 

Introducing:  New  light  tables. 
Exhibiting:  Plate  processor  and  offset 
plates,  wipe  on  and  presensitized,  plus 
press  chemicals  and  waxing  devices. 


Booth:  1703 

DYNARIC  INC./DYC  SUPPLY 

Staffed  by:  Robert  Frey,  Joe  Martinez, 
Mike  Moses,  Ken  Hayes,  Ed  Jadeski, 
Frank  Renda,  Owen  Fenwick,  Greg  Bak¬ 
er  and  Bob  Kyle. 

Exhibiting:  The  Dynaric  NP-1,  a  high¬ 
speed  insert  tying  machine.  It  can  tie  all 
kinds  of  bundles,  including  troublesome 
“football”  bundles,  at  speeds  of  32  per 
minute,  Dynaric  says.  The  NW-1  plastic 
wrapping  machine  will  be  on  display  and 
DYC  Supply  will  exhibit  a  full  line  of 
offset  printing  blankets,  including  the 
8300  No  Pak.  A  full  circle  conveyor  from 
Quipp  Inc.  will  be  shown  as  well. 


Booth:  3125 

EASTMAN  KODAK  CO.,  SPIN  PHY¬ 
SICS  DIVISION 

Staffed  by:  Bob  Kane,  sales  manager. 
Introducing:  Kodak  Ektapro  1000  motion 
analyzer,  a  portable  electronic  imaging 
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A  Stitch  in-line 
saves  time! 


MotterStitch 
stitchers  deliver 
these  importartt 
benefits: 


•  Installs  in  a  variety  of  gra¬ 
vure,  flexo,  and  offset  Mders 

•  Easy  to  operate,  load, 
maintain 

•  Staples  products  from  8  to  128 
pages  with  2,  4  or  6  stitching 
heads 

•  Allows  fast  changeover  between 
operating  modes  (straight,  collect, 
double  coltect) 

•  Products  are  ready  for  customer 
directly  from  folder 

•  Quickly  disconnected  for  removal 


Whether  your  products  are  newspapers, 
catalogs,  magazines,  flyers  or  comics, 
MotterStitch  designs  an  in-line  stitcher  to 
lit  your  existing  folder.  Our  stitcher  will  de¬ 
liver  perfectly  stapled  products  at  full  press 


Simple  operation  is  assured  by  a  design 
which  incorporates  the  fewest  moving  parts  of 
any  stitcher  of  its  kind.  Durability  and  reliability 
are  built  in,  for  a  long  life  of  precision  stapling 
at  a  cost  of  only  pennies  per  thousand  copies. 

Wrth  MotterStitch,  a  stitch  in-line  saves  time  .  . 
and  it’ll  improve  your  product.  Write  or  call  for 
complete  information  on  the  MotterStitch  stitcher. 


See  It  at  Booth  2045,  ANPA  Show 


MotterStitch  co. 


JEFFERSON  SQUARE  BUILDING  621  SHREWSBURY  AVE.  SHREWSBURY,  NJ  07701 
(201)  530-5511  (201)  530-5402  TELEFAX:  (201)  741-78B5 

TWX:  SYSCOM  EAST  (710)  991-8709  TELEX:  SYSCOM  EAST  1331-39 


system  capable  of  recording  as  many  as 
1 ,000  pictures  per  second  for  instant  play¬ 
back  in  various  modes  of  slow  motion. 
Allows  trouble  shooting,  development 
and  testing  of  high-speed  web  press  op¬ 
erations,  reliably  and  with  minimal  down 
time,  Kodak  says. 

Exhibiting:  SP2000  Motion  Analysis  sys¬ 
tem,  lenses,  lights  and  other  accessories. 


Booth:  805 

EDITOR  &  PUBLISHER  CO.  INC. 

Staffed  by:  Donald  Parvin,  advertising 
manager,  and  sales  representatives 
Karen  Stoddard,  Marc  Goldstein,  Robert 
Mathes,  Michael  Rousseau  and  Durland 
Stewart. 

Exhibiting:  current  issues  of  Editor  & 
Publisher  magazine. 


Staffed  by:  Joseph  Allen,  marketing  man¬ 
ager;  Frank  Walsh,  secretary-treasurer, 
and  Patrick  McCourt,  U.S.  accounts 
manager. 

Exhibiting:  Erectoweld  vacuum  news¬ 
print  roll  handler.  It  mounts  easily  on  lift 
trucks  and  transports  newsprint  rolls 
without  damaging  them. 


Booth:  1935 

EBWAY  INDUSTRIES  INC. 

Staffed  by:  Thomas  F.  Curran,  president; 
John  Sternickle,  sales  manager;  Gary 
Klawinski,  engineering  manager,  and 
Stephen  Chandler,  field  representative. 
Introducing:  HS-35000  Zero  Speed  Splic¬ 
er  to  fit  any  press  configuration,  accord¬ 
ing  to  Ebway.  Features  digitally- 
controled  splice  cycles  for  adjusting  to 
roll  conditions,  festoon  “down"  until 
splice,  adjustable  minimum  core  di¬ 
ameter  and  other  features.  Ebway  Drying 
Systems,  a  full  range  of  high-velocity  air 
floatation  dryers  for  horizontal  and  ver¬ 
tical  web  leads. 

Exhibiting:  GC-200  infeed  and  tension 
control,  LTC-222  fan-out  control,  SD- 
6000  automatic  web  splicer,  full-page 
linear  compensators,  pneumatic  throw 
off  system,  motorized  register  control 
system  and  plow  folders. 

Booth:  337 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  Wantz,  president. 
Exhibiting:  Systems  for  controlling  paper 
dust,  ink  mist  and  noise  in  pressrooms. 
Custom  designed  pollution  control  sys¬ 
tems.  Featuring  the  Unimaster  mainte¬ 
nance  free  dust  collector  Model  252,  and 
folder  enclosure.  Eclectic  electronic  pre- 
cipitron.  Model  EC-8,  will  be  displayed 
for  cleaning  air  in  computer  rooms  and 
mailrooms. 


Booth:  905 

ECRM 


Staffed  by:  Paul  Markham,  sales  director; 
Wynford  Jones,  marketing  director;  Bill 
Givens,  president. 

Introducing:  the  latest  enhancements  to 
the  Autokon  1000  laser  graphics  system. 
Developments  in  scanning  and  recording 
technology  in  Autokon  digitizers  and  las¬ 
er  recorders. 
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Booth:  711 

ENKEL  CORP. 


Staffed  by:  Bengt  Kuller,  president;  Fred 
Hertz,  vice  president;  district  sales  man¬ 
agers  Ken  Justice,  Rick  Boote  and  Tom 
Schoech;  John  Hays,  international  sales, 
and  Jeff  Wagner,  sales  promotion. 
Exhibiting:  Enkel  Autoweb  high-speed 
splicer  for  newspapers  and  commercial 
printers.  They  are  able  to  be  stacked  four 
high  and  operate  at  speeds  exceeding 
2000  feet  per  minute,  according  to  Enkel. 


Booth:  1829 

ERECTOWELD  CO.  LTD. 


Booth:  3431 

FERAG  INC. 

Staffed  by:  Walter  Hatt,  executive  vice 
president;  James  Leatham,  vice  presi¬ 
dent,  marketing  and  sales;  Richard  Dur- 
rans,  western  sales  manager;  Kurt  Alder, 
Mexico  representative;  Diana  Shemley, 
marketing  assistant. 

Exhibiting:  fiber  optic  display  of  operat¬ 
ing  modes  for  conveying,  inserting  and 
processing  systems.  Featuring  a  10- 
minute  overview  presentation  of  the  com¬ 
pany’s  role  in  the  newspaper  industry. 


Booth:  1806 

FINCOR,  INCOM  INTERNATIONAL 
INC. 

Staffed  by:  Don  Heisland,  marketing 
manager;  Jim  Young,  sales  manager; 
Dick  Wilson,  marketing  communications 
manager;  Robert  Byloff,  president;  Jim 
Wills  and  Lee  Hankey,  engineers. 
Introducing:  Series  3160  digital,  micro- 
processor-based  DC  drive.  The  “smart” 
drive  allows  access  to  its  adjustable  para¬ 
meters  in  digital  format  that  can  interface 
with  computerized  system  controllers, 
according  to  Fincor.  It  displays  status 
conditions  and  diagnostic  routines. 
Exhibiting:  double-width  press  driver 
and  SPC2000  group  drive  system. 


Booth:  305 
FLEX-O-LINE  INC. 

Staffed  by:  Milo  Johnson,  flexo  news 
conversion  manager.  Jack  Kelsall, 
national  sales  manager;  Victor  Nelson, 
president;  Chuck  Brazier,  design  en¬ 
gineer;  Les  Viles,  coordinator. 
Exhibiting:  static  display  of  Flex-O-Line 
flexographic  conversion  inking  system 
and  samples  of  full-color  flexographic 
printing. 


Booth:  1419 

FLEXO  NEWSPAPER  PRESS 
GROUP,  WINDMOELLER  & 
HOELSCHER  CORP. 

Staffed  by:  J.K.  Feeney,  president;  A.J. 
Schipke,  director  of  sales  and  marketing; 
L.W.  Campbell,  sales  representative; 
and  representatives  of  the  German  com¬ 
panies  W  &  H  and  Koenig  &  Bauer. 
Introducing:  Journalflex  flexographic 
printing  unit  in  a  static  display.  The  same 
design  is  contracted  for  installation  at  the 
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We  Put  It  All  Together 


...an  Apple  compatible  family  with  the  simplicity,  speed  and  low  cost 
of  plain  paper  laser  printing  for  both  text  and  display  advertising 
production. 

Only  Concept  permits  the  same  Apple  LaserWriter  printer  to  produce 
professional  display  ad  work  and  fully  hyphenated  and  justified  text. 

Concept  doesn’t  Just  sell  personal  computer  hardware  and  programs. 
First,  we  tailor  them  specially  for  publishing.  Then  we  provide  intensive, 
hands-on  training.  That  means  increased  productivity  and  lower  operating 
costs  right  away. 

The  Concept  Starter  System  shown  here  is  a  complete  publication 
production  system,  consisting  of  an  Apple  Macintosh  display  ad  terminal, 
an  Apple  //e  text  terminal  and  a  LaserWriter,  driven  by  both  the  .Mac 
and  Apple  //e. 


Want  a  network?  Concept  has  been  installing  proven  Local  Area 
Network  publishing  systems  for  years.  Corvus  LANs  with  storage 
capacity  of  up  to  126  megabytes  can  link  as  many  as  63  Apples.  Or 
perhaps  you  wish  to  grow  into  a  network  of  personal  computers  later. 
No  problem.  Easy  growth  is  one  of  the  many  attractions  of  a  Concept 
System. 

Save  on  Service.  Concept  Systems  help  pay  for  themselves  when  it 
comes  to  service.  Since  proven  and  tested  personal  computer  hardware 
is  used,  component  failures  are  rare.  When  they  do  occur,  use  of  simple 
modular  components  means  you  can  handle  most  repairs  yourself. 
Service  contracts  are  also  available  from  Honeywell  Inc.,  or  maintenance 
arrangements  can  be  made  with  your  local  Apple  dealer. 


Display  Ad 
Composition 


LaserWriter 


Concept  offers  two  Apple  Macintosh  com¬ 
position  packages  -  AdNet  and  AdNet  Plus. 

AdNet  Plus  links  the  power  and  ease  of  use 
of  the  Apple  Macintosh  computer  to  LaserWriter 
or  typesetter  output.  Type  can  be  condensed 
or  expanded  with  point  sizes  ranging  from  6 
to  120  point,  with  1/lOth  of  a  point  increments. 
Type  leading  is  equally  variable.  Group  for¬ 
matting  enables  high  speed  composition  of 
complex  ads.  Ads  are  displayed  in  actual  size 
or  may  be  reduced  to  view  an  entire  page. 

AdNet  offers  a  lower-cost  alternative  to  those 
seeking  high-speed  ad  composition  with 
LaserWriter  output.  AdNet  makes  full  use  of 
the  LaserWriter’s  power.  Screens,  tints,  borders 
and  graphics  are  all  complete  when  the  ad 
emerges  from  the  LaserWriter.  AdNet  also 
utilizes  a  graphics  tablet  and  pen  to  enhance 
handling  of  line  art  and  precise  composition 
tasks. 

AdNet  and  AdNet  Plus  both  feature  .Mac¬ 
intosh  computers  equipped  with  hard  disks  that 
greatly  increase  the  Mac's  operating  speed, 
while  providing  10  or  20  megabytes  of 
memory. 

AdNet  and  AdNet  Plus  both  feature  new 
concepts  in  ad  composition.  There  is  no  com¬ 
puter  language  to  learn;  no  memorizing  com¬ 
plicated  coding.  The  systems  are  so  fast  and 
easy,  that  operators  can  begin  producing  com¬ 
plex  ads  the  first  day  they  use  them. 


The  Apple  LaserWriter  has  earned  its  place 
as  a  professional  publisher’s  output  device. 
This  ad,  for  instance,  was  composed  on  Concept 
equipped  Apple  computers  and  typeset  on  a 
LaserWriter. 

The  LaserWriter,  linked  to  Concept  Pub¬ 
lishing  Systems,  is  an  attractive,  low-cost  alter¬ 
native  to  conventional  output  devices,  with 
many  attractive  features: 

-  Output  quality  is  crisp,  clear,  and  particularly 
suited  to  newsprint  reproduction.  Users  find 
printed  output  in  their  newspapers  better  than 
that  of  some  phototypesetters. 

-  Concept  drives  the  LaserWriter  at  216  lines 
of  typeset  text  per  minute.  Effective  throughput 
speed  is  even  faster,  as  there  is  no  film  devel¬ 
opment  or  drying  time. 

-  A  Concept  System  using  an  Apple  LaserWriter 
quickly  pays  for  itself,  thanks  both  to  its  low- 
price  and  because  it  uses  no  costly  photo¬ 
typesetting  film  or  developing  chemicals. 


Editorial 

Networks 


Concept's  NewsSet  software  turns  an  Apple 
e  personal  computer  into  an  integrated  pub¬ 
lishing  tool.  The  same  Apple  //e  used  for  text 
entry  and  editing  can  drive  the  LaserWriter, 
producing  fully  hyphenated  and  justified  text 
automatically.  NewsSet  can  vary  LaserWriter 
type  and  leading  by  one-tenth  of  a  point,  in 
type  sizes  ranging  from  one  to  more  than  700 
points. 

Editing  is  via  user-defined,  flexible  direc¬ 
tories.  NewsSet  uses  mnemonic  commands  and 
user  defined  typesetting  formats.  That  helps 
make  it  easy  to  learn  and  fast  to  use. 

Hyphenation  and  justification  take  place 
automatically  during  LaserWriter  typesetting, 
or  can  be  performed  on  screen,  during  the 
editing  process.  Concept's  unique  hyphenation 
program  is  extremely  accurate  and  very  fast. 
A  4.000  character  story  can  H&J  in  as  little 
as  .5  seconds. 


CONCEPT 

PUBLISHING  SYSTEMS 
ADNET-NEWSSET 

See  Us  In  Booth  341 1  At  The  ANPA  Show 


Learn  more  by  contacting  Concept  Publishing  Systems,  126  Monroe  St.. 
Beaver  Dam.  Wl  53916.  telephone  (414)  887‘-3731  Telex  510-600-0708. 
Telefax  (414)  887-0439 


Apple.  Macintosh.  LaserWriter  and  Apple  e  are  trademarks  of 
•Apple  Computer  Inc..  Cupertino.  CA. 

NewsSet  is  a  trademark  of  Concept  Publishing  S\ stems.  Inc..  Bea\cr 
Dam.  WI. 

Corvus  is  a  trademark  of  Corvus  Svsiems  Inc..  San  Jose.  CA 


BEST  COPY  AVAILABLE 


Providence  (R.I.)  Journal-Bulletin. 
Exhibiting:  brochures  printed  by  flexo  at 
the  Fort  Lauderdale  News  and  Sun  Sen¬ 
tinel  that  outline  the  findings  from  that 
newspaper’s  year-long  flexo  test. 


Booth:  441 

FLUOROGRAPHIC  SERVICES 
INC. 

Staffed  by:  Charles  P.  Collier  and  Robert 
J.  Amell,  technical  representatives. 
Introducing:  water-based  Flouro  AdCo- 
lors  and  Color  Media  film,  for  adding  col¬ 
or  to  newsprint  comics  and  inserts.  The 
high-matte  surface  of  the  transparent  film 
allows  artists  to  paint  flat  tones  and  to 
overpaint  and  stack  tones  to  achieve  fine 
shading  and  color  detail,  according  to  the 
company. 

Exhibiting:  Fluoro  art  and  camera  mate¬ 
rials  for  black  and  white,  photometric 
“fake”  color  and  Flouro-Color  highlight 
halftone  reproduction. 


Booth:  3711 

GAEMMERLER  (US)  CORP. 

Staffed  by:  Walter  Oetiker,  president, 
and  Hagen  Gaemmerler,  chairman. 
Introducing:  Gaemmerler  Rotary  Trim¬ 
mer  Model  RS  140/530,  used  for  in-line 
trimming  of  tabloids  and  newspaper  in¬ 
serts,  offers  several  benefits,  according 
to  the  company,  such  as  savings  of  labor 
and  workspace.  Products  can  be  trimmed 
from  one  to  four  sides. 


Booth:  2028 

GRAPHIC  ARTS  TECHNICAL  & 
CONSULTING  SERVICES 

Introducing:  A.D.A.M.  AT  fountain 
solution,  an  acid  type  solution  for  operat¬ 
ing  at  nearly  neutr^  pH,  thus  combining 
features  of  acidic  and  neutral  fountain 


solutions  to  eliminate  hard  water  prob¬ 
lems  and  reduce  ink  consumption,  the 
company  says. 

Exhibiting:  A.D.A.M.  N  neutral  fountain 
solution,  A.D.A.M.  alkaline  fountain 
solution,  Samson  plate  developer,  De¬ 
lilah  plate  gum,  A.D.A.M.  I  and  III  foun¬ 
tain  solution  mixing  and  dispensing  units. 


Booth:  3005 

GRAPHIC  ENTERPRISES  OF  OHIO 
INC. 

Staffed  by:  Les  Beyeler,  national  sales 
manager;  Sam  LaBarba,  advertising 
manager;  Don  Frank,  vice  president. 


Exhibiting:  Graphic  1824  RE,  a  full-page, 
18x24-inch  copier  with  three  reduction 
modes  and  one  enlargement  mode.  In 
composing  rooms  it  can  reduce  ads  for 
filing  or  facsimile  transmission  and  can 
reduce  large  art  for  positioning.  Plus  the 
company’s  full  line  of  full-page  proof 
copiers. 


Booth:  945 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

Introducing:  SLS  1000  high-speed,  mod¬ 
ular  inserting  machine  capable  of  speeds 
of  25,000  papers  per  hour,  according  to 
GMA.  Equipped  with  a  gripper  delivery 
allowing  delivery  to  multiple  stacking 
positions  for  heavy  packages.  Also  a  re¬ 
manufactured  13-72  P  inserter,  capable  of 
single  delivery  at  22,000  papers  per  hour 
and  double  delivery  inserting  of  5:1  at 
cycle  speeds  of  44,000  papers  per  hour, 
according  to  the  company. 

Exhibiting:  11:48  inserter  for  handling 
as  many  as  40,000  papers  per  hour, 
double  delivery. 


Booth;  405 

GULF  COAST  SYSTEM  DESIGN 
CO. 

Introducing:  TNMS/Circulation,  a  full- 


function,  mainframe-based  circulation 
software  package  for  large  newspapers. 
Exhibiting:  TNMS/Classified,  a  main¬ 
frame-based  classified  advertising  soft¬ 
ware  package  for  large  newspapers.  It 
handles  ad  entry,  on-line  composition, 
bill  preparation  and  payment  processing. 


Booth:  1813 

HALL  SYSTEMS  INC.,  GEORGE  R. 
HALL  CONTRACTING 

Staffed  by:  Graham  Hall,  president;  Mike 
Potempa,  vice  president  and  general 
manager;  Mike  McGeady,  regional  sales 
manager;  Tom  Stuart,  Rick  Homblower 
and  Bob  Mongold,  sales  engineers;  Gary 
Dishman  and  John  Durso,  regional  sales 
managers. 

Introducing:  Monitor  HT  counter¬ 
stacker,  a  microprocessor-controled 
machine  with  interface  capability  to  com¬ 
puterized  manifest  information.  Tru-Trac 
Belt  Stream  Conveyor,  a  lapped -stream 
conveyor  for  transporting  newspapers 
without  marking  them,  provides  automa¬ 
tic  tension  control  for  varying  product 
thickness. 

Exhibiting:  Monitor  remanufactured 
counter-stacker.  Medallion  roller  top 
conveyor  with  centering  pacer.  Monarch 
bottom  wrapper.  Medallion  belt  con¬ 
veyor,  Key-Scan  stacker  programming 
system. 


Booth:  3025 

HAMILTON  CIRCULATION  SUP¬ 
PLIES 

Staffed  by:  Michael  V.  Hamilton. 
Exhibiting:  Heavy  duty  insert  cart,  plas¬ 
tic  pallets,  jogger  tables  and  stands,  Kraft 
bottom  wrapper  and  insert  jackets,  Pillo- 
mat  anti-fatigue  floor  mat,  wing  mailers, 
mailing  machine  paste,  envelopes,  twine 
and  aprons. 


Booth:  535 

HANTSCHO  INC. 

Staffed  by:  Pascal  A.  Girard,  president; 
Jerry  DeVito,  executive  vice  president; 
Terry  Bradley,  vice  president  en¬ 
gineering;  Karl  Wallburg,  vice  president 
manufacturing;  Roger  Hollando,  market¬ 
ing  research  director;  Carolyn  Vil- 
leneuve,  marketing  services  manager; 
Dick  Klein,  John  Masterson  and  Tim 
Moore,  district  sales  managers. 
Introducing;  Mark  10  unit  and  folder,  the 
first  Hantscho  web  offset  press  de¬ 
veloped  for  newspaper  insert  work.  It  is 
available  in  two  sizes  for  producing  work 
in  as  many  as  four  colors  at  speeds  as  fast 
as  40,000  impressions  per  hour.  The  com¬ 
pany  says  make  ready  is  fast  and  paper 
waste  is  little.  The  folder  is  a  single  chop¬ 
per  combination  type  for  delivering  chop¬ 
per  and  tabloid  signatures  at  full  press 
speed  with  15  minutes  change  over  time. 
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The  most  RESPECTED, 
the  most  QUOTED 
and  the  most  NECESSARY 


The 

Editor  &  Publisher 
1986 International 
Year  Book 


Seven  big  sections  are  full  of  key  information  in  an  easy-to-use  format: 

Section  1:  DAILY  NEWSPAPERS  PUBLISHED  IN  THE  U.S. 

Section  2:  WEEKLY  AND  SPECIAL  SERVICE  NEWSPAPERS  PUBLISHED 
IN  THE  U.S. 

Section  3:  NEWSPAPERS  PUBLISHED  IN  CANADA 
Section  4:  NEWSPAPERS  PUBLISHED  IN  FOREIGN  COUNTRIES 
Section  5:  NEWS  AND  SYNDICATE  SERVICES 
Section  6:  MECHANICAL  EQUIPMENT,  SUPPLIES  AND  SERVICES 
Section  7:  OTHER  ORGANIZATIONS  AND  INDUSTRY  SERVICES 
'  Plus  introductory  pages  full  of  vita!  data! 

When  the  newspaper  industry  needs  up-to-date  newspaper  information,  it  goes  to  the  "most 
respected  source"  —  The  Editor  &  Publisher  International  Year  Book.  It  is  the  single,  most 
comprehensive  source  for  newspaper  facts,  figures,  and  personnel  data. 


ORDER  YOUR  COPY  TODAY! 

USE  THE  CONVENIENT  BIND-IN  CARD  IN  THIS  ISSUE! 


Booth:  351 

HARRIS  CORP.,  COMPOSITION 
SYSTEMS 

Staffed  by:  a  contingent  of  40  people  in 
marketing  and  support. 

Introducing:  The  Harris  8300  Image  Pro¬ 
cessing  System,  combining  Harris,  Im- 
agitex  and  Monotype  equipment  for 
merging  of  text  and  graphics.  The  8300 
Network,  a  linking  of  multiple  8300  con¬ 
trollers.  The  8300  Copy  Desk  System 
combines  on-line  collection  of  wire  ser¬ 
vice  information  with  8860  editing  termin¬ 
als.  The  80286  microprocessor,  the  next 
step  above  the  80186  for  8300  systems. 
Release  3  software  for  the  8300  Page  Lay¬ 
out  System.  First  stages  of  the  8300  clas¬ 


sified  ad  copy  processing  system 
Exhibiting:  8300  Page  Layout  System . 


Booth:  817 

HARRIS  GRAPHICS  CORP. 

Staffed  by:  Commercial  Press  Division: 
T.B.  Kniffin,  sales  director;  R.E.  Hill, 
D.R.  Bartley,  regional  sales  managers. 
Bindery  Systems  Division:  John  Prim, 
newspaper  products  manager;  Pete  Get¬ 
tings,  vice  president,  field  sales;  Bill 
Bourquin,  merchandising  director. 
Introducing;  Commercial  Press  Division: 
NC-450  web  offset  press  for  newspapers 
and  newspaper  inserts  with  RB-2  folder 
will  be  on  static  display.  The  NC-450, 


From  Sale  To  Linage  Analysis. 


CJ/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contrart  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account.  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impacted  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  actual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  CJ/AD  TRACKING,'"  CJ/LAYOUT'"  and  CJ/CLASSIFIED™  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER¬ 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 

Collier-Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  (813)  872-9990 


designed  for  small  and  medium-size 
newspapers  and  ad  inserts,  can  print 
45,000  papers  an  hour  with  strong  color 
capability.  The  RB-2  folder  is  a  2: 1  rotary 
tucker  blade  folder  delivering  broadsheet 
products  to  48  pages  and  tabloids  to  64 
pages  at  full  press  speed.  Bindery  Sys¬ 
tems  Division:  a  full,  integrated  mailroom 
system  from  press  delivery  to  palletized 
newspaper  packages  will  be  demonstrat¬ 
ing  at  25,000  cycles  per  hour.  It  consists 
of  NP-1472A  inserter,  NP-212  hopper 
loader.  Boss  60  stacker-strapper  and  NP- 
100  automatic  palletizer. 

Exhibiting;  Commercial  Press  Division 
will  show  the  Enkel  Autoweb  splicer. 


Booth:  1245 

HASTECH  INC. 


Staffed  by:  George  Sylvester,  president; 
Jeff  Rapson,  national  sales  manager; 
Mike  Lee,  international  sales  director; 
Timothy  Flaherty,  vice  president  of  mar¬ 
keting;  Bill  Chotkowski,  research  and  de¬ 
velopment  director,  and  30  others. 
Introducing:  A  new  family  of  Total  Pub¬ 
lishing  systems  for  large  and  small  news¬ 
papers.  Systems  support  editorial,  classi¬ 
fied  and  display  advertising,  pagination 
with  graphics  and  managment  control  of 
advertising,  pages  and  circulation.  Sys¬ 
tems  are  based  on  Digital  Equipment 
Corp.  11/73,  11/84  and  VAX  central  pro¬ 
cessing  units.  On  display  will  be  a  new 
line  of  editorial  and  classified  worksta¬ 
tions  operating  Release  3  software,  which 
includes  spot  color  and  enhanced  vertical 
justification  and  composition.  A  new  sys¬ 
tem  will  be  announced  for  small  dailies 
and  weeklies. 

Exhibiting;  Total  Publishing  system  with 
GraphPro  electronic  darkroom  for  gener¬ 
ating  full  pages  of  text  and  graphics  on  a 
Monotype  Lasercomp  imagesetter. 
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Two  hurt  in  flaming  collision 
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Go  from  pagination 
terminal  to  plate  with 
the  latest  news,  fully  pagi¬ 
nated  with  graphics. 
Without  time-consum¬ 
ing  steps  like  RC  and  film 
processing,  pasteup  and 
stripping. 

Autologic’s  APPS-1 
system  makes  up  your 
paper  fast,  right  on  the 
terminal  screen.  Just 
click  the  mouse  to  elec¬ 
tronically  dummy,  call 
up  the  graphics  and  ads, 
and  flow  text.  Make  last 


minute  changes,  and 
send  your  page  directly 
to  Autologic’s  laser 
platesetter. 

Your  plate  is  press- 
ready  in  minutes,  with 
text  and  graphics  in  place. 
Not  only  do  you  save 
time,  you  also  save  on 
consummables  by  elim¬ 
inating  material  costs 
such  as  expensive  silver 
base  film. 

Quality  is  also 
improved  by  reducing  the 
number  of  intermediate 


imaging  steps  before  plate 
production. 

Let  us  show  you 
how  the  APPS-1  can  help 
you  make  the  news  faster. 
Contact  Autologic, 
Product  Marketing 
(805)498-9611. 


WAUTOLOGIC 

1050  Rancho  Conejo  Blvd. 
Newbuty  Park,  CA  91320 
A  Subsidiary  of 
\blt  Information  Sciences 


.  S  J.  adepts  law  to  ban  ‘granny  units' 


Dead  Doberman’s  owner  sues  county 


Nothing  comes 


raids;  SJ.’s  no-heip 
;y  will  continue 


COMING  TO  SAVE  THE  WORLD 
THIS  SUMMER. 
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Royal  Zenith  is  the  first  scanner  designed  to 
solve  the  problems  of  newspaper  color.  That’s 
why  there  are  about  twice  as  many  RZ 
scanners  in  U.S.  and  Canadian  newspapers 
as  any  other.  Yet  every  Royal  Zenith  also 
delivers  the  razor  sharpness  and  subtle  color 
quality  demanded  by  top  commercial  printers. 
Color  in  newspapers  used  to  be  difficult  and 
unreliable,  ordinary  scanners  were  never 
intended  for  newspaper  use,  Royal  Zenith  has 
advanced  the  art  of  scanner  design  to  make 
newspaper  color  better,  easier,  faster  and 


EASIER  OPERATION 

We’ve  taken  the  guesswork  out  of  scanning 
with  the  world’s  first  on-line  previewer,  that  lets 
the  operator  watch  a  video  soft  proof  that 
responds  to  the  scanner’s  control.  When  the 
picture  looks  good  on  the  screen,  it’ll  look 
good  on  press!  Even  without  the  monitor,  our 
scanners  are  the  worlds  easiest  to  run  —  the 
complex  knowledge  required  to  operate  other 
scanners  is  programmed  in  RZ  scanners  to 
deliver  consistent,  brilliant  color  with  minimum 
operator  experience. 


All  controls  are  key-operated,  thanks  to  microprocessor  technology.  Multiple  program  storage  speeds  learning  and 
allows  preprogramming  for  different  printing  processes,  emulsion  types,  etc. 


more  reliable  than  anything  you’ve  ever 
dreamed  of. 

PHOTOGRAPHIC  CONTROL 

All  scanners  compensate  for  printing  problems 
but  only  RZ’s  unique  photographic  controls 
can  give  you  good  results  from  photos  that 
are  too  dark,  too  light,  or  have  an  unwanted 
color  cast.  The  200-S  will  even  scan  from 
color  negatives  —  for  greater  flexibility  in 
meeting  short  deadlines. 

RELIABILITY 

RZ  scanners  work  on  a  unique  self  stabilizing 
principle  that  uses  75%  less  hardware  and 
eliminates  90%  of  conventional  problems! 

Most  parts  can  be  replaced  by  the  operator, 
so  you’ll  have  less  downtime  and  lower 
service  costs. 

EXPERIENCE 

While  other  scanners  can  take  months  to 
install,  RZ  installations  average  less  than  10 
days,  proved  in  nearly  100  newspapers.  And 


our  specialized  newspaper  training  shows  you 
how  to  separate  the  best  color  you’ve  ever 
printed,  with  the  least  amount  of  difficulty. 

EXPANDABILITY 

With  the  RZ  200-S,  you  have  more  than 
the  best  Newspaper  Scanner.  You  have  the 
ideal  input/output  station  for  the  pagination 
system  that  may  be  in  your  future.  Including 
readiness  to  be  retrofitted  for  optional  laser 
dot  generation. 

Why  do  more  newspapers  choose  Royal 
Zenith  scanners  than  any  others?  You’ve  read 
some  of  the  reasons.  For  the  rest,  contact 
Royal  Zenith  Scanner  Division. 


K  Royal  Zenith 


Royal  Zenith  Corporation 
Scanner  Division 

2  Oxford  Drive 
Moonachie,  NJ  07074 
201  641  7200 


With  the  exclusive  200-CM  On-Line  Video 
Previewer,  the  appearance  of  your  paper 
color,  ink  density,  ink  hue,  dot  gain  and 
trapping  are  simulated  far  better  than  any 
chemical  proof.  Control  changes  appear 
on  the  screen  in  just  seconds. 


/kfya/Zemth 


Booth:  517 

HELL  GRAPHIC  SYSTEMS  INC. 


Booth:  3021 

IDEAL  OF  AMERICA  INC. 


Staffed  by:  Roy  Fuller,  executive  vice 
president,  sales;  Richard  Sansevera, 
national  marketing  manager;  Chuck  Fiz- 
er,  national  sales  manager,  newspapers; 
Howell  Leming,  newspaper  product 
manager. 

Exhibiting:  Newsplan  layout  design  sta¬ 
tion  for  the  design  and  make  up  of  color 
newspaper  pages.  Pressfax  P100/P200 
flatbed  laser  system  for  transmitting  full- 
color  page  layouts  from  editiorial  and 
composition  sites  to  remote  printing 
plants.  Digiset  LS210  laser  imagesetter 
for  the  exposure  of  text,  line  art,  tints  and 
halftone  images.  Hell  CP341  electronic 
screening  laser  color  scanner  for  formats 
to  29  X  44  inches.  Hell  Scanskop  soft 
proofing  color  previewing  device  for 
visually  determining  the  quality  of  an  in¬ 
put  scan  prior  to  pagination. 


Booth:  1935 

HERCO  GRAPHIC  PRODUCTS 
INC. 

Staffed  by:  Debra  Curran,  president,  and 
Thomas  Curran,  vice  president. 
Exhibiting:  Teflon- coated  grater  roll 
covering  for  preventing  ink  from  building 
up  on  rollers  and  marking  the  web. 


Booth:  3309 

IDAB  INC. 

Staffed  by:  Ole  Rygh,  Jack  Greene,  Len 
Watts,  Fred  Wolf,  Pete  Medina,  John 
Kline,  Rich  Esposito,  Rich  Dillon,  Greg 
Greenan,  Floyd  Edwards,  Karl  Ziegler, 
Joe  Broadhurst,  Olof  Lindfors,  Doug 
Lancaster,  Howard  Davis  plus  technical 
staff. 

Introducing:  Heavy  duty  newspaper 
stacker  driven  by  microprocessor  and 
operated  by  push  buttons  and  a  video  dis¬ 
play.  A  non-contact  newspaper  sensor 
that  interprets  the  acoustic  effect  of  a 
newspaper  stream  on  a  fixed  jet  of  air. 
Odd-count  bundle  production  control,  or 
stacker  programmer,  for  handling  as 
many  as  four  stacker  deliveries  using  an 
industrial  personal  computer  with  1 3-inch 
color  monitor.  A  stacker  for  pre-prints 
and  other  commercial  type  products  in  a 
wide  range  of  sizes  at  speeds  as  fast  as 
50,000  an  hour  from  one  or  two  streams. 
An  automatic-guided  vehicle  for  handling 
newsprint  as  part  of  IDAB’s  automatic 
newsprint  handling  operation.  Whizlift,  a 
bundle  elevator  for  moving  newspaper 
bundles  up  or  down  vertically  using  belts. 
Exhibiting:  Beltveyor  lapped-stream, 
dual-belt  conveyor  with  redesigned  cor¬ 
ner  boxes,  a  new  belt  squeeze  roller,  im¬ 
proved  roller  slat  conveyor  with  pacer, 
bottom  wrapper,  Signode  plastic  tyer, 
belt  conveyor,  feed  bundles  and  news¬ 
print  storage  retrieval  and  distribution 
system  with  two  types  of  AG  Vs. 


Staffed  by:  Alan  Pollock,  vice  president 
of  sales;  Barry  Wenter  and  Eli  Schloss, 
district  managers. 

Introducing:  Model  505-CE  bundle  wrap¬ 
per  for  wrapping  newspaper  bundles  in 
polyethylene  film.  Demonstrations  will 
wrap  as  many  as  30  bundles  a  minute  in  a 
“labor  free”  operation  that  completely 
covers  bundles,  according  to  the  com¬ 
pany. 

Exhibiting:  Model  505-30N  leaves  ends  of 
plastic  open  to  be  closed  by  plastic  strap¬ 
ping. 


CARY  FLYING  FOSTERS 

BUILT-IN  INFEED  AND  TENSIDN  CONTROL 
INCREASES  PRODUCTION  UP  TO  40% 

Cary  reliability  means  you  can  have  up  to  16  pasters  on 
a  single-width  press.  Cary  Pasters  are  easily  retrofitted 
or  are  available  with  new  presses. 

Cary  Pasters  compliment  newspaper  presses  in 
construction  and  simplicity  and  are  easily  maintained  by 
press  mechanics. 

Our  world-wide  field  service  team  provides  experienced 
start-up  training  and  back-up.  Quotations,  including 
turnkey  installations,  to  suit  your  requirements. 

Over  500  Units  In  Operation!  Ihere  is  an  installation  near 
you,  and  we  can  arrange  a  visit.  Call  or  write  for 
complete  details. 


DESIGN  INC. 


// 15800  W.  Overland  Drive 
//New  Berlin,  Wl  53151 
/  (414)  786-2509 
Telex  26-9670 


•  Automatic  Infeeds  •  Web  Guides  •  Chillstands 
Flying  Imprinters  •  Silicone  Applicators  •  Ribbon  Decks 

Specializing  in  Converting  Newspaper  Presses 
to  Commercial  Heat-Set  Presses. 
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The  Morris  Publishing  System  is  an  innovative  front  end  system  designed  by  newspaper 
people  for  newspaper  people.  For  speed,  and  utmost  reliability  the  system  provides  one  IBM  PC- 
AT™  Personal  Computer  for  each  Reporter,  Editor,  or  Classified  Adviser.  The  individual 
personal  computers  are  linked  via  a  "high  speed  Token  Ring  Network.  Any  single  computer 
failure  will  affect  only  one  user. 

The  system  includes  advanced  features  formerly  found  on  only  the  most  sophisticated 
systems.  Other  features  such  as  color  and  instantaneous  spell  checking  are  not  commonly 
available  on  other  newspaper  front  end  systems.  Over  400  Morris  Publishing  System  stations  are 
currently  installed  in  7  daily  newspapers,  1  weekly  paper,  and  4  news  bureaus.  The  largest 
system  contains  over  90  stations  on  one  network.  The  system  is  designed  to  be  equally  at  home  in 
the  smallest  to  largest  newspapers. 

•  Instantaneous  Spell  Checking  •  Comprehensive  Formatting  Commands 

•  Fast  Hyphenation  and  Justification  •  Area  Composition  for  News  or  Ads 

•  Effective  use  of  Color  Displays  •  Text  is  not  lost  due  to  a  power  failure 

•  Split  Screen  Support  •  Full  Remote  Bureau  Support 

•  Wire  Capture  •  Word  Processing  Mode  for  letters 

•  Automatic  Routing  of  Wire  Copy  •  Full  Classified  Support 

•  Context  Sensitive  Help  Function  •  Comprehensive  System  Manual 

Morris  Publishing  System 
P.  0  Box  936 

Augusta,  Georgia  30913-0936 
800-233-1339  (In  Georgia;  404-724-0851) 

The  Morris  Publishing  System  will  be  operational  in  Atlanta. 

ANPA  Booth  3032 

The  text  of  thix  ad  wax  produced  by  the  Morria  Pubtiahing  Syatem  uaing  area  compoaition.  IBM  ia  a  regiatered  trademark  of  the  International  Buaineaa  Machinea  Corporation. 


Booth:  1145 

INFORMATION  INTERNATIONAL 
INC. 

Staffed  by:  James  C.  Callaghan,  vice 
president  of  marketing;  Stephen  J. 
A’Heam,  vice  president  of  sales  plus  re¬ 
gional  and  district  sales  managers. 
Introducing:  A  fully  integrated  Newspa¬ 
per  Pagination  System  (NPS)  will  be  dis¬ 
played,  showing  triple-!’ s  page  and  dis¬ 
play  ad  makeup,  illustration  scanning, 
laser  proofing  and  full-page  typesetting 
with  graphics.  New  subsystems  include 
the  2300  Image  Network  I^ocessor,  serv¬ 
ing  as  data  base  management  and  ma¬ 
nipulation  center  for  the  4500  Ad  Makeup 
Stations,  InfoScan  3700  laser  scanner,  In- 
foSet  470  and  400  Pagesetters  and  the  ras¬ 


ter  image  process;  Electronic  Ready 
Bank,  providing  a  wihdow  on  the  data 
base  for  pagination  operators  updating 
and  reporting  file  status;  Cropping  sta¬ 
tion,  for  off-line  preparation  for  the  multi¬ 
ple  artwork  scanning  that  is  available  on 
InfoScan  3700  scanners. 

Booth:  3555 

IVT  COLORDRY  INC. 

Staffed  by:  John  Bird,  president. 
Introducing:  A  compact  dryer  that  can  be 
installed  on  existing  newspaper  presses. 
Mounted  above  the  press,  it  is  designed 
for  drying  uncoated  stocks,  including 
newsprint.  Using  it  can  yield  brighter, 
crisper  colors  and  reduced  smearing  and 
offsetting,  the  company  says.  A  low- 


"OUTSTANDING  COLOR 
SEPARATIONS  IN  30-45 
MINUTES  FOR  UNDER 
$25,000  . . .  THAT'S  FRONT 


PAGE 

NEWS.' 


Nearly  newspapers 

^ now  process  color 

the  System/CX^- 

4000. 

the 

newspapers  have  realized 

WK  they  quality  four-color 

separations, 

'' available  systems  are 

’  terribly  expensive.  Now,  thanks 

. C"  . .  to  Digi-Colour, 

covering  they  don't  have  to 
John  Troutt,  publisher  of  the  Jonesboro  Sun  pay  a  king's  ransom  to  get 

great  color  separations  on 
fast  turns  to  meet  tight  deadlines.  (Furthermore,  the  Digi-Colour  system  is 
easy  to  operate  and  maintain.) 

At  Inland  we'd  like  to  provide  you  with  more  information  about  this  ex¬ 
citing  and  reliable  technology  and  how  after  extensive  research  we 
decided  to  distribute  Digi-Colour.  In  fact,  we're  so  impressed  with  Digi- 
Colour  that  we  installed  the  system  in  a  daily  newspaper  that  we  ourselves 
own  . .  .  the  Kansas  City  Kansan. 

Please  call  Inland  at  1-800-255-6746  and  ask  for  Craig 
Murray.  He'll  provide  you  with  more  information  on  why,  if 
you're  "scanning"  the  market  for  cost-efficient  color  separation 
systems,  you  should  take  a  hard  look  at  Digi-Colour  for  under 
$25,000. 


1-800-255-6746 

(In  Kansas, 
913-492-9100) 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

An  Inland  Industries  Company 
P.O.  Box  15999,  Lenexa,  KS  66215 


pressure  spray  dampening  system  for 
offset  presses.  It  is  controlled  by  a  con¬ 
sole  and  press  speed.  An  inking  system 
for  delivering  ink  to  press  fountains 
through  a  distribution  bar.  IVT  says  it 
provides  uniform  ink  flow  along  the  width 
of  the  fountain,  reducing  the  need  for  agi¬ 
tators  and  eliminating  the  risk  of  flooding. 


Booth:  1657 

JERVIS  B.  WEBB  CO. 

Exhibiting:  an  automatic-guided  vehicle 
(AGV)  for  delivering  rolls  of  newsprint  to 
reels.  Exhibit  will  feature  applications  of 
roll  handling  technology,  including  tow- 
veyors  and  Denver  Post  cart,  and  Webb- 
View  computer-aided  design  software. 


Booth:  1761 

KANSA  CORP. 

Staffed  by:  Ron  Swint,  Steve  Spencer, 
Tom  Penny,  Don  Roberts,  Ron  Boettcher 
and  Jerry  Waddell. 

Introducing:  Kansa  480  in-line  newspa¬ 
per  inserter,  designed  for  papers  requir¬ 
ing  a  faster  inserter  to  handle  jackets  with 
more  pages.  It  has  on-the-run  feeder  ti¬ 
ming  adjustments  for  each  station,  posi¬ 
tive  feeding  by  vacuum  suckers  and  nip 
rollers  and  maintenance  indicator  lights. 
A  new  Labeler  &  Quarterfolder  will  be 
displayed  for  the  first  time.  It  applies 
pressure- sensitive  labels  to  a  variety  of 
products  at  speeds  up  to  25,000  pieces  per 
hour.  Also,  Quadracarts,  heavy  duty  util¬ 
ity  trucks  for  transporting  and  storing 
'newspapers  and  inserts. 


Booth:  1261 

K  &  F  MANUFACTURING  CO.  INC. 

Staffed  by:  Alex  Kocsis,  vice  president; 
Joe  Bella,  marketing  operations  manager; 
A1  McKendrick  and  Bob  Infalt,  regional 
managers. 

Introducing:  Denex  Production  Control 
System,  a  computerized  laser  copy  coun¬ 
ter  with  software  for  monitoring  press 
runs.  Optical  Punch  Bender,  optically 
reads  plates  for  accurate  punching  and 
bending  on  one  machine. 

Exhibiting:  Press  saddles,  lock  ups,  reg¬ 
istration  systems,  and  manual  and  auto¬ 
matic  punch-bend-trim  systems. 


Booth:  257 

LOGETRONICS  INC. 

Staffed  by:  sales  representatives  Charles 
Cornwell,  Jim  Edwards,  Michael  Guess, 
Norm  Lytle;  Matt  Loesher,  national  sales 
manager;  Mike  Gillispie,  product  man¬ 
ager;  Lisa  Eld,  director  of  sales  adminis¬ 
tration. 

Introducing:  MTP  26,  a  film  and  paper 
deep-tank  processor  interfaced  directly 
to  Monotype  Lasercomp  and  Camex  im¬ 
agesetters.  Photosensitive  material  is 
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People  rely  on 
these  newspapers 


and  these  newspapers 
rely  on  Rncor  Press  Drives. 


Today  Fincor  has  more 
than  3100  double-width  press 
drives  either  on  edition  or  on 
order  around  the  world.  We  help 
print  some  of  the  most  famous 
mastheads  in  journalism  and 
also  some  of  the  not-so-famous. 
Fincor  is  the  leading  supplier  of 
press  drive  systems  to  the 
printing  industry  because  we 
build  reliable  equipment  that 
avoids  costly  downtime.  It’s  that 
simple. 


We  also  provide  the  kind  of 
service  that  newspapers,  large  or 
small,  have  to  have.  Competent 
Fincor  technicians,  on  call 
around  the  clock,  to  rush 
technical  assistance  or  vital 
parts  wherever  or  whenever 
they’re  needed. 

There  are  other  Fincor 
products  and  services,  such  as 
Single-Width  Press  Drives,  Ink 
and  Dampener  Controls,  Press 
Conveyor  and  Mailroom  Drives; 
Custom  Engineered  Systems, 
Maintenance  Contracts  and 
Customer  Training  Seminars. 


Want  to  know  more  about 
the  leading  supplier  of  drives  to 
the  newspaper  industry?  Contact: 
Fincor 

Incom  International  Inc 
3750  E.  Market  St. 

York,  PA  17402 
. .  .or  call  Jim  Young 
(717)  757-4641,  Ext.  249 
Telex  840432 


FINCOR 

INCOM  INTERNATIONAL  INC 
1'^/ 


Leadership  in  motion  control  starts  with  Fincor 


See  US  at  the  ANPA-RI  in  Atlanta,  Booth  1806 


Introducing:  McCain  Advertiser  in  the 
first  showing  of  the  machine  for  inserting 
broadsheet  and  half-tab  sized  products. 
Exhibiting:  McCain  P.B.  inserter,  stitch¬ 
er,  trimmer  and  on-line  mailer  for  televi¬ 
sion  guides. 


Booth:  961 

MARTIN  AUTOMATIC  INC. 

Staffed  By:  David  Wright,  vice  president; 
Jan  Crawford,  communications  manager, 
and  regional  sales  managers  Steve  Burris, 
Barbara  Cole,  Jim  Vansco  and  Brian 
Sager. 

Introducing:  Martin  Zero-Speed  Splicers 
Model  EC  for  speeds  to  1,600  feet  per 
minute  and  HP  for  speeds  to  2,500  feet 
per  minute.  A  patented  inertia- 
compensated  tensioning  system  absorbs 
tension  changes  and  reduces  waste 
caused  by  tension  disturbances,  Martin 
Automatic  says.  The  splicers  maintain 
steady  web  tension  and  eliminate  down 
time  caused  by  roll  changes. 

Exhibiting:  information  on  full  line  of  web 
control  and  web  handling  equipment,  in¬ 
cluding  web  guides,  register  system  and 
more. 


Booth:  2035 
M.E.G.  (U.S.)  INC. 

Staffed  by:  Don  Dionne,  general  man¬ 
ager;  George  Herrick,  national  sales  man¬ 
ager,  and  regional  sales  managers  Gary 
Abendroth,  Bud  Cheney  and  T.  Guy 
Eason. 

Introducing:  M.E.G.’s  DEM  paster  for 
single-width  newspaper  presses.  The  unit 
takes  paper  rolls  as  big  as  50  inches  wide 
and  45  inches  in  diameters. 


transported  automatically  to  the  pro¬ 
cessor. 

Exhibiting:  variety  of  deep-tank,  roller- 
belt  film  and  paper  processors  including 
the  Excel  rapid  access  processor,  LD 
1800  lith  film  processor,  PC  1800  RC  pap¬ 
er  processor  and  PC  13  phototypesetting 
processor.  Also  LogE/Robertson  vertical 
cameras  will  run  live  in  the  booth. 


Booth:  1053 

MASTER  GROUP,  THE 

Staffed  By:  Mort  Silverman,  president; 
Rodney  Guenst,  vice  president,  and 
Richard  Trevisani,  sales  technician. 
Introducing:  the  latest  addition  to  the 
Master  line  of  processors,  the  WO-2600 
additive  plate  processor.  Features  in¬ 
clude  wet  surfaces  of  stainless  steel  and 
non-corrosive  materials,  parastalic 
pumps,  variable  plate  speeds  to  eight  feet 
per  minute  for  use  of  variety  of  plates  and 
chemistries  and  an  adjustable  dispensing 
system. 

Exhibiting:  automatic  loader,  punch,  top 
coater,  bottom  coater.  Mini  Master  Plus 
subtractive  processor,  film  plater  and 
WO-3600  additive  processor. 


Booth:  345 

MIDWEST  PUBLISHERS  SUPPLY 
CO. 

Staffed  By:  Jim  Rezabek,  president;  Dick 
Morton,  vice  president;  Mike  Carfagnini, 
sales  manager;  Fred  Hemingston,  design 
manager;  Hank  Savino,  technical  sales 
manager;  Ray  Lopez,  international  sales 
manager,  and  Jim  Floyd,  sales  repre¬ 
sentative. 

Introducing:  A  complete  miniature  news¬ 
paper  on  display  featuring  MPS  Genera¬ 
tion  2000  Open  Plan  Work  Stations.  Dis¬ 
play  will  include  reception,  executive, 
business,  news,  data  processing,  classi¬ 
fied,  advertising  layout  and  pasteup  work 
areas.  Video  presentation  included. 


Booth:  1019 

MAILROOM  SYSTEMS  INC. 

Staffed  by:  Robert  Hedrick,  president; 
Fred  Foster,  vice  president,  and  Gary 
Gaarder,  sales  manager. 

Introducing:  the  1060JS  counter-stacker 
with  jogger.  The  stacker,  featuring  twin 
vertical  belt  stream  aligner,  dual  action 
stream  squeezer  and  a  stack  aligner- 
jogger,  will  be  shown  for  the  first  time.  It 
is  rated  at  speeds  as  fast  as  60,000  papers 
per  hour,  the  company  says. 

Exhibiting:  the  1220S  hi^-speed  com¬ 
pensating  counter-stacker,  flat  belt 
stream  conveyor,  dual-action  stream 
squeezer,  twin  vertical  belt  stream  align¬ 
er  and  high-speed  bottom  wrapper. 


Booth:  829 

MONOTYPE  INC. 


Booth:  3115 

McCAIN  MANUFACTURING 
CORP. 


Staffed  By:  Ed  Padilla,  chief  executive  ^  i 

officer;  Bill  Seaman,  general  manager; 

John  Pascarella,  sales  manager,  and  re- 

gional  sales  managers  H.  Newton,  D.  ■»- 

Sorhage,  W.  Tolk,  R.  Hirst,  R.  Leone  and 

printing  unit,  a  double-width  unit  for  ' 

printing  offset  process  color.  Colorman  ^ 

75  three-color  “Y”  unit,  a  double-width 

offset  unit  designed  to  allow  metropolitan  I'V  '9 

dailies  to  print  three  colors  on  one  side  of  K  \ 

a  web.  Flexoman  arch-type  unit,  a  dou-  IKl 

ble-width  flexographic  unit  that  is  de- 

signed  for  metro  dailies  and  is  destined 

for  the  Miami  Herald. 

Exhibiting:  Programmable  Press  Control  t^l^^B^BBBI^^BBBBBKli 
(PPC),  a  modular  and  expandable  press  Staffed  By:  William  McCain,  president; 
automation  system  for  make  ready  and  Rick  Mayle,  sales  manager;  Tim  Higgins, 
operation,  and  LFT  paper  roil  handling  product  manager,  and  Steve  Eden  and 
system.  Jim  Reed,  sales  representatives. 
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IS  OVER 
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tion  at  1,000  lines  per  inch.  Lasercomp 
Blaser,  a  70-pica  imagesetter  for  output  at 
16  inches  per  minute  and  resolution  of 
1 ,000  lines  per  inch.  Features  include  text 
rotation  of  1  degree  and  a  menu-driven 
touch-control  screen. 

Exhibiting:  Monotype  Graphic  Subsys¬ 
tem  for  line  art  and  halftone  graphic  ma¬ 
nipulation. 


Booth:  2045 

MOTTER  PRINTING  PRESS  CO. 

Staffed  By:  Frank  Motter,  president;  Ed 
Motter,  vice  president;  Paul  Dickenson, 
sales  manager,  and  Leif  Reslow,  en¬ 
gineering  director. 

Introducing:  A  new  flexographic  news¬ 
paper  printing  unit,  the  FX-4.  It  is  con¬ 
sidered  the  fourth  generation  of  newspap¬ 
er  flexo  press  development  and  is  based 
on  six  years  of  research  and  develop¬ 
ment.  It  features  double  doctor  blades  in 
the  ink  fountain,  positive  web  handling 
and  wide  color  capability,  Motter  says. 
Also,  a  flexographic  bulk  ink  handling 
system  designed  by  Motter  on  a  closed- 
loop,  low  pressure  concept. 


Booth:  205 

MULLER-MARTINI  CORP. 

Introducing:  Model  308  Biliner  inserting 
machine  with  PrintRoU  Buffer  System, 
tandem  feeder  for  inserting  machine  and 
Model  ITM  Fl-412  high-speed  quarter 
folder. 

Exhibiting:  Model  CS20  counter-stacker. 
Model  227  inserting  machine  and  Model 
321 -TV  program  stitcher. 


Booth:  1513 

NAPP  SYSTEMS  (USA)  INC. 

Staffed  by:  a  team  of  19  executives,  tech¬ 
nicians  and  sales  representatives. 
Introducing:  NAPPlate  V,  a  direct  photo¬ 
polymer  printing  plate  consisting  of  a  re¬ 
silient  new  polymer  formulation.  NAP¬ 
Plate  V  offers  improved  exposure  speed, 
faster  wash  out,  better  tone  reproduction 
and  smoother  solids,  NAPP  says.  NAPP- 
flex  water-processable  photopolymer 
plates  are  ready  for  flexographic  news¬ 
paper  production  and  are  compatible  with 
water-based  flexo  inks,  according  to 
NAPP. 

Exhibiting:  Starlite,  a  manual  cold-light 
exposure  unit  rated  at  80  plates  per  hour 
in  two  vacuum  frames.  Titan  III  exposure 
unit,  with  a  capacity  of  120  plates  per 
hour  from  one  operator.  NP  Series  pro¬ 
cessor  using  less  energy  to  produce  be¬ 
tween  40  and  120  plates  an  hour,  depend¬ 
ing  on  model.  C  Series  processor,  an 
energy-efficient  processor  rated  at  70  to 
220  plates  an  hour. 

Booth:  3407 

NOLAN  PRODUCTS  INC. 

Staffed  by:  Mark  Nolan,  president;  Harry 
42E 


Winberg,  executive  vice  president;  Wil¬ 
liam  Keeler,  senior  vice  president;  W. 
Lee  Watson,  sales  manager. 

Exhibiting:  type  JM-3  bottom  wrapper, 
for  applying  sheets  of  Kraft  paper  to  as 
many  as  40  untied  newspaper  bundles  an 
hour,  a  variable  speed  belt  conveyor  for 
heavy-duty  conveying  as  fast  as  120  feet- 
per-minute  and  roll  handling  equipment 
such  as  dollies,  turntable  and  tracks. 


Booth:  629 

NORTH  AMERICAN  CERUTTI 
CORP. 

Staffed  by:  Paul  Cappa,  e;cecutive  vice 
president,  and  Bob  Mrak,  flexo  newspa¬ 
per  head. 

Introducing:  Supernova  flexographic 
newspaper  press,  a  double-width  press, 
one  unit  of  which  will  be  on  display.  The 
exhibit  will  include  information  about  the 
five  newspaper  installations  printing 
750,000  copies  a  day  in  Italy. 

Exhibiting:  Information  will  be  available 
about  folders,  pasters  and  Cerutti’s  Nova 
single-width  press. 


Booth:  3625 

NuARC  CO.  INC. 


Staffed  by:  Don  Cims,  vice  president  and 
sales  manager;  Kevin  Shannon,  interna¬ 
tional  division  sales  manager,  and  Ed 
Moehring,  regional  division  manager. 
Introducing:  a  completely  new  line  of 
nuArc  flip-top  exposure  systems.  Sys¬ 
tems  631,  equipped  with  multi-spectrum 
lamp  and  three  power  settings.  Units  pro¬ 
vide  wider  latitude  when  using  the  same 
unit  to  expose  plates,  proofs  and  daylight 
films,  nuArc  says. 

Exhibiting:  horizontal  and  vertical 
cameras,  P2500  processor  and  VLT42F 
light  table. 

Booth:  701 

PACIFIC  PRESS  SERVICES,  INC. 

Staffed  by:  Tom  Gang,  president,  and 
Carol  Gang,  secretary. 

Exhibiting:  The  company  specializes  in 


“recopperizing”  rollers  on  printing 
presses. 


Booth:  361 

PATHFINDER  GRAPHIC  ASSOCI¬ 
ATES  INC. 

Staffed  by:  Gordon  Etchell,  president. 
Introducing:  A  unit  module  for  single¬ 
width  offset  newspaper  presses.  Modules 
can  be  stacked  on  existing  units,  stacked 
four-high  or  used  as  add-on  units  with  roll 
stands.  Features  include  running  circum¬ 
ferential  and  sidelay  register,  helical  gear 
drive,  swingdown  ratchet  ink  fountains, 
rapid  move  compensators  and  more.  Also 
shown  will  b6  an  infeed  tension  disk 
brake  for  retrofitting,  a  double-ended 
plate  bender  and  flexible  drive  line 
clutch. 

Exhibiting:  replacement  parts  for  printing 
presses. 


Booth:  122 

PRINTERS’  SERVICE 

Staffed  by:  Michael  Stampfle,  marketing 
director;  Jerry  Scher,  Joe  Derfel  and  H. 
Kramer,  vice  presidents  for  sales. 
Introducing:  Frisco  Newsfount  A,  an 
alkaline  fountain  concentrate  for  news 
and  non-heatset  web  lithography.  Pris- 
colith  blankets  from  a  large  inventory  of 
offset  press  blankets. 

Exhibiting:  materials  on  Frisco  products 
including  blanket  and  roller  washes, 
fountain  solutions,  blankets  and  more. 


Booth:  110 

PUBLISHER  CONTROL  SYSTEMS 

Staffed  by:  Richard  Dolata  and  Craig 
Lubenow,  sales  representatives. 
Introducing:  Suntypes'  classifled  ad 
program,  with  anticipation  of  advanced 
Classified  Ad  Manager. 

Exhibiting:  newspaper  management, 
accounting  and  subscription  software  and 
discount  computer  hardware. 


Booth:  1545 

PUBLISHERS  EQUIPMENT  CORP. 

Staffed  by:  George  Derby,  vice  president 
of  marketing;  Neal  Eaton,  vice  president 
of  corporate  communications,  and  re¬ 
gional  marketing  managers  Jesse  Strong, 
Rich  Taylor  and  Cy  Frank. 

Exhibiting:  double-width  press  conver¬ 
sions  and  a  new  single-width  offset  press 
by  King  Press.  Video  presentations  will 
feature  PEC's  flexo  work  and  King  Press. 
Samples  of  flexo  printing  will  be  avial- 
able. 


Booth:  1313 

QUAD/TECH 

Staffed  by:  Thomas  Gaudynski. 
Exhibiting:  various  auxiliary  equipment 
for  newspaper  production. 
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We’ll  Provide  the  Inserter  or 
Remanufacture  Vburs 

GMA,  the  inserter  remanufacturing  company,  will  provide 
you  with  a  remanufactured  high-speed  Sheridan  Inserter 
(Including  the  new  11-48)  or  we’ll  remanufacture  and  up¬ 
grade  yours. 

Either  Way...  You  Win! 

For  more  information  on  increasing  your  mailroom  profit,  call 
the  Inserter  Remanufacturing  Company. 

Visit  us  at  ANPA,  Booth  945 


Graphic 

Management 


11  Main  Street 
Southborough,  Mass.  01772 
(617)  481-8562 


Booth:  745 

QUIPP  INC. 

Staffed  by:  Jim  Quakenbush,  chairman; 
Lou  Kipp,  president;  Jim  Smalley,  vice 
president,  sales;  John  McRae,  product 
manager,  and  regional  managers  A1 
Allen,  Angel  Arrabal,  Allan  Dlhy  and 
Scott  Renkes. 


rapid  access  line  film  with  excellent  con¬ 
trast  and  dot-for-dot  reproduction. 


Booth:  529 

RICOH  CORP.,  IMAGE  DATA  SYS¬ 
TEMS  GROUP 


transmit  to  multiple  sites  and  an  informa¬ 
tion  management  system  for  remote 
newspaper  publishing. 

Exhibiting:  Ricoh’s  drum-type  facsimile 
scanner  coupled  with  Ultre*  Setter  laser 
imager  as  a  recording  device  for  facsimile 
reproductions  of  electronically  transmit¬ 
ted  page  makeups. 


Introducing:  Quipp  single-gripper  con¬ 
veyor,  accumulating  conveyor  and 
sensor. 

Exhibiting:  newspaper  counter-stacker, 
bottom  wrapper,  rollerslat  conveyor  and 
stream  conveyor. 


Booth:  112 

R/D  MIST  SYSTEM 

Staffed  by:  R.D.  “Rusty”  Witt,  president, 
and  Peggy  Hamilton,  vice  president. 
Introducing;  an  ink-suppression  system 
that  captures  ink  mist  within  press  units 
and  returns  it  to  fountains,  resulting  in 
cleaner  air  in  pressrooms,  according  to 
the  company. 


Rnnth* 

RHONE  POULENC/GENERAL 
PHOTO  PRODUCTS 

Introducing;  524  Daylite  Print  paper,  a 
room-light  handling  print  paper  for  line 


Staffed  by  Mike  Squires,  Roger  Pyle,  Jeff 
Galli,  Reed  Slaugh,  Jean  Wattle  and  Dave 
Niermeyer. 

Introducing:  Ricoh’s  Telepress  DFC- 
35524  linked  to  a  Hell  flatbed  facsimile 


Booth:  1629 

ROCKWELL  INTERNATIONAL 
GRAPHIC  SYSTEMS  DIVISION 

Staffed  by:  P.  Kienzle,  director  of  sales 
and  service,  Goss  Newspaper  Products; 
D.  Romberg,  sales  director,  Goss  Com¬ 
mercial  Products;  N.  Provan,  sales  and 
marketing  director,  Goss  Processing  Sys¬ 
tems. 

Introducing:  Headliner  Offset  four-color 
press  unit.  Designed  for  daily  newspapers 
circulating  more  than  40,000  copies,  unit 
displayed  is  the  first  manufactured.  The 
C700  commercial  press  unit  and  2:5:4 
folder  for  production  of  advertising  in¬ 
serts  and  Sunday  supplements,  either 
heatset  or  non-heatset,  at  speeds  to  2,000 
feet  per  minute,  or  70,000  impressions  per 
hour.  Modular  Press  Control  System 
(MPCS),  a  modular,  centralized  system 
to  control  Headliner  Offset  presses.  It 
speeds  make  ready,  on-the-run  press 
adjustments  and  diagnostics. 


work  and  copy  dot  reproduction.  HNLP,  transmission  system.  The  DFC-35  pro- 
an  HN  laser  paper  for  phototypesetting  vides  data  compression,  high-speed  com¬ 
using  helium-neon  light  sources.  RAL4,  a  munications,  image  storage  capability  to 


Exhibiting:  Goss  Processing  Systems 
5000  stacker.  Also,  information  on  key¬ 
less-offset  inking  at  the  New  York  Times, 
flexography  at  the  Washington  Post,  ad¬ 
vanced  management  information  systems 
and  a  new  generation  of  Goss  reel  tension 
pasters. 


would  take 
M  10,000  kids  on 
bicycles  over 
15,000  hours  to 
handle  the  1, 000, 000 
circulation  capacity 
of  the  IBM  System/38. 
At  CDS,  we  deliver.  55 


Deane  C.  Parkhurst 

Marketing  Manager 


nEAnvi  DAZA 

3300  W.  noth  Street 
Suite  150 

Overland  Park,  KS  66210 
913/451-4610 


An  IBM  Value-Added  fiemarkeler 


Newspaper  software  professionals 
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VISITING  ATLANTA  FOR  THE  ANPA  CONFERENCE? 

Take  our  free  bus  tour . . . 
see  TKS  presses  printing 
Atlanta  Journal  Constitution 

AT  THE  GWINNETT  COUNTY  PRINTING  FACILITY. 

See  the  sensational 
new  TKS  M-72  Press 
in  our  booth. 


TKS  and  TESCO  have  big  plans  for  you  at  the  ANPA 
Operations  Management  Conference  in  Atlanta, 
June  21st  thru  25th.  We  will  have  a  free  bus  tour  on 
June  23,  24  and  25  to  the 
Atlanta  Journal  Constitution 
Gwinnett  County  Printing 
Facility.  There  you  will  see 
the  outstanding  TKS  press 
equipment  with  its  many 
unique  features  in  live 
production.  A  TESCO 
tour  guide  will  be  along 
to  answer  your  questions 
about  TKS. 

At  our  booth,  113009,  you  ,  ^ 
can  see  the.  new  TiC5rM-72 
printing  unit,  the  finest 
newspaper  press.  This  is 
your  chance  to  get  acquaint¬ 
ed  with  the  spectacular 
TKS  Newspaper  Printing 
System.  Since  1874  TKS  has  / 
been  manufacturing  pre^es 
for  better  newspaper  printing 


BTiKWiE^W 


Since  1874 

TAFT  EQUIPMENT  ^KS 
SALES  COMPANY  PRINTING 
SYSTEM . 


TAFT  EQUIPMENT 
SALES  COMPANY 

570  OAKWOOD  ROAD  ;  : 
LAKE  ZURICH.  IL  60047 
312  438-3030 


Booth:  261 

RYCO  GRAPHIC  MANUFACTUR¬ 
ING  INC. 

Staffed  by:  Ross  Hart,  sales  manager, 
and  Paul  W.  Geralds,  sales  coordinator. 
Introducing:  Digital  Pulse  spray  bar 
dampening  system  with  latest  distal  con¬ 
trols.  The  system  incorporates  conduc¬ 
tivity  controlled  mixing  and  eliminates 
maintenance  associated  with  dampener 
motors,  brushes,  pans  or  recirculators, 
according  to  Ryco.  Features  include 
stainless  steel  construction,  individual 
page  control  and  programmable  fountain 
solution  control. 

Exhibiting:  Rycomix  mixing  and  recir¬ 
culation  systems.  Series  7000  silicone  ap¬ 
plicator,  auxiliary-emergency  dampening 
system,  batch  counting  system,  gluing 
system,  blanket  washing  system  and 
packing  guage. 


Booth:  1461 

RYCOLINE  PRODUCTS/SUN 
GRAPHIC 

Staffed  by:  Donald  Geralds,  executive 
vice  president;  Joseph  Pihl,  chemicals 
product  manager;  Joe  Cuzner,  vice  presi¬ 
dent,  research  and  development;  Robert 
Seese,  product  manager,  blankets. 
Introducing:  a  new  line  of  products  de¬ 
signed  to  perform  harmoniously  with 
newspaper  inks  made  with  refined  oils. 
Products  include  blanket  and  roller 
washes,  fountain  solutions,  blankets  and 
maintenance  products. 


Booth:  1313 

SCHEFFER  INC. 

Staffed  by:  Jim  George. 

Exhibiting:  various  auxiliary  equipment 
for  newspaper  production. 


Booth:  1129 

SCITEX  AMERICA  CORP. 

Staffed  by:  Bryan  Newman,  president; 
George  Carlisle,  vice  president  and 
general  manager,  prepress;  Chuck  Benz- 
ing,  vice  president,  publishing;  Paul 
Thiel,  vice  president,  marketing  com¬ 
munications. 

Introducing:  Response  L/S-12  layout  and 
stripping  station,  an  entry-level  elec¬ 
tronic  color  prepress  system  for  pub¬ 
lishing.  It  meets  all  a  newspaper’s  strip¬ 
ping  and  color  correction  requirements, 
according  to  Scitex,  and  has  fully  interac¬ 
tive  page  layout  capability.  Smart  Scan¬ 
ner  is  a  charge-coupled-device  flatbed 
laser  scanner  that  incorporates  artificial 
intelligence  and  collects  graphic  informa¬ 
tion  at  7,200  pixels  per  inch.  Image  en¬ 
hancement  can  be  done  on  a  Softproof 
Viewer.  With  Iris  Graphics,  Scitex  will 
demonstrate  the  Iris  2044  Color  Ink  Jet 
printer  for  large-format  color  proofing  at 
a  resolution  of  240  dots  per  inch  in  20 
minutes  per  newspaper  page. 


Exhibiting:  Scitex  remote  diagnostic 
capabilites. 


Booth:  441 

SEABOARD  ENERGY  SYSTEMS 

Staffed  by:  George  Fischer,  vice  presi¬ 
dent,  and  regional  managers  Terry  Mor¬ 
ton  and  George  DeMambro. 
Introducing:  fiber-optics  sensing  for 
lighting  control  systems  that  can  reduce 
consumption  of  electricity  for  outdoor 
lighting.  New  software  for  Seaboard’s 
energy  management  system  permitting 
users  to  write  routines  for  energy  control. 
Boiler  control  software  for  increased 
energy  efficiency. 

Booth:  81 1 

SEYBOLD  PUBLICATIONS  INC. 

Staffed  by:  Jonathan  Seybold,  president; 
Peter  Dyson,  business  manager,  and  Pat¬ 
rice  White,  Preecha  Edwards  and  Wil¬ 
liam  Solimeno. 

Exhibiting:  the  edition  of  the  Seybold  Re¬ 
port  on  Publishing  Systems  newsletter 
that  previews  the  show.  Also  the  com¬ 
pany’s  directory  and  year  book, 
Seybold’s  book  The  World  of  Digital 
Typesetting  and  The  Entrepreneurial  Age 
by  Seybold  and  Fritz  R.S.  Dressier. 


Booth:  3105 

SIGNODE  CORP. 

Staffed  by:  Dennis  Millel,  marketing 
manager,  and  James  Fallon,  communica¬ 
tions  manager. 

Introducing:  Spirit  strapping  machine, 
for  competitively  priced  general  purpose 
strapping  of  newspaper  bundles  at  50  per 
minute.  Has  fewer  parts  and  a  high- 
tension  accessory. 

Exhibiting:  Spiralgrip  stretch  packaging 
system  and  automatic  tape  packaging 
system. 


Booth:  361 1 

SIMX 

Staffed  by:  Larry  Kleiman,  U.S.  sales 
and  marketing  manager. 

Introducing:  full  line  of  pagination  equip¬ 
ment,  including  SimSet  broadsheet  im¬ 
agesetter,  SimComp  page  composition 
workstation  and  SimPlan  page  layout  sys¬ 
tem.  SimX  will  show  for  the  first  itime  in 
this  country  the  SimGraf  digital  picture 
workstation  using  SPLANZ  picture  de¬ 
scription  language.  A  new,  low-cost  im¬ 
agesetter  will  be  announced,  SimX  said. 


Booth:  1529 

SMITH  RPM  CORP. 

Staffed  by:  Gary  Smith,  president;  Vic¬ 
toria  Smith,  vice  president;  Ralph  Fusco, 


consulting  engineer. 

Introducing:  electronically  controlled 
pulsating  dampener,  using  an  airless 
spray  governed  by  press  speed.  It  has 
individual  page  control. 

Exhibiting:  electronically  controlled  ink 
pump  and  rail. 


Booth:  845 

SOFTWARE  CONSULTING  SER¬ 
VICES 

Staffed  by:  Richard  Cichelli,  president; 
Martha  Cichelli,  vice  president  of  soft¬ 
ware  development;  William  Miller, 
marketing  director,  and  seven  others. 
Introducing:  Layout  8000  dummying 
software  operating  on  IBM  AT  personal 
computers,  and  Digital  Equipment  Corp. 
VAX  and  PDP/11  computers,  for  high¬ 
speed  placement  of  advertising.  First 
showing  of  SCS  editorial  system,  based 
on  the  Harris  6000  system,  running  on 
DEC  MicroVAX.  The  system  uses  high 
performance  disk  drives  and  MicroVAXs 
linked  in  an  Ethernet  network.  A  press 
webbing  system  for  computing  the  im- 
positioning  of  plates,  including  process 
colors,  on  a  printing  press  will  be  shown 
operating  on  a  MicroVAX.  It  is  available 
on  PDP/11  and  IBM  AT.  A  MicroVAX 
operated  desktop  circulation  system  for 
newspapers  circulating  as  many  as 
300,000  copies  a  day  and  total  market 
coverage  products.  A  teletext  system  for 
delivering  classified  advertising  to  homes 
via  cable  television.  Searchers  will  view 
ads  by  menu  and  category.  A  newspaper 
library  system  employing  compact  laser 
disks  for  storage  and  both  the  DEC  mi- 
croVAX  and  IBM  AT. 

Exhibiting:  full  production,  advertising 
and  business  hardware  and  software  sys¬ 
tems  for  newspapers. 


Booth:  1921 

SOLNA  INC. 

Staffed  by:  Dennis  Schupp,  president; 
Paul  Gordon,  non-heatset  web  sales 
director;  Bill  Norwood,  commercial  web 
product  manager;  Rich  Kerns,  web  prod¬ 
ucts  technical  director;  Dan  Fogarty, 
marketing  director,  and  sales  representa¬ 
tives  Ted  Cook  and  Steve  Brown. 
Introducing:  a  faster  Distributor  25  2  -t- 1 
offset  press.  Available  in  four  cutoff 
sizes,  the  new  Distributor  has  increased 
its  top  speed  to  28,000  impressions  per 
hour,  according  to  Solna.  The  press  is 
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1  SYSTEM.  1  VENDOR. 
NO  COMPROMISE. 


The  Integrated 
Pagination 
Solution  — 
here  at  System 
Integrators 


Right  now,  our  engineers  are  completing 
development  of  the  Sierra  pagination 
system. 

What  does  it  do?  Simple:  It  lets  you  create 
and  produce  entire  newspaper  pages, 
including  display  ads  and  graphics,  on 
screen.  Your  Sll  editorial  and  advertising 
systems  merge  with  Sierra  for  the  most 
efficient  way  ever  invented  to  publish 
a  newspaper. 

IVeVe  been  working  on  the  Sierra  system 
since  the  early  ’80s.  During  that  time, 
other  companies  announced  pagination 
systems.  Those  systems  are  turning  out  to 
be  inefficient  "cats  and  dogs"  compro¬ 
mises:  bits  and  pieces  of  hardware  strung 
together  with  incompatible  software. 

But  the  word  is  out: 

System  Integrators  is 
creating  the  industry's 
first  truly  integrated, 
no-compromise 
pagination  system. 


True  Integration  —  the  One-Vendor 
Advantage 

What  makes  the  Sierra  pagination  system 
so  different?  Its  Increased  efficiency. 


based  on  the  fundamental  integration  that 
underlies  sd!  System  Integrators  products. 


Sierra  Pagination  System 


Other  manufacturers  create  simple  links 
between  mixed  pieces  of  hardware  and 
software.  This  makeshift  approach  causes 
a  component  to  lose  capabilities  in  order 
to  "talk  to"  another. 

But  when  one  company  designs  all  com¬ 
ponents  to  act  as  an  efficient,  comprehen¬ 
sive  system,  that's  true  integration.  We  feel 
so  strongly  about  this  Issue  that  we  named 
our  company  after  It. 

Because  of  Integration,  our  systems  are 
tremendously  efficient  and  reliable.  They're 
also  virtually  obsolescence-proof:  new 
products  are  designed  to  work  easily  with 
existing  ones.  No  vendor  offers  more. 


Long-Term  Value  —  Without 
Compromise 

Integration  is  only  half  the  story.  An 
obsolescence-proof  system  must  be 
backed  by  a  company  that  will  also  last: 
System  Integrators— more  than  a  technical 
innovator—  is  also  the  industry’s  best- 
managed,  most  stable  firm. 

That's  why  we’re  more  than  a  vendor, 
we're  a  partner.  Ask  the  major  metropolitan 
newspapers  that  are  testing  the  Sierra  sys¬ 
tem.  Or,  of  course,  any  of  the  newspapers 
who  rely  on  our  System/55  or  System/25. 

Tired  of  compromises?  Call  or  write  for 
more  Information  about  the  Sierra  pagina¬ 
tion  system  or  any  System  Integrators 
product. 


System 

1^^  Integrators, 

Headquarters:  4111  North  Freeway  Blvd. 
Sacramento,  CA  95834 
Telephone:  (916)  929-9481 
Telex:  172829 


System  Integrators  staffs  offices  in  the  United 
Kingdom,  Germany,  France,  Itaiy,  Finland, 
Australia  and  the  United  States. 


designed  to  achieve  maximium  produc¬ 
tivity  while  maintaining  color  flexibility 
and  high  quality. 

Exhibiting:  Amal-30  automatic  splicer, 
Solna  F2S  folder  and  Distributor  25  1  -t- 1 
single  color  unit. 

Booth:  1313 

STACKER  MACHINE 

Staffed  by:  Pete  Van  Vlaanderen. 
Exhibiting:  various  auxiliary  equipment 
for  newspaper  production. 


Booth:  761 

STEPPER  ACCOCIATES  INC. 

Staffed  by:  Warren  Hannon,  Ray 
Osborn,  Charles  Hannon,  Chris  Sigler 
and  David  Hannon. 

Introducing:  a  system  for  assembling 
newspapers  that  are  too  big  for  inserters 
to  handle.  It  stacks  sections  of  a  news¬ 
paper  together  and  seals  each  in  clear 
plastic.  Bulk  input  feeders,  capable  of 
holding  40-inch  stacks,  are  designed  for 
feeding  stuffed  and  unstuffed  sections  of 
as  many  as  250  pages  each.  A  counter¬ 
stacker  bundles  completed  newspapers. 
Exhibiting:  Fold  ’n  Tyer  for  assembling 
and  packaging  sections,  a  labeler- 
quarterfolder  for  labeling  and  folding  to¬ 
tal-market-coverage  products  and  a  float¬ 
ing-head  labeler  for  high-speed  ad¬ 
dressing. 


Booth:  545 

SYSTEM  INTEGRATORS  INC. 

Staffed  by:  Jim  Lennane,  president;  A1 
Edwards,  vice  president,  sales,  and  Steve 
Nilan,  marketing  director. 

Introducing:  Sierra  Pagination  product 
line,  including  display  ad  make  up,  “soft” 
typesetter,  page  designer,  electronic 
darkroom  for  graphics  and  classified 
pagination.  SII  is  replacing  traditional  de¬ 
monstrations  with  video  presentations 
and  individual  conferences.  Sierra  pro¬ 
ducts  will  be  shown  on  Tahoe  and  Se¬ 
quoia  workstations. 

Exhibiting:  Coyote  and  Dakota  work¬ 
stations  will  be  available  for  System/55 
and  System/25  demonstrations. 

Booth:  3009 

TAFT  EQUIPMENT  SALES  CO. 

Staffed  by:  Y.  Okamura,  J.  Price,  John 
Hall,  Harold  Moore,  Jack  Alsted,  John 
Medigovich,  Thomas  Cries,  Gary  James, 
T.  Fukuyama. 

Introducing:  TKS  M-72  press.  The  com¬ 
pany  promises  a  “technological  surprise 
that  will  provide  a  glimpse  of  the  future.” 
Bus  tours  are  planned  to  view  TKS  press¬ 
es  operating  at  the  Atlanta  Journal- 
Constitution  Gwinnett  County  plant. 

Booth:  1161 
TECH-ENERGY  CO. 

Staffed  by:  John  Pickard,  president; 
Phyllis  Pickard,  vice  president;  Rachel 


Bell,  customer  sievice;  Beth  Pickard, 
purchasing;  Theresa  Pickard,  comptrol¬ 
ler;  Gary  Bellavance,  East  Coast  sales 
manager;  David  Moeller,  service  man¬ 
ager. 

Introducing:  spiral  dampener  brush  for 
Goss  and  Harris  printing  presses;  plate  to 
press  registration  system  for  Goss  Ur¬ 
banite;  air  shafts  for  rapid  paper  roll 
changes;  fiber  trolleys  for  many  presses. 
Exhibiting:  extensive  parts  and  hardware 
for  single-  and  double-width  web  presses; 
line  of  pressroom  products. 

Booth:  1313 

TEC  SYSTEMS,  W.R.  GRACE  &  CO. 

Staffed  by:  Lawrence  Miller,  national 
sales  manager;  George  Newkirk,  regional 
sales  manager;  Steven  E.  Rach,  product 
manager. 

Introducing:  flotation  dryer  design  en¬ 
abling  more  effective  and  efficient  heatset 
drying  of  newspaper  inserts,  according  to 
the  company.  Thermal  and  catalytic 
pollution  control  systems  for  meeting  air 
quality  regulations. 

Exhibiting:  scale  models  of  flotation  web 
drying  equipment  and  pollution  control 
equipment. 


Booth:  1703 

TECHNIDYNE  CORP. 

Staffed  by:  S.J.  Popson,  president,  and 
D.D.  Malthouse,  sales  manager. 
Introducing:  Technibrite  Micro  TB-IC 
optical  tester  for  measuring  the  bright¬ 
ness,  opacity  and  color  of  newsprint.  It  is 
automatic,  microprocessor  controlled 
and  contains  a  printer. 

Exhibiting:  free  posters  of  color  scales. 


Booth:  3124 

TINGUE,  BROWN  &  CO. 

Staffed  by:  James  Hopkins,  sales  man¬ 
ager. 

Introducing:  press  packings,  synthetic 
cutting  bars,  conveyor  belting,  Poly- 
Trux,  canvas  baskets. 
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Walk  Away 
With  The 
Works! 


$1,995  worth  of  free  software  and  support! 

Visit  us  at  booth  1413  at  the  ANPA  conference  in  Atlanta,  and  you  can 
walk  away  with  a  free  UNIX  operating  system  and  a  year's  worth  of 
software  support  when  you  buy  our  new  AT&T  UNIX  based  micro-computer 
Newspaper  Business  System  Package.  That's  $1,995  worth  of  free 
software  and  support. 

You'll  also  find  specials  on  our  Apple  Macintosh/LaserWriter  desktop 
publishing  systems.  And,  you'll  want  to  find  out  about  Media  Surveys, 
our  Employee  Attitude  Surveys  developed  exclusively  for  newspapers. 

Be  sure  to  stop  by  or  call  and  see  how  much  we  have  to  offer.  You'll 
find  out  how  easy  it  is  to  walk  away  with  the  works.  (417)782-0280 


”FirsL,„ 
And  Still 
The  Best” 


STAUFFER 

SMEDIA  SYSTEMS^^ 


33l6t  32ND  STREET 


P  O  BOX  1330 


lOPLIN.  MO  64802 
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★★★  NEW  PHOTO  TRANSMITTER  FROM  SAT-FAX^^^ 

THE  ONLY  TRANSMITTER  YOUR  COMPANY  WILL  EVER  NEED!! 


The  SF2000  High  Resolution  Transmitter  was  designed  to  be 
compatible  with  every  known  Wire  Service  and  News  Media 
photographic  transmission  specification  in  existence  .  .  . 

ONE  TRANSMITTER,  UNIVERSAL  COMPATIBILITY 


The  SF2000  is  the  only  transmitter  i  n  its  plasa  jp  the  world  that  offers 
AM  MODULATED,  EM  MODULATED  ar»d  DIGITAL  output  signals 
compatible  with  any  known  receiver  or  electronic  darkroom. 


iLroHe^^^ 


The  SF2000  is  Microprocessor  controlled^aria  features  single 
keyboard  operation  with  ALPHA-MiMERIC  display  and  solid  state 
level  detection  indicators  for  operator  convenience. 

il 

For  more  information  contact  Bob  Kelly, 

SAT-FAX  INC.,  3321  Towerwood  Dr.,  Suite  1030, 

Dallas,  Tx.  75234,  or  call  214-241-6048. 


★  ★★★STANDARD  FEATURES**** 


★★★★APPLICATIONS^^^^ 

★  NEWSPICTURES  —  All  formats  domestic 
and/or  international 

★  WEATHER  SERVICE  —  High  resolution 
weather  photographs  and  charts 

★  LAW  ENFORCEMENT  —  City,  State  and 
Federal  agencies  fingerprint  applications 

★  MEDICAL  —  High  resolution  transmission 
of  images,  charts  and  records 


*  FULLY  AUTOMATIC 

*  PROGRAMMABLE  (Z80 
CONTROLLER) 

*  PORTABLE 

*  DURABLE  CONSTRUCTION 

*  FOUR  COLOR  SEPARATION 

*  CONFORMS  TO  CCITT 

*  LOW  MAINTENANCE  REQUIREMENTS 

*  SIMPLE  MAINTENANCE  DESIGN 

*  EXPANDABLE  OPTIONS 

*  4KV  OUTPUT  LINE  ISOLATION 

*  ROM  TEST  PATTERN  GENERATOR 

*  SELF  DIAGNOSTICS 

*  AM/FM/BASEBAND 

*  MODE  AND  STATUS  INDICATORS 

*  BAR  GRAPH  OUTPUT  LEVEL 
INDICATOR 

*  BUILT  IN  MICROPHONE  AND 
SPEAKER 

★★★★OPTIONS^^^^ 

★  Date,  Time  and  Serial  number  digitally 
generated  for  each  transmission 

★  Telephone  touch  tone  input  for  Auto- 
Remote  access 

★  Telephone  hand-set 

★  FCC  approved  line  interface 

★  Data  compression 

★  Carrying  case 

★  Digital  output 


Thank  you  for  your  interest  in  our 
product.  Please  see  us  at  the  ANPA 
booth  number  3747  and  3749. 


Booth:  1010 

TV  DATA 

Staffed  by:  William  Cowl,  general  man¬ 
ager,  Robert  Newell,  marketing  manager, 
and  Susan  Winne,  John  Dodds,  Richard 
Guay  and  Jacquelyn  Vaughn. 

Exhibiting:  Representatives  will  be  avail¬ 
able  to  discuss  TV  Data’s  camera-ready 
and  wire-delivered  television  listing  ser¬ 
vices.  New  brochures  and  style  options 
will  be  displayed.  TV  Update  magazine 
services  can  be  delivered  by  wire  through 
the  Atlas  microprocessor. 


Booth:  703 

UNION  CARBIDE  CORP. 
COATINGS  SERVICE 

Staffed  by:  George  Pappaioanou,  sales 
manager;  M.R.  Holdsworth,  market 
manager,  and  Jan  Ashfield  and  John  Pitt¬ 
man,  field  representatives. 

Introducing:  Union  Carbide’s  UCAR- 
LOX  laser  engraved  anilox  rolls  used  in 
flexographic  printing. 


Booth:  3120 

VU/TEXT  INFORMATION 
SERVICES  INC. 


Staffed  by:  Riley  Wilson,  president  and 
general  manager;  Joe  DiMarino,  sales 
director;  Donna  Willman,  marketing 
director;  Ian  Krantz,  technical  services 
manager. 

Introducing:  a  stand-alone  electronic  lib¬ 
rary  system  for  installation  at  newspap¬ 
ers.  It  is  compatible  with  all  major  elec¬ 
tronic  editorial  systems  and  is  comprised 
of  full-text  retrieval  software  and  AT&T 
hardware.  It  utilizes  the  UNIX  operating 
system,  is  portable,  and  can  be  expanded 
in  memory.  It  offers  local,  remote  and 
simultaneous  access  by  multiple  users 
and  is  completely  searchable. 

Exhibiting:  the  VU/TEXT  library  system 
for  storing  newspaper  files  on  VU/TEXT 
mainframe  computers,  plus  Facts  on  File 
data  base,  and  other  information  ser¬ 
vices. 


Booth:  3407 

WARNER  MDS  COLOR  CORP. 

Staffed  by:  Gordon  “Doc”  Warner,  pres¬ 
ident;  Paul  Warner,  vice  president, 
training;  Glen  Warner,  instructor;  Kevin 
Warner,  manager;  John  Farmer,  in¬ 
structor. 

Introducing:  Warner  Minute  Mask  dry 
silver  masking  system  for  making  color 
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separations.  High-intensity  light  head 
with  enlarger  that  cuts  exposure  time  to 
less  than  10  seconds  per  color.  It  uses 
improved  film  plane  exposure  computer 
and  microchip  memory.  Also,  a  color 
analyzing  densitometer  for  reading  ink 
densities. 


Booth:  1613 
WEB  PRESS  CORP. 

Staffed  by:  C.A.  Gath,  vice  president, 
sales;  Bill  Aldrich,  Tom  Frishkom,  Grant 
Dickinson,  Gary  Clark  and  Terry  Mor¬ 
ton,  sales  representatives. 

Exhibiting:  Atlas  Web  Leader  II  and 
Quadra-Color  CIC  prresses. 


Booth:  221 

WHALEN  COMPUTER/ 
MAINSTREAM  SYSTEMS 

Staffed  by:  Milt  Merz,  president;  Kim 
Morse,  sales  representative;  Eileen 
Sunderland,  systems  analyst;  Dawn  Di- 
Sorbo,  circulation  product  manager; 
John  Ravas,  advertising  product  manager. 
Exhibiting:  IBM  personal  computer  net¬ 
work  demonstrating  software  for  manag¬ 
ing  the  following  newspaper  systems: 
advertising  billing,  ad  production  man¬ 
ifest,  transient  classified  billing,  total  cir¬ 
culation,  mail  only  circulation,  general 
ledger,  accounts  payable  and  payroll. 


Booth:  929 

W.R.  GRACE  CO. 
LETTERFLEX  SYSTEMS 


Staffed  by:  Gerald  Teplitzky,  vice  presi¬ 
dent  and  general  manager;  Richard  Finn, 
national  sales  manager;  Robert  Sorrenti- 
no,  operations  manager;  Peter  Healey 
and  Robert  Loughman,  regional  sales 
managers;  Frank  Rendulic,  manager  of 
technical  services;  Michael  Yang,  re¬ 
search  manager. 

Introducing:  News  Image,  a  steel-backed 
photopolymer  plate  for  flexographic 
printing.  News  Image  60  platemaker  for 
making  60  plates  an  hour.  News  Image 
poly  steel  plate,  a  thinner,  composite  fle- 
xo  plate  with  magnetic  lock  up  capability. 
Polyflex  compressible  flexo  cushions  in  a 
variety  of  thicknesses  and  with  washable 
surfaces.  Anilox  letterpress  plate  system 
for  water-in-oil  emulsion  inks  used  in  ani¬ 
lox  letterpress. 

Exhibiting:  letterpress  platemaking 


equipment  in  three  sizes  and  letterpress 
plates  on  paper,  aluminum  and  steel 
backing. 


Booth:  145 

XENOTRON  INC. 

Staffed  by:  Charles  Minnich,  vice  presi¬ 
dent,  and  Roy  Christman,  director,  news¬ 
paper  division. 

Exhibiting:  Xenotron  systems  and  com¬ 
ponents  for  complete  integration  of  text 
and  graphics.  Featuring  XVC3  and  XVC4 
workstations  for  job  make  up  and 
graphics  modifications,  data  base  system 
based  on  Digital  Equipment  Corp.  VAX, 
and  Xenotron’s  UX  Imagesetter  for  set¬ 
ting  text  and  graphics. 


Booth:  641 

XITRON  INC. 

Staffed  by:  Thomas  Hamilton,  president; 
Bruce  Davidson,  vice  president;  Lee 
Besse,  product  manager;  Bonnie  Down¬ 
ing,  field  service  manager. 

Introducing:  Xitron  Hyperset  Interface, 
an  expanded  card  for  IBM  or  compatible 
personal  computers  that  allows  direct 
connnection  to  typesetters  or  laser  prin¬ 
ters.  Turbo  XT,  an  IBM  compatible  com¬ 
puter  with  switchable  “Turbo”  processor 
clock  for  running  MS  DOS/PC-DOS  2. 1 1 
software  as  much  as  75%  faster,  accord¬ 
ing  to  Xitron.  Also  XM-16  Electronic 
Softswitch,  a  flexible  unit  for  routing  12 
input  systems  to  as  many  as  four  photo¬ 
typesetters  simultaneously. 

Exhibiting;  Xitron’s  full  line  of  intelligent 
Interfaces  for  graphic  arts  applications. 

New  library 
system  readied 

Datatek  Corp.  has  announced  agree¬ 
ments  for  installing  a  computer  library  sys¬ 
tem  at  the  New  Haven  (Conn. )  Register  and 
Journal-Courier. 

The  newspapers  will  be  the  first  in  the 
country  to  install  BASIS  library  software 
operating  on  Digital  Equipment  Corp.  Mi¬ 
cro  Vax  11  computers,  Datatek  said. 

The  entire  system,  including  all  hard¬ 
ware  and  software,  will  cost  less  than 
$80,(XX),  according  to  Datatek,  consider¬ 
ably  less  than  similar  sytems  would  have 
cost  if  they  used  similarly  powerful  com¬ 
puters.  MicroVax  11  is  a  powerful,  32-bit 
computer  in  a  small  package  that  costs  less 
than  previous  comparably-powered  com¬ 
puters. 

The  system  allows  access  to  the  newspa¬ 
pers’  electronic  archives  from  all  80  news¬ 
room  terminals.  The  Register  circulates 
about  129,(K)0  copies  daily. 

The  cost  and  benefit  factors  make  the 
installation  “an  important  development” 
for  publishing,  especially  for  small  and 
mid-size  newspapers,  according  to  Allen 
Paschal,  vice  president  of  Datatek. 
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The  Real  Solution:  [ 


FOR  LESS  THAN  the  closest  competitive  offering,  you  receive; 

*  A  state-of-the-art  16-bit  machine  with  8  times  more  working  memory,  plus  multi-user,  multi-tasking  facilities. 

*  A  harci  disk  with  7.7  times  the  storage  capacity. 

*  All  14"  display  screens  with  33  percent  more  memory,  eight  windows  for  editing,  and  split  screen  display. 

*  A  Classified  Advertising  and  billing  program  with  Printer. 

*  A  PC  graphics  display  processor  which  accepts  direct  connection  of  IBM  compatible  keyboards  and  monitors. 

*  A  true  baseband  LAN  card  and  software  for  using  your  hard  disk  as  a  file  server  to  other  N.E.W.S./86 
systems  or  up  to  255  personal  computers. 

*  The  powerful  Concurrent  DOS™  Operating  System  allowing  you  to  pick  and  choose  from  a  variety  of 
off-the-shelf,  inexpensive  MS-DOS™,  CP/M,  and  CP/M86  programs  for  your  other  needs. 

*  Built-in  expansion  hardware  to  upgrade  your  N.E.W.S./86  to  meet  the  ever  changing  environment  of 
publishing,  including  menrary  expansion  and  storage  expansion  to  600  AAegabytes. 

*  One  of  the  best  warranties  in  the  business  —  6  full  months. 


WHY  NOT  EXPLORE  the  future  present  with  N.  E  .W.  S./86!  It  combines 
performance,  quality,  and  reliability  in  a  total  multi-user  solution  for 
your  needs  today  —  and  for  the  future. 

qQq  N€WSPAP€R 
ELeCTRONICS 
CORPORATION 

3225  Roanoke  Rd.,  Kansas  City,  Missouri  641 1 1 
816/756-0052  (Missouri  Only)  or  800/821-5442 

SEE  YOU  AT 
A.N.P.A.  BOOTH  #3155 


A  new,  multi-user,  front-end  system 
priced  under  $36,000! 


Believe  it.  There  is  now  a  new,  multi-user  system  for  publishers  of  small  and  medium  size 
newspapers  with  vastly  extended  capabilities  far  in  excess  of  the  basic  editorial  and  classified 
requirements. 

FOR  LESS  THAN  the  leading  competitive  offering,  you  get  (in  addition  to  the  80286  powered,  multi-tasking  disk 
and  controller  with  10.8  megabytes  of  main  storage): 

*  51 2K  of  working  memory  (expandable  to  1MB). 

*  The  flexible  realtime  Concurrent  DOS™  Operating  System. 

*  4  full-featured  editing  work  stations  with  split  screen  disploy. 

*  1  Classified  Ad  work  station  with  billing. 

*  A  built-in  PC  graphics  display  processor  for  direct  connection  of  an  IBM  compatible  monitor  and  keyboard.^ 

*  A  real  built-in  local  area  network  card  for  connecting  up  to  255  personal  computers  or  other  systems. 

■  A  120  cps  Line  Printer  for  proofing  and  ad  billing. 

*  An  electronic  typesetter  interface. 

*  A  Spare  Parts  Kit. 

*  Full  and  complete  installation. 

*  Three  full  days  of  on-site  training. 

*  Expansion  capacity  to  add  6  additional  editing  terminals,  additional  classified  stations  and  business  applications 
users;  your  choice  of  IBM  compatible,  MS-DOS™  and  CP/M  software,  as  well  as  wire  services,  modems,  remote 
terminals  and  much  more. 
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PCs  —  where  do  they  fit  in  at  your  newspaper? 

Newspaper  execs  are  urged  to  examine  their  needs  before  buying 


By  MX.  Stein 

The  best  personal  computer  net¬ 
works  for  newspapers  may  come  in 
the  form  of  departmental  systems  that 
connect  easily  to  a  central  business 
computer.  Si  Los  Angeles  Times  infor¬ 
mation  expert  said  recently. 

Terming  it  “a  major  step  forward 
for  end  user  computing,”  Milt  Gold- 
wasser,  the  Times’  assistant  director 
for  information  systems,  said  such  a 
full-function  departmental  system 
will  be  installed  soon  in  the  Los 
Angeles  Times  Syndicate  and,  if  suc¬ 
cessful,  will  be  applied  in  other 
departments. 

Speaking  at  a  panel  on  PC  applica¬ 
tion  for  newspaper  executives  at  the 
California  Newspaper  Publishers 
Association’s  98th  annual  convention 
in  Coronado,  Goldwasser  said  the 
user  can  operate  and  manage  the  sys¬ 
tem,  develop  applications,  address  all 
aspects  of  group  productivity,  own 


and  control  departmental  data,  and 
have  access  to  centralized  data  bases. 

Currently,  the  panelist  said,  the 
Times  has  a  different  version  of  an 
end  user,  a  “Client  Support  Center,” 
based  on  IBM’s  Information  Center. 

Using  a  large  computer,  the  system 
was  designed  for  end  users  to  develop 
their  own  applications  and  its  primary 
client  is  the  marketing  research 
department,  he  explained.  One  appli- 
caton,  Goldwasser  continued,  sup¬ 
ports  the  Times’  Selective  Market 
Coverage  program  for  the  marriage  of 
inserts  and  direct  mail. 

“Like  most  newspapers,  we  began 
this  program  as  a  defensive  mea¬ 
sure,”  he  stated.  “Today,  with  the 
help  of  the  Client  Support  Center,  we 
have  turned  it  into  an  offensive  pro¬ 
gram  that  no  longer  loses  money.  We 
dump  subscriber  data  and  census  data 
into  the  Center  and  provide  combined 
demographics  and  penetration  analy¬ 
sis  to  help  market  the  program.” 


You  dott^t 
have  to  be  a 
computer 
wizard  to  use 
Papertrak? 


At  Data  Sciences  we  understand 
that  you’re  a  newspaper  expert, 
not  a  computer  expert.  We  un¬ 
derstand  that  you  want  a  com¬ 
puter  system  to  solve  problems, 
not  create  them. 

That’s  why  we  designed  a 
computer  software  family  which 
is  easy  to  learn,  and  easy  to 
use — Papertrak? 

Papertrak’"  has  the 
power  to  handle  Circu¬ 
lation  Management, 

TMC,  Display  Adver¬ 
tising  and  General 
Accounting. 


Data  Sciences,  Inc. 


Since  1972 
8555  16th  Street 


Your  personnel  can  be 
trained  and  running  on  this  sys¬ 
tem  in  a  matter  of  hours. 

If  Papertrak™  sounds  too 
good  to  be  true,  call  us  for  a 
free  hands-on  demonstration  to¬ 
day.  Decide  for  yourself 
just  how  easy  the 
Papertrak™  system  will 
be  to  use — 
for  everybody. 

Call  800-826-7245 


Silver  Spring,  MD  20910 


Goldwasser  recommended  that 
departmental  systems,  like  the  one 
the  Times  will  install,  should  connect 
to  a  central  business  computer  and 
have  software  that  allows  end  users  to 
develop  applications  similar  to  those 
of  the  Client  Support  Center. 

For  the  future,  Goldwasser  sees  a 
trend  toward  more  integrated  tech¬ 
nologies. 

“This  is  commonly  called  inte¬ 
grated  work/data/text/graphics/ 
image,”  he  declared.  “We  are  mov¬ 
ing  to  the  concept  of  one  work  station 
does  it  all.  The  pace  will  be  deter¬ 
mined  by  telecommunications  and 
computer  vendor  progress  —  and  our 
own  aggressiveness.” 

Goldwasser  said  newspapers 
should  be  looking  at  the  technology, 
but  not  just  as  a  PC  facilitator. 

“Technical  evaluation,  justifica¬ 
tion  and  productivity  are  key  issues,” 
he  said. 

Another  panelist,  David  J.  Fox, 
Sacramento  Bee  systems  manager, 
commented  that,  “Planning  for  the 
integrated  office  of  the  future  might 
be  a  lot  of  fun”  but  is  no  substitute  for 
developing  a  well-structured  personal 
computer  policy. 

“The  personal  computer  in  1986 
appears  to  be  very  much  of  an  indivi¬ 
dual  productivity  tool  and  not  a  criti¬ 
cal  part  of  the  interactive  office  sys¬ 
tem,”  he  continued.  “The  ability  to 
connect  the  personal  computer  to  the 
main  business  computer  of  your  com¬ 
pany  is  becoming  more  of  a  necessity. 
The  personal  computer  management 
is  starting  to  demand  a  return  from  its 
personal  computer  investment.” 

Fox  noted  that  personal  computers 
for  small  newspapers  “might  not  be 
an  intelligent  alternative.” 

He  suggested  that  publishers 
examine  their  computing  and  infor¬ 
mation  needs  in  terms  of  management 
functions.  The  question  to  be  asked  is 
what  help  does  management  need 
regarding  planning  and  controlling. 
Fox  remarked. 

“Personal  computers  are  a  positive 
force  behind  information  resource 
management;  however,  there  is  an 
urgent  need  to  implement  a  personal 
computer  policy,”  Fox  asserted. 

In  a  session  on  PC  applications  for 
the  smaller  newspaper,  Dana  Sohr,  a 
computer  consultant,  advised  that 
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circulation  profits  can  be  increased 
with  the  “right”  computer  system. 

The  system  also  can  reduce  ineffi¬ 
ciencies  and  redundancies  and  “give 
you  more  time  to  promote  yourself,” 
he  told  publishers  and  other  newspa¬ 
per  executives. 

In  buying  a  system,  Sohr  urged 
newspapers  to  think  more  of  software 
than  hardware. 

“There  are  lots  of  differences  in 
software  but  not  in  hardware,”  he 
went  on.  “Some  software  is  better 
than  others.  Ask  yourself  what  you 
want  a  computer  system  to  do  for 
you.  How  much  data  do  you  want  the 
system  to  handle?” 

Sohr  said  a  proper  system  can  deal 
with  reports  on  sales,  sales  analysis, 
aging  accounts,  run  sheets,  place¬ 
ment  orders  and  end-of-month  state¬ 
ments. 

The  best  software,  he  said,  pro¬ 
vides  “menus,  not  hieroglyphics,” 
clear  and  quick  error  messages,  time¬ 
saving  function  keys,  easy  error  cor¬ 
rection  and  relies  more  on  “look¬ 
ups”  than  codes. 

Steve  McNamara,  publisher  of  the 
weekly  Pacific  Sun  in  Mill  Valley, 
said  the  success  or  failure  of  a  Ft 
system  depends  on  having  an 
employee  who  understands  it. 

“Make  a  list  of  what  you  want 
(from  a  system)  and  frame  it,”  he 


suggested.  “Also  make  a  list  of  what 
you  can  afford.  Remember,  you  can't 
get  a  $35,000  out  of  a  $3,500  system. 
And  expect  a  few  errors  —  there  is  no 
foolproof  system.” 

Another  weekly  publisher,  William 
Burleson  of  the  Gridly  Herald,  said 
the  paper  uses  a  Macintosh,  which  he 
described  as  “great.”  He  claimed  the 
PC  is  used  for  full-page  ads  and  his 
own  column,  among  other  things. 

It  takes  from  20  minutes  to  two 
hours  to  teach  someone  to  work  the 
‘Mac,’  he  said. 

Times  Mirror 
starts  RIT 
schoiarship  fund 

The  Times  Mirror  Foundation  has 
established  a  $100,000  scholarship  for 
students  of  newspaper  production 
management  at  Rochester  Institute  of 
Technology’s  School  of  Printing. 

“The  institute  has  continually  sup¬ 
plied  the  best  possible  people  for  our 
industry,”  said  Larry  Strutton,  Times 
Mirror  vice  president  of  operations. 
“We  want  to  give  something  back. 
That’s  what  this  gift  is  alt  about.” 

Strutton  in  April  presented  a  check 
to  Robert  Hacker,  who  heads  the 
newspaper  production  management 
program. 


Spokane  dailies 
installing  CDS 
circulation  unit 

The  Spokane,  Wash.,  Spokesman- 
Review  and  Spokane  Chronicle  are 
installing  a  circulation  management 
system  provided  by  Creative  Data 
Systems. 

The  Cowles  Publishing  Co.  news¬ 
papers,  along  with  several  weekly  and 
biweekly  products,  cited  the  need  for 
more  efficiency  and  flexibility. 

The  20-terminal  system  will  oper¬ 
ate  on  International  Business 
Machines  Corp.  System/38  compu¬ 
ters  and  CDS  software. 

The  agreement  calls  for  phased  in¬ 
stallations  of  display  advertising, 
general  accounting  and  other  soft¬ 
ware  systems. 

Scheller  heads 
Treasure  Chest 

Sanford  Scheller  has  been  named 
president  and  chief  executive  officer 
of  Treasure  Chest  Advertising  Co. 
Inc.,  a  major  printer  based  in  Glen¬ 
dora,  Calif. 


“VU/TEXT  streamlines 
research. 

"If  a  topic  is  hot  you  con  bet  another  reporter  will  beat  you 
to  the  clips.  But  with  VU/TEXT,  all  reporters  hove  access  to 
all  the  clips  at  the  same  time."  winiam  k.  Marimow 

Two-time  Pulitzer  Prize-winning  reporter 
for  The  Philadelphia  Inquirer 

Give  your  reporters  the  same  edge:  instant  access  to  their  own  clip  files  plus  the 
resources  of  30  newspapers,  four  wire  services  and  hundreds  of  business  publications. 

Talk  to  us  about  establishing  your  own  electronic  library,  at  your  site  or  as  part  of 
a  service  bureau.  Call  Joe  DiMarino;  800-258-8080.  In  PA,  (215)  665-3304. 

VU/TEXT 

A  Knight-Rlddet  Company 

1211  Chestnut  Street,  Philo.,  PA  19107 
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Fax  equipment  to  transmit  ad  copy  heips  improve  efficiency 


A  west  coast  newspaper  company 
has  improved  internal  communica¬ 
tions  and  increased  the  efficiency  of 
its  advertising  department  by  install¬ 
ing  facsimile  (fax)  equipment  for 
transmitting  advertising  copy. 

At  the  Union  Tribune  Publishing 
Co.  of  San  Diego,  Calif.,  publisher  of 
the  morning  San  Diego  Union  and  the 
afternoon  Tribune  newspapers,  each 
with  five  local  editions  (covering  San 
Diego,  San  Marcos,  El  Cajon  and 
Chula  Vista),  display  and  classified 
ads  are  taken  by  regional  offices  and 
must  be  sent  to  the  central  office  in 
order  to  be  prepared  for  publication. 

To  speed  up  this  process  and  assure 
copy  accuracy,  facsimile  equipment 
was  placed  in  all  of  Union  Tribune’s 
regional  offices  as  well  as  in  the  cen¬ 
tral  office. 

Facsimile  is  the  process  by  which 
written,  printed  or  graphic  material  is 
transmitted  over  ordinary  telephone 
lines  to  another  fax  terminal  any¬ 
where  in  the  world.  An  exact  dupli¬ 
cate  of  the  original  material  is  pro¬ 
duced  for  the  receiver.  Unlike  other 
forms  of  electronic  mail,  fax  can 


transmit  graphics  such  as  a  com¬ 
pany’s  logo,  a  signature  or  a  drawing, 
since  the  original  document  is  being 
transmitted  without  having  to  be 
retyped  onto  a  keyboard. 

“Before  we  installed  our  facsimile 
equipment,’’  said  Larry  Bye  of  the 
Union-Tribune  display  advertising 
department,  “display  ads,  which 
comprise  60%  of  the  papers’  regional 
ads,  had  to  be  sent  by  car,  in  some 
cases  as  far  as  75  miles,  to  meet  a 
deadline.  If  last  minute  changes  had 
to  be  made,  it  meant  dispatching 
another  car  or  trying  to  describe  the 
changes  by  telephone.  It  didn’t 
always  work. 

“Sometimes  we  need  to  kill  an 
ad  — not  have  it  run.  To  do  this,  a  data 
entry  operator  used  to  take  down  the 
information  over  the  phone  and  make 
the  changes  in  our  records.  However, 
one  time  the  wrong  number  was  re¬ 
corded  and  we  eliminated  the  wrong 
ad.  It  cost  the  paper  $8,000. 

“Now,  with  our  facsimile  equip¬ 
ment,  copy  and  changes  come  in  from 
the  regional  offices  and  from  the 


One  Friday,  Kieffer  Paper  Mills  received  a 
call  for  3  million  AdGuarcF  jackets... 
...the  following  Tuesday,  they  delivered 
to  one  very  relieved  production  manager. 


Kieffer  Paper  Mills,  Inc.  filled 
this  rush  order  for  3  million 
printed  ADGUARD*  jackets  in 
March,  1986.  Not  unusual,  con¬ 
sidering  KPM’s  customers  are  in 
the  business  of  tight  deadlines 
themselves.  The  jackets  can  be 


supplying  quality  products  on 
schedule.  Maybe  that’s  why  their 
customers  keep  coming  back. 

ADGUARD*  jackets  are  used 
to  contain  preprints  for  Total 
Market  Coverage  programs  and 
provide  additional  editorial  or 


printed  in-house,  by  a  commercial  advertising  space.  By  prestuffing 
printer,  or  the  finished  printed  pro-  inserts  in  durable  60  or  70  lb.  basis 


duct  provided  by  Kieffer  — the 
choice  is  yours. 

Serving  newspapers  in  major 


weight  ADGUARD*  jackets,  your 
preprints  are  neatly  organized, 
satisfying  your  subscribers,  adver- 


metropolitan  markets  and  small  tisers,  and  your  own  production 
towns  alike,  KPM  is  committed  to  staff. 

All  KPM  products  are  American-made  from  100%  recycled  fibers. 
For  more  information  about  ADGUARD*  jackets  or 
NEWSGUARD*  bottom  wrap,  call  or  write  KPM,  or  see 
Ken  Motsinger  at  the  Atlanta  Hilton  co-headquarters,  during 
the  ANPA  Conference. 

Kieffer  Paper  Mills,  Inc. 

1220  W.  Spring  St.,  Brownstown,  IN  47220 
(800)  457-9882  •  Indiana  (812)  358-4150 


advertisers  instantly,”  Bye  con¬ 
tinued.  “We  can  be  confident  that  ail 
the  information  is  correct,  such  as  ad 
numbers,  the  size  of  the  ad,  account 
numbers,  etc.  In  addition,  our  sales¬ 
people  can  spend  considerably  less 
time  worrying  about  these  details  and 
mere  time  in  the  field  where  they  can 
bring  in  revenues.” 

The  facsimile  equipment  installed 
at  Union  Tribune  Publishing  is  sold 
and  serviced  by  Panafax  Corporation 
of  Melville,  N.Y.  The  Panafax  PX- 
1(X)  unit,  a  small,  transceiver  featur¬ 
ing  a  built-in  automatic  document 
feeder,  was  selected. 

“Our  regional  offices  have  been 
very  pleased  with  their  machines,” 
said  Bye. 

“Fax  has  also  made  our  classified 
ad  department  run  a  lot  more 
smoothly  since  salespeople  can  now 
dedicate  more  time  to  answering  ad 
placement  calls,”  he  continued.  “The 
salesperson  can  take  down  the  infor¬ 
mation  and  quickly  expedite  the 
placement  of  the  ad  since  he  is  no 
longer  tied  up  with  display  ad 
changes.  Classified  advertisers  can 
now  receive  more  immediate  atten¬ 
tion.” 

III.  daily  buys 
M.A.N.-Roland 
offset  press 

The  Alton  (Ill.)  Telegraph  has 
cranked  up  and  is  publishing  with  its 
new  seven-unit  offset  press  from 
M.A.N.-Roland  USA  Inc. 

After  six  months  of  being  printed 
elsewhere,  the  Telegraph  began  using 
its  renovated  plant  with  the  new  press 
in  early  May.  The  first  run  was  of 
color  comics. 

The  new  press,  designed  for  maxi¬ 
mum  color  printing,  replaces  a  1946 
press  that  was  scrapped  after  it  broke 
down  when  faced  with  the  biggest 
paper  of  the  year  last  Christmas. 

Interleaf 
reduces  prices 

Interleaf  Inc.  of  Cambridge,  Mass., 
has  announced  a  40%  price  reduction 
on  its  publishing  system  that  is  based 
on  the  Digital  Equipment  Corp.  VAX 
station  II  workstation. 

The  system,  including  Interleaf 
publishing  software,  laser  printer  and 
disk  drive,  is  priced  at  $29,900,  down 
from  more  than  $50,000,  Interleaf 
said. 
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INTERNATIONAL  BUSINESS  MACHINES  CORP.  has 
announced  the  IBM  3164  Color  Display  Station  and  addi¬ 
tional  functions.  It  provides  ASCII  display  for  IBM  and 
compatible  systems.  Cartridge  capability  allows  expan¬ 
sion,  and  nine  emulations  interface  with  other  mini¬ 
computer  systems.  The  14-inch,  high-resolution  screen 
features  eight  colors. 

♦  *  ♦ 

SHUTTLEWORTH  INC.  of  Huntington,  Ind.,  has  intro¬ 
duced  a  T-switch  module  for  conveyor  systems.  It  pro¬ 
vides  a  three-way  intersection  for  loose  stacks  of  news¬ 
papers  or  similar  products.  With  reverse,  it  allows  six 
routes  of  travel,  according  to  its  maker.  The  module  con¬ 
sists  of  three  individually-powered  sections  of  Shuttle- 
worth  Slip-Torque  conveyor,  a  control  system,  pacers, 
stops,  switches  and  guide  devices.  It  is  self-contained 
when  working  with  Slip-Torque  conveyors  but  needs  dead 
plates  and  transfer  rollers  to  interface  with  other  con¬ 
veyors. 

3|c  4c 

DATA  PROTECTION  SERVICES  INC.  of  Tulsa,  Okla., 
has  announced  Data  Retrieval,  a  process  designed  for 
making  damaged  computer  disks  readable. 


The  service  is  designed  to  deal  with  hard  or  floppy  disks 
or  tape  damaged  by  head  crash,  fire,  flood,  impact  or 
software  crash  within  two  to  five  days.  The  company  says 
its  average  retrieval  of  data  exceeds  95%. 

Data  Retrieval  does  not  read  copy  data,  but  no  informa¬ 
tion  was  released  about  how  it  works. 

«  «  « 

GRAYMILLS  CORP.,  the  Chicago-based  manufacturer 
of  ink  pumping  systems,  has  announced  Visgard  4  automa¬ 
tic  viscosity  controller. 

Visgard  4  uses  a  centralized,  microprocessor-based 
Command  Post  video  display  terminal  from  which  a  sens¬ 
ing  unit  for  each  printing  station  is  programmed  and  con¬ 
trolled.  Once  operational,  it  constantly  samples  inks  flow¬ 
ing  to  printing  stations,  monitors  viscosity  and  maintains 
preset  levels  by  adding  solvents  or  water.  It  controls  as 
many  as  eight  stations  simultaneously.  Cleanup  is  said  to 
be  fast  and  easy. 

4e  *  * 

SANDMAR  GRAPHIC  ARTS  PRODUCTS  of  Skokie, 
Ill.,  has  introduced  a  line  of  Screenmaster  exposure  sys¬ 
tems  for  the  screen  printer. 

The  system  consists  of  a  1500- watt  metal  halide  light  for 
exposure,  a  vacuum  frame  and  stand. 
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Telerate  reports 
profit  hike 

Telerate  Inc.,  the  financial  data 
base  company,  has  announced  record 
results  for  the  quarter  ending  March 
31. 

Net  income  rose  6%  to  $9. 1  million 
on  revenues  of  $50  million,  42%  high¬ 
er  than  in  the  second  quarter  last 
year.  The  results  pushes  earnings  to 
210  a  share,  a  penny  more  than  last 
year. 

Neil  Hirsch,  president  and  chief  ex¬ 
ecutive  officer,  attributed  the  gains  to 
growth  in  U.S.  business  and  increas¬ 
ing  demand  in  Europe  and  the  Pacific 
Basin. 

NAPP  to  pick 
best  newspaper 
print  quality 

NAPP  Systems  (USA)  Inc.’s  “Best 
in  the  World”  competition  is  seeking 
the  best  print  quality  from  newspaper 
entries  from  around  the  world. 

The  contest  is  open  to  users  of 
NAPP  letterpress  plates  and  will  be 
judged  at  the  ANPA  Operations  Man¬ 
agement  Conference  and  Exposition 
in  Atlanta,  Ga.,  June  21-25. 

Entries  of  one  black-and-white 
and/or  one  color  tear  sheet  must  be 
printed  between  March  1  and  April 
30.  They  will  be  judged  in  categories 
of  color  and  black  and  white,  geo¬ 
graphic  location  and  circulation. 

A  three-judge  panel  will  review 
entries  before  the  show  and  select 


four  finalists  in  each  category  based 
on  criteria  of  registration,  highlight 
dot  loss  and  ink  density. 

Entries  will  be  displayed  at  the 
NAPP  booth.  No.  1513,  and  employ¬ 
ees  of  any  newspaper  using  NAP- 
Plates  are  eligible  to  vote  from  among 
the  finalists,  but  not  for  their  own 
newspaper,  during  show  hours. 

At  a  ceremony,  awards  of  $500  will 
be  presented  to  the  winners  in  each 
category.  Two  grand  prize  winners, 
one  in  color  and  one  in  black-and- 
white,  will  get  an  extra  $1,000. 

Cuneiform  says 
orders  exceed 
$2  million 

Cuneiform  Systems  Inc.  of 
Nashua,  N.H.,  has  announced  ship¬ 
ments  and  orders  exceeding  $2  mil¬ 
lion  since  full-scale  operations  began 
in  the  last  quarter  of  1985. 

Cuneiform,  formed  from  the  rem¬ 
nants  of  Unitex  Inc.  and  carrying  on  a 
long  line  of  typesetting  equipment, 
said  the  sales  included  two  complete 
systems  and  an  upgrade  ordered  by 
Maquimpres  for  newspaper  produc¬ 
tion  in  Spain. 

NewsNet  expands 

NewsNet,  the  distributor  of  elec¬ 
tronic  business  newsletters,  has 
added  U.S.  Medical  Research  Up¬ 
date,  Credit  Market  Analysis  and 
Japan  Technology  Bulletin  to  its  on¬ 
line  data  base  of  300  services,  the 
company  has  announced. 


Bowater  reports 
income  decline 

Bowater  Inc.  has  reported  first- 
quarter  1986  income  was  a  fraction  of 
what  it  was  a  year  ago. 

The  newsprint  manufacturer, 
based  in  Darien,  Conn.,  said  first 
quarter  income  was  $5.2  million,  or 
110  a  share,  compared  with  $15.1  mil¬ 
lion,  or  500  a  share,  a  year  ago. 

The  decline  includes  an  after-tax 
charge  of  $3.4  million  for  the  early 
replacement  of  original  pulp  mill 
equipment  and  an  expansion  at  its 
Catawba,  S.C.,  mill. 

Sales  for  the  first  quarter  were  re¬ 
ported  at  $200.1  million,  compared 
with  $216.4  million  for  the  same 
period  in  1985.  Sales  in  1985  included 
$14.3  million  worth  of  newsprint 
under  an  arrangement  with  Kruger 
Inc.,  which  bought  Bowater’ s  Comer 
Brook,  Newfoundland,  mill  in  1984. 

Anthony  Gammie,  Bowater  chair¬ 
man  and  chief  executive,  said  results 
were  expected  to  improve  later  this 
year. 

The  company  said  operating  in¬ 
come  from  newsprint  declined  41% 
during  the  first  quarter.  And  though 
newsprint  consumption  increased 
nearly  4%  during  the  first  two  months 
of  1986,  it  was  not  reflected  in  sales, 
due  to  large  supply  and  inventory 
levels. 


Compugraphic 
revenues  down 

Compugraphic  Corp.  has  reported 
revenues  off  19%  for  the  quarter  en¬ 
ded  March  29,  compared  with  the 
same  period  a  year  ago. 

Revenues  of  $86.9  million,  or  150  a 
share,  compared  with  $107.4  million, 
or  660  a  share,  for  the  same  quarter 
last  year. 

Carl  Dantas,  president  and  chief  ex¬ 
ecutive  officer  of  the  typesetting 
manufacturer,  blamed  the  decline  on 
a  slowdown  in  orders  that  has  affected 
many  high-technology  companies. 

Dantas  predicted  a  decline  in  rev¬ 
enues  of  5%  to  10%  for  the  second 
quarter  of  this  year  and  a  possible 
loss. 

“Expense  control  and  reduction  re¬ 
main  a  high  priority  for  the  company, 
and  steps  have  been  taken  to  reduce 
overhead  and  to  consolidate  some  of 
the  marketing  activities.  At  the  same 
time,  Compugraphic  continues  to 
emphasize  the  expansion  of  its  cur¬ 
rent  product  line  and  the  development 
of  new  products  for  the  graphic  arts 
markets,”  Dantas  said. 
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Canadian  mill 
production  down 

Canadian  newsprint  mills  operated 
at  89%  of  capacity  in  March,  down 
from  95%  a  year  ago,  according  to  the 
Canadian  I^lp  and  Paper  Associa¬ 
tion. 

During  the  first  quarter  of  the  year, 
average  operating  rates  were  92%, 
compared  with  %%  a  year  earlier. 
Production  in  March  was  747,000 
tons. 

Meanwhile,  newsprint  consump¬ 
tion  in  the  United  States  fell  1.9%  in 
March  from  the  same  period  in  1985. 
Nevertheless,  consumption  for  the 
first  quarter  rose  1.7%. 

U.S.  newsprint  stocks  in  March 
were  said  to  be  44  days,  down  from  48 
days  a  year  ago. 

Crosfield  seeks 
to  acquire 
Muirhead 

Crosfield  Electronics,  whose 
parent  company  recently  settled  a 
plan  to  buy  Hastech  Inc.,  is  in  the 
process  of  acquiring  Muirhead  Data 
Communications. 

Muirhead,  like  Hastech,  has  been 
financially  unstable. 

The  sale  is  awaiting  British  govern¬ 
ment  approval,  Crosfield  executives 
said. 

Muirhead  products  include  a 
flatbed  scanner  and  recorder  and  an 
electronic  picture  desk. 

With  Hastech’s  text  and  pagination 
systems,  Muirhead  news  picture  and 
facsimile  capabilities  and  new  Cros¬ 
field  products,  the  British-based 
Crosfield  can  move  from  providing 
color  scanners  and  electronic  color 
systems  to  providing  more  complete 
publication  systems. 

Japan  firm  makes 
offer  to  Sun 

Dainippon  Ink  &  Chemicals  Inc.  of 
Japan  has  offered  to  buy  Sun  Chemi¬ 
cal  Corp.  or  its  graphic  arts  opera¬ 
tions. 

An  offer  of  $425  million  for  the 
graphic  arts  business  or  $602  million 
for  the  company  was  later  upped  to 
$665  million. 

Norman  E.  Alexander,  Sun  Chemi¬ 
cal’s  chairman,  chief  executive  offic¬ 
er  and  largest  shareholder  (44%),  told 
the  Wall  Street  Journal  the  new  offer 
was  “unacceptable  to  me  personally.” 
ally.” 

Sun  Chemical  has  asked  its  invest¬ 


ment  bankers  to  study  the  offer, 
which  is  contingent  on  negotiations 
beginning  promptly. 

Sun  filed  a  lawsuit  in  federal  court 
in  New  York  in  an  attempt  to  scuttle 
the  takeover. 

New  synthetic 
paper  introduced 

Kimberly-Clark  has  introduced  a 
rugged  synthetic  paper  called  Kim- 
dura. 

Composed  of  multiple  layers  of 
polypropylene  combined  with  con¬ 
ventional  paper  coatings  as  the  outer 


layers,  Kimdura  is  available  in  trans¬ 
lucent  and  opaque  sheets  and  rolls  in 
various  thicknesses  and  finishes. 

Kimdura  prints  well  and  is  very 
durable,  the  company  said.  It  is 
designed  to  be  used  where  regular 
paper  would  not  hold  up,  as  in  under¬ 
water  books,  weatherproof  maps, 
menus  or  book  jackets. 

New  office 

Siemens  Information  Systems  Inc. 
has  opened  sales  offices  in  Philadel¬ 
phia,  New  Jersey  and  Dallas  to  facili¬ 
tate  its  IBM-compatible  laser  print¬ 
ers. 
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DICONIX  INC.  of  Dayton,  Ohio,  has  introduced 
Admark  III,  a  high-speed,  ink-jet  printer  for  addressing, 
personalization,  bar  coding  and  other  applications. 

Admark  III  features  a  remote  print  head  for  adjustable 
positioning.  A  range  of  typefaces  and  sizes  is  available  in 
interchangeable  font  cartridges. 

Admark  III  can  serve  as  the  direct  output  device  for 
computer  data  bases  or  as  an  off-line,  tape-driven  output 
device. 

COMPUGRAPHIC  CORP.  o*f  Wilmington,  Mass.,  has 
announced  that  its  MCS  PowerView  10  workstation  can  be 
linked  into  four-terminal  networks. 

The  new  option  allows  PowerViews  to  interface  through 
an  Ethernet  network  linked  to  a  common  data  base. 

The  PowerLink  option  costs  $1 ,495  per  PowerView  ter¬ 
minal. 

EASTMAN  KODAK  CO.  of  Rochester,  N.Y.,  has 
announced  an  automatic  paper  processor  for  black-and- 
white  photos. 

Called  Dektomatic  65,  the  processor  can  handle  up  to 
540  8"  X  10"  prints  per  hour.  Widths  from  3'/2"  to  25"  can  be 
processed,  and  complete  cycles  can  be  as  short  as  100 
seconds,  Kodak  says.  It  is  manually  fed  with  a  self¬ 
threading  roller  transporter.  It  is  intended  to  process  and 
dry  a  variety  of  resin-coated  black-and-white  papers. 

Priced  at  $6,850,  it  was  planned  to  be  available  in  April. 

:((  *  :|c 

DAR-MAR  INC.  of  Tampa,  Fla.,  has  announced  a  core 
stripper  for  removing  left  over  newsprint  from  cores. 

The  machine  was  invented  in  a  garage  and  patented  by 
George  Eady,  who  decided  that  razor  blades  and  circular 
saws  were  creating  dust  and  danger  and  were  inadequate 
for  the  job. 

The  machine  uses  a  frame  to  hold  the  cores  and  an 
electric  motor  to  unwind  the  paper.  It  takes  less  time  and  is 
safer  than  cutting  the  paper  off,  Eady  says. 

*  ♦  ♦ 

Good  news,  for  die-hard  pencil  people  in  the  newspaper 
business:  At  long  last,  a  better  pencil,  according  to  PEN- 
TECH  INTERNATIONAL  INC.  of  Edison,  N.J. 


Pentech  says  it  has  “improved  the  classic  American 
pencil  with  the  introduction  of  Grip  Stix,  pencils  with 
natural  contour  finger  grips.” 

Notches  conform  to  the  natural  contours  of  the  finger¬ 
tips,  Pentech  says  in  a  release,  thereby  reducing  writing 
fatigue,  increasing  control  and  making  handwriting  easier. 

Made  from  the  finest  American  cedar  with  2  lead  and 
quality  rubber  eraser,  these  babies  can  be  had  for  290  each, 
or  $1.98  for  six.  They  are  available  in  two  finishers  and  in 
an  assortment  of  colors.  And,  believe  it  or  not,  they  can 
even  be  sharpened  on  any  old  standard  pencil  sharpener, 
Pentech  says. 

GRAPHIC  ARTS  TECHNICAL  FOUNDATION  of 
Pittsburgh,  Pa.,  has  announced  the  availability  of  a  new 
quality  control  device  for  the  newspaper  industy,  the 
Course-Screen  Dot  Gain  Scale  II  for  Midtone  Control.  The 
device  is  derived  from  a  similar  product  for  commercial 
printers.  It  is  used  for  visually  determining  changes  in  dot 
area  at  the  50%  range.  It  cost  $45  for  members  and  $90  for 
non-  members. 

♦  ♦  * 

DICONIX  INC.  of  Dayton,  Ohio,  has  introduced  an  ink 
system  for  the  Admark  III  inkjet  addressing  unit.  The  new 
system  is  for  use  on  direct  mail  packages,  magazines  and 
other  products  using  high-gloss  covers.  It  is  a  roll-up 
attachment  to  existing  Admark  III  products  . 

♦  ♦  ♦ 

DS  AMERICA  of  Rolling  Meadows,  Ill.,  has  introduced 
a  monochromatic  scanner  for  screening  and  sizing  con¬ 
tinuous  tone  images.  The  SF-222  flatbed,  charge-coupled- 
device  scanner  offers  gradation  curves,  sharpness  control, 
variable  anamorphic  distortion  in  either  direction,  sub¬ 
gradation  booster  and  limiter,  and  mirror  imaging  and 
output  to  film  or  paper.  It  converts  color  originals  to  black 
and  white.  Output  speeds  are  16  inches  a  minute  at  100  or 
fewer  lines  per  inch  and  eight  inches  a  minute  at  higher 
screen  rulings. 

MACRO  SOLUTIONS  of* Kirkland,  Wash.,  has 
announced  Pep  Jr.,  for  transferring  data  to  the  Compu- 
graphic  Corp.  Editwriter  photo  unit. 

Idaho  daily 
undergoing 
major  expansion 

The  Idaho  Statesman  in  Boise  is 
undergoing  a  $21.5  million  expansion 
that  includes  installation  of  a  $16  mil¬ 
lion  offset  press  to  replace  29-year- 
old  letterpress  equipment. 

Included  in  the  project  is  a  $2.5 
million,  29,000-square-foot  addition 
to  the  newspaper’s  main  building, 
which  will  be  enlarged  by  57%  to  pro¬ 
vide  a  new  pressroom,  mailroom  and 
newsprint  loading  dock. 
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Orville  Dutro  —  pioneer  of  web  offset  printing  —  dies  at  97 


Orville  Dutro,  one  of  the  pioneers 
of  web  offset  printing  and  engineer  of 
numerous  printing  equipment  devel¬ 
opments,  died  recently  at  the  age  of  97 
in  La  Canada,  Calif. 

During  his  70-year  career  in  the 
printing  industry,  Dutro,  along  with 
his  son  Lyle,  helped  develop  product 
lines,  still  being  sold,  for  companies 
that  were  absorbed  by  suc:h  names  in 
the  newspaper  industry  as  Vanguard 
(Harris  Graphics  Corp.),  King  Press 
(Publishers  Equipment  Corp.)  and 
Kansa  Corp. 

“Dutro  was  at  least  20  years  ahead 
of  his  time,”  said  William  Solomon, 
vice  president  for  marketing  of  King. 
Press  Corp.  “He  was  a  genius  in  his 
own  right.” 

Besides  building  one  of  the  first 
web  offset  presses,  Dutro  made  sig¬ 
nificant  contributions  to  business 
forms  presses  and  early  web  offset 
newspaper  presses.  An  estimated 
20,0(K)  machines  designed  by  Dutro 
were  built  and  sold. 

Dutro,  bom  in  1888  in  Hyde,  Colo., 
was  a  feeder  on  a  foot-powered  press 
at  the  age  of  20  and  soon  began  devel¬ 
oping  and  building  attachments  for 
business  forms  presses. 

In  1931,  with  the  Patterson  Pacific 
Parchment  Paper  Co.  in  San  Fran¬ 
cisco,  he  designed  a  three-color  web 
offset  press  for  printing  butter  wrap¬ 
pers.  It  operated  until  1984  and  has 
become  a  museum  piece. 

After  inventing  a  six-color  dry 
offset  press  called  Photochrome, 
Dutro  moved  to  Los  Angeles  and  in 
1939  founded  Orville  Dutro  &  Son. 

After  World  War  II,  Dutro  built  an 

Gannett  offers 
USA  Today 
lesson  plan 

Gannett  News  Media  Services,  the 
I  research  and  development  arm  of 
Gannett  Co.  Inc.,  has  announced  an 
I  educational  electronic  lesson  plan  us¬ 

ing  USA  Today. 

^  Called  USA  Today  Classline  Up- 

I  date,  the  plan  is  to  be  delivered  elec¬ 
tronically  for  use  with  Gannett’s 
national  daily  newspaper. 

^  Classline  Update  is  designed  to  en- 

I  rich  current  events  studies  in 
I  elementary  and  secondary  schools.  It 
will  be  available  every  Wednesday 
morning  and  be  based  on  the  news  and 
events  in  USA  Today. 

A  nationwide  test  mnning  through 
May  14  involved  37  schools,  Gannett 
said. 


experimental  web  offset  press  and 
folder  for  color  printing  by  Time  Inc. 
and  built  and  sold  several  Dutro- 
Hendy  web  offset  presses. 


An  estimated  20,000 
machines  designed  by 
Dutro  were  buiit  and 
soid. 


Other  developments  followed  in 
presses  for  labels,  business  forms  and 
commercial  and  publication  printing. 

In  the  late  1950s,  Dutro  became  the 
sales  agent  for  Vanguard,  one  of  the 
first  web  offset  presses  designed  for 
small  newspapers.  Vanguard  was 
eventually  acquired  by  Harris 
Graphics  Corp. 

In  the  early  60s,  Dutro  designed 
the  News  King  and  Color  King 
presses  for  small  and  medium-sized 
newspapers  and  magazines  and  for 
commercial  printing.  Both  designs, 
with  modifications,  are  still  marketed 
by  King  Press  Corp.,  a  subsidiary  of 
Publishers  Equipment. 


In  1968  Orville  and  Lyle  Dutro 
marketed  Count-0- Veyor  counter¬ 
stackers.  Lyle  also  designed  and  built 
a  three-unit  newspaper  stuffer,  mar¬ 
keted  by  the  Kansa  Corp.,  and 
designed  a  single-copy  newspaper 
vending  machine,  the  Kansavend. 

Abitibi  first 
quarter  earnings 
were  down 

Abitibi-Price  Inc.  has  reported 
first-quarter  1986  results  off  signifi¬ 
cantly  from  a  year  earlier. 

Earnings  in  the  period  ended  March 
31  were  reported  at  $18  million,  or  24^ 
per  common  share,  compared  with 
$24  million,  or  340  a  share,  for  the 
same  period  in  1985. 

Comparable  net  sales  for  the  period 
rose  from  $581  million  to  $647  million. 
The  increase  resulted  primarily  from 
acquisitions  made  last  year. 

Bemd  Koken,  president  and  chief 
executive  officer,  told  shareholders 
that  full-year  results  were  expected  to 
be  higher. 
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ITEK  GRAPHIX  CORP.  has  introduced  a  new  scanner 
system  for  the  Digitek  3000  digital  typesetting  system.  It 
allows  the  typesetter  to  produce  logos  and  graphics  in 
addition  to  text.  Itek,  of  Nashua,  N.H.,  said  the  desk-top 
scanner  accepts  originals  as  big  as  7"x  10"  at  90,000  dots  per 
square  inch,  and  the  Digitek  Preview  terminal  is  used  for 
display  and  retouching.  Output  is  at  667  dots  per  inch  for 
graphics  and  can  be  667  or  1333  for  text. 

Itek  also  has  announced  the  Digitek  Laser  Printer  for 
proofing  of  typesetting  on  plain  paper.  It  prints  as  many  as 
eight  pages  per  minute  at  300  dots  per  inch. 

Itek  also  has  introduced  a  laser  printer  for  the  Personal 
Typesetting  Workstation.  It  is  a  publishing  software  pack¬ 
age  for  International  Business  Machines  Corp.  personal 
computers. 

♦  ♦  ♦ 

SOFTSTYLE  INC.  of  Honolulu,  Hawaii,  has  announced 
version  2. 1  of  its  Printworks  for  Lasers  software  for  Inter¬ 
national  Business  Machines  Corp.  personal  computers.  It 
has  advanced  typesetting-like  functions  and  supports 
additional  laser  printers. 

♦  *  * 

BEDFORD  COMPUTER  CORP.  of  Bedford,  N.H.,  has 
announced  that  the  Meteor  5000  workstation  has  joined  its 
Vision  Network  System.  The  workstation  is  based  on  the 
Sun  3  terminal  and  uses  Bedford’s  editorial  software.  It  is 
intended  to  use  an  artificial-intelligence  language  for  batch 
pagination.  It  can  support  four  split  screens  at  once. 

♦  ♦  ♦ 

KENRO  CORP.  of  Elmsford,  N.Y.,  has  announced  two 
rapid  access  film  processors,  the  RA14D  and  RA20DT,  for 
14-  and  20-inch,  respectively,  widths.  They  are  compatible 
with  most  rapid  access  films,  papers  and  chemistry.  They 
include  automatic  replenishment,  variable  speed  control, 
temperature  control  and  infrared  dryer.  Corresponding 
phototypsetting  processors  also  have  been  introduced,  the 
1400RC  and  2000RC,  for  processing  phototypesetting  pap¬ 
er  and  rapid  access  films.  The  loader  handles  output  from 
cassettes  from  many  typesetters. 

♦  ♦  ♦ 


CHEMCO  SYSTEMS  CO.  INC.  of  Glen  Cove,  N.Y., 
has  introduced  the  first  of  a  new  generation  of  high- 
resolution  facsimile  systems  for  newspapers  and  maga¬ 
zines,  the  SX-II,  a  full-page,  laser  facsimile  film  recorder. 
It  is  a  semi-automatic  film  exposure  device  producing 
resolution  of  2400  lines  per  inch.  It  can  receive  page  data 
from  the  Chemco  News-Scan  1000  transmitter  or  other 
data  compression  systems. 

*  *  ♦ 

COMPUGRAPHIC  CORP.  of  Wilmington,  Mass.,  has 
introduced  a  three-module  package  permitting  personal 
computers  to  compose  text  for  output  on  Compugraphic 
typesetters  or  laser  printers,  to  communicate  with  other 
systems  and  to  convert  International  Business  Machines 
Corp.  personal  computer  disks  to  run  on  Compugraphic 
equipment. 

Called  the  Personal  Typography  System,  the  series  in¬ 
cludes  PTS-Composer,  which  allows  IBM  personal  com¬ 
puters  to  function  like  MCS  5  terminals;  PTS- 
communicator,  which  gives  IBM  PCs  communications 
capabilities,  and  PTS-Converter,  which  handles  a  variety 
of  disk  conversion  functions. 

The  modules  are  designed  to  be  used  individually  or  in 
combination  with  the  Modular  Composition  System. 

Compugraphic  also  has  introduced  the  Power  View  5 
terminal  to  its  Modular  Composition  System.  The  interac¬ 
tive  workstation  is  costs  $11,250. 

9|C  ^  :|C 

STAUFFER  MEDIA  SYSTEMS  INC.  of  Joplin,  Mo. ,  has 
introduced  a  complete  newspaper  business  system  based 
on  the  UNIX  operating  system. 

The  UNIX-based  system  offers  the  same  speed,  file 
capacities  and  multi-tasking  capabilities  of  the  original 
systems,  but  at  a  much  lower  cost  for  software  and  for 
hardware,  since  they  run  on  micro-computers,  Stauffer 
said. 

The  design  permits  users  to  tailor  each  module  to  fit 
their  needs. 

Payroll,  accounts  payable,  general  ledger  and  custom 
report  writer  modules  were  said  to  be  available.  Coming  in 
the  second  quarter  of  1986  were  said  to  be  circulation  and 
advertising  accounts  receivable. 
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AGRA-GEVAERT  INC.’s  Graphic  Systems  Division  in 
Waldwick,  N.J.,  has  introduced  the  RPS  1218  Mini,  a 
compact  vertical  camera  system  combining  automatic  siz¬ 
ing  and  focusing. 

The  format  is  12"xl8",  and  accuracy  is  said  to  be  within 
one  0.1%  on  an  enlargement  range  of  20%  to  500%.  It 
features  40  memory  programs. 

Agfa  also  has  introduced  an  improved  line  of  Copyline 
wash-off  rapid  and  contact  films. 

VARITYPER  INC.  of  East  Hanover,  N.J.,  has  intro¬ 
duced  the  Comp/Edit  6800  Series  composition  system.  It 
consists  of  two  front-end  terminals  and  three  digital  slave 
phototypesetters. 
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Kodak  adopts  ‘integrated  systems  approach’ 


The  Eastman  Kodak  Co.,  the 
photographic  giant,  has  announced  it 
is  developing  “an  integrated  systems 
approach”  to  imaging  with  its  Graph¬ 
ics  Imaging  Systems  Division  and  its 
subsidiaries  Atex  Inc.,  Eikonix  Corp. 
and  Diconix  Inc. 

The  publicly  acknowledged  coop¬ 
eration  is  between  the  separate  com¬ 
panies  Kodak  has  acquired  during  the 
last  few  years. 

“Kodak  is  an  imaging  company. 
It’s  our  intent  to  apply  our  expertise 
in  electronics,  mechanical  engineer¬ 
ing,  computers,  optics  and  photogra¬ 
phy  to  provide  solutions  to  new  chal¬ 
lenges  being  faced  by  our  customers 
in  the  printing  industry,”  said 
Lawrence  Matteson,  group  vice 
president  and  general  manager  of 
Kodak’s  commercial  and  information 
systems. 

“If  someone  has  an  idea,  Kodak 
products  can  be  used  to  capture  it, 
output  it,  proof  it  and  print  it,”  Matte- 
son  said. 

Kodak’s  Graphics  Imaging  Sys¬ 
tems  Division,  Atex,  Eikonix  and 
Diconix  design  and  manufacture  a 
wide  range  of  products  from  tradi¬ 
tional  photosensitive  materials  to  the 
most  sophisticated  prepress  equip¬ 
ment  for  text  and  graphics,  ink-jet 
printers  and  color  design  worksta¬ 
tions. 

Kodak  earlier  this  year  announced 
layoffs  and  sharply  reduced  profits  as 
a  result  of  competition  in  the  photo¬ 
graphic  business. 

Matteson  cited  Kodak’s  Preview 
electronic  image  network,  a  video 
link  that  allows  transmission  of  digi¬ 
tized  color  images  from  graphics  and 
page  composition  workstations  to  be 

NAPP  opens 
tech  center 

NAPP  Systems  (USA)  Inc.  has 
announced  the  opening  of  its  new 
technical  center  at  company  head¬ 
quarters  in  San  Marcos,  Calif. 

The  center  is  home  to  laboratories 
for  developing  printing  plates.  A  wa- 
ter-processible  offset  plate  and  a  pre¬ 
sensitized  polymer  plate  for  newspa¬ 
pers  are  currently  in  the  commer¬ 
cialization  phase  at  the  20,000- 
square-foot  facility. 

With  San  Diego  State  University, 
NAPP  is  developing  plates  for  letter- 
press,  flexography  and  offset  news¬ 
paper  printing. 


transmitted  electronically  to  Kodak’s 
Preview  interface  terminal  for  on-ter¬ 
minal  proofing  at  remote  sites. 


“As  the  publishing 
industry  moves  from 
black-and-white  to  color, 
a  link  between  Atex  and 
Eikonix  is  obvious,” 
Matteson  said. 


“As  the  publishing  industry  moves 
from  black-and-white  to  color,  a  link 
between  Atex  and  Eikonix  is  obvi¬ 
ous,”  Matteson  said. 

Atex,  makes  large  publishing  sys¬ 
tems  and  Eikonix  makes,  among 
others,  the  Designmaster  8000  digital 
color  separation  system. 

Several  other  new  products  were 
announced. 

Kodak’s  Signature  color  proofing 


system,  an  electrophotographic  sys¬ 
tem  for  producing  color  proofs.  New 
versions  were  announced  of  Polyma- 
tic  Wx  and  Polymatic  Sx  litho  plates. 

Atex  announced  new  components 
to  its  Total  Publishing  Environment. 
They  include  the  Page  Production 
Node  for  managing  all  elements  of 
publications  and  Publication  Design 
and  Ad  Placement  for  ad  dummying, 
both  linked  by  its  Information  Sys¬ 
tems  Network.  Atex  is  phasing  in  the 
Sun  workstation  and  AT«&T  UNIX- 
based  computers. 

Eikonix  introduced  a  Graphic  Ats 
Digital  Imaging  Camera  for  an  alter¬ 
nate  means  of  capturing  digital  images 
for  the  Designmaster  80(X)  color  pre¬ 
press  system,  an  optional  Input/Out¬ 
put  Workstation  to  perform  color 
modifications  on  the  80(X),  and  the 
Page  Manager  page  composition  sys¬ 
tem  for  stripping  page  layouts  with  as 
many  as  10  pictures  per  page. 

Diconix  introduced  its  high-speed 
ink-jet  printer  for  addressing,  labeling 
and  bar  coding. 


THE  BEST  FLIP-TOP 
KEEPS  GETTING 
BETTER. 


nuArc  company,  inc. 
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roads  finally  got  to  the  newspapers. 

Frustrated  then  by  a  system  of  hand 
composition  basicity  unchanged  in 
400  years,  New  York  publishers 
reportedly  were  offering  rewards 
amounting  to  half  a  million  dollars 
(before  the  days  of  income  taxes)  for  a 
mechanical  typesetting  machine. 
Ottmar  Mergenthaler  built  one. 

Perhaps  only  now  can  editors  who 
have  read  about  that  era  appreciate 
what  it  was  like  in  the  18%s  when 
Linotypes  began  whirring.  Suddenly 
type  could  be  produced  four  times 
faster.  The  late-breaking  story  still 
could  make  the  day’s  paper.  Competi¬ 
tion  increased.  The  news  story 
became  more  standardized  since 
there  was  less  time  to  ponder  those 
literary  flourishes,  though  haste 
already  had  been  encouraged  by  the 
telegraph. 


The  carpeted 
newsroom  today  is  more 
like  an  insurance  office, 
said  a  veteran  Idaho 
reporter. 


Several  other  inventions  helped 
speed  production.  Printing  from 
curved  stereotype  plates  had  begun  in 
1861,  the  first  web-fed  press  was  built 
in  1865  (printing  from  rolls,  not  sheets 
of  paper)  and  cheap  paper  from  mills 
rapidly  replaced  the  handmade  prod¬ 
uct  around  1882. 

Printers,  who  had  practiced  a  craft 
until  the  1890s  also  became 
mechanics  —  it  took  mechanical 
skills  to  keep  a  Linotype  running. 

Whether  mechanization  caused  a 
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trend  away  from  the  literary  aspects 
of  journalism  at  that  time  isn’t  clear. 
Certainly  Bryant,  Whitman  and 
Twain,  for  example,  belonged  to  an 
earlier  class  of  newsgatherer. 

Or  consider  the  career  of  the  great 
Oregon  editor  Harvey  W.  Scott,  who 
read  daily  in  Shakespeare  and  other 
classics.  His  newspaper  writings  on 
Shakespeare,  from  1869  to  1910,  com¬ 
prise  a  complete  volume  and  were 
published  in  book  form. 

What  would  readers  today,  presu¬ 
mably  better  educated  than  Scott’s 
frontier  audience,  think  of  such  edito¬ 
rial  commentary?  How  many  editors 
could  write  it?  The  committees  which 
guide  editorial  page  content  these 
days  would  find  the  whole  matter 
awkward,  presumably. 

It  was  new  technology  which  sent 
New  York  newspaper  circulations 
past  the  1  million  mark  during  the 
Spanish-American  war.  Clearly, 
newspapers  had  become  big  business. 
Publishers  such  as  Pulitzer  and 
Hearst  took  command,  cabling 
intructions  to  their  editors. 

However,  while  new  technology 
can  cause  drastic  changes  in  news¬ 
papers,  the  historical  and  social  per¬ 
spectives  don’t  concern  the  reporter 
or  editor,  because  the  personal  prob¬ 
lems  are  enough.  A  new  system  is  a 
threat.  Skills  learned  over  time  are 
declared  obsolete,  and  the  respect 
that  comes  from  knowing  a  hundred 
ways  through  or  around  a  problem  is 
reconsidered. 

Nobody  I  know  who  spent  years 
with  the  old  system  had  much  that 
was  good  to  say  about  the  arrival  of 
the  VDTs.  A  slot  editor,  on  a  metro 
that  everybody  knows,  wrote  that  he 
retired  just  in  time,  missing  the 
changeover.  He  thinks  of  the  new 
equipment  in  terms  that  wouldn’t  be 
polite  on  a  greeting  card,  he  said. 

A  reporter  wrote  that  he  had 
learned  just  enough  about  VDT  key¬ 
boarding  to  get  by  until  his  retire¬ 
ment. 

Who  liked  the  new  system?  People 
who  have  a  personal  computer  at 
home.  Young  staffers  who  grew  up  as 
the  computer  was  being  applied  to 
hundreds  of  daily  functions. 

To  them  computer  processing  is  a 
normal  way  to  handle  data.  It  makes 
sense  to  them  to  store  the  keystrokes 
of  writers  electronically,  and  use 
these  impulses  to  set  type.  They  look 
forward  to  the  next  major  step:  pagi¬ 
nation,  the  capture  of  layout  lines  for 
the  production  of  printing  plates. 

These  people  are  moving  in  fast, 
challenged  by  change  as  new  VDT 
models  replace  “old”  ones  of  less 
sophistication  which  have  been 
around  for  several  years.  (A  pagina¬ 
tion  terminal  has  an  extra  keypad 


which  adds  75  functions  to  those 
already  on  editing  VDTs.  One  must 
sequence  the  functions  mentally  first, 
of  course,  a  challenge  in  logic.) 

Not  only  are  production  systems 
different,  but  the  pace  has  picked  up. 

I  can  remember  filling  in  on  the  wire 
desk  at  the  Idaho  State  Journal  in 
Pocatello  in  1976  when  the  teletype 
still  ran  at  66  words  per  minute,  and 
during  the  summer  sitting  in  on  the 
copy  desk  at  the  Register-Guard  in 
Eugene,  Ore. ,  where  the  flow  of  1 ,200 
wpm  from  new  equipment  was  delug¬ 
ing  editors.  At  66  wpm  I  might  wait  for 
a  scheduled  news  story  in  order  to  fill 
up  a  page  without  dipping  into  more 
moved-in-advance  features. 

Today  wire  services  stream  out 
copy  so  fast  that  editors  say  the  sort¬ 
ing  process  burdens  them. 

Today’s  newsroom  also  is  quiet, 
minus  the  clacking  typewriters  and 
teletypes.  The  carpeted  newsroom 
today  is  more  like  an  insurance  office, 
said  a  veteran  Idaho  reporter. 


Probably  the  main 
problem  for  copy  editors 
has  been  to  learn 
computer  coding. 


An  Oregon  reporter  who  remem¬ 
bered  earlier  decades  groused  that,  to 
him,  “Newspapering’s  no  fun  any¬ 
more.” 

True,  the  newsroom  people  are  ear¬ 
nest  and  industrious  these  days,  but 
technology  probably  isn’t  the  only 
reason.  (5ne  could  be  pay.  Newspa¬ 
pers  used  to  be  cheap,  but  that  also 
meant  the  management  could  tolerate 
reporters  standing  around  bantering 
about  local  scandals,  the  much- 
admired  camaraderie  of  newsroom 
and  nearby  bar. 

Today,  with  metro  copy  editors 
earning  $30,(XX)  a  year  for  37'/2-hour 
weeks,  industriousness  is  expected. 

It’s  also  necessary,  since  duties 
have  been  extended  to  proofreading 
and  other  production  details. 

Copy  editors  constantly  are 
reminded  that  they’re  the  editorial 
backstops,  that  no  typesetter  or 
proofreader  is  in  the  shop  to  catch 
editorial  mistakes. 

For  a  while,  publishers  had  thought 
that  few  if  any  more  copy  editors 
would  be  needed  when  printers  and 
proofreaders  took  their  extra  finan¬ 
cial  benefits  and  left.  The  pressures 
on  copy  desks  sometimes  were 
heavy.  Gradually  more  editors  were 
added  and  the  additional  work  acco¬ 
modated. 

(Continued  on  page  68E) 
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Coping  with  bigger  voiumes  in  the  maiiroom 

Newspaper  production  execs  tout  disk  storage  of  preprints 


As  technology  transforms  once 
labor-intensive  newspaper  mailrooms 
into  increasingly  automated  opera¬ 
tions,  conventional  stackers,  strap¬ 
pers  and  belt  conveyors  are  beginning 
to  be  replaced  by  a  new  generation  of 
equipment  designed  to  handle  bigger 
volumes  of  bigger  newspapers  while 
using  less  labor. 

The  new  equipment  centers  around 
systems  that  store  preprinted  mater- 
ids  on  big  disks  or  wheels  and  then 
merge  them  with  the  bulk  of  the  news¬ 
paper  as  it  comes  off  the  press. 

One  such  system,  made  by  Ferag, 
the  Swiss  company  with  facilities  in 
this  country,  has  begun  operations 
using  the  Rotadisc  II  at  the  Philadel¬ 
phia  Inquirer,  The  Record  in  Bergen 
County,  N.J.,  San  Jose  (Calif.)  Mer¬ 
cury-News,  Providence  (R.I.)  Jour¬ 
nal-Bulletin  and  Florida  Today. 

“It  would  take  4,(X)0  people  —  the 
entire  carrier  force  —  to  put  together 
our  present  packages,’’  declared 
Richard  E.  Lewis,  vice  president/ 
operations  at  the  Record,  which  says 
it  is  running  nearly  250  million 
inserted  pieces  a  year. 

A  typical  Rotadisc  system  might 
operate  as  follows. 

An  advance  section  comes  off  the 
press  via  conveyor  to  an  inserting 
drum,  where  as  many  as  eight  sepa¬ 
rate  preprints  could  be  stuffed  inside 
it.  The  section  would  then  be  fed  by 
conveyor  and  wound  on  a  Rotadisc, 
which  when  wound  looks  like  a  nine- 
foot-high  wheel  on  a  horizontal  axle. 
It  is  wound  with  plastic  tape. 

When  the  edition  for  which  the 
advance  section  has  been  prepared 
comes  off  the  press,  the  disk  is 
unwound  and  fed  into  a  conveyor  to 
the  drum  inserter,  where  it  is  inserted 
into  the  front  sections.  The  completed 
newspapers  are  then  bundled,  tied 
and  ready  for  shipment. 

Another  use  would  involve  winding 
separate  inserts  on  Rotadiscs  and 
then  unwinding  them  for  insertion 
directly  into  main  sections. 

“We’re  able  to  forego  skidding  of 
preprints  from  our  own  presses,’’ 
explained  Glen  Nardi,  production 
director  of  Philadelphia  Newspapers 
Inc.,  which  began  using  Rotadiscs 
late  last  year.  “It  also  eliminates 
reskidding  of  pre-inserted  products.’’ 

With  a  major  expansion  last  year, 
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accommodates  smooth  and  light¬ 
weight  (thin)  products.”  DeHimer 
said. 

Lewis  of  the  Record  said  that  a  128- 
page  newspaper  looks  like  80  pages 
when  wound  on  a  disk.  “All  the  air  is 
squeezed  out  and  the  products  are  in 
beautiful  shape  for  further  process¬ 
ing.  We  wind  up  an  advance  just  as 
fast  as  the  press  will  run.”  The  Sun¬ 
day  Record,  now  averaging  236 
pages,  is  projected  to  run  292  pages  by 
1990. 

Space  saving  is  a  factor  in  disk  stor¬ 
age,  newspaper  executives  say.  A 
disk  holds  about  3,400  copies  of  a  40- 
page  newspaper,  a  40%  increase  over 
Ferag’s  Rotopal  spiral  tower  type  of 
storage  device. 

Labor  saving  is  another  factor. 
Since  the  disks  wind  paper  virtually 
automatically,  they  require  one  per¬ 
son  to  operate,  compared  with  two  or 
three  on  some  post-press  systems. 


the  Inquirer  has  tripled  the  space 
devoted  to  mailing  and  inserting  oper¬ 
ations.  Plans  call  for  a  total  of  10 
palletizers  and  16  depalletizers  for 
loading  and  unloading  preprints. 


With  a  major  expansion 
iast  year,  the  inquirer  has 
tripied  the  space  devoted 
to  maiiing  and  inserting 
operations. 


“The  main  advantage  is  that  you 
can  roll  up  a  preprint  without  man¬ 
power,”  said  Jerry  DeHimer,  direc¬ 
tor  of  operations  for  the  Providence 
Journal,  which  is  installing  the 
Rotadisc  in  a  new  plant  scheduled  to 
begin  operation  in  1987. 

“The  Rotadisc  holds  more  papers 
than  anything  available.  It  also 
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JUKI  OFnCE  MACHINE  CORP,  of  Saddle  Brook, 
N.J.,  and  Torrance,  Calif.,  has  introduced  a  new,  high¬ 
speed,  letter-quality  printer,  the  Juki  6500. 

Juki  rates  the  daisywheel  printer  at  60  characters  per 
second.  It  is  equipped  with  three  kilobytes  of  buffer  mem¬ 
ory,  expandable  to  15,  which  permit  users  to  continue 
work  while  the  printer  operates. 

It  is  said  to  be  compatible  with  all  major  personal  com¬ 
puters. 

Suggested  retail  price  is  $1,395. 

Juki  also  announced  an  agreement  for  LEXI  COMPU¬ 
TER  SYSTEMS  CORP.  to  market  Juki’s  6100A  and  6300A 
daisywheel  printers. 

♦  *  ♦ 

THE  ELECTRONIC  PUBLISHER  INC.  of  Excelsior 
Springs,  Mo.,  has  announced  its  personal  computer-based 
hardware  and  software  system  designed  for  economical 
publishing  has  been  installed  in  29  newspapers  since  its 
release  less  than  a  year  ago. 

Called  Electronic  Publisher,  the  system  was  developed 
by  newspaper  publishers  Patrick  and  Verna  Morgan  of 
Leader  Publications  in  Excelsior  Springs  and  Michael 
Phillips,  a  computer  programmer. 

The  system  features  the  company’s  MacMatbook 
graphic  arts  program,  laser  printing  on  plain  paper  and 
pagination  capability  for  modular  composition.  A  file  ser¬ 
ver  allows  on-screen  editing  on  any  terminal. 

The  system  employs  hardware  and  software  by  APPLE 
COMPUTER  INC.  Programs  allow  composition  of  dis¬ 
play  ads  and  news  graphics  plus  accounting  and  business 
functions  to  be  performed  on  computer. 

A  basic  package  is  available  for  about  $15,000. 

PUBLISHERS  EQUIPMENT  CORP.  of  Carrollton, 
Texas,  has  announced  that  Britain’s  TRH  GRAPHICS 
LTD.  has  been  picked  to  market  KING  PRESS  CORP.’S 
Color  King  and  other  web  offset  presses  in  the  United 
Kingdom  and  Europe. 

The  Color  King,  rated  at  25,000  copies  per  hour,  is 
designed  for  newspaper  and  commercial  work. 

King  is  a  wholly  owned  subsidiary  of  PEC. 

♦  ♦  ♦ 

ALDUS  CORP.  of  Seattle,  Wash.,  has  announced  that  a 
new  version  of  its  PageMaker  software  provides  a  wider 
range  of  type  styles. 

The  new  program,  PageMaker  (release  1.2),  provides 
seven  new  typefaces  on  APPLE  COMPUTER  CORP.’S 
LaserWriter  Plus  printer.  Release  1.2  also  supports  12 
typefaces  recently  released  by  ADOBE  SYSTEMS  INC.. 

Aldus  says  registered  PageMaker  users  can  update  their 
software  disks  for  free  through  Aldus  dealers  or  for  a 
“minimal”  fee  through  Aldus. 

PageMaker,  which  retails  for  $495,  allows  Apple  Macin¬ 
tosh  users  to  create  typeset  pages  with  text  and  graphics 
on  laser  or  other  typesetters  equipped  to  understand  Post¬ 
script  page  description  language. 

♦  ♦  ♦ 

VERSATEC  has  reduced  the  price  of  its  ECP-42  elec¬ 
trostatic  color  plotter  by  13%,  from  $98,000  to  $85,000. 

Prices  of  smaller  color  plotters  were  also  reduced, 
according  to  John  McKenna,  marketing  manager,  because 
of  “volume  demand  and  customer  acceptance.” 


SANDMAR  GRAPHIC  ARTS  PRODUCTS  of  Skokie, 
Ill.,  has  introduced  a  new  line  of  its  Rototop  Platemakers. 

The  Rototops  feature  an  efficient  lighting  system,  com¬ 
puter-designed  reflector  and  a  rotating  shutter 

The  platemakers  are  available  in  24"  x  28"  2000  watt  and 
33"  X  45"  5(XX)  watt  sizes. 

♦  ♦  ♦ 

TOSHIBA  AMERICA  INC.  of  Tustin,  Calif.,  has 
announced  its  nine-pound,  lap-top  personal  computer  that 
is  compatible  with  INTERNATIONAL  BUSINESS 
MACHINES  CORP.  software. 

The  Toshiba  TllOO  offers  512  kilobytes  of  random- 
access  memory,  a  720-kilobyte  floppy  disk  drive  and  MS- 
DOS  operating  system. 

The  adjustable-angle,  liquid-crystal-display  screen  has  a 
resolution  of  640  x  200  pixels  and  a  capacity  of  25  80- 
character  lines. 

It  is  powered  by  a  nickel-cadmium  battery  but  comes 
with  alternating-current  adaptor.  Options  are  external  disk 
drive,  printer,  malfunction  card  and  others. 

Its  list  price  is  $1,999. 

♦  ♦  ♦ 

AUTOLOGIC  INC.  of  Newbury  Park,  Calif.,  has 
announced  a  low-cost  workstation  designed  to  comple¬ 
ment  its  microcomposer  II  composition  workstation. 

The  product,  CWS,  sells  for  about  half  the  cost  of  a 
regular  workstation.  Autologic  says,  while  featuring  a  14- 
inch  monochromatic  monitor,  keyboard  and  many  fea¬ 
tures  of  its  more  powerful  counterpart. 

The  CWS  allows  input  and  editing  functions,  as  well  as 
pagination.  It  can  be  included  with  the  Microcomposer  II. 

Autologic  also  has  announced  the  QIC  (quarter-inch 
cartridge)  tape  backup  module  for  the  Microcomposer. 

EASTMAN  KODAK  CO.  of  Rochester,  N.Y.,  has 
agreed  to  manufacture  and  sell  the  Advision  color  preview 
system  of  ADPLATES  LTD.  of  London. 

The  system,  which  was  introduced  last  year,  is  expected 
to  begin  U.S.  production  this  year  under  the  name  Kodak 
Preview  electronic  image  network.  It  consists  of  a  hard¬ 
ware  and  software  link  allowing  transmission  —  to  ad 
agency  clients,  for  example  —  of  color  images  as  they  are 
being  composed  on  an  electronic  page  makeup  system.  It 
allows  viewers  to  see  images  on  high-resolution  terminals, 
to  evaluate  page  position,  layout  and  color  changes. 

The  system,  which  uses  phone  lines,  has  been  tested  as  a 
proofer  at  agencies  in  England  and  Australia. 

*  )|t  )|( 

XEROX  CORP.  of  El  Segundo,  Calif.,  has  announced  a 
graphics  workstation  for  its  XPS  700  line  of  publishing 
systems.  It  is  designed  to  simplify  the  creation  and  editing 
of  graphics  and  illustrations. 

The  workstation  employs  a  19-inch  display,  a  mouse, 
40-megabyte  hard  disk  and  2.6  megabytes  of  internal 
memory. 

Multiple  workstations  can  be  connected  to  the  XPS  700 
system  using  an  Ethernet  local  area  network. 
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CRICKET  SOFTWARE  of  Philadelphia  has  announced 
Cricket  Graph,  a  software  package  for  handling  color 
graphics  and  page  layout  on  the  Macintosh  personal  com¬ 
puter. 

Cricket  Graph  includes  12  popular  graph  and  chart  types 
used  in  science  and  business  and  permits  plotting  at  better 
than  2,000  data  points  per  series.  Cricket  says.  It  supports 
a  number  of  printers.  Special  versions  apply  to  more  print¬ 
ers,  and  still  other  versions  can  create  color  slides  and 
photographs. 

Cricket  Graph’s  suggested  retail  price  is  $195,  $495  for 
versions  to  produce  on  film  and  color  printers. 

9|c  % 

GERBER  SCIENTIFIC  INSTRUMENT  CO.  of  South 
Windsor,  Conn.,  has  introduced  the  Model  5688  to  its 
AutoPrep  5000  automated  stripping  system. 

The  5^8  is  extremely  fast  and  accurate,  Gerber  says.  It 
is  capable  of  photoplotting,  cutting  or  scribing  at  speeds  up 
to  3,600  inches  a  minute  with  accuracy  to  two  thousandths 
of  an  inch. 

The  format  for  photoplotting  is  a  maximum  40"  x  48". 
♦  ♦  ♦ 

LINOTYPE  CO.  of  Hauppauge,  N.Y.,  has  introduced 
its  Linotronic  100  laser  imagesetter  for  high-quality  output 


from  a  variety  of  personal  computer-based  front  end  sys¬ 
tems. 

“It  gives  people  who  are  using  low-cost  PC-based  sys¬ 
tems  the  ability  to  achieve  extremely  high-quality  output,” 
to  film  or  paper,  said  Linotype  president  Bob  Trenkamp. 
He  added  that  a  switching  system  allows  input  from  va¬ 
rious  sources. 

TITUS  COMMUNICATIONS  Network  Systems  Divi¬ 
sion  in  Dallas,  Texas,  has  introduced  an  eight-terminal 
editorial  and  classified  front-end  system,  the  Micro  Z  Sys¬ 
tem,  for  a  hard-to-believe  price  of  $13,455. 

The  system  includes  10  megabytes  of  hard  disk  memory, 
and  an  optional  high-  and  low-speed  wire  receiver  is  an 
extra  $995.  The  system  is  compatible  with  Titus’s  laser 
typesetter. 

♦  ♦  ♦ 

DEST  CORP.  of  Milpitas,  Calif.,  has  introduced  PC 
Scan,  a  compact  page  scanner  for  transferring  information 
from  paper  into  IBM  personal  computers  and  compatible 
equipment.  Dest  also  announced  Text  Pac,  a  character 
recognition  software  package  for  PC  Scan  that  permits 
text  to  be  entered  quickly  into  word  processing  programs. 

PC  Scan  is  designed  to  support  electronic  filing  and 
image  processing  in  future  developments  of  PC  products. 

PC  Scan  is  priced  at  $1,995,  Text  Pac  $595. 


DS  American 
opens  new 
tech  center 

DS  America  Inc.  has  opened  its 
East  Coast  Technical  Center  in  Fair- 
field,  N.J. 

The  19,000-square-foot  building  fe¬ 
atures  showrooms  and  facilities  for 
training  and  demonstrations.  It  is  four 
and  one-half  times  as  big  as  the  com¬ 
pany’s  previous  East  Coast  center  in 
Secaucus,  N.J. 

At  the  opening,  DS  America,  the 
U.S.  arm  of  the  Japanese  firm  Dainip- 
pon  Screen  Mfg.  Co.  Ltd.,  highlight¬ 
ed  its  new  SF-222  Scanica 
monochromatic  flatbed  scannner  and 
the  SG-757  composing  scanner. 

Mitsuo  Nakanishi,  president  of 
DAS  America,  said  the  center 
showed  the  company’s  “commitment 
to  our  growing  North  American 
market.” 

Award  winner 

The  Software  Publishers  Associa¬ 
tion  has  named  Aldus  Corp.’s  Page¬ 
Maker  desktop  publishing  system  the 
best  new  use  of  a  computer.  The  trade 
association  made  the  award  at  its 
spring  symposium. 


Stitch  €uid  1/4  Fold  at 
35,000  Copies  per  Hour 


For  a  closer  look, 
visit  booth  no.  2141 
at  ANPA 


P.O.  Box  305,  Mystic,  CT  06355 
Phone  (203)  536-0096 
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PATHFINDER  GRAPHIC  ASSOCIATES  INC.  in  Jus¬ 
tice,  Ill.,  has  introduced  a  plate  bender  for  bending  both 
ends  of  newspaper  printing  plates  at  once. 

The  machine  precludes  operators  from  having  to  make 
two  bends,  saving  time  and  allowing  bending  to  be  done  in 
15  seconds,  according  to  the  company. 

The  double-ended  plate  bender  is  adjustable  and  helps 
assure  registration  accuracy. 

>|c  4c  * 

DATATEK  CORP.  of  Oklahoma  City,  Okla.,  has 
announced  that  its  software  package  for  newspaper  library 
systems  is  available  for  VAX  computers  from  DIGITAL 
EQUIPMENT  CORP.. 

The  VAX  preprocessor  eliminates  the  need  for  inter¬ 
faces  with  editorial  systems,  Datatek  said. 

The  preprocessor  costs  $12,500. 

♦  ♦  ♦ 

DS  AMERICA  INC.  of  Rolling  Meadows,  Ill.,  has  intro¬ 
duced  a  high-speed  processor  for  developing  rapid-access 
scanner,  line,  daylight  and  contact  film. 

The  processor,  called  LD-480-Q,  is  computer  controlled 
to  regulate  developing  time  and  temperature.  It  is  for  use 
with  large-format  cameras,  duplicating  and  contacting  op¬ 
erations.  Development  times  range  from  20  to  50  seconds, 
delivering  dry-to-dry  times  of  90  seconds  or  less,  DS 
America  said. 

It  handles  film  up  to  48  inches  wide  and  features  self¬ 
diagnostic  functions. 

4e  )|C  « 

Software  to  aid  managers  in  negotiating  has  been  intro¬ 
duced  by  EXPERIENCE  IN  SOFTWARE  INC.  of  Ber¬ 
keley,  Calif. 

Called  the  Art  of  Negotiating,  the  software,  for  the  IBM 
personal  computer,  is  accompanied  by  a  user’s  manual,  a 
copy  of  the  book  Fundamentals  of  Negotiating  and  a 
500-page  Work  Text. 

The  package,  priced  at  $495,  is  designed  to  be  a  practical 
tool  for  negotiators  to  use  in  contract  talks.  It  takes  the 
user  through  steps  in  negotiating. 

The  company  also  markets  Idea  Generator,  a  program 
designed  to  help  in  organizing  ideas. 

4c  i|c  * 

SOFTSTYLE  INC.  of  Honolulu,  Hawaii,  has  introduced 
its  Colormate  software  for  “color  painting”  on  the  Macin¬ 
tosh  personal  computer  and  printing  in  eight  colors  on  the 
Image  Writer  II,  both  by  APPLE  COMPUTER  INC. 

Formerly  announced  for  the  NEC  Pinwriter  color  print¬ 
er,  Colormate  allows  one-pass  color  printing.  It  permits 
Macintosh  users  to  import  black-and-white  pictures  or 
text  created  by  MacPaint,  MacDraw,  MacWrite  or  other 
Macintosh  programs,  digitizers,  scanner  or  clip  art  and  to 
add  colors  and  print  them  in  color. 

“Colormate  is  the  key  that  will  unlock  the  Macintosh  to 
work  with  a  variety  of  color  input  and  output  devices,” 
according  to  Craig  Slayter,  SoftStyle  president. 

Colormate  for  the  Image  Writer  II  retails  for  $95. 

4c  4c  4c 

THE  MASTER  GROUP  of  Ambler,  Pa.,  has  introduced 
exposure  and  washout  equipment  for  making  water  wash¬ 


able  photopolymer  printing  plates  as  large  as  40'/2"  x  50". 

Exposure  units,  available  in  flat  and  rotary  styles,  use 
high-intensity  ultraviolet  light  to  reduce  exposure  time  and 
speed  platemaking.  Washout  units  have  a  bath  of  25  to  50 
gallons  and  adjustable  spray  pressures. 

NEWSPAPER  ELECTRONICS  CORP.  of  Kansas  City, 
Mo. ,  has  announced  a  publishing  system  based  on  the  Intel 
80286  16-bit  processor  and  the  Digital  Research  Concur¬ 
rent  DOS  operating  system. 

Called  N.E.W.S./86,  it  uses  8-  and  16-bit  slave  proces¬ 
sors  and  local  area  networking  for  multiple  users  to  per¬ 
form  multiple  tasks. 

Optional  DRnet  software  plus  Arcnet  hardware  allows 
as  many  as  255  personal  computers  to  use  the  system  as  a 
file  server,  the  company  said.  Disk  configurations  are 
available  in  8  to  80  megabytes  with  back-up  tape  or  mirror 
disks. 

SIMMONS  MARKET  RESEARCH  BUREAU  INC.  has 
introduced  Choices,  a  micro-computer  based  system  for 
market  research  that  includes  the  Simmons  1985  Study  of 
Media  &  Markets. 

The  package  includes  software  plus  a  disk  containing 
audience  measurements  for  the  various  advertising  media 
in  27  demographic  categories  and  consumption  informa¬ 
tion  for  800  product  categories. 

The  system  allows  rapid  access  to  the  data,  Simmons 
said.  It  has  applications  for  publishers,  agencies  and 
advertisers  and  is  available  to  Simmons  subscribers. 

♦  ♦  ♦ 

G.O.  GRAPHICS  INC.  of  Burlington,  Mass.,  has 
announced  its  DeskSet  desktop  publishing  system  for  us¬ 
ers  of  personal  computers  that  are  compatible  with  I.B.M. 
equipment  and  laser  printers  that  understand  PostScript 
page  description  language. 

The  low-cost  package  includes  software  oriented  to¬ 
ward  page  composition,  including  hyphenation  and  justi¬ 
fication  and  control  of  white  space.  Options  include  a 
graphics  program  to  handle  line  art  and  scanned  halftones, 
a  proofing  mode  for  users  of  COMPUGRAPHIC  CORP. 
equipment  and  communications  interfaces. 

Software  alone  is  priced  at  $995,  and  a  one-terminal 
system  with  Apple  LaserWriter  printer  is  $9,495. 

G.O.  has  also  announced  its  Horizon  Series  Composi¬ 
tion  Workstation  systems  for  users  of  Compugraphic,  Var- 
ityper  and  Linotype  phototypsetting  equipment.  Horizon 
software  emulates  dedicated  front  end  equipment  from 
inexpensive  personal  computers.  Prices  begin  at  $995. 

MULLER-MARTINI  CORP.  of  Hauppauge,  N.Y.,  has 
introduced  its  PrintStack  CN  70  compensating  counter¬ 
stacker  for  handling  newspapers,  preprinted  sections  and 
inserts  at  speeds  as  fast  as  70,000  per  hour. 

It  is  movable  and  can  be  connected  to  the  folder,  con¬ 
veyor  or  delivery  of  an  inserter.  It  features  a  rotary  align¬ 
ing  device,  side  joggers  and  double-squeezer  rollers. 
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Bringing  ‘gone  astray’  advertisers 


At  the  Atlanta  Journal  and  Consti¬ 
tution,  a  computer-aided  marketing 
system  is  helping  to  bring  “gone 
astray”  advertisers  back  to  the  fold. 

The  system,  REACH,  is  a  total- 
market-coverage  program  that  was 
designed  to  answer  recent  competi¬ 
tion  from  preprinted  inserts,  direct 
mail  and  broadcasters. 

A  1980  feasibility  study  showed 
that  steps  were  needed  to  prevent  the 
advertising  base  from  further  erosion. 
For  two  years  previously,  traditional 
newspaper  advertisers  were  turning 
to  other  media  to  carry  their  mes¬ 
sages,  and  potential  advertisers  felt 
discouraged  at  the  cost  effectiveness 
of  newspaper  advertising,  especially 
for  a  single  store  or  cluster  of  stores. 
There  was  too  much  geographical 
coverage  and  net  enough  penetration, 
or  target  marketing,  it  was  found. 

“We  needed  to  come  up  with  a 
method  to  give  advertisers  a  cost- 
effective  newspaper  alternative,” 
said  Tony  Webb,  a  Journal  and  Con¬ 
stitution  ad  executive. 

The  newspaper  decided  to  mail  ad 
supplements  to  non-  subscribers,  thus 
assuring  that  advertising  penetrates 
the  total  market.  Target  markets 
would  also  be  allowed. 

To  implement  the  TMC  program, 
the  newspaper  had  to  clean  its  sub¬ 
scriber  lists  and  to  identify  non-sub¬ 
scribers  in  geographic  areas  by  pur¬ 
chasing  household  lists.  It  contracted 

Calif,  daily 
moves  into 
new  plant 

The  Vallejo  (Calif.)  Times-Herald 
has  moved  into  a  $1 .3  million  building 
that  includes  a  new  computer  system 
and  a  press  with  full  color  capabilities . 

The  daily,  owned  by  Donrey 
Media,  shares  the  38,0(X)-square-foot 
plant  with  Donrey  Cablevision. 

A  computer  system  by  Atex  Inc. 
includes  a  high-speed  Associated 
Press  reception  wire.  A  nine-unit 
Goss  Urbanite  offset  press  has  been 
installed. 

“This  is  a  great  time  for  us,”  said 
Jimmie  Jones,  Times-Herald  general 
manager.  “There  are  employees  in 
some  departments  that  have  been 
working  under  substandard  condi¬ 
tions.” 

The  total  cost  of  the  project  was 
estimated  at  $6.5  million. 


with  a  computer  firm.  May  &.  Speh  of 
Oak  Brook  Terrace,  Ill.,  to  develop, 
process  and  maintain  the  lists.  The 
lists  of  subscribers  and  non-subscri¬ 
bers  are  updated  quarterly. 

Phillip  Brown,  distribution  mar¬ 
keting  operations  manager,  said  the 
system  allows  the  papers  to  offer 
advertisers  many  combinations  of 

Atex  sells  units 
to  British  firm 

Atex  Inc.  has  reported  selling  three 
publishing  systems  to  a  British  news¬ 
paper  group,  Portsmouth  and  Sunder¬ 
land  Newspapers  pic. 

The  sale  to  The  Echo  of  Sunderland 
of  a  Series  6  editorial  and  advertising 
front-end  system  for  direct  input  of 
text  completes  systems  at  all  three  of 
the  group’s  newspapers,  the  other 
two  being  the  Croydon  Advertiser 
weekly  group  of  Croydon  and  News 
of  Portsmouth. 

The  Echo  system  includes  65  Atex 
terminals  and  10  remote  advertising 
terminals.  It  was  the  first  sale  of 
Atex’s  new  remote  ad  terminal, 
which  is  based  on  the  International 
Business  Machines  Corp.  XT  person¬ 
al  computer  with  Atex  software, 
keyboard  and  controller. 

The  News,  the  flagship  of  the 
group,  bought  nearly  $2  million  worth 
of  equipment,  including  50  terminals 
plus  remote  terminals  in  branch 
offices. 

Sll  to  expand 
Its  workforce 

System  Integrators  Inc.,  citing  in¬ 
creased  demand  for  its  publishing  sys¬ 
tems,  has  announced  plans  to  boost 
its  workforce  by  25%. 

Plans  include  adding  105  people  to 
its  staff  of  450  within  six  months. 
About  half  the  hiring  is  targeted 
toward  customer  service,  and  the 
remainder  is  for  research, 
development,  marketing  and  sales. 

The  plan  follows  announcements  of 
$18.5  million  worth  of  contracts  with 
the  San  Jose  Mercury-News,  Chica¬ 
go  Tribune  and  the  Financial  Times  of 
London. 

In  fiscal  year  1985.  SII  reported  re¬ 
venues  of  $60.7  million,  20%  more 
than  the  previous  year. 
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back  in  the  fold 

newspai^r  and  complementary  mail 
advertising.  Some  advertisers  choose 
to  supplement  newspaper  ads  with 
weekend  subscriber  and  non-sub¬ 
scriber  mail  within  specific  areas. 

Revenues  from  preprinted  inserts 
have  increased  fourfold  since  the  sys- 
tem  was  implemented,  it  was 
reported. 

“And,  partially  due  to  identifying 
our  non-subscribers,  we’re  actually 
increasing  circulation  faster  than  the 
market  is  growing,”  Brown  said. 
Marketing  plans  have  expanded  to  28 
counties  from  five. 

Using  the  data  base,  the  Journal 
and  Constitution  have  developed  tele¬ 
phone  lists  of  non-subscribers  for 
telemarketing.  Sales  by  phone  of  new 
subscriptions  subsequently  have 
increased. 

Data  bases  of  single  copy  sales  in 
zip  code  areas  are  being  developed  for 
use  in  ad  sales. 

Webb  said  that  what  began  as  a 
standard  merge/purge  program  has 
turned  into  “flexible  and  sophisti¬ 
cated  direct  marketing  techniques.” 
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Computers 

(Continued  from  page  62E) 


Still,  keyboard  speed  is  becoming  a 
qualification  of  some  importance. 
The  hunt-and-peck  typing  which 
newsroom  characters  used  to  brag 
about  only  slows  production  when 
type  is  set  by  strobe  flashes. 

Probably  the  main  problem  for 
copy  editors  has  been  to  learn  compu¬ 
ter  coding. 

Everything  the  Linotype  operator 
knew  about  changing  the  faces  and 
sizes  on  the  machine,  entering  lines, 
indenting,  tabulating,  word  spacing 
and  more  —  these  now  had  to  be 
coded,  and  in  a  logical  sequence. 

If  the  editor  wasn’t  absolutely  logi¬ 
cal  at  all  times  and,  for  example,  for¬ 
got  that  on  one  system  a  story  had  to 
have  two  endings  —  a  word  plus 
some  asterisks  —  the  copy  would 
become  lost  in  the  system,  perhaps 
recoverable,  perhaps  not. 

I  recall  how  a  story  I  was  working 
on  got  frozen,  that  the  correspondent 
had  to  be  called  to  resubmit  the  copy, 
and  how  the  original  was  not  freed  up 
until  the  next  24-hour  cycle  had 
begun. 

Thus  the  cry,  “I  can’t  get  that  story 
on  my  screen”  was  and  is  familiar  on 
copy  desks. 

Coding  accurately  is  essential  to 
clear  the  copy.  Editing  carefully, 
while  certainly  expected,  is  not  that 
necessary.  In  a  time  bind,  which  gets 
priority?  In  a  choice  of  job  candi¬ 
dates,  which  rates  higher?  The 
answer  is  that  both  skills  are 
expected. 

Replying  to  my  observation  that 
copy  editors  who  ran  the  system  best 
got  promoted,  a  young  copy  editor 
observed  that  management,  having 
bought  some  complicated  equipment, 
now  had  to  find  people  who  could  get 
the  necessary  production  from  it. 
There  really  wasn’t  any  choice. 

It  might  be  added  that  each  manu¬ 
facturer’s  system  requires  different 
coding.  Perhaps  eventually  mergers 
of  suppliers  will  standardize  the  sys¬ 
tems,  as  happened  with  hot  type 
equipment.  (Linotype  became 
supreme  in  its  field  by  acquiring  more 
than  a  hundred  patents.)  However, 
currently  an  editor  who  changes  jobs 
must  learn  a  new  system.  (In  recent 
months  I  worked  on  a  metro’s  copy 
desk,  arriving  just  before  a 
changeover  in  VDT  equipment.  This 
meant  learning  two  systems  which 
had  almost  no  characteristics  in  com¬ 
mon.) 

Every  copy  editor  agrees  the  VDT 
has  at  least  one  advantage.  It  can 
count  headlines  instantly.  This  results 


in  well-fitted  headlines,  and  no  delays 
while  a  head  which  someone  hoped 
would  fit  is  sent  back  for  a  rewrite. 

In  addition  to  coding  and  other  pro¬ 
duction  demands  (though  slot  editors 
had  their  schedules  before  computers 
arrived),  there  are  certain  problems 
because  editing  is  done  on  screens 
instead  of  paper.  The  paper  copy  pro¬ 
vided  a  record  of  what  each  editor 
did,  and  the  slot  editor  could  review 
the  results. 

Was  a  copy  editor  fooling  around 
with  trivial  decisions,  or  were  serious 
errors  being  caught  and  wordy  sen¬ 
tences  streamlined?  Comment  from 
the  slot  kept  editing  somewhat  consis¬ 
tent. 


Perhaps  eventually 
mergers  of  suppliers  will 
standardize  the  systems, 
as  happened  with  hot 
type  equipment. 


Today  a  slot  editor  doesn’t  know 
what,  if  anything,  has  been  changed 
from  original.  It  is  possible  to  split  the 
screen  and  call  up  before-and-after 
versions  (the  original  being  in  pro¬ 
tected  storage),  or  to  set  up  and  audit 
a  trail  of  all  versions.  Because  of  the 
time  involved,  the  latter  probably 
would  be  done  rarely,  perhaps  only  to 
check  where  a  serious  error  occurred. 

For  all  this,  it  should  be  empha¬ 
sized  that  writers  have  been  affected 
only  indirectly  by  computer-assisted 
production.  They  can  compose  as 
freely  on  a  VDT  as  on  a  typewriter. 
Corrections  are  easier  and  copy 
cleaner  than  before. 

However,  cleaner  copy,  without  all 
the  changes  that  paper  might  show,  is 
not  necessarily  better  copy,  an  obvi¬ 
ous  conclusion  but  one  perhaps  easily 
overlooked. 

Another  change  in  today’s  news¬ 
room  is  a  reduction  in  personal  con¬ 
tact.  Editors  often  send  messages  to 
staff  via  screens  and  copy  editors 
don’t  confer  as  much  with  the  slot.  Of 
course  there  are  frequent  conferences 
and  committee  meetings,  with  their 
structured  discussions. 

Copy  editing  no  longer  is  a  craft 
combining  writing  sense  and 
mechanical  knowledge.  It  is  a  skilled 
medium  tech  occupation  involving 
writing  and  word  processing  abilities. 

Newswriting  has  moved  from  being 
a  writing  craft  concentrated  on  cur¬ 
rent  events  to  a  potential  profession 
dealing  with  information  about  cur¬ 
rent  events  via  writing  and  word  pro¬ 
cessing. 


cessing. 

This  is  an  era  of  newspage  and  edi¬ 
torial  policy  decisions  by  consensus. 
Outspoken  independence  is  more 
likely  to  be  found  in  the  opinions  of 
columnists,  and  advertising  slogans 
catch  public  attention  as  examples  of 
clever  writing. 

There  is  no  use  speculating  on 
whether  these  changes  are  for  the  bet- 
ter.  Technology  doesn’t  invite 
reverses.  What  has  gone  before  is 
now  history. 

Kodak  to  select 
best  newspaper 
color  reproduction 

Hundreds  of  newspapers  are  com¬ 
peting  for  as  much  as  $23, (KX)  in  prizes 
in  Eastman  Kodak  Co.’s  “Run  for  the 
Money”  color  reproduction  contest. 

Prizes  are  scheduled  to  be  awarded 
during  the  ANPA  Operations  Man¬ 
agement  Conference  &  Exposition  in 
Atlanta,  Ga.,  June  21-25. 

This  year’s  photo,  an  action  shot  of 
a  soccer  game,  must  be  printed  in  a 
regular  edition  of  the  newspaper. 
Kodak  will  supply  either  a  35-mil- 
limeter  color  transparency,  35-mil¬ 
limeter  negative  or  8"  x  10"  color  print. 

Entries  will  be  judged  by  a  panel  of 
experts  in  journalism,  photography, 
advertising  and  printing. 

There  are  five  categories.  Three  are 
for  newspapers  printed  by  offset  in 
the  following  circulation  categories: 
up  to  24,999;  25,000  to  75,000;  and 
more  than  75,0(X).  One  is  for  DiLitho 
and  one  is  for  direct  letterpress, 
which  includes  photopolymer,  metal 
or  flexographic  plates. 

Winners  will  be  selected  in  each 
category  for  the  following  four  loca¬ 
tions:  Latin  America;  Europe;  the 
United  States  and  Canada;  and 
Africa,  Asia  and  Australia. 

Winners  will  get  $1,0(X)  each,  with 
the  grand  prize  winner  bagging  an 
extra  $2,(X)()  for  the  “World’s  Best” 
award. 

The  West  German  newspaper 
Braunschweiger  Zeitung  won  top 
honors  last  year. 

Southam  may 
sell  Telegulde 

Southam  Inc.  of  Toronto  may  sell 
the  Teleguide  operation  of  its  unpro¬ 
fitable  subsidiary  Infomart  Inc. 

Negotiations  were  underway,  Wil¬ 
liam  Carradine,  Southam  senior  vice 
president  said,  declining  to  reveal 
further  information  about  the  talks. 
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From  the  press  delivery  to  the  loading  dock . . .  fill 
all  your  newspaper  mailroom  needs  with  a  call  to 
Hall  Systems. 

Hall  can  handle  it.  Counter  Stackers.  Conveyors. 
Labelers.  Count  verification  scales.  Bottom  wrap¬ 
pers.  Programming  and  Controls.  All  designed 
and  built  by  Hall  Systems  for  performance, 
durability,  reliability,  and  operating  economy.  All 
sold  and  serviced  with  Hall  Systems’  commitment 
to  continuing  customer  satisfaction. 


HALL  SYSTEMS,  INC. 


Hall  Systems  can  design  your  new  mailroom 
layout  or  update  your  present  system.  In  addition, 
for  comprehensive  project  management  and  turn¬ 
key  installation  services,  our  association  with 
George  R.  Hall  Contracting  represents  your  best 
choice  for  single-source  responsibility. 

For  total  newspaper  mailroom  capability,  call  Hall. 
Hall  can  handle  it . . .  all. 


A  SCRIPPS  HOWARD  COMPANY 


HALL 


24400  Sperry  Drive,  Westlake,  OH  44145  216-835-0700  •  Telex:  985-258 


Flexo  Newspaper 
Press  Group 

■  Nearly  7,000  Employees 

■  10  Plants  In  4  Countries 
(2  in  the  U.S.)  with 
Over  3  Million  Sq.  Ft. 
of  Manufacturing  Space 

■  Over  1,000  Engineers  & 
Technical  Personnel 

UNMED  TECHNOLOGIES  OE 

Koenig&  Bauer  Windmdller&  Holscher 


JOl!RNAU^U-X®  4  color  and  black  units  being  readied  for  delivery  to  the  PROVIDENCE  JOURNAL 


In  The  Newspaper  Business 

Who  Makes  Your  Press^, 
Is  As  Important 

As  What  It  Can  Do 


Lincoln,  RI  is  the  focus  of  the  group’s  commitment  to 
the  U.S.  market.  There,  a  project  engineering  staff  along 
with  field  service  technicians  and  a  million  dollar  parts 
inventory,  are  only  a  few  of  the  commitments  that  the 

Flexo  Newspaper  Press  Group  has  made  to  the  U.S. 
market  so  far. 

With  over  50  years  of  experience  in  the  field 
^  of  flexography  and  with  several  million  dollars 
spent  on  the  research  and  development 
of  newspaper  flexography,  it  is  no  wonder 
that  the  Flexo  Newspaper  Press  Group 
is  leading  the  way  in  the  industry’s 
Wtm/  transition  to  flexography. 

For  your  free  brtx'hure  and  samples  from  live  runs, 
call  or  write:  Andrew  Schipke,  Dir.  of  Sales/Mktg. 
W  Flexo  Newspaper  Press  Group 

1/  A  Divi.sion  Of 

'  Windmoeller  &  Hoelscher  Corporation 

23  New  England  Way,  Lincoln,  RI  02865  (401)  333-2770 


By  now  the  reputations  of  Koenig  &  Bauer  and 

Windmoeller  &  Hoelscher  are  well  known  through 
out  the  newspaper  market.  With  firsts,  like  the  largest 
U.S.  flexo  newspaper  press  order  -  (44)  couples 
at  the  PROVIDENCE  JOURNAL, 
and  now  the  largest 
European  flexo 

newspaper  press  order  -  ^  5 

LONDON  DAILY  MAIL  X  Ri  B JL- 1 

The  process  of  flexo  ^  ^1.?^  BEMB  mB 

is  gaining  world  wide  _ _ 

acceptance  as  a  viable  ^ 
production  alternative  ^ 

and  our  flexo  press  .  .  jbfl 

technology  is  being 

technical  superiority. 

Beyond  our  technology,  however,  is  an  organization 
ready  to  support  the  specific  needs  of  the  U.S.  newspaper 
press  market.  The  Flexo  Newspaper  Press  Group, 
headquartered  at  W&H’s  North  American  facility  in 
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penalty  for  those  who  invoke  the  law 
when  they  are  not  entitled  to  its  pro¬ 
tection.  Also,  third  parties  cannot  be 
drawn  in. 

Hector  Magnetto,  Clarin,  Buenos 
Aires,  observed  that  a  legal  right  of 
reply  is  “legal  coercion,  compulsory 
publication”  and  that  libel  laws  are 
adequate  protection  for  the  people. 

Cushro  Irani,  The  Statesman,  Cal¬ 
cutta,  felt  that  some  editors  are  insen¬ 
sitive  to  their  responsibilities  and  are 
making  mistakes  that  may  bring  about 
such  laws.  A  society  that  gave  us 
freedom  can  re-allocate  and  whittle 
down  our  freedom,  he  said. 

Tom  Winship,  president.  Center 
for  Foreign  Journalists,  Boston,  said 
he  doesn’t  think  editors  should  turn 
over  their  responsibility  to  anybody 
else.  “Let’s  face  up  to  our  responsi¬ 
bilities  as  editors.  Be  fair.  Get  both 
sides.  Don’t  be  afraid  to  admit  a  mis¬ 
take.  Let’s  bend  over  backwards  to 
provide  what  I’ll  call  ‘opportunities 
for  replies,’  but  let’s  guard  closely 
and  jealousy  what  matters  most:  Our 
integrity  as  journalists.  And  the  inte¬ 
grity  of  our  newspapers.” 

During  the  discussion  there  were 
comments  about  the  relative  effec¬ 
tiveness  of  press  councils.  Winship 
observed  that  while  he  had  been 
opposed  to  the  U.S.  experiment  for 
various  reasons  he  has  mellowed,  he 
said,  and  believes  it  might  be  wise  to 
discuss  the  matter  again.  “I  think  the 
public  will  feel  better  about  it,”  he 
said. 

Hans  Blix,  director  general  of  the 
International  Atomic  Energy 
Agency,  who  had  just  returned  from 
Russia,  told  IPI  that  until  recently 
“the  world’s  commercial  nuclear 
power  stations  had  together  run  4,000 
reactor  years  without  a  single  mortal 
accident  caused  by  radiation  and 
really  without  any  significant  radioac¬ 
tive  releases.  “Although  the  Cher¬ 
nobyl  accident  put  an  end,  tempo¬ 
rarily,  to  this  “nuclear  renaissance,” 
it  will  not  stop  it,  he  said. 


Neuharth 

(Continued  from  page  12) 


Before  being  named  president  and 
chief  operating  officer  in  1984,  he  had 
been  president  of  the  newspaper  divi¬ 
sion,  the  first  editor  of  USA  Today 
and  head  of  the  Gannett  News  Ser¬ 
vice  when  it  won  the  Pulitzer  Prize  for 
public  service  in  1980.  He  has  also 
been  publisher  of  the  Wilmington 
News-Journal  and  Bridgewater  (N.  J.) 
Sun. 

Curley  holds  a  bachelor’s  degree 
from  Dickinson  College  in  Carlisle, 
Pa.,  and  a  master’s  degree  from  Col- 
umbia  University . 


Ontario  daily 
bans  smoking 

The  Stratford  (Ont.)  Beacon  Her¬ 
ald  has  imposed  a  total  ban  on  smok¬ 
ing  in  the  workplace. 

The  ban  takes  effect  on  June  1. 

About  75  full-time  employees,  as 
well  as  customers  and  visitors,  will  be 
prohibited  from  smoking  on  the  pre¬ 
mises.  The  printing  division  is  also 
covered  by  the  ban. 

At  least  three  other  Canadian  news¬ 
papers  have  placed  restrictions  on 
smoking  on  their  premises:  the  Tor¬ 
onto  Globe  and  Mail,  Kingston  Whig- 
Standard  and  Brockville  Recorder 
and  Times. 

Press  club  gives 
women  full  rights 

The  Moncton  Men’s  Press  Club  has 
voted  to  end  its  36-year  bylaw  barring 
female  members  from  full  members 
from  full  privileges. 

Women  members  were  previously 
able  to  join  the  club,  but  had  no  voting 
rights. 

The  club  had  barred  women  from 
voting  since  it  was  founded  in  1950. 


Shop  talk 

(Continued  from  page  44) 


quickly  of  the  same  old  news.  It  has 
already  tired  of  farm  problems  —  real 
and  imagined. 

The  oil  industry  has  come  to  the 
rescue.  The  networks  and  the  eastern 
print  media  have  decided  that  the 
problems  in  Oiltown  Texas  are  now 
much  more  interesting  than  those  in 
Farmtown  Iowa. 

The  New  York  Times  devoted  its 
main  business  section  spread  this  past 
Sunday  to  the  oil-begotten  woes  of 
Oklahoma. 

So,  go  right  ahead  with  the  “Dis¬ 
cover  Iowa”  campaign.  But  be  realis¬ 
tic.  The  eastern  media  is  much  more 
likely  to  forget  Iowa  —  than  it  is  to 
discover  it. 

Don’t  worry  about  it.  That’s  OK. 

Because  Gov.  Branstad  and  the 
good  people  of  Iowa  will  continue  to 
appeal  to  those  of  us  from  elsewhere 
in  the  USA  who  are  seriously  looking 
for  the  right  environment  in  which  to 
do  business  and  to  prosper. 

Iowa  and  most  lowans  not  only  will 
survive,  but  thrive. 

Anybody  want  to  bet  on  that? 

We  at  Gannett  already  have.  A  $200 
million  bet.  One  of  the  surest  we’ve 
ever  made. 


Hazard  rules  ' 

go  into  effect 
on  May  25 

It  has  been  called  the  most  impor¬ 
tant  regulation  for  newspapers  ever  to 
come  from  the  Occupational  Safety 
and  Health  Administration.  It  is 
called  the  Hazard  Communication 
Standard  and  as  of  May  25  is  has  the 
force  of  law. 

The  standard,  commonly  known  as 
a  right-to-know  law,  has  been 
adopted  by  OSHA,  and  it  requires 
employers  in  industries  where  chemi¬ 
cals  are  used  to  maintain  records  on 
chemicals  used  on  the  job  and  to 
inform  employees  about  how  to  work 
safely  with  the  potentially  hazardous 
substances. 

Compliance  will  be  complicated, 
continuing  and  costly.  Data  sheets 
must  be  kept  outlining  the  contents, 
dangers  and  proper  procedures  for 
using  almost  all  substances  used  in 
the  workplace  —  even  common  ones. 
New  and  current  employees  must  be 
trained  on  how  to  use  chemicals,  and 
a  plan  must  be  maintained  and  fol¬ 
lowed  on  communicating  those  dan¬ 
gers  and  on  safety  measures.  Contain¬ 
ers  must  be  labeled. 

While  the  government  estimates  it 
will  cost  the  printing  industry  $15  mil¬ 
lion  to  comply,  newspaper  executives 
have  said  only  that  added  record 
keeping  and  training  will  be  very 
expensive. 

Attorneys  involved  in  legal  and 
environmental  matters  for  newspap¬ 
ers  have  predicted  an  increase  in  law¬ 
suits  as  a  result  of  the  regulations. 

And  specialists  from  groups  such  as 
the  American  Newspaper  ^blishers 
Association,  Printing  Industries  of 
America,  Graphic  Arts  Technical 
Foundation  and  the  National  Associ¬ 
ation  of  Printing  Ink  Manufacturers 
have  prepared  manuals  and  audio¬ 
video  programs  about  how  to  comply 
with  the  requirements  of  the  stan¬ 
dard.  They  also  have  warned  that 
enforcement  is  expected  to  be  aggres¬ 
sive,  with  fines  for  serious  violations 
priced  at  $  1 ,000  each ,  $  1 0,000  for  will¬ 
ful  violations. 

Business  magazine 
debuts  in  R.l. 

Robert  C.  Bergentheim,  publisher 
of  the  weekly  Boston  Business  Jour¬ 
nal,  launched  Providence  Business 
Journal  in  the  beginning  of  May. 

The  weekly  tabloid  newspaper  cov¬ 
ers  business,  politics  and  the  arts  in 
Rhode  Island. 
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Frank  M.  Denton,  assistant  man¬ 
aging  editor  for  news  at  the  Detroit 
Free  Press,  has  been  named  editor  of 
the  Wisconsin  State  Journal,  Madi¬ 
son.  He  will  move  to  Madison  in  June, 
succeeding  Robert  H.  Spiegel,  who 
retired  earlier  this  year  and  now 
resides  at  Hilton  Head,  S.C. 

Denton  also  has  served  as  assistant 
managing  editor  for  special  reporting 
at  the  Free  Press  and  as  editor  of  the 
lifestyle  and  feature  sections. 

Before  moving  to  Detroit  in  1976, 
he  was  a  reporter  at  the  Austin  Ameri- 
can-Statesman,  the  Anniston  (Ala.) 
Star  and  the  Cincinnati  Enquirer. 

♦  ♦  % 

E.  Curtiss  Pierson  joined  the  Mid¬ 
dletown  (N.Y.)  Times  Herald-Record 
as  executive  editor,  from  the  Spokane 
(Wash.)  Spokesman-Review  and 
Chronicle,  where  he  was  editor.  Pier¬ 
son  is  a  former  managing  editor  of  The 
Day,  New  London,  Conn.,  and  the 
Bremerton  (Wash.)  Sun. 

Also  at  the  Times  Herald-Record, 
Deidre  Murphy  has  been  named 
managing  editor.  She  joined  the  staff 
in  1985  as  city  editor  from  day  metro 
editor  at  the  Rochester  Democrat  and 
Chronicle. 

Mark  Manoff,  former  Harrisburg 


E.  Curtiss  Pierson  Frank  M.  Denton  Steven  L.  Isenberg 

bureau  chief  of  the  Philadelphia  Steven  L.  Isenberg,  publisher  of 
Evening  Bulletin  and  later  national  the  Stamford  (Conn.)  Advocate  and 

politick  writer  for  the  Philadelphia  Greenwich  Time,  is  the  newly  named 

Daily  News,  is  the  new  city  editor.  associate  publisher  of  Newsday, 

Also  joining  the  paper  is  Chuck  Long  Island,  with  primary  responsi- 

Stogel  as  executive  sports  editor.  He  bility  for  the  marketing  of  New  York 

was  on  the  sports  desk  at  Gannett’s  Newsday.  He  will  assume  his  new 

Westchester  Rockland  Newspapers,  responsibilities  when  a  successor  is 

New  York.  named  at  Southern  Connecticut 

Newspapers  Inc. 

Isenberg  formerly  was  assistant  to 
the  publisher  of  Newsday  from  Janu¬ 
ary  1982  to  May  1983,  and  prior  to  that 
was  chief  of  staff  for  former  Mayor 
John  Lindsay  of  New  York  City  and 
then  practiced  law  with  the  New  York 
firm  of  Breed,  Abbott  and  Morgan. 

Isenberg  will  report  directly  to  Rob¬ 
ert  M.  Johnson,  Newsday  publisher 
and  president,  who  also  announced 
that  Sam  Ruinsky  will  become  vice 
president  of  community  affairs  and  H. 
Robert  Hirsch  will  become  adver¬ 
tising  director  effective  on  June  1. 
Ruinsky  presently  is  community 
affairs  director  and  Hirsch  is  adver¬ 
tising  manager. 


Charles  G.  Pettit,  publisher  of 
the  Elizabeth  (N  .J .)  Daily  Journal  and 
president  of  Union  County  Newspa¬ 
pers  Inc.  has  been  named  a  vice  presi¬ 
dent  of  Garden  State  Newspapers 
Inc. 

As  part  of  expanded  responsibili¬ 
ties,  Pettit  will  become  publisher  of 
the  recently  acquired  Hamilton 
(Ohio)  Journal  News. 

Pettit,  publisher  of  the  Daily  Jour¬ 
nal  since  1984,  previously  was 
publisher  at  Tazewell  Publishing  Co., 
Morton,  Ill.,  and  has  been  publisher 
of  newspapers  in  DeKalb  and  Pekin, 
Ill.,  Kalispell,  Mont.,  and  the  Garden 
Island  Kauai,  Hawaii. 


Cyril  M.  Brown 


IS  PLEASED  TO  ANNOUNCE 
THE  FORMATION  OF 


William  P.  Lazarus  has  been 
named  business  editor  for  the  Day¬ 
tona  Beach  newspapers,  including  the 
Morning  Journal,  the  Evening  News 
and  the  Sunday  News-Journal.  He 
has  worked  for  the  Canton  (Ohio) 
Repository,  the  Akron  Beacon  Jour¬ 
nal,  and  prior  to  moving  to  Daytona 
Beach,  was  a  staff  reporter  for  the 
Jackson  Newspapers  in  New  Haven, 
Conn. 


Rosalie  Hooke  was  recently 
promoted  to  vice  president/advertis¬ 
ing  of  the  Gannett  Community  News¬ 
paper  Division  and  Suzanne  L.  Bush 
was  promoted  to  director/promotion 
of  the  division. 

Hooke  had  been  director/advertis¬ 
ing  development  for  the  division  since 
December  1983.  Bush  has  been 
manager/promotion  programs  since 
September  1983. 

♦  ♦  ♦ 

Owen  D.  Van  Essen  joined  Lee 
Dirks  &  Associates  as  vice  president. 
Van  Essen  had  been  with  the  Worth¬ 
ington  (Minn.)  Daily  Globe  since 
1977,  most  recently  as  general 
manager  and  part  owner.  The  Globe 
was  acquired  by  Midwest  Newspa¬ 
pers  in  1985,  with  Lee  Dirks  &  Asso¬ 
ciates  representing  the  sellers. 


Cy  Brown  &  Associates  Inc 


A  COOPERATIVE  ADVERTISING 
CONSULTING  FIRM  FOR 
MEDIA,  MANUFACTURERS,  RETAILERS 
AND  OTHER  COlOP  ADVERTISING  SUPPLIERS 

I69S  N.  WOODWARD  AVE.,  SUITE  212 
BLOOMFIELD  HILLS,  MICHIGAN  48013 
(313)  335-5400 


Stephen  M.  Woody  has  succeeded 
Don  Hall  as  publisher  of  the  Roa¬ 
noke  Rapids  (N.C.)  Daily  and  Sunday 
Herald.  Hall  retired  after  38  years  as 
publisher. 

Woody  was  publisher  of  the  Sierra 
Vista  (Ariz.)  Herald  and  Bisbee 
(Ariz.)  Daily  Review  earlier  in  his 
career. 
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William  R.  Stone,  acting 
publisher  since  last  December,  has 
been  named  president  and  publisher 
of  the  Salem  (Ore.)  Statesman-Jour¬ 
nal.  He  joined  the  newspaper  in  1984 
as  director  of  operations. 

Earlier  he  was  director  of  finance  at 
the  Clarion-Ledger  and  the  Jackson 
(Miss.)  Daily  News. 

♦  ♦  ♦ 

Joseph  Richter  was  appointed 
general  manager  of  the  New  Bedford 
(Mass.)  Standard-Times ,  moving 
from  general  manager  of  the  Mankato 
(Minn.)  Free  Press. 

His  career  with  Ottaway  Newspa¬ 
pers,  Inc.,  began  in  1974  and  has 
included  editing  and  publishing 
assignments  in  Connecticut  and  New 
York  and  serving  as  director  of  semi¬ 
nars  and  research  at  Ottaway  head¬ 
quarters  in  Campbell  Hall,  N.Y. 

if  ^  If 

Appointment  of  two  new  editors 
and  restructuring  of  editing  responsi- 
bilities  at  the  Detroit  News 
announced  by  Lionel  Linder,  editor, 
include: 

Robert  H.  Giles,  editor  of  the 
Gannett  Newspapers  in  Rochester, 
N.Y.,  and  previously  executive  edi¬ 
tor  at  the  Akron  Beacon  Journal,  to 
executive  editor  with  responsibility 
for  news  operations. 

Benjamin  J.  Burns,  executive  edi¬ 
tor,  to  administrative  editor  with 
responsibility  for  newsroom  adminis¬ 
tration. 

Christina  Bradford,  managing 
editor  of  the  Rochester  Democrat  and 
Chronicle  and  previously  an  editor  at 
the  Detroit  Free  Press,  to  managing 
editor/news. 

James  F.  Vesely,  managing  editor, 
to  managing  editor/features. 

Allen  H.  Neuharth,  chairman  of 
Gannett  Co.  and  chairman  of  the 
Detroit  News,  announced  that  Giles 
and  Linder  are  members  of  the  office 
of  the  chairman  and  on  the  board  of 
directors  of  the  newspaper. 

♦  *  ♦ 

Gerhard  Lahme  has  been  pro¬ 
moted  to  production  director  of  El 
Mundo,  San  Juan,  Puerto  Rico,  and 
has  full  responsibility  for  all  produc¬ 
tion  areas  and  mail  room  operations. 
He  has  served  as  press  room  superin¬ 
tendent  and  production  manager. 

if  if  if 

Michael  J.  Fogarty  was  named 
advertising  director  of  The  Times,  a 
daily  serving  Northwest  Indiana  and 
Southern  Cook  County  in  Illinois, 
based  in  Hammond,  Ind. 

Fogarty  had  been  the  midwest 
retail  advertising  manager  in  the  Chi¬ 
cago  office  of  Story  &  Kelly-Smith 
before  that  firm  was  sold  to 
C.W.O.&O. 


A.  James  Memmott  is  the  new 
managing  editor  of  the  Rochester 
Times-Union,  succeeding  J.  Ford 
Huffman,  who  was  named  managing 
editor  of  the  Rochester  Democrat  and 
Chronicle. 


J.  Fred  Huffman  A.  James  AAemmatt 

Memmott  has  been  executive  city 
editor  of  the  Times-Union  since  1982. 
He  joined  the  staff  in  1980  as  a 
reporter  after  nine  years  on  the 
English  department  faculty  at  St. 
Lawrence  University,  Canton,  N.Y. 

Huffman,  Times-Union  managing 
editor  since  April  1984,  had  joined  the 
Gannett  Co.  newspaper  in  1977  as  a 
copy  editor  in  the  features  depart¬ 
ment.  He  was  a  member  of  the  task 
force  creating  the  prototype  edition  of 
USA  Today  and  helped  develop  that 
paper’s  Life  section.  Returning  to 
Rochester  in  1982,  he  was  an  assistant 
managing  editor  of  the  Democrat  and 
Chronicle  for  two  years. 

*  *  ♦ 

James  D.  Wagner  was  elected  vice 
president  of  Landmark  Communica¬ 
tions,  Inc.,  Norfolk,  Va.,  and  also 
continues  as  treasurer  of  the  corpora¬ 
tion,  a  position  he  has  held  since  1977. 

Wagner  has  been  with  Landmark 
since  1966  in  a  variety  of  positions 
including  systems  analyst  and  trea¬ 
surer  at  Landmark’s  Times-World 
Corporation,  Roanoke. 

♦  *  ♦ 

Martin  J.  Hughes  III  has  been 
named  advertising  director  of  Miami 
Today,  a  business-oriented  tabloid. 
He  previously  was  director  of  adver¬ 
tising  for  the  Hollywood  (Fla.)  Sun- 
Tattler  and  prior  to  that  was  in  adver¬ 
tising  management  at  three  northeast 
Ottaway  dailies. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Yeors  Nation>Wide  Personol  Service 


Newly  elected  vice  presidents  of 
The  Hearst  Corporation  are  Lee  J. 
Guittar,  Mickey  L.  Hooten,  and 
Raymond  E.  Joslin. 

Guittar,  formerly  president  of  USA 
Today,  joined  Hearst  as  group  execu¬ 
tive  for  newspapers  in  April  and  is 
responsible  for  overseeing  newspaper 
operations  in  Los  Angeles,  San  Fran¬ 
cisco,  Seattle  and  San  Antonio. 

Hooten  is  responsible  for  oversee¬ 
ing  operations  at  the  six  Hearst  televi¬ 
sion  stations  in  Baltimore,  Boston, 
Milwaukee,  Pittsburgh,  Dayton,  and 
Kansas  City. 

Joslin,  president  of  Hearst  Cable 
Communicatons  Division,  is  also  a 
member  of  the  board  of  directors  of 
Hearst/ABC  Viacom  Entertainment 
Services  and  of  Hearst/ABC-RCTV. 

4c  :(e  4c 

James  McClure,  managing  editor 
of  the  Lewistown  (Pa.)  Sentinel,  has 
been  named  publisher  of  the  Fontana 
(Calif.)  Herald-News.  Both  the  Sen¬ 
tinel  and  Herald-News  are  affiliated 
with  Buckner  News  Alliance,  Seattle. 

McClure  joined  the  Sentinel  in  1977 
as  a  reporter  and  became  news  editor 
and  then  managing  editor  in  1980.  The 
next  year  he  assumed  additional 
responsibilities  as  publishing  systems 
consultant  for  the  Buckner  newspa¬ 
pers.  1 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 


“. . .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gately 
introduced  Heathcliff.” 

—  Mary  Vespa 
PEOPLE  Magazine 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 
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Recently  appointed  to  the  Dallas 
Morning  News  editorial  staff  are: 

Gilbert  Bailon,  to  the  metropoli¬ 
tan  desk.  He  was  a  reporter  for  the 
Daily  News  of  Los  Angeles. 

Rodger  Jones,  to  an  assistant  state 
editor.  He  was  city  editor  of  the  Co¬ 
lumbus  (Ohio)Citizen-Journal. 

Carolyn  Lesh,  to  the  High  Profile 
staff.  Lesh  was  a  general  assignment 
correspondent  in  Washington  for 
Time  magazine. 

Patricia  Franceschin,  to  studio 
photographer.  She  formerly  worked 
as  a  free-lance  photographer  in  Dal¬ 
las. 

Tracy  Ringolsby,  to  the  sports 
department,  covering  the  Texas 
Rangers.  He  has  worked  for  the  Kan¬ 
sas  City  Star  and  Times. 

Kevin  Sherrington,  to  the  sports 
department  as  a  reporter  covering 
Southwest  Conference  basketball  and 
football.  He  was  with  the  Houston 
Post. 

Pat  Gaston,  to  a  copy  editor  on  the 
universal  desk.  She  was  with  the 
Rochester  Democrat  and  Chronicle. 

Randy  Ashley,  to  the  sports  desk 
as  a  part-time  copy  editor.  He  for¬ 
merly  worked  for  the  Arizona  Daily 
Star,  Tucson. 

i|>  *  >|( 

Ira  Fusfeld  has  succeeded  Rob¬ 
ert  H.  Saehloff  as  general  manager 
of  the  Kingston  (N.Y.)  Daily  and  Sun¬ 
day  Freeman.  Saehloff  retired  fol¬ 
lowing  a  45-year  career  at  the  newspa¬ 
per. 

In  additon  to  his  new  duties,  Fus¬ 
feld  remains  executive  editor,  a  posi¬ 
tion  he  has  held  since  July  1983. 

*  *  * 

Kathy  Foley,  chief  librarian  of  the 
Houston  Post  for  nine  years,  has 
moved  to  the  Washington  Post  as 
deputy  director  of  information  ser¬ 
vices.  New  chief  librarian  at  the 
Houston  Post  is  Fence  Worchel, 
formerly  assistant  to  Foley. 

♦  ♦  ♦ 

John  L.  Lima  has  been  named  gen¬ 
eral  manager  of  the  Joplin  (Mo.) 
Globe,  replacing  Gregory  H.  Tay¬ 
lor,  who  becomes  publisher  of  the 
Sharon  (Pa.)  Herald  on  June  1 .  Taylor 
succeeds  retiring  publisher  George 
D.  Lanier. 

Lima,  who  was  appointed  assistant 
general  manager  last  January,  joined 
the  Globe  in  1981  as  classified  ad  man¬ 
ager.  He  started  his  career  with  Otta- 
way  Newspapers  in  1976  at  the  New 
Bedford  (Mass.)  Standard-Times. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


Kennneth  L.  Burenga  Kevin  J.  Roche  Dorothea  C.  Palsho 


NEW  TITLES  AT  DOW  JONES— 

Kenneth  L.  Burenga,  41,  vice  president/circulation  of  the  Wall  Street 
Journal,  will  become  a  senior  vice  president  and  chief  financial  and 
administrative  officer  of  Dow  Jones  &  Company,  Inc.,  effective  July  1. 

Burenga  succeeds  Frederick  G.  Harris,  64,  who  plans  to  retire  early 
next  year  and  continues  as  a  senior  vice  president  and  general  corpo¬ 
rate  executive  until  then. 

Kevin  J.  Roche,  51,  comptroller,  has  been  elected  vice  president/ 
finance  and  comptroller. 

Dorothea  Coccoli  Palsho,  38,  the  Journal's  deputy  circulation  direc¬ 
tor,  will  succeed  Burenga  as  vice  president/circulation  of  the  newspaper. 

Both  Roche  and  Palsho  become  members  of  the  company's  manage¬ 
ment  committee. 


OBITUARIES 


Gerald  A.  Doyle,  88,  an  editorial 
cartoonist  for  the  Philadelphia  Daily 
News  and  other  publications,  died 
April  26,  in  Malvern,  Pa.  He  retired  in 
1973. 

♦  ♦  ♦ 

Russell  Green,  81 ,  a  former  sports- 
writer  for  United  Press  International 
who  retired  in  1970,  died  April  10. 

A  sportswriter  for  the  Mahonoy 
City  (Pa.)  Record-American  before 
joining  UPI,  he  was  a  past  president 
of  the  Pennsylvania  Sportswriters 
Association  and  of  the  Philadelphia 
Sportswriters’  Association. 

i|c  3|c  :|c 

Henry  S.  Gordon,  69,  a  reporter 
for  the  Connellsville  (Pa.)  Courier, 
died  April  28  at  his  home.  He  also  had 
worked  at  the  Pampa  (Texas)  Daily 
News  in  the  40s. 

)|C  4c  9|( 

David  P.  Grandon,  63,  editor  and 
publisher  of  the  Sterling-Rock  Falls 
(Ill.)  Daily  Gazette,  died  March  16 
after  suffering  a  heart  attack  at  the 
newspaper  office. 

He  was  the  third  generation  of 
Grandons  to  serve  as  publisher,  suc¬ 
ceeding  his  father,  the  late  Preston  F. 


Grandon  and  his  grandfather,  D.W. 
Grandon. 

♦  ♦  ♦ 

Robert  Wesley  Kellum,  84,  for¬ 
mer  city  editor  of  the  Indianapolis 
Star,  died  May  5  at  his  home.  Kellum, 
who  also  had  been  business  editor  and 
farm  editor  of  the  Star,  retired  in  1967. 
A  charter  member  of  the  Indianapolis 
Press  Club,  he  was  executive  secre¬ 
tary  of  the  former  Indian  Flood  Con¬ 
trol  and  Water  Resources  Commis¬ 
sion  for  25  years. 

4e  He  9|c 

Charles  Koshetz,  44,  senior  edi¬ 
tor  of  Venture  magazine  and  former 
New  York  Hnancial  bureau  chief  of 
USA  Today,  died  April  19  of  a  heart 
attack  at  his  home  in  Brooklyn,  N.Y. 
Koshetz  began  his  career  with  the 
Jersey  Journal,  Jersey  City,  in  1969 
and  was  with  USA  Today  until  he 
joined  Venture  last  fall. 

4c  9|C  9|C 

James  F.  McDaniel,  62,  associate 
editor  of  the  Memphis  Commercial 
Appeal,  died  on  May  1 1  of  respiratory 
failure  at  Methodist  Hospital  in  Mem¬ 
phis. 

McDaniel  joined  the  staff  as  a  copy 
editor  in  1952  and  served  as  managing 
editor  from  1977  until  he  was  named 
associate  editor  last  year.  He  began 
his  career  with  the  Arkansas  Gazette, 
Little  Rock. 
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Accuracy 

(Continued  from  page  17) 


against  them  sometimes  makes  news¬ 
room  acceptance  difficult. 

“It  did  cause,  and  still  does  a  little 
bit,  a  certain  disgruntlement  among 
members  of  the  staff,  who  feel  that, 
particularly  among  people  in  their 
beat,  (they  might  be)  undermined  in 
their  relationships,”  Montreal 
Gazette’s  Balfour  said. 

However,  as  Balfour  and  others 
discovered,  that  fades  with  time  — 
and  sensitive  management. 

“I  think  it  depends  on  how  you 
treat  the  thing,”  said  Miami  Herald 
ombudsman  Bruce  Giles.  “If  you 
use  them  as  a  hammer,  it  won’t.  But  if 
it’s  a  routine  thing  .  .  .it’s  not  seen  as 
a  threat.” 

“We  gave  them  the  assurance  that 
this  was  not  a  program  .  .  .to  weed 
out  inaccurate  reporters,”  Patriot 
Ledger’s  Flynn  said. 

Flynn  clips  four  to  five  stories 
daily,  taken  from  all  sections  of  the 
paper.  Like  every  other  ombudsmen 
using  accuracy  checks,  Flynn  sends 
the  great  majority  of  the  forms  to  peo¬ 
ple  who  are  not  usually  in  the  news. 

“I  think  they  give  you  the  purest 
type  of  response,”  he  said. 

People  normally  out  of  the  public 
eye  are  extremely  conscientious, 
returning  forms  an  average  of  15%  of 
the  time,  the  ombudsmen  said. 

But  not  all  papers  are  enthusiastic 
about  the  accuracy  checks. 

For  one  thing,  they  are  a  lot  of 


Louisville 

(Continued  from  page  20) 


and  Courier-Journal  “feels  like  win¬ 
ning  the  Triple  Crown.  There  were 
three  big  newspaper  races  in  the  USA 
this  past  year.  Naturally,  we’re 
pleased  Gannett  won  all  three  of 
them.” 

With  the  past  year,  Gannett  has 
purchased  the  Des  Moines  Register 
and  the  Detroit  News,  as  well  as  sev¬ 
eral  smaller  dailies  in  Tennessee, 
New  Jersey  and  California. 

The  transaction  is  expected  to  be 
closed  in  mid-July.  For  an  acquisition 
of  this  size,  Gannett  also  must  get 
antitrust  clearance  from  the  Justice 
Department. 


work,  involving  hours  of  tedious 
paperwork. 

At  the  Cincinnati  Enquirer,  an 
accuracy  check  program  several 
years  ago  was  discontinued  mostly 
because  of  the  sheer  “weight  of  doing 
it,”  said  reader  editor  John  Caldwell. 
“It  just  got  to  be  too  much.” 

“It’s  a  lot  of  secretary  work,  and 
that’s  why  I’m  glad  that  I  don’t  do  it, 
because  I  don’t  have  a  secretary,” 
said  Arthur  Frederickson,  reader 
advocate  of  the  Florida  Times- 
UnionUacksonville  Journal.  At  his 
paper,  the  accuracy  checks  are  per¬ 
formed  by  the  managing  editor’s  sec¬ 
retary. 

And  some  papers  have  dropped  the 
checks  because,  paradoxically,  they 
got  too  many  good  responses. 

“Most  of  them  were  all  the  same. 
They  wrote  back  saying  what  a  won¬ 
derful  job  you’re  doing.  For  100%  of 
effort,  I  was  getting  10%  of  results,” 
said  A1  JaCoby,  former  reader  rep¬ 
resentative  of  the  San  Diego  Union. 

Nevertheless,  those  experiences 
didn’t  deter  several  ombudsmen  from 
investigating  the  program. 

Many  were  contacting  Ruth  Wil¬ 
son,  reader  contact  editor  for  the  Mil¬ 
waukee  Journal,  who  has  recently 
completed  extensive  research  into 
accuracy  checks.  Her  paper  is  still 
mulling  the  idea,  and  Wilson  herself 
says  she  favors  adopting  accuracy 
checks. 

David  Bishop,  recently  appointed 
ombudsman  for  the  Ann  Arbor 
(Mich.)  News,  said  he  is  strongly 
pushing  for  the  checks  at  his  paper. 
He  said  he  plans  to  create  similar 
checks  for  the  advertising  and  circula¬ 
tion  departments  as  well. 


Perhaps  the  most  attractive  aspect 
of  accuracy  checks,  several  ombuds¬ 
men  said,  is  its  symbolic  importance. 

“I  think,”  the  Ledger  Patriot’s 
Flynn  said,  “that  it’s  a  good  oppor¬ 
tunity  to  remind  the  public  and  report¬ 
ers  and  editors  that  credibility  and 
fairness  are  the  cornerstone  of  our 
paper.” 


Ingersoll 
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times  gross  revenues  of  the  newspa¬ 
pers. 

By  comparison,  the  $307  million 
sale  of  the  Louisville  Times  and 
Courier-Journal  by  the  Bingham 
family  to  Gannett  Co.  represented  a 
multiple  of  about  2.8  times  gross 
revenues. 

Last  March,  the  trustees  of  the  con¬ 
trolling  Jackson  Trust  —  Lionel 
Jackson  Sr.,  Lionel  Jackson  Jr.  and 
attorney  Herbert  Emanuelson  — 
commissioned  the  banking  firm  of 
Henry  Ansbacher  Inc.  to  evaluate  the 
market  price  of  the  two  newspapers. 

Ansbacher  represented  the  Jack- 
son  Trust  in  the  sale.  Ingersoll  was 
represented  by  the  New  York  law 
firm  of  Wachtell,  Lipton,  Rosen  and 
Katz. 

Other  prospective  buyers  of  the 
New  Haven  dailies  were  Hearst 
Corp.,  Newhouse  Newspapers,  the 
San  Francisco  Chronicle,  Affiliated 
Publications,  owner  of  the  Boston 
Globe',  and  Garden  State  Media,  | 
headed  by  Richard  Scudder  and  Wil-  j 
liam  Dean  Singleton. 


Many  newspapers  have  already  discovered  the  Accu-Weather  ad¬ 
vantage.  We  serve  over  1000  clients  including  300  newspapers,  radio 
and  TV  stations  across  the  nation. 
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What’s  new  at  DRUPA 

Some  of  the  newest  developments  In  newspaper  technology  are  debuted 
at  the  world’s  largest  printing  equipment  show  in  Dusseldorf,  Germany 


By  George  Garneau 

Despite  radioactive  fallout  and 
fears  of  terrorism  that  kept  some  peo¬ 
ple  away,  DRUPA,  the  world’s 
largest  printing  equipment  show, 
came  off  pretty  much  as  planned. 

Held  every  fourth  or  fifth  year  on 
the  banks  of  the  Rhine  River  in  Dus¬ 
seldorf,  West  Germany,  DRUPA  this 
year  (May  2-15)  highlighted  the  new¬ 
est  and  best  products  in  printing  and 
publishing  and  paper  converting. 

Several  companies  spent  more  than 
$1  million  each  to  build  their  images 
and  show  their  wares  at  the  show. 
Most  companies  dragged  their  top 
executives  out  of  the  boardrooms  and 
put  them  on  the  stand  and  in  the  back 
rooms  to  court  an  international  audi¬ 
ence. 

Though  more  for  commercial  print¬ 
ers  than  newspapers,  DRUPA  was  in 
many  respects  a  preview  of  develop¬ 
ments  to  be  shown  at  the  American 
Newspaper  Publishers  Association 
show  (June  2 1  -25)  in  Atlanta,  Ga. ,  and 
the  IFRA  European  newspaper 
equipment  show  later  this  year. 

Most  of  the  key  players  scheduled 
to  display  their  wares  at  the  ANPA 
show  were  at  DRUPA,  with  notable 
exceptions  being  some  major  U.S 
front-end  companies  such  as  System 
Integrators  Inc.,  Composition  Sys¬ 
tems  Inc.  and  Information  Interna¬ 
tional  Inc. 

However,  in  the  front-end  arena, 
Atex  Inc.  introduced  major  develop¬ 
ments  in  its  newspaper  system,  and 
Hastech  Inc.  used  the  show  to  high¬ 
light  its  new  affiliation  with  Crosfield, 
the  color  systems  company  that  also 
is  buying  Muirhead  Data  Systems. 
The  mergers  are  expected  to  stabilize 
the  faltering  smaller  companies  and 
expand  the  range  of  Crosfield  into  the 
newspaper  market. 

While  American  press  manufactur¬ 
ers  such  as  Rockwell  International 
Corp.  and  Harris  Graphics  Corp.  took 
a  generally  low-key  approach  to 
DRUPA,  showing  mainly  static 
equipment,  the  German  press  makers 
went  all  out. 

The  world’s  biggest  press  maker, 
Heidelberg,  occupied  a  whole  exhibi¬ 
tion  hall,  and  M. A. N. -Roland,  the 
second  largest  press  maker,  accord¬ 


ing  to  an  executive,  took  the  second 
largest  stand  and  spent  about  $3  mil¬ 
lion  to  install  and  operate  a  pack  of 
presses. 

The  effects  of  the  fear  of  terrorism 
took  a  toll  on  DRUPA  attendance  by 
Americans.  Unofficial  estimates  said 
between  35%  and  70%  of  4,000 
Americans  expected  canceled  their 
trips.  Several  tours  with  U.S.  associa¬ 
tions  were  canceled  or  cut  back. 


Atex  Inc.  introduced 
major  developments  in 
its  newspaper  system, 
and  Hastech  Inc.  used 
the  show  to  highlight  its 
new  affiliation  with 
Crosfield. 


Security  was  stepped  up  at  booths 
such  as  Rockwell  International’s, 
where  bags  were  searched,  and  for  a 
speech  by  Henry  Kissinger,  who  was 
reportedly  protected  by  tight  sec¬ 
urity.  Then  came  the  fallout  from  the 
nuclear  disaster  in  the  Soviet  Union. 
Authorities  in  the  Dusseldorf  area 
ordered  the  destruction  of  lettuce  and 
spinach,  swimming  pool  water  was 
changed  and  cows  were  not  supposed 
to  graze  outdoors,  all  due  to  radioac¬ 
tivity  measured  at  four  times  normal 
levels. 

But  the  show  went  on. 

After  a  particularly  sleep-inducing 
opening  program,  highlights  of  the 
equipment  included  increased  atten¬ 
tion  to  sophisticated  color  composi¬ 
tion  systems  from  well  known  ven¬ 
dors  and  from  newer  entries.  Color 
graphics  systems  added  text  capabili¬ 


ties  and  vice  versa.  More  companies 
have  entered  the  market  with  high- 
resolution  laser  imagesetters  for  set¬ 
ting  text  and  graphics.  Front-end  sys- 
tems  large  and  small  showed 
increased  graphics  capability  for  page 
layout.  And,  increasingly,  system 
manufacturers  have  been  adapting  to 
the  use  of  off-the-shelf  personal  com¬ 
puters,  graphic  workstations,  scan¬ 
ners  and  laser  typesetters. 

For  the  pressroom,  flexography 
attracted  considerable  attention  as 
two  manufacturers  demonstrated  live 
flexo  newspaper  printing  —  Cerutti 
of  Italy  and  Windmoeller  &  Hoels- 
cher  of  West  Germany.  Offset  presses 
are  being  designed  with  ever  more 
extensive  computer  controls  —  for 
pre-scanned  ink  setting  and  register 
and  density  control  —  built-in  instead 
of  added  on. 

For  the  mailroom,  emphasis  was  on 
storage  and  inserting  systems  with 
links  to  allow  commercial  printers  to 
store  inserts  on  wound  cassettes  for 
automated  inserting  at  newspapers 
and  on  computer-controlled  mail- 
room  systems  for  routing  bundles. 

Front  ends 

Atex,  one  of  the  largest  front-end 
systems  vendors,  used  DRUPA  to 
demonstrate  the  first  showing  of  its 
Page  Production  Node,  the  heart  of  its 
Total  Publishing  Environment.  The 
PPN  will  be  available  in  about  a  year, 
executives  said.  In  demonstrations  at 
its  offices  off  the  fairgrounds,  Atex 
showed  a  system  based  on  AT&T 
computers  and  including  the  Meridian 
workstation  (from  Sun  Microsys¬ 
tems)  for  page  make-up  and  publica¬ 
tion  design,  and  linked  by  an  Ethernet 
local  area  network.  The  Page  Produc¬ 
tion  Node  was  used  as  a  data  base 
manager  to  coordinate  ads,  text,  and 
graphics.  A  full  newspaper  page, 
including  an  ad  made  up  on  a  Camex 
Inc.  Breeze  terminal,  was  dummied 
on  Atex’s  Architect  software,  laid  out 
on  a  Meridian  workstation  for  trans¬ 
mission  via  microwave  to  the  show 
floor  for  typesetting,  with  only  a 
minor  glitch. 

The  choice  of  AT&T  computers, 
and  its  Information  Systems  Net¬ 
work,  was  made  to  take  advantage  of 
the  company’s  sophisticated  commu- 
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nications  abilities,  which  are  required 
to  link  system  components  tightly, 
according  to  Allen  Carney,  Atex 
director  of  systems  marketing. 

A  prototype  of  Pro-Fit.  a  cut-and- 
paste  pagination  system  was  shown, 
but  won’t  be  available  for  another 
year.  Additionally,  Atex  showed  a 
prototype  interface  linking  its  layout 
system  to  the  Designmaster  8000  digi¬ 
tal  color  prepress  system  of  its  sister 
under  the  Eastman  Kodak  Co.  flag, 
Eikonix.  Also  displayed  was  a  soft- 
typesetting  capability  added  to  its  dis¬ 
play  terminal.  Atex  executives  said 
an  ad  composition  terminal  would  be 
shown  in  Atlanta. 

Compugraphic  Corp.  showed  sev¬ 
eral  relatively  new  products,  includ¬ 
ing  the  CG  9600  78-pica-wide  laser 
typesetter  for  typesetting  text  and 
graphics  from  Compugraphic  Power- 
View  and  MCS  systems  at  graphic 
resolutions  of  1 ,200  dots  per  inch,  and 
twice  that  for  text.  It  also  showed 
Personal  T ypography  System  for  con¬ 
verting  disks  of,  communicating  with 
and  typsetting  from  IBM  personal 
computers.  With  the  Compugraphic 
Network  was  a  variety  of  Compu¬ 
graphic  terminals  and  IBM-compati¬ 
ble  personal  computers.  Also  there 
was  the  MCS  6000  terminal,  a  version 
of  the  Sun  Microsystems  worksta¬ 
tion,  for  merging  text  and  graphics  on 
screen. 

In  somewhat  of  an  inconspicuous 
stand,  the  German  arm  of  the  Ameri¬ 
can  giant  International  Business 
Machines  Corp.  showed  computer 
systems  and  explained  about  its  15 
daily  newspaper  customers  — 
accounting  for  nearly  a  third  of  West 
Germany’s  daily  subscription  news¬ 
papers,  according  to  spokesmen  — 
used  IBM  text  editing  systems  and 
special  software  to  publish  newspa¬ 
pers. 

Augsburger  Allgemeine ,  with  cir¬ 
culation  of  about  400,000,  has  a  200- 
terminal  IBM  system  for  editorial  and 
classified  work  on  two  IBM  4381 
mainframes.  IBM  personal  compu¬ 
ters  are  working  from  bureaus  and 
transmitting  by  phone. 

The  system  is  being  upgraded  to 
run  on  IBM  PCs.  IBM,  which  is  not 
active  directly  in  the  U.S.  front-end 
systems  market,  also  has  installations 
at  British  and  Italian  newspapers, 
spokespeople  said. 

NC  Comtec,  a  division  of  the  major 
European  computer  maker  Norsk 
Data  A.S.,  is  a  Norwegian  publishing 
systems  company  with  about  60%  of 
its  300  European  installations  in 
newspapers.  ND  Comtec  showed  its 
Nortext  system  based  on  32-bit 
“super  minicomputers’’  and  a  new 
page  make-up  system,  display  ad 
design  system  and  order  processing 


and  calculation  system.  Unlike  most 
American  computer  arrangements, 
NC  Comtec,  considering  computers  a 
“corporate  resource,’’  combines  text 
and  ad  computer  systems  with  busi¬ 
ness  systems. 

Siemens,  the  German  firm,  showed 
several  packages  for  use  on  personal 
computers. 

SimX,  the  Norwegian  company 
that  did  early  development  of  raster 
image  processing,  demonstrated 
make  up  of  pages  of  text  and  graphics 
using  its  GRAC,  graphics  computer 
with  a  built-in  RIP.  It  will  be  at  the 
ANPA  show  in  Atlanta. 

Companies  too  numerous  to  men¬ 
tion  also  demonstrated  text  and 
graphics  editing  and  layout  systems 
but  most  do  not  play  a  significant  role 
in  the  U.S.  newspaper  market. 

Hastech  Inc.,  the  front-end  and 
pagination  systems  company,  from  a 
section  of  the  Crosfield  booth  showed 
its  pagination  terminal  composing 
pages  and  producing  them  as  printing 
plates  on  a  Crosfield  Datrax  laser 
recorder.  Though  no  specific  plans 
have  been  formulated,  the  association 
of  one  of  the  leading  text  handlers 
with  a  top  color  graphics  handler 
places  Crosfield  in  a  position  to 
extend  its  reach  into  newspaper 
markets. 

“The  missing  link  is  to  get  a  deluxe 


color  system  to  interface  to  a  text 
system,’’  said  Ron  Boyum,  a  market¬ 
ing  manager  of  DS  America  Inc. 

Boyum,  discussing  DS  America’s 
(the  American  arm  of  the  Japanese 
company  Dainippon  Screen)  color 
scanners  and  color  page  makeup  sys¬ 
tem,  said  that  the  demand  for  color  in 
newspapers  is  pushing  them  to  invest 
in  expensive  color  composition  sys¬ 
tems.  “Whether  (newspapers)  justify 
it  on  paper  or  not,  they  feel  the  need  to 
do  more  color,’’  he  said. 

Dainippon  featured  its  Sigmagraph 
System  3000  intermediate  page  make¬ 
up  system  for  positioning,  masking 
and  ruling  pages,  linked  to  a  Scanica 
SF-222  monochromatic  flatbed  scan¬ 
ner,  SG-688  helium-neon  color  scan¬ 
ner,  soft  copy  proofer  and  other 
items. 

Products  having  applications  in 
newspapers  include  the  flatbed  scan¬ 
ner,  which  performs  screening  and 
sizing  functions  normally  done  by 
camera,  handling  black-and-white 
and  color  pictures  in  monotone  at 
between  65  and  175  screen  lines.  It 
reads  by  charge-coupled  device  and 
records  with  a  red  helium  neon  laser 
and  has  a  processor  built  in. 

Also  shown  were  color  scanners  in 
sizes  ranging  from  medium  to  extra 
large  formats,  a  soft  copy  proofer,  tint 
(Continued  on  page  34) 


ROBOTMAN  TRIUMPHS  IN  TULSA! 


1966  United  F—tufe  SyndIcate.Inc. 


You  can’t  keep  a  good  strip  down!  This  was  proven  recently 
when  Tulsa  Tribune  readers  demanded,  and  got,  the  return  of 
ROBOTMAN®  just  two  weeks  after  it  had  been  dropped. 

Some  readers  wrote.  .  . 

“Quit  trying  to  slip  one  past  us  and  bring  back 
Robotman.  It  had  some  of  the  funniest,  most  original 
gags  there  were  in  a  comic  strip.” 

“.  .  .  when  you  take  away  Robotman  you  are 
walking  on  the  wild  side  of  me!  That  cuddly  little 
alien  helped  me  end  some  rough  days  with  a  chuckle.” 

.  .1  stand  behind  what  I  want.  I  am  not  going  to 
give  up  until  Robotman  is  back.” 

For  information  call  Brad  Bushell  at 
1-800-221-4816  (in  New  York,  212-692-3700). 
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Columnist  homes  in  on  housing  issues 

Kenneth  Harney  covers  tax  reform,  mortgage  rates,  investments, 
and  numerous  other  real  estate  topics  in  his  weekly  feature 


By  David  Astor 

When  Kenneth  R.  Harney  was 
growing  up  in  the  1950s,  real  estate 
was  a  relatively  simple  subject.  There 
were  only  a  couple  kinds  of  mort¬ 
gages,  and  prices  were  fairly  stable. 

Things  became  a  lot  more  complex 
as  the  years  went  by.  The  federal 
government  and  its  agencies  got 
increasingly  involved  in  housing- 
related  matters.  New  types  of  mort¬ 
gages  were  introduced.  Interest  rates 
went  sky  high  before  coming  down  in 
recent  months  —  sparking  a  surge  in 
home  buying.  And  now,  of  course, 
the  Senate  Finance  Committee’s  tax 
reform  proposal  has  become  a  hot  real 
estate  issue. 

Harney  has  reported  on  all  this  and 
more  over  the  past  couple  of  decades, 
most  recently  as  writer  of  “The 
Nation’s  Housing”  column  syndi¬ 
cated  by  the  Washington  Post  Writers 
Group  (WPWG). 

The  42-year-old  Maryland  resident 
first  became  interested  in  housing 
issues  as  an  honors  student  in  politics 
at  Princeton  University  and  when  he 
did  graduate  work  in  public  adminis¬ 
tration  at  the  University  of  Pennsyl¬ 
vania. 

Harney  subsequently  worked  as  a 
reporter  for  the  Camden  fN.J.)  Cou¬ 
rier-Post  in  1966,  and  covered  — 
among  other  things  —  matters  relat¬ 
ing  to  the  increased  federal  housing 
development  money  coming  to  Cam¬ 
den  at  the  time. 

Then,  after  three  years  in  India  as  a 
member  of  the  Peace  Corps,  Harney 
joined  the  Office  of  Economic  Oppor¬ 
tunity  in  Washington,  D.C.  While 
there,  he  got  involved  in  rural  housing 
programs  and  co-founded  the  Hous¬ 
ing  Assistance  Council,  which  still 
exists. 

In  1972,  Harney  co-founded  some¬ 
thing  else  —  a  publication  called  the 
Housing  and  Development  Reporter. 
He  served  as  its  executive  editor,  and 
wrote  a  lot  of  real  estate  stories.  This 
led  to  doing  freelance  pieces  for  the 
Washington  Post,  which  began  run¬ 
ning  Harney’s  real  estate  column  in 
1975. 

Syndication  came  approximately 
six  years  later,  after  Harney  went  on  a 


Kenneth  R.  Harney 

nationwide  tour  to  promote  his  Ran¬ 
dom  House-published  Beating  Infla¬ 
tion  With  Real  Estate  book  (now  in  its 
third  printing).  Harney  met  a  number 
of  newspaper  editors  during  this  tour, 
and  several  asked  about  picking  up 
his  Post  column.  It  wasn’t  long  before 
WPWG  started  distributing  “The 
Nation’s  Housing.” 

Over  75  papers  now  carry  the  fea¬ 
ture,  according  to  the  syndicate, 
including  the  Atlanta  Journal,  Balti¬ 
more  News-American,  Boston  Globe, 
Chicago  Sun-Times,  Cleveland  Plain 
Dealer,  Los  Angeles  Herald  Exam¬ 
iner,  Miami  Herald,  Newsday,  Phila¬ 
delphia  Inquirer,  and  Seattle  Times. 

What  “The  Nation’s  Housing” 
subscribers  get  each  week  is  an  800- 
word  column  primarily  aimed  at 
homeowners,  home  buyers,  and 
small-scale  real  estate  investors.  Har¬ 
ney  —  who  has  been  all  three  of  these 
things  —  said  his  “consumer- 
oriented”  feature  is  pegged  to  break¬ 
ing  real  estate-related  news  and  how  it 
affects  Americans.  Advice  may  be 
offered  and  predictions  made,  but 
Harney  tends  to  keep  his  personal 
opinions  out  of  the  column. 

Some  of  the  topics  Harney  has  cov¬ 
ered  this  spring  include  the  rising 
value  of  homes  in  the  majority  of  U.S. 
markets,  the  increase  in  “Fizzbo” 
(“For  Sale  By  Owner”  rather  than  by 


realty  broker)  home  transactions,  the 
prevalence  of  first-time  home  buyers 
in  the  current  real  estate  market,  and 
tax  reform. 

In  his  May  I6-released  column  on 
the  last  topic,  Harney  noted  that  the 
Senate  Finance  Committee  bill  would 
not  really  hurt  current  owners  of 
primary  and  second  homes  but  is  less 
favorable  for  small-scale  real  estate 
investors.  And  he  stated  that  the 
“hardest-hit”  people  under  the  plan 
would  be  “passive”  investors  in  real 
estate  limited  partnerships  (involving 
apartment  complexes,  shopping 
malls,  office  buildings,  etc.)  —  and 
the  developers,  syndicators,  and 
financial  institutions  who  organize 
and  run  these  partnerships. 

Harney  added,  however,  that  the 
tax  reform  proposal  is  not  etched  in 
stone.  “(W)hat  you’ve  been  reading 
in  the  headlines  is  very  likely  not  what 
Congress  will  pass,”  he  wrote.  “The 
tax  reform  bullet  train  that  shot 
through  the  committee  last  week 
faces  a  far  slower,  steeper  track  from 
here  on  in,  particularly  in  regard  to  its 
real  estate  provisions.” 

Federal  bodies  such  as  Congress 
have  a  big  impact  on  American  hous¬ 
ing,  and  Harney  finds  it  very  helpful 
to  be  based  near  D.C.  He  stays  in 
frequent  contact  with  various  govern¬ 
ment  agencies,  and  often  finds  infor¬ 
mation  of  interest  to  people  who  per¬ 
use  “The  Nation’s  Housing.”  When 
the  columnist,  for  instance,  broke  the 
news  about  an  expanded  second 
mortgage  program  from  the  Federal 
National  Mortgage  Association,  over 
10,000  of  his  readers  wrote  the  associ¬ 
ation  for  more  information. 

Harney  is  not  always  in  the 
Washington  area,  of  course.  Late  last 
month,  for  example,  he  traveled  to 
Dallas  to  cover  a  national  investment 
conference. 

The  columnist’s  specific  work 
locale  is  Bethesda,  Maryland,  where 
he  is  president  of  the  Harney  Corpo¬ 
ration.  HC,  started  by  Harney  when 
he  left  the  Housing  and  Development 
Reporter  in  1982,  is  a  publishing  and 
consulting  firm.  One  of  its  subsidiar¬ 
ies  is  the  National  Real  Estate  Devel¬ 
opment  Center,  which  sponsors  pro- 
fessional  education  conferences  for 
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real  estate  attorneys,  developers, 
syndicators,  mortgage  executives, 
and  public  agencies. 

Besides  working  for  HC  and  writ¬ 
ing  “The  Nation’s  Housing”  (which 
comes  with  William  Coulter  illustra¬ 
tions),  Harney  does  articles  for  news¬ 


papers,  magazines,  and  professional 
journals;  appears  on  television  and 
radio  talk  shows;  and  gives  speeches 
on  real  estate  and  investing  strategies. 

The  Jersey  City,  New  Jersey, 
native  —  who  enjoys  sport  fishing  in 
his  spare  time  —  was  formerly  a  real 


estate  commentator  for  Cable  News 
Network.  And  he  authored  a  second 
book.  Guide  to  Federal  Housing  Pro¬ 
grams,  in  1982.  It  was  released  by  the 
Bureau  of  National  Affairs,  which 
also  publishes  the  Housing  and 
Development  Reporter. 


Joe  Martin  and  an  example  of  his  new  'Mister  Boffo'  strip. 


Cartoonist  creates  another  comic 


“Mister  Boffo,”  the  third  comic  by 
Joe  Martin,  is  being  introduced  June  9 
by  Tribune  Media  Services. 

Martin,  40,  currently  does  the 
“Willy  ’N  Ethel”  and  “Porterfield” 
panels  for  News  America  Syndicate. 
The  cartoonist  said  he  created  his  new 
daily  and  Sunday  strip  as  an  outlet  for 
his  most  off-the-wall  jokes. 

“Nowadays  .  .  .  there  is  more  of  a 


market  for  bizarre-type  humor,” 
observed  Martin,  a  Wisconsin  resi¬ 
dent  and  former  head  of  an  employ¬ 
ment  agency. 

The  comic  features  Mister  Boffo, 
who  —  along  with  his  “wonder  dog” 
Weederman  —  “transcends  time  and 
space  to  be  anyone  and  anywhere  he 
wants,  usually  where  there  is  a  quan¬ 
dary.” 


Universal  now  marketing  Vu/Text 


Universal  Press  Syndicate  has 
become  sole  marketer  of  Knight-Rid- 
der’s  Vu/Text  electronic  library  ser¬ 
vice  to  U.S.  newspapers. 

Approximately  30  papers  currently 
store  their  files  in  the  Vu/Text  sys¬ 
tem,  including  the  Boston  Globe,  Chi¬ 
cago  Tribune,  Detroit  Free  Press, 
Houston  Post,  Miami  Herald,  Phila¬ 
delphia  Inquirer,  and  Washington 
Post.  Vu/Text  also  offers  the  Asso¬ 
ciated  Press  wire.  Academic  Ameri¬ 
can  Encyclopedia,  Facts  on  File,  PR 
Newswire,  and  a  number  of  other 
databases. 

Coming  on-line  later  this  year  and 
in  1987,  said  Vu-Text,  will  be  papers 
such  as  the  Dallas  Times  Herald  and 
New  York  Daily  News',  the  Time  Inc.- 
published  Time,  Life,  Fortune, 
Money,  People,  Discover,  and  Sports 


Illustrated  magazines;  Media  General 
stock  trading  and  company  finance 
information;  the  AP  Political  Data¬ 
bank;  and  the  Encyclopedia  of  the 
Third  World. 

Universal  vice  president/national 
sales  director  Robert  Duffy  said  Vu/ 
Text  is  available  in  three  configura¬ 
tions  —  as  an  in-house  electronic 
library,  as  a  service  bureau  storing  a 
newspaper’s  library  database,  and  as 
a  subscriber  service.  Vu/Text  cur¬ 
rently  has  over  200  subscribers, 
according  to  Duffy. 

Universal  president  John  P. 
McMeel  added  that  Vu/Text  allows 
the  marketing  of  newspaper  libraries 
to  outside  (non-newspaper)  subscrib¬ 
ers  —  which,  he  said,  “means  a  news¬ 
paper  can  turn  its  library  into  a  profit 
center.” 


Second  auto  feature  for  Sikorsky 


“Ridin’  In  Style,”  a  new  weekly 
column  by  “Drive  It  Forever”  writer 
Bob  Sikorsky,  is  being  offered  by  the 
Special  Features  division  of  the  New 
York  Times  Syndication  Sales  Corpo¬ 


ration. 

The  “Drive  It  Forever”  column 
covers  car  maintenance,  while  the 
new  900-word  feature  is  of  the  test- 
(Continued  on  page  32) 


“Mister  Boffo”  clients  include  the 
Chicago  Tribune,  Dallas  Morning 
News,  Detroit  Free  Press,  Los 
Angeles  Times,  Philadelphia 
Inquirer,  and  Sacramento  Bee. 


YOUR 

READERS  WILL 
HAVE  A  BALL. 
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THE  BASEBALL  REPORT  is  a  natural 
for  more  readers.  It's  in  our  expanded 
sports  package.  Covers  the  American 
and  National  Leagues.  And  features 
two  columns  weAly  by  on-the-road 
sports  reporters  Bob  Slocum,  Barry 
Bloom  and  Phil  Collier  from  the 
SAN  DIECO  UNION  &  TRIBUNE. 
Order  today  and  watch  your  read¬ 
ership  take  off  like  a  blazing  fastball. 

Call  toll-free  800-445-4555  for 
free  samples  of  our  sports  pack¬ 
ages  with  art.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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drive  variety.  After  road-testing  an 
auto  for  a  week,  Sikorsky  describes 
its  appearance,  performance,  etc.  — 
and  provides  facts  and  figures  on  such 
things  as  price,  estimated  mileage,  the 
engine,  and  trunk  capacity.  The  illus¬ 
trated  “Drivin’  In  Style”  also 


includes  comments  from  Sikorsky’s 
wife  Rogga  and  1 1 -year-old  son  Kyle. 

The  Tucson-based  columnist  is  a 
member  of  the  Society  of  Automotive 
Engineers  and  an  automotive  consul¬ 
tant  to  government  and  private  indus¬ 
try.  He  has  written  two  best-selling 
driving  books,  and  has  made  numer¬ 
ous  television  and  radio  appearances. 


Sikorsky  with  wife  and  son. 


Drinking  and  driving 

“The  Lockhorns”  characters  will 
be  used  as  spokespeople  in  a  cam¬ 
paign  by  Mothers  Against  Drunk 
Driving  of  New  York  beginning  next 
month. 

Posters  will  feature  the  slogan, 
“Arrive  Alive,  Don’t  Drink  and 
Drive,”  accompanied  by  a  “Lock- 
horns”  cartoon  showing  an  inebriated 
Leroy  on  his  back  at  a  party  saying, 
“I’ll  be  all  right  just  as  soon  as  I  get 
behind  the  wheel.” 

Previously,  Bill  Hoest’s  King  Fea¬ 
tures  Syndicate-distributed  characters 
were  used  by  the  Pennsylvania  Men¬ 
tal  Health  Associates  in  another  cam¬ 
paign  illustrating  the  dangers  of  driv¬ 
ing  when  intoxicated. 

United  names  Baher 

James  G.  Baher  has  been  named 
regional  manager  of  affiliate  services 
for  United  Media’s  TV  Update  (the 
weekly  television  magazine)  and  TV 
Extra  (which  provides  boldface  pro¬ 
gram  promotion  inserts  in  tv  listings). 

Baher  will  be  based  in  Chicago,  and 
service  clients  in  Illinois,  Indiana, 
Kentucky,  Michigan,  Ohio,  and  Wis¬ 
consin. 

He  formerly  worked  for  USA 
Weekend  in  the  Midwest  and  Parade 
magazine  in  New  York. 

Contributed  to  show 

Editorial  cartoonist  Dan  Wasser- 
man  of  the  Boston  Globe  and  Los 
Angeles  Times  Syndicate  contributed 
to  a  television  program  that  recently 
won  a  New  England  Emmy  Award  for 
best  public  affairs  special. 

A  Message  to  Our  Parents,  which 
discussed  the  fear  of  nuclear  war  (and 
was  hosted  by  Christopher  Reeve), 
culminated  with  the  oral  dramatiza¬ 
tion  of  a  Wasserman  cartoon. 

A  victorious  baiioon 

A  Los  Angeles  T/mej-sponsored 
balloon  co-piloted  by  syndicated  edi¬ 
torial  cartoonist  Paul  Conrad  won  the 


May  5  Gordon  Bennett  Balloon  Race. 

Sixty-eight-year-old  pilot  Regula 
Hug-Messner  of  Switzerland  and 
Conrad  landed  near  Salt  Lake  City, 
Utah  —  525.6  miles  from  the  launch¬ 
ing  site  in  Palm  Springs. 

Conrad,  an  experienced  ballooner, 
said  the  trip  was  anything  but  a 
smooth  ride. 


The  winning  balloon. 


“As  soon  as  we  took  off  we  found 
that  nothing  worked,”  said  the  Pulit¬ 
zer  Prize  winner,  who  works  for  the 
L.A.  Times  and  Los  Angeles  Times 
Syndicate.  “The  radio  went  dead.  It 
was  black  outside  and  we  were  com¬ 
ing  in  like  a  freight  train.  We  hit  the 
top  of  one  hill  and  then  we  took  off 
again.  All  of  a  sudden,  crunch,  we 
didn’t  move  anymore.” 

Conrad  and  Hug-Messner  —  the 
daughter  of  Emil  Messner,  who  won 
the  classic  1908  Gordon  Bennett  race 
from  Paris  —  almost  ended  up  in  the 
water. 

“Another  10  miles  and  we  would 
have  come  down  in  Salt  Lake  —  not 
Salt  Lake  City  but  the  lake,”  reported 
Conrad. 

After  they  landed,  Conrad  and 
Hug-Messner  walked  eight  miles  to  a 
truck-stop  cafe,  where  they  tele¬ 
phoned  to  say  they  were  safe. 

Their  flight  ended  up  lasting  15 
hours  and  38  minutes,  and  reached 
altitudes  of  14,000  feet. 

Conrad,  who  has  participated  in 
three  Gordon  Bennett  contests,  was 
asked  if  he  intended  to  compete  again. 

“I  don’t  know,”  he  replied.  “I 
don’t  want  to  press  my  luck.  But  I 
probably  will.” 

— M.L.  Stein 


Books  hit  the  stores 

Meet  Luann,  the  first  collection  of 
Greg  Evans’  News  America  Syndicate- 
distributed  comic,  has  been  published 
by  Berkley/Pacer  of  New  York  City. 

And  The  Executive  Success  Diet  by 
Dr.  Harvey  M.  Ross  and  self-syndi¬ 
cated  “Special  Diets/Nutrition  Hot¬ 
line”  columnist  June  Roth  has  been 
released  by  McGraw-Hill.  The 
Teaneck,  N.J. -based  Roth  has  also 
authored  over  30  other  books. 


A  last  name  contest 

“Arnold”  cartoonist  Kevin 
McCormick  received  several  hundred 
responses  after  he  asked  readers  to 
pick  last  names  for  two  of  his  charac¬ 
ters.  Melville  was  chosen  for  the  dia¬ 
bolical  Arnold  and  Jordon  for  his  side- 
kick  and  patsy  Tommy. 

Winners  received  original  art  and 
rubber  chickens  from  McCormick, 
who  is  with  News  America  Syndicate. 


Cartoonist  offerings 

Editorial  cartoons  by  Rob  White  of 
the  Suffolk  Times  are  being  syndi¬ 
cated  to  weekly  newspapers  in  New 
York. 

White’s  cartoons  recently  took  the 
top  three  places  in  a  contest  con¬ 
ducted  by  the  New  York  Press  Asso¬ 
ciation,  an  organization  of  paid  circu¬ 
lation  weeklies. 


A  Rob  White  drawing. 


The  40-year-old  cartoonist  is  a  Cor¬ 
nell  University  graduate  who  also 
paints  and  does  illustrations.  White, 
whose  paper  is  based  in  Greenport, 
N.Y.,  was  trained  as  a  landscape 
architect. 
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Lawyer  drops  his  $13  million  libel  suit,  pays  newspaper  $12,500 
Charleston  Gazette*s  policy  of  countersuing  pays  off  again 


The  Charleston  (W.Va.)  Gazette 
recently  received  $12,500  from 
Charleston  lawyer  Stanley  Preiser  to 
settle  a  1981  lawsuit  in  which  the 
newspaper  accused  Preiser  of  abusing 
the  court  process. 

Under  the  terms  of  the  agreement, 
Preiser  will  also  drop  a  $13  million 
libel  suit  filed  in  U.S.  District  Court 
against  the  Gazette  and  its  publisher, 
W.E.  Chilton  III. 

The  suit  against  Preiser  charged 
that  a  series  of  five  libel  suits  he  filed 
on  behalf  of  three  former  Charleston 
policemen  in  the  1970s  were  designed 
to  chill  the  First  Amendment  rights  of 
free  speech,  because  Preiser  did  not 
intend  to  pursue  the  suits. 

After  the  original  libel  suits  were 
eventually  dropped.  Gazette  lawyers 
sued  Preiser,  charging  him  with  mali¬ 
cious  prosecution.  The  newspaper 
asked  for  $25 ,000  as  compensation  for 
attorney’s  fees  incurred  defending  the 
libel  suits. 

In  a  prepared  statement,  Preiser’s 
attorney,  John  Haight  said,  “Law¬ 
suits  are  settled  for  many  reasons.  In 
this  case,  Mr.  Preiser  has  always 
denied  liability  to  the  Gazette  and 
continues  to  deny  liability. 

“However,  this  litigation  has  been 
lengthy,  time  consuming  and  expen¬ 
sive.  It  has  already  gone  to  the  state 
Supreme  Court  once  and  would  cer¬ 
tainly  go  to  that  court  at  least  once 
more. 

“In  the  view  of  Mr.  Preiser’s  insur¬ 
ance  carrier,  it  was  far  more  reason¬ 
able  from  a  financial  viewpoint  to 
settle  and  end  the  litigation  for  a  small 
sum  of  money,  rather  than  continue  to 
fight  it.” 

As  part  of  the  agreement,  the 
Gazette  agreed  not  to  publish  any  edi¬ 
torials  concerning  the  settlement,  or 
to  publicize  it  differently  from  the 
settlement  of  any  other  lawsuit. 

The  $12,500  is  slated  for  donation 
to  the  Kanawha  Valley  Foundation,  a 
community  organization  that  sup¬ 
ports  many  local  charities. 

According  to  James  A.  Haught, 
Gazette  associate  editor,  the  money 
was  “immaterial”  to  the  suit,  which 
was  filed  to  break  the  pattern  of 
allegedly  reckless  lawsuits  against  the 
paper. 

“It  was  a  matter  of  principle,” 
Haught  said  of  the  paper’s  policy  of 
countersuits  that  “will  continue  for¬ 
ever.” 

Chilton,  in  a  Gazette  report  of  the 
settlement,  was  quoted  as  saying, 
“My  hope  is  that  this  settlement  will 


give  other  lawyers  food  for  thought. 
Neither  I  nor  the  Gazette  hate 
lawyers.  But  we  do  take  the  First 
Amendment  very  seriously  and  we 
wish  all  lawyers  did.” 

The  latest  victory  once  again 
thrusts  the  Gazette  into  the  libel  litiga- 


According  to  James  A. 
Haught,  Gazette 
associate  editor,  the 
money  was  “immateriai” 
to  the  suit,  which  was 
fiied  to  break  the  pattern 
of  aiiegediy  reckiess 
iawsuits  against  the 
paper. 


tion  limelight,  as  it  has  been  a  forerun¬ 
ner  in  the  most  recent  attack  against 
libel  suits,  namely  countersuits 
against  plaintiffs  who  lose  their 
actions.  The  Gazette  policy  has  been 
to  countersue  the  plaintiffs  attor¬ 


neys. 

The  Gazette  currently  has  a  case 
pending  against  former  state  Assis¬ 
tant  Attorney  General  Joseph  Com- 
etti,  who  represented  state  trooper 
G.R.  Johnson  in  a  libel  action  against 
the  newspaper. 

Johnson  sued  the  Gazette  for 
allegedly  damaging  his  reputation  by 
reporting  that  he  testified  before  a 
grand  jury  that  the  Ku  Klux  Klan 
stands  for  “God,  country  and  apple 
pie.”  The  trooper  was  quoted  directly 
from  a  transcript  of  testimony  in  a 
murder  investigation  by  a  county 
grand  jury  in  1981. 

A  Kanawha  County  Circuit  judge 
dismissed  the  libel  action  (E&P,  May 
12,  1984),  and  the  Gazette  promptly 
began  action  against  Cometti,  John¬ 
son’s  attorney. 

In  addition,  in  1983  a  former  county 
political  figure  agreed  to  drop  his  libel 
suit  against  the  paper  and  Haught, 
then  an  investigative  reporter,  after 
the  paper  agreed  not  to  file  an  abuse  of 
process  suit  against  the  politician’s 
lawyer. 


If  you  haven’t 
introduced  this 
woman  to  your 
readers,  you  don’t 
have  Manners. 

Miss  Manners®  is  the  authority  on  eti¬ 
quette  for  the  ’80s.  She’s  today’s  most 
quoted  expert  on  proper  behavior. 

Appearing  three  times  a  week  in  some 
300  newspapers,  Judith  Martin  (“Miss 
Manners”)  is  “the  National  Bureau  of 
Standards”  according  to  George  F.  Will. 

Be  courteous.  Present  Miss  Manners  to 
your  readers.  You  might  even  receive 
some  thank-you  notes. 

For  more  information, 
politely  call  Brad  Bushell  at 
1-800-4816  (in  New  York, 
212-692-3700). 

™  UNITED  FEATURE 
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generator,  vertical  cameras  and  other 
page  assembly  and  step-and-repeat 
equipment. 

At  the  Crosfield  Electronics  stand 
the  mood  was  kept  jubilant  by  a  bell 
sounding  when  orders  had  been 
placed.  Halfway  through  the  show, 
Crosfield  executives  said  that  sales 
had  reached  10  million  British 
pounds. 

Featured  were  the  Sirius  250  scan¬ 
ner-based  color  composition  system, 
with  input  and  output  scanners  linked 
by  a  tablet  and  terminal  workstation. 
It  provides  scanning  and  color  strip¬ 
ping,  but  not  text  handling,  capability 
for  $465,000,  according  to  Larry  Ris- 
senen,  Crosfield  newspaper  market¬ 
ing  manager. 

Crosfield  also  showed  improve¬ 
ments  that  allow  direct  input  of  text  to 
its  top-of-the-line  Studio  color  page 
make  up  systems. 

“I  see  a  quick  transition,”  Risse- 
nen  said,  “a  lot  of  investment  to  elec¬ 
tronic  ways  of  putting  pages  together 
for  color.” 

A  Scripter  raster  image  processor 
allows  input  of  text  and  headlines 
from  an  IBM  AT  personal  computer 
to  be  integrated  as  graphic  informa¬ 
tion  on  Studio  systems  or  the  Pro- Edit 
Visualizer.  The  RIP  is  from  Chel- 
graph  and  accepts  ACE  or  APS-5  lan¬ 
guage. 

“The  object  is  to  give  a  creative 
tool  for  a  newspaper  art  department. 
They  can  now  create  their  own  ads,” 
Rissenen  said. 

Crosfield  showed  several  means, 
including  Newsframe,  of  capturing 
and  enhancing  images  from  televi¬ 
sion,  video  and  reflective  copy  for  use 
in  its  systems.  It  demonstrated  Aes- 
thedes,  a  sophisticated  design  system 
based  on  computer-aided  design,  and 
showed  a  protoype  charge-coupled- 
device  flatbed  input  scanner. 

The  Studio  830  color  stripper  with 
high  resolution  monochromatic  dis¬ 
play  for  economic  editing  was  shown, 
as  was  a  diffusion  transfer  printer  for 
color  hard  copies  and  Magnet,  a  net¬ 
work  for  modular  storage  of  com¬ 
pressed  graphic  data. 

Scitex,  the  Israeli  firm,  showed  a 
new  and  redesigned  line  of  products 
built  into  modular,  Italian-designed 
furniture  schemes  with  built-in  envir¬ 
onmental  controls  for  computers. 

A  new  charge-coupled-device  input 
scanner.  Smart  Scanner,  is  designed 
to  take  much  of  the  work  out  of  color 
scanning  by  programming  it  with  arti¬ 
ficial  intelligence  to  make  adjust¬ 
ments  to  pictures  automatically.  Pre¬ 
scanned  images  can  be  previewed  on 


a  what-you-see-is-what-you-get  color 
monitor  where  changes  can  be  seen  in 
high  resolution  before  the  final  scan. 
It  has  unsharp  masking  and  gray  com¬ 
ponent  replacement. 

Meanwhile,  Scitex  announced  a 
$4.5  million  sale  of  a  system  for 
assembling  200  color  pages  a  day  to 
Rizzoli,  the  Italian  publisher  of  news¬ 
papers,  books  and  magazines. 

Like  other  color  composition  com¬ 
panies,  Scitex  announced  a  text  com¬ 
position  system.  Called  SCITEXT,  it 
was  acquired  with  Royce  Data  Sys¬ 
tems  and  is  supposed  to  communicate 
page  geometry  with  color  systems, 
but  its  interface  is  so  far  “limited,” 
according  to  Scitex  president  Efi 
Arazi. 

Assembler  is  an  entry-level  color 
stripping  workstation  for  manipula¬ 
tion  and  assembly  of  line  art  and  color 
work.  Also  shown  were  the  Raystar 
laser  output  device.  Imager  III  color 
makeup  system,  and  a  color  proofing 
device. 

Hell  highlighted  its  NewsPlan 
image  processing  system  for  inserting 
pictures  into  prepared  blocks  of  text, 
using  video  tape,  camera  or  scanner 
for  input  of  color  reflective,  trans¬ 
parent,  or  video  images,  that  can  be 
manipulated  before  being  placed  elec¬ 
tronically  in  page  layouts. 

In  a  related  development.  Hell 
announced  CombiTex,  aimed  at 
closer  interfacing  with  front  end  sys¬ 
tems  so  that  text  can  be  easily  edited 
at  the  NewsPlan  workstation. 

Also  the  TS  1086  color  telephoto 
transmitter  was  shown  sending  color 
images  via  phone  directly  into  News- 
Plan  or  the  Chromacom  color  system 
through  the  DPCM  converter  for 
preparation  and  insertion  into  lay¬ 
outs. 

For  output,  the  new  Digiset  LS 
2104  laser  exposer  was  shown  pro¬ 
ducing  film  separations  of  full  color 
pages  of  text  and  graphics  first  pro¬ 
cessed  through  the  IP- 100  raster  im¬ 
age  processor. 

Also  introduced  was  the  Chroma- 
graph  DC  370,  Hell’s  first  digital  color 
scanner  and  possibly  the  first  to  incor¬ 
porate  both  digital  and  analog  compu¬ 
ters.  Additionally,  there  was  the  Pagi- 
Com  black-and-white  image  and  text 
design  system  and  a  charge-coupled- 
device  flatbed  color  scanner,  CD  30. 

Wilhelm  Rahmann  demonstrated 
CAM  Autopage,  a  modular  image 
processing  system  designed  for  basic 
color  page  makeup.  It  was  shown 
with  an  Itek  scanner  and  color  moni¬ 
tor  and  the  CAD  Autocut  mask  cut¬ 
ting  system. 

The  Itek  scanners,  marketed  in  the 
United  States  by  Royal  Zenith  Corp. 
and  popular  at  newspapers,  showed 
its  first  laser  dot-generating  scanner. 


the  210-L,  which  uses  an  argon  ion 
blue  laser.  Existing  200-S  scanners 
can  be  upgraded  to  this  level,  spokes¬ 
men  said,  and  it  is  compatible  with 
full-page  make  up  stations.  At  an 
introductory  price  of  $225,000,  the 
210-L  will  be  available  in  September. 

Next  issue:  DRUPA  coverage  con¬ 
tinues  in  the  areas  of  typesetting,  press¬ 
room  and  post-press  equipment  for 
newspapers. 


Get  positive 

(Continued  from  page  13) 

He  remarked  that  a  recent  Sunday 
New  York  Times  piece  detailed  the 
“oil-begotten  woes  of  Oklahoma” 
and,  in  a  departure  from  his  prepared 
text,  predicted  other  news  organiza¬ 
tions  would  begin  “pouncing  on  Okla¬ 
homa,  Louisiana  and  Texas  to  do  oil 
stories.” 

Neuharth  said  that  Gannett  also 
“has  the  media  to  thank  for  making 
our  bargain  buy  in  Des  Moines  possi¬ 
ble.  I’m  convinced  that  the  reason 
some  other  media  companies  did  not 
make  more  aggressive  offers  for  the 
Des  Moines  Register  is  that  their 
executives  read  in  their  own  news¬ 
papers  of  the  woes  of  Iowa  and 
believed  what  they  read.  We  did  not. 
We  went  to  Iowa  to  see  for 
ourselves.” 

The  guests  at  the  Iowa  luncheon 
included  Louis  D.  Boccardi,  presi¬ 
dent  and  general  manager  of  the  Asso¬ 
ciated  Press,  and  AP  executive  editor 
Walter  Mears. 

“If  we  look  at  the  Iowa  file,  it’s 
much  heavier  than  stories  about  small 
farmers,”  Mears  said.  “It’s  over¬ 
simplifying  to  say  that’s  (small  farms) 
the  economy  of  the  Midwest,  but  you 
can’t  erase  it  either.  There  was  that 
suicide  and  the  guy  that  shot  the 
banker.” 

Mears  said  a  “quick  check”  by  the 
Des  Moines  bureau  of  the  1(X)  story 
ideas  provided  by  the  IDC  found  AP 
had  already  done  about  40  of  them. 
“In  many  cases,  we  did  more  than 
one  (story),”  he  said. 

“If  you  look  at  the  list  closely,  a  lot 
of  the  things  are  really  non-stories,” 
Mears  said.  “Some  are  several  years 
old.” 

However,  the  bureau  did  find  two 
possible  stories  from  the  list:  number 
54,  claiming  Iowa  is  the  only  state 
where  manufacturers  pay  corporate 
income  tax  only  on  products  sold 
within  the  state;  and  number  97,  stat¬ 
ing  the  “oldest  literary  publication  in 
the  United  States,”  The  North  Ameri¬ 
can  Review,  has  been  based  at  the 
University  of  Northern  Iowa  since 
1969. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

ANIMALS 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

BOXING 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

GENERAL 

CANADIAN  FEATURES;  Offers  Bureau 
in  Toronto — Editorial/Advertising/ 
Circulation  support.  Box  9952,  Editor  & 
Publisher. 

HUMOR 

CALIFORNIA  HAS  discovered  my 
weekly  column  of  offbeat  humor— you 
should  too!  Samples,  Random 
Viewpoint,  Box  1741,  York,  PA  17405. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

“HOUSE  CALLS”  -Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  4734973. 

FEATURE  YOUR 
FEATURE  IN 
FEATURES  AVAILABLE 


_ FOOTBALL _ 

ADO  HUMOR  TO  football  coverage. 

30-year  member  Football  Writers'  Asso¬ 

ciation  of  America  offers  lighter-side 
column.  Excellent  for  dailies,  weeklies, 

game  programs,  in-house  publications, 

etc.  Lendhs  vary.  Samples  available. 

Box  9933,  Editor  &  Publisher. 


_ HEALTH _ 

"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “warm  witty, 
authoritative-reader  response."  Now 
6th  year,  600  words.  Samples,  rates. 
Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


_ UKRAINE _ 

THE  NUCLEAR  DISASTER  at  Cher¬ 
nobyl,  Miroslav  Medvid's  celebrated 
leaps  into  the  Mississippi,  the  soon  to 
be  opened  American  Consulate  in  Kiev, 
and  the  developing  debate  over  whether 
Ukraine  or  Russia  has  a  right  to  claim 
the  Millenium  of  Kievan-Rus  Christiani¬ 
ty  (988-1988)  have  whetted  America's 
appetite  to  learn  more  about  Ukraine. 
For  this  reason,  this  reporter/freelancer 
June  10-14,  1986  will  cover  a  major 
university  symposium  on  "Contempor¬ 
ary  Ukraine."  More  than  100  papers 
will  be  presented.  For  exclusive 
Chernobyl-American  Consulate  and 
Millenium  related  stories  on  Ukraine 
and  Russia,  please  contact;  Andrij 
Bilyk,  PO  Box  1988,  Alexandria,  VA 
22313.  Phone  (703)  370-1805. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


_ SPORTS _ 

SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Spoils  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 


ATTENTION  ADVERTISERS: 

Due  to  the  Memorial  Day  Weekend,  the  offices  of 
Editor  &  Publisher  will  be  closed  Monday,  May  26. 
Thank  you. 

Editor  &  Publisher  Classified  Department 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503 

Austin.  TX  78716-1503 
(512)  476-3950 

NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 

4U00  Albemarle  St.,  NW 

Suite  501 

Washington,  ().C.  2(X)16 
(2(52)628-1133 

SHOPPER  BROKER 

John  T.  Cribb  (406)  2664223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 

PO  Elox  86,  Headland  AL  36345 
(205)  693-2619 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)234-1117 

NEWSPAPERS  FOR  SALE 

BLUECHIP  SMALL  GROUP,  profitable, 
for  sale  by  owners  at  just  over  gross. 
Three  quality,  contiguous  weeklies  and 
strong  shopper  in  historic,  scenic  exur- 
ban  Northeastern  area  just  being 
“discovered”.  Nine  years  of  20%  annu¬ 
al  growth.  Growth  accelerating.  Gross 
approaching  $1  million.  Buyer  must 
state  financial  qualifications  with 
inquiry.  Box  9985,  Editor  &  Publisher. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purciias?  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  saie  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSCfclATES 
Columbus  Office;  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CAROLINAS  WEEKLY  in  fastest- 
growing  area  of  the  region.  Potential  is 
unlimited.  Excellent  staff.  Paper  needs 
publisher-owner  with  expertise  in  sales 
and  marketing.  Box  9938,  Editor  & 
Publisher. 

CONFIDENIIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

NORTHERN  MINNESOTA  weekly, 
circulation  3,500.  Gross  $200,000. 
Well  equipped  with  two  unit  Goss 
Community  press.  Reasonable.  Write 
Route  2,  Box  267,  Milford,  lA,  5l351. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

PROFITABLE  WEEKLY  newspaper, 
regional  magazine  and  print  shop. 
Located  in  Zone  2.  Grossing  $6(X),0<X). 
Financial  statement  and  resume  of 
prospective  buyers  required.  Box  9972, 
Editor  &  Publisher. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

SMALL  CENTRAL  TEXAS  weekly,  needs 
new  owner  to  fully  develop  potential. 
Asking  $70K  with  minimum  $10K 
down. 

THREE  PAID  WEEKLIES,  plus  web 
offset  plant,  northeast  Texas.  $200K 
initial  investment,  terms.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-503,  (512)  476-3950. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

WEEKLY  3  ZONE  shopper  in  Central 
California.  Excellent  growth  potential 
grossing  $300,000  plus,  net  $60,(X)0 
plus.  $285,000  with  terms. 

(209)  688-3860  evenings. 

WEST  TE)(AS  county  seat  weekly,  no 
competition.  Husband/wife  clear  near 
$30K.  Terms. 

THREE  PAID  weeklies,  plus  web  offset 
plant,  northeast  Texas.  Terms,  $200K 
initial  investment. 

$6500  down  buys  paid  weekly,  north 
central  Texas.  We  have  others,  free  list. 
ATN,  Inc.,  Bill  or  Ed  Berger.  PO  Box 
161503,  Austin.  TX  78716-1503, 
(512)  476-3950. 

LEWIS  H.  LAWRENCE,  Newspaper 
Broker,  PO  Box  1015,  Fuquay-\^rina, 
NC  27526  (919)  552-5178 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 
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Attention  Advertisers: 

Please  note  these  remtnders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 


Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

CONSULTANTS 

CAMERA  A  DARKROOM 

Charles  W.  Brown,  Training  and 
consulting  in  Graphic  Arts  and  front- 
end  systems.  Specialist  in  composition 
and  Atex  training.  PO  Box  11,  S. 
Harwich,  MA  02661,  (617)432-7420. 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

E&P  Classified  Department 


NEWSPAPERS  WANTED 

AILING  PAPERS,  turn-around  candi¬ 
dates.  Losing  money.  Possibly  consider¬ 
ing  suspension  of  publication.  Box 
9960,  Editor  &  Publisher. 

AWARD-winning  community  newspaper 
group  seeks  to  purchase  additional 
newspapers  with  paid  circulation  of 
6,000  or  more.  Please  give  full  details. 
Replies  held  strictly  confidential.  Write 
Box  9988,  Editor  &  Publisher. 

PLANTS  FOR  SALE 

NEWSPAPER  PRINTING  CO.— $1.8 
million  is  sales,  good  equipment  and 
crews.  Blue  chip  accounts  including 
dailies,  in  U.S.^s  most  livable  West 
Coast  city.  Long  term  lease,  current 
owners  would  stay.  Principals  only, 
state  qualifications  with  first  letter.  Box 
9940,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 

FRANCHISES  AVAILABLE  for  N.Y.’s 
oldest  antiques  publication  in  your 
area.  We  provide  editorial,  you  sell  ads. 
$25,000  investment.  A  &  C,  Box  2^, 
Greenvale,  NY  11548. 


PUBUCATIONS  WANTED 


PRIVATE  INVESTOR  wants  sole  or 
partial  ownership  of  weekly  or  biweekly 
grossing  200-500K.  Prefer  manage¬ 
ment  to  remain,  provided  editorial  poli¬ 
cy  is  conservative.  Zones  3,  4,  6  or  8. 
Box  9999,  Editor  &  Publisher. 


EMPLOYMENT  OPPORTUNITIES 


_ PERSONALS _ 

WOULD  JACK  O'KEARNEY,  formerly 
Reuter  sub-editor  in  London  please  get 
in  touch  with  Susan  Davies  of  162  Bank 
Street,  South  Melbourne,  Victoria, 
Australia  3205. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
%6-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


INCREASE  YOUR  PROFITS!  Ad  sales 
training  for  your  staff.  College  certified 
ad/sales  instructor  with  years  of 
successful  ad  management  experience 
on  all  levels.  Write  or  phone  for  details. 
Peter  Beer;  BDS,  127  State  St.,  Kirk¬ 
land,  WA  98033,  (206)  827-8980  (24 
hours). 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (7(j5)  673-6607. 

EDITORIAL  CONSULTANTS 

PRIZE-WINNING  editor  has  low-cost 
ways  to  improve  your  weekly.  J.P. 
Naples,  Box  333,  Lockhart,  TX  78644. 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  A  DARKROOM 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  ana  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I.  5000  $23,803 

II.  16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-h  $65,758-1- 

Please  Inquire  for  weeklies  and  shop¬ 
pers.  Cal)  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


COMPUTERS 


TELERAM 

Parts  and  service  now  available 
exclusively  from  N&R  Scientific 
Company.  We  have  in  stock  the 
entire  Teleram  inventory  of  spare 
parts.  Formatted  cassettes,  disket¬ 
tes,  in-house  repair  and  service 
contracts  available.  Contact  N&R 
Scientific  Company  Inc.,  462  11th 
St,  Palisades  Park,  NJ.  07650.  (201) 
582-1864. 


_ MAILROOM _ 

e24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
eFOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

eWANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


2  BALDWIN  108  Count-O-Veyors.  New 
Electricals.  A.  Dewar  (818)  885-5995. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
367-0196. 


IDEAL  PLASTIC  WRAP  (2)  like  new 
1980  vintage.  New  cost  $25,000  each. 
Average  cost  to  operate  2  cents  a 
bundle.  Our  price  $12,500  each. 
Immediately  available  IDAB  440  stack¬ 
ers  $12,(j00  each.  Mid-America 
Graphics  l-(800)  346-  3026  ext.  965. 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPUES 


EQUIPMENT  &  SUPPUES 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

Hi^  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FUTURE  -  INCREASES  NET 
THRU  PUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-479L 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter 
stackers  including  spare  parts.  Avail¬ 
able  for  immediate  shipment.  Contact 
Graphic  Management  Associates,  Inc., 
11  Main  St.,  Southboro,  MA  01772. 


STA-H I/BONNIER  (1966) 

METRO  STACK/MASTER 
Machine  #60526  Model  #MSM-3 
3/4  HP  230V  30  60HZ  (Setup  for 
440V)  6  Basket/Max  Bundle  Height 
20" 

MILGO  COUNTER/MECHANICAL 
INPUT 

Contact  Klaus  Rombach,  Press- 
Enterprise  Co..  (714)  684-1200. 

STA-HI  STACKER  257  (1972) 

Machine  #22797  Model  #257B-1 
5  HP  480V  30  60  HZ 
80  PSI  at  1  CPM 

Max  Height  20"  Mechanical  Counter 
Contact  Klaus  Rombach,  Press- 
Enterprise  Co.,  (714)  684-1200. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Cun/es 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTH»ST  INDUSTRIES 
(213)  256-4791 


MAILROOM 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer  over 
$57,000.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 


MISCELLANEOUS 


4-COMPUSCAN  SCANNERS.  Good  for 
back-up  or  parts.  Best  offer  before  July 
1,  1986  take  part  or  all.  (iail  Bill 
Cochrane,  the  (jalveston  Daily  News 
(409)  744-3611  ext.  214. 


HARRIS  MACEY  saddle  binder  II 
Model  562  6  pockets 
RF  10  stacker  included  or  separate 
(408)  289-1400,  Telex  172M4. 

NEED  50  open-wire  newspaper  racks 
for  tab  paper.  Not  pay  boxes,  but  racks 
from  which  to  pull  out  free  newspaper. 
Call  (703)  444-3700/444-26(10  EDT 
business  hours.  Ask  for  Mr.  Thomas. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUINQ 


ADSET  by  RAYTHEON,  Supported  bv 
Autologic;  2  Terminals,  2  Tablets,  10 
Meg  Drive,  APS  5  Driver,  $12,000. 
BOB  WEBER  (216)  831-0480. 

AM  Typesetters.  Rental/Purchase. 
Comp^t  500  $3250/$125  Mth;  510 
$4000/$140i  500/504  $4500/$160i 
510/504  $5500/$210:  3510/504 
$7000/$250i  4510/504 
$7500/$275;  5404  $1250/$50: 
CompEdit  5810  or  5900  $9950/$375; 
7133  Processor  $1250/$50:  Type 
Disks  $75.  Edit  Strip  $75.  Recondi¬ 
tioned.  30-Day  Warranty.  Weber  (216) 
729-2858. 


AM  Varityper  5810  typesetter,  double 
disk  drive,  16  styles  on  line  (16  more 
styles)  5  1/2  to  74  point  type.  Also  an 
AM  Varitype  766  processor.  Call  (717) 
263-0359  ask  for  Tom. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
(;(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMP  JR  PG,  Compukwik  $1,700; 
Comp  IV  B  TG  HR  $5,000;  Comp/PC 
interface  $1,200.  (lavid  John  (216) 
562-5000. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


EDIT  7500  HR  $5,500;  Edit/PC  inter¬ 
face  $1,200;  Edit  7700  HR  $6,700; 
Edit  2750  DD  $2,500.  David  John 
(216)  562-5000.  _ 


EDIT  7500  HR  (Without  Floppy  Disk),  5 
Yrs.,  $4500. 

COMP  IV  B  HR,  $4000. 

CG  7200  1C  HEADLINER,  14-72  PT., 
15  FONTS,  $1350. 

BOB  WEBER  (216)  831-0480. 


EDITOR  &  PUBLISHER  for  May  24,  1986 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisfier  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y  10011 
212-675-4380 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPUES 

PHOTOTYPESETTING 

PHOTOTYPESETTING 

EDITWRITERS  7700,  7700  II,  2750, 
1750,  processor,  fonts,  all  in  excellent 
condition.  Will  sell  individually  or  as 
packaged.  (718)  834-9350. 

MYCRO-TEK  1100  FRONT  END,  (1) 
Terminal,  (1)  Floppy,  Class  Ad  S/W, 
Spare  Parts  Kit,  (2)  Unisetter  Drivers, 
$8,500. 

BOB  WEBER  (216)  831-0480. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 

ZEBRA  1400  RC  processor,  dryer  and 
stand  (new  $1,890);  Log  E  RC  proces¬ 
sor  $1,800.  David  John  (216) 
562-5000 

EDITOR  &  PUBLISHER 

11  West  19th  Street,  NY  NY 
10011 

PRESSES 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (2 1 6)  83 1 -0480 

SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4^nitsSold&0n  Edition 

2274*  Cutoff 

55*  or  56*  web  width 

Pump  and  roll  Inking  system 
Arranged  for  60,000  P.RH. 
Double  2:1  Folder 

Equipment  in  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installotion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 

VIDEOSETTER  Universal,  loaded 
$7,000;  Edit  7900  Universal  5500; 
7200  1C,  pica  counter  $950;  7200  1C, 
character  display  $1,900.  Ciavid  John 
(216)  562-5000. 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 

VIDEOSETTER  UNIVERSAL,  PMA, 
$7000. 

CG  UNIFIED  COMPOSER,  8  Rack 
Option,  X-Keyboard,  $1500. 
TRENDSETTER  HR  w/  Editwriter  Read¬ 
er  Option,  $5500. 

BOB  WEBER  (216)  831-0480. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
tMlIoon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700 _ Tlx  206766 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 


OUTSTANDING  8-UNIT  HARRIS  V25 
Double-ended  with  two  JF25's  and 
clutching  throughout.  Upper  former  and 
eight  roll  stands.  Very  clean  and  in 
excellent  condition.  Ten  years  old  and 
used  one  shift  only.  Can  be  seen  under 
power  and  available  immediately.  Call 
INLAND  at  (913)  492-9050. 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Ciolor  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  19h3  -  like  new 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5- Unit  Color  King  Press  with  2-KJ6 
folders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-KJ6 
folders  and  2-press  drives— will  split 
press  and  sell  units 

6- Unit  Harris  VI 5A  Press  with  JF7 
folder.  Will  sell  units  from  above  press 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  CiW,  MO  64111 
Contact:  Terry  Morton 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


6  Unit  Goss  Suburban,  23-9/16  CIO, 
stacked,  2  folders.  (818)  909-7449. 


6  unit  Goss  Suburban-4  roll  stands- 
folder  with  Vi  and  ^4  fold  Serial  No. 
MO-S  1011.  Excellent  condition.  Can 
be  seen  running  on  our  floor.  (312) 
372-9770.  Ask  for  Larry  Angelosante. 

COLOR  KING,  five  units  and  KJ-6 
folder.  M»  be  seen  on  shop  floor  in 
Tarpon,  Florida.  Call  Derek  Dunn- 
Rankin,  (813)484-2611. 


COLOR  KING  4  unit  KJG  folder  1/2  1/4 
DP 

Gluer  infeeds  on  3  units  web  alliner 
2  web  sheeter  paper  roll  hoist 
(408)  289-14(50,  Telex  172644. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crscks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


FOR  SALE:  Goss  Headliner  Mark  I,  4 
units,  2  half  decks,  22  3/4  "  cutoff 
converted  to  Dahlgren  Dilitho  40  HP  GE 
motors  1958.  Make  offer.  (214) 
794-3311,  Texarkana  Gazette,  TO  Box 
621,  Texarkana,  TX  75501. 


GOSS  1500  series  Suburban  8  units 
Urbanite  folder  double  ended  press 
Roll  stands  both  ends  all  or  ind.  unt. 
(408)  289-1400,  Telex  172644. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  Metro,  22"  cutoff,  6  units,  3  half 
decks,  1983.  Available  immediately. 
Offered  by  ONE  Corporation  as  exclu¬ 
sive  selling  agent  for  owners.  Full 
details  available  uixm  request. 

See  us  at  ANPA,  Booth  1835. 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  675-4380 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  Urbanite,  4  newly  reconditioneo 
units  with  quarter  folder.  22.77” 
cutoff.  6  position  rollstand.  Rebuilt  60 
HP  motor.  Available  immediately.  Can 
be  seen  running.  $295,000.  Call  Steve 
Jackson,  Paradise  Post,  (916) 
877-4413. 


GOSS  Urbanite,  "1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


HARRIS 

-N-1650,  6  units,  1982,  22  V4. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 

GOSS 

-Metroliner,  6  units,  3  half  decks, 
22y4”,  3:2  folder,  1974-77. 

Urbanite,  12  units,  2-3  color 
units,  6  Butlers-700-900  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  Va  folder 
-Community,  S/C,  7  units,  1976 
-Suburban,  9  units,  2  folders. 

KING 

-Newsking,  6,  4  units,  KJ-,6 
KJ-8. 

Colorking,  2,  4,  units,  KJ-6 


stands,  electric  hoist 
Water  system  all  new  rollers 
(408)  289-1400,  Telex  172644. 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  ^uipment  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 


MAN  UniMan  2/2,  22  3/4”,  4  units 
plus  half  deck,  half/quarter  folder,  4 
semi-automatic  splicers,  1980.  Avail¬ 
able  immediately,  excellent  condition, 
unbeatable  price.  ONE  Corporation/ 
Atlanta.  (404)  458-9351.  Tlx  700563. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 

7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdnve 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELUNEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPUES 


PRESSES 


WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris] 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


PRESS  CONVERSIONS 

1982  GOSS  HV  WEB  PRESS,  running 
daily,  will  sell  complete  or  components 
separately,  9  units,  2  folders,  two  150 
HP  drives,  2  consoles,  web  guides  & 
break  detectors,  Acumeter  gluer,  sili¬ 
cone,  ovens  &  chills,  splicers  and  many 
extras.  Mr.  Newman  (913)  967-6869. 


SCANNING  EQUIPMENT 

ECRM  Autokon  1000  laser  graphics 
system  for  sale.  Updated  with  current 
software.  Excellent  condition, 
$41,000.  Call  (518)  793-3823. 


WANTED  TO  BUY 

GOSS  URBANITE  and  Communities, 
Harris  V-25,  V-22,  V-15A  and  V-15D. 
Complete  presses,  add-on  units  and 
folders.  INTERWEB  (305)  423-4330. 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. _ 

HELP 

WANTED 

_ ACADEMIC _ 

ENGLISH:  Assistant  Professor,  tenure 
track  or  two-year  term  appointment, 
beginning  Fall,  1986,  to  teach  basic 
and  advanced  courses  in  journalism  and 
professional  writing  courses  at  both  the 
undergraduate  and  graduate  levels. 
Advanced  degree  in  journalism  and 
newsroom  or  media  experience  are  both 
required.  Send  credentials  by  June  30 
to  Edward  L.  Galligan,  Chair,  English 
Department,  Western  Michigan  Univer¬ 
sity,  Kalamazoo,  Ml  49008;  (616) 
383-1627.  AA/EOE. 


JOURNALISM 
GRAPHIC  ARTS 

Journalism  prog.am  proud  of  its  innova¬ 
tive  graphic  arts  instruction  looking  for 
a  teacher  with  newspaper  graphic 
design  experience  and  a  lively  interest 
in  visual  communications.  Send  resume 
to  Robert  D.  Reid,  Chairman  Search 
Committee,  119  Gregoiy  Hall,  810  S. 
Wright  St.,  University  of  Illinois,  Urba- 
na,  IL  61801.  Affirmative  Action/Equal 
Opportunity  Employer. 


BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  VI 5A  JF  7  folder  3  units  3  roll 
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HELP  WANTED 


ACADEMIC 


LIU/C.W.  POST  CAMPUS  invites  appli¬ 
cations  for  the  anticipated  opening  of  a 
tenure  track  position  for  Fall  1986,  in 
our  expanding  and  professionally 
oriented  journalism  program. 

Applicants  should  have  solid  academic, 
professional  and  administrative 
experience. 

Rank  and  salary  commensurate  with 
experience.  Send  letter  of  application 
and  curriculum  vitae  to  Professor 
Christopher  Dodrill,  Chairman,  Search 
Committe,  LIU/C.W.  Post  Campus, 
Communication  Arts  Department, 
Greenvale,  NY  11548.  Closing  date  for 
receipt  of  applications  is  June  15, 
1986. 


QUALITY  PROGRAM  seeks  teacher  for 
introduction  to  mass  communications, 
journalistic  skills  and  advanced  report¬ 
ing.  Fixed  term  (one  year-possible 
renewal).  Start  September  11,  1986. 
Must  have  Master's  in  mass  communi¬ 
cations  or  related  field.  Knowledge  of 
and  experience  in  use  of  micro¬ 
computers  is  desirable.  Should  have 
professional  newspaper  experience. 
Must  have  stro.ng  background  in 
language  skills  and  be  able  to  teach 
them.  Rank  and  salary  dependent  on 
qualifications  and  experience.  Send 
letter,  resume,  undergraduate  and 
graduate  records  to  Robert  Shipman, 
Director,  Mass  Communications  Insti¬ 
tute,  Mankato  State  University,  Manka¬ 
to,  MN  56001  by  June  16,  1986. 
References  (3)  should  be  sent  by  their 
writers  to  Shipman.  Mankato  State 
University  is  an  equal  opportunity 
employer. 


ADMINISTRATIVE 

A  DAILY  NEWSPAPER  in  an  attractive 
community  on  the  southeast  coast  of 
Florida  seeks  a  controller  with  newspap¬ 
er  experience.  Send  sala^  require¬ 
ments  and  resume  to  Sheila  Tuttle,  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


BUSINESS  MANAGER,  STUDENT 
PUBLICATIONS:  Responsible  for  non¬ 
editorial  advising  of  student  publica¬ 
tions.  Qualifications  are  a  bachelor's 
degree  and  three  years  of  experience  in 
managing  student  publications  or 
supen/isory  experience  on  the  business 
side  of  a  news^per  or  magazine.  Adver¬ 
tising  experience  desirable.  Send  letter 
of  application,  resume  and  three  letters 
of  reference  by  June  20,  1986  to  Dr. 
Richard  Bredemeir,  Associate  Dean  for 
Student  Affairs,  533  Wright  Hall,  Kent 
State  University,  Kent,  OH  44243. 

ENTRY-level  management  trainee 
needed  by  Zone  5  community  newspap¬ 
er  group.  Excellent  writing,  spelling, 
^ping  skills  required,  along  with  burn¬ 
ing  desire  to  succeed  in  newspaper 
management.  Sales  aptitude  helpful. 
Send  resume  and  letter  about  yourself 
to  Box  9987,  Editor  &  Publisher. 


EXPERIENCED  PUBLISHER  for  small 
group-owned  Zone  5  daily  in  excellent 
community/market.  $50,000.  Box 
9971,  Editor  &  Publisher. 


WE  ENCOURAGE  confidential  discus¬ 
sion  from  experienced  newspaper 
management  professionals  seeking 
expanded  career  opportunities.  (No 
fee.)  Please  call  or  write:  MEDIA 
SEARCH  ASSOCIATES,  Columbus 
Office,  Box  430,  Dublin,  OH  43017, 
(614)  889-2659. 


WANTED  GENERAL  MANAGER  for  a 
growing  group  of  weekly  newspapers  in 
central  New  Jersey.  Must  be  exper¬ 
ienced  in  all  aspects  of  the  operation  of 
a  weekly  newspaper.  Send  resume. 
Salary  $30,000.  Box  9990,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


NATIONAL  Newspaper  Association  is 
seeking  applicants  for  position  of  Exce- 
cutive  Vice  President.  Chief  executive 
officer  of  5,000-newspaper  member 
association  directs  professsional  staff  of 
15  in  Washington,  D.C.  in  member 
services,  government  relations,  oversee¬ 
ing  of  annual  trade  show  and  convention, 
publication  of  trade  newspaper,  other 
areas  of  responsibility.  Please  send 
resume,  salary  history,  and  cover  letter 
to  Dick  Nafsinger,  Eagle  Newspapers, 
PO  Box  390,  Hood  River,  OR  97031. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
/tggressive  sales  person  with  newspaper 
experience  needed  to  run  semi¬ 
operation  in  competitive  Rocky  Moun¬ 
tain  resort  area.  Earning  potential  to 
$40,000.  Send  resumes  to  Box  9977, 
Editor  &  Publisher. 


TRAINING  DIRECTOR 

To  conduct  group-wide  advertising  sales 
training  programs  at  our  New  Jersey 
corporate  headquarters  and  at  our  indi¬ 
vidual  newspaper  locations.  Ideal 
candidate  will  currently  be  a  sales  train¬ 
er  for  a  newspaper  group  or  newspaper. 
You  should  have  some  solid  retail  sales 
management  experience.  PSS  III  exper¬ 
ience  would  be  a  plus.  Write  in  strict 
confidence  to  Box  9980,  Editor  & 
Publisher. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  ()pen 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


ARIZONA  STATE  UNIVERSITY 
ADVERTISING  SUPERVISOR 
Advertising  supervisor  to  lead  dynamic 
student  sales  team  for  daily  newspaper 
and  other  student  publications.  Mini¬ 
mum  qualifications:  6  years  advertising 
sales  experience;  or.  Bachelor's  degree 
in  advertising,  journalism,  marketing  or 
management  and  2  years  advertising 
sales  experience;  or,  approved  equiva¬ 
lent.  Desired  qualifications:  demon¬ 
strated  ability  to  work  effectively  with 
university  students,  in  business 
community  and  with  large  staff;  strong 
commitment  to  independent  student 
press  and  proven  track  record  in  adver¬ 
tising  sales  and  strategies;  ability  to 
develop  creative  marketing  programs 
and  motivate  sales  personnel.  Competi¬ 
tive  base  salary  plus  override.  Send 
letter  of  application  and  three  letters  of 
recommendation  by  June  13  to  Person¬ 
nel  Department,  ASU,  Tempe,  AZ 
85287.  An  EO/AA  employer. 
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ADVERTISING 


ADVERTISING 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
Challenged  by  telephone  sales?  Excited 
about  advertising  and  an  opportunity  to 
work  in  a  fast  growing  market?  The  Port¬ 
land  Press  Herald/Evening  Express  and 
Maine  Sunday  Telegram  needs  a  man¬ 
ager  to  work  with  our  classified  advertis¬ 
ing  staff.  Our  need  is  for  a  take  charge 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing  and  moti¬ 
vating  the  classified  advisor  staff. 
Candidates  must  have:  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  leadership  qualities  and 
demonstrated  managerial  skills;  excel¬ 
lent  communication  and  interpersonal 
skills;  previous  telemarketing  experi¬ 
ence;  computer  literacy  a  plus. 

We  offer  a  starting  salary  in  the  upper 
$20's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Portland,  all 
with  Maine's  largest  newspapers 
(90,000  daily;  140,000  Sunday). 
Submit  letter  of  awlication  and  resume 
in  confidence  to:  Guy  Gannett  Publish¬ 
ing  Co.,  Attn:  Personnel  Department, 
PO  Box  1460,  Portland,  ME 
04104-5009.  Following  a  review  of 
resumes  received  our  personnel  depart¬ 
ment,  will  make  interview  appointments 
by  telephone  with  selected  applicants. 
No  telephone  inquiries  please.  Equal 
Opportunity  Employer  M/F.  Smoke  free 
environment. 


CLASSIFIED  SYSTEMS 
DEVELOPMENT  MANAGER 
A  major  New  England  metro  daily  is 
seeking  an  experienced  manager  to 
coordinate  all  aspects  of  our  three  clas¬ 
sified  advertising  computer  systems. 
Responsibilities  will  include  direction, 
developing  and  improving  applications 
of  our  Atex,  microcomputer  and  tele¬ 
phone  systems;  analyzing  system  data; 
training  new  employees;  supervising  our 
classified  supp^  group  personnel  and 
serving  as  our  Mason  with  the  computer 
room,  composing  room,  research  and 
promotion  departments. 

The  successful  candidate  must  have 
outstanding  interpersonal  and  commu¬ 
nication  skills,  solid  marketing  experi¬ 
ence  and  heavy  computer  programming 
exposure.  We  are  looking  for  a  problem 
solver  with  a  track  record  of  peiTorming 
well  under  deadline  pressure.  Three 
years  of  classified  advertising  and  a 
bachelor's  degree  in  computer  science, 
marketing  or  advertising  would  be  ideal. 
We  offer  an  attractive  salary  and  bene¬ 
fits  package  with  an  opjrartunity  to 
make  a  meaningful  contribution  to  a 
top-notch  orpnization. 

Send  resume  and  cover  letter  describ¬ 
ing  qualifications  and  salary  history  in 
confidence  to:  Box  1003,  Editor  & 
Publisher. 

EQUAL  OPPORTUNITY  EMPLOYER. 


RETAIL  ADVERTISING  MANAGER 
Are  you  a  person  on  the  way  up  in  the 
newspaper  advertising  business?  Do  you 
welcome  challenge  and  seek  an  oppr- 
tunity  to  prove  your  management  skills? 
If  so  this  may  be  the  right  opprtunity 
for  you.  We  need  an  aggressive  RAM 
who  is  ready  to  reach  fornigh  personal 
and  staff-wide  performance.  Should 
have  prior  successful  management 
expc'lence  and  the  desire  to  win  in  the 
competitive  market.  You  will  direct  the 
daily  activities  of  a  dozen  territory  sales 
reps,  spearhead  special  sections  and 
maintain  prsonal  contact  with  impr- 
tant  accounts.  You'll  have  the  supprt 
of  a  marketing  and  research  package 
now  in  progress.  This  Zone  1  weekly 
newsppr  group  has  a  circulation  of 
100,0C)0  plus  that  is  a  market  leader. 
We  offer  excellent  salary,  prformance 
bonuses  and  fringe  benefits.  If  you  are 
interested  write  to  Box  9984,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
for  27,000  Sunday  25,000  daily.  Need 
person  with  experierKe  in  management, 
sales  promotion  and  telemarketing. 
Send  resume  to  Robert  W.  Parks, 
General  Manager,  The  Daily  Indepn- 
dent,  224  17th  St.,  Box  311  /^land, 
KY  41101. 


ART/GRAPHICS 

MAJOR  METROPOLITAN  newsppr  in 
Southern  California  has  a  cPIlenging 
position  for  an  art  director  who  is 
pepred  to  do  Pnds-on  work.  Candi¬ 
date  must  Pve  extensive  background  in 
newspper  design,  poven  management 
skills,  and  exprience  with  sophisti- 
1  cated  comp«4er  puipment.  Must  have 
I  comprehensive  experience  in  informa- 
!  tion  graphics,  charts  and  diagram 
I  design  arxl  should  te  skilled  in  develop¬ 
ing  strong  design  concepts  for  feature 
pages.  Position  calls  for  leadership  abil¬ 
ities  to  work  with  and  develop  art 
department  team  of  five.  Must  respond 
quickly  and  imaginatively  to  daily  dead¬ 
line  pressures.  Resume  and  non- 
returnable  samples  to  Box  9958,  Editor 
&  Publisher. 


THE  LEXINGTON-HERALD  LEADER  is 
seeking  a  newsroom  artist  to  do  infor¬ 
mational  graphics,  illustration  and  pge 
design  experience  with  color  and 
computers  is  desired.  Send  portfolio 
and  resume  to  Jim  Jennings,  Graphics 
Director,  Lexington  Herald-Leader, 

I  Maine  &  Midland,  Lexington,  KY 
I  40507.  An  EOE  M/F. 


aRCULATION _ 

CIRCULATION  MANAGER  WANTED 
/t^essive  7,500  daily  Ps  an  opning 
for  a  take-charge  circulation  manager. 
Join  our  aggressive  management  team. 
Respnsibilities  include  overseeing  our 
complete  circulation  department 
including  three  monthly  magazines  and 
a  weekly  TMC  [voduct.  Excellent  oppor¬ 
tunity  for  individual  with  experience  at 
motivation  and  leadership.  Completely 
computerized  department.  Send 
resume  and  salary  requirements  to  Tim 
Lewallen  at  Community  Publishers  Inc., 
PO  Box  1049,  Bettenville,  AR  72712. 


I  STATE  CIRCULATION  MANAGER 
We're  looking  for  a  state  circulation 
manager  who  can  break  new  territory 
and  keep  momentum  going  in  estab¬ 
lished  stronghold.  We're  the  largest  in  a 
competitive  market  and  need  someone 
who  can  compliment  our  successful 
distribution  team.  The  person  selected 
I  for  this  newly  created  position  would  be 
i  responsible  for  nearly  PIf  of  our  daily 
circulation — all  home  delivery  and 
single  copy  outside  the  city  zone,  as 
well  as  motor  routes  and  bundle  haulers 
within  the  city. 

You'll  need  5  to  10  years  increasing 
newspaper  distribution  responsibility 
that  shows: 

*A  track  record  of  successful  motor 
:  route  management  as  well  as  single 
I  copy  sales, 

j  ^Demonstrated  ability  to  deal  fairly  with 
j  independent  contracters, 
i  *The  skills  and  ability  to  develop  new 
:  markets  and  increase  penetration  with¬ 
in  existing  one, 

*Supen/isory  skills  that  work  to  select, 

:  train  and  motivate  good  people, 
j  Interested?  Send  us  your  resume,  salary 
:  history  and  a  letter  telling  us  how  your 
I  experience  fits  our  requirements  in  care 
i  of  Box  9975,  Editor  &  Publisher.  (Zone 
;  9). 

We  are  an  equal  opportunity  employer 
offering  competitive  salary/Pnus  prog¬ 
rams,  excellent  Pnefits  and  a  chance 
to  meet  professional  challenges  in  a 
!  positive  work  environment. 
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HELP  WANTED 


CIRCULATION 


MAJOR  METROPOLITAN  newspaper 
has  immediate  opening  for  full  time 
branch  mananrs.  You  will  be  working 
in  the  area  of  home  delivery  and  must 
have  the  ability  to  work  AM  and  PM 
hours.  We  are  seeking  highly  motivated 
individuals.  We  offer  solid  growth 
potential,  good  salary,  bonus  incen¬ 
tives,  company  car  and  fully  paid 
company  benefits.  Send  resume  to  PO 
Box  2212,  Boston,  MA  02106. 

HOME  DELIVERY  AREA  MANAGER 
Large  Texas  daily  and  Sunday  newspap¬ 
er  requires  experienced  person  to 
manage  independent  contractor  circu¬ 
lation  sales  service  and  collections. 
Please  send  resume  and  salary  history 
to  Rod  McFarland  (214)  977-8054, 
Communications  Center,  Dallas  Morn¬ 
ing  News,  Dallas,  TX  75265. 


CIRCULATION  MANAGER  for  65,000 
circulation  group  of  weekly  newspapers 
in  Zone  5.  Experience  needed  in  carrier 
voluntary  paid  delivery,  second  and 
third  class  mailings  and  TMC  publica¬ 
tions.  Computer  knowledge  a  plus. 
Send  resume  and  salary  requirements 
to  Box  9967,  Editor  &  Publisher. 


EDITORIAL _ 

25,000  circulation  daily  seeks  exper¬ 
ienced  copy  desk  editor  with  stren^hs 
in  layout,  grammar,  spelling  and  head¬ 
line  writing.  Should  nave  aptitude  for 
creating  graphics  with  computer. 
Competitive  salary  and  professional 
work  environment.  Send  letter,  resume 
and  supporting  materials  to  Robert 
Naylor  Jr.,  Metro  Editor,  The  Meridian 
Star,  Meridian,  MS  39301. 


EDITOR-IN-CHIEF 

Sought  for  group  of  five  weekly  news¬ 
papers.  Candidate  must  be  a  solid  news 
writer  with  investigative  reporting  exper¬ 
ience.  Outstanding  interpersonal  and 
administrative  skills  essential.  Send 
resume  to: 

Howard  Sloan  Communications 
Search 

545  Fifth  Ave. 

New  York,  NY  10017 
Attn;  B.  Cooper 


EDITOR  16,000  southern  Oregon  inde¬ 
pendent  daily  is  seeking  a  newsroom 
leader.  We  are  looking  for  an  individual 
with  a  demonstrated  ability  to  motivate 
and  guide  a  quality  staff  of  19.  Must 
have  newsroom  management  experi¬ 
ence  on  a  daily  and  good  people  skills. 
Help  us  set  new  directions,  ^nd  work 
samples  and  resume  to  Dennis  Mack, 
General  Manager,  The  Daily  Courier,  PO 
Box  1468,  Grants  Pass,  OR  97526. 
Phone  (503)  474-3705. 


EDITORIAL 

EXPERIENCED  REPORTERS 
New  York  based  established  business 
daily  offers  opportunities  for  reporting 
on  domestic  and  international  markets, 
business  and  government  news. 
Requires  Journalist  experienced  in  daily 
news  reporting  and  interested  in  apply¬ 
ing  those  skills  at  a  Fortune  500 
Company,  working  regular  hours, 
Mond»-Friday.  Some  travel.  Salary  in 
the  $20's,  depending  on  experience. 
Send  resume,  salary  history  and  clips  to 
Box  1005,  Editor  &  Publisher,  ^ual 
Opportunity  Employer  M/F. 


EDITOR  FOR  MAINE  TIMES,  the 
statewide  weekly  covering  issues  affect¬ 
ing  Maine.  Co-founder  retiring  after  18 
years.  The  paper  is  in  a  period  of 
dynamic  growth  and  has  an  exper¬ 
ienced,  stable  staff  in  place  awaiting 
new  editorial  leadership.  No  fires,  no 
accidents,  only  issues-an  editor's 
dream.  Send  resume  to  Anna  M.  Ginn, 
Publisher,  Maine  Times,  41  Main  St., 
Topsham,  ME  04086. 
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HELP  WANTED 


EDITORIAL 


45,000  CIRCULATION  DAILY  news- 
pa^r  in  northwestern  South  Carolina 
needs  a  night  city  editor  to  help  direct 
the  activities  of  a  ten-person  news  staff. 
Duties  include  directly  supervising  4 
reporters,  editing  stories  and  assisting 
the  ci^  editor  in  directing  the  news¬ 
gathering  operation.  We  are  looking  for 
a  motivated  person  with  daily  newspap¬ 
er  writing  and  editing  experience  who  is 
interests  in  advancement.  Please  send 
resume  and  clips  to  City  Editor,  Ander¬ 
son  Independent  Mail,  PO  Box  2507, 
Anderson,  SC  29622. 


ARTS  REPORTER.  Background  in  arts, 
newspaper  experience  required.  Aggres¬ 
siveness,  versatility  needed  by  65|000 
AM  newspaper  with  competition.  Busy 
scene  from  philharmonic  to  rock,  films 
to  festivals.  Write  Bill  Jackson,  The 
Evansville  (Curler,  Box  268,  Evansville, 
IN  47702. 


ASSISTANT  FEATURES  EDITOR 
The  (Jayton  Daily  News  and  The  Journal 
Herald  are  looking  for  an  assistant 
features  editor  for  arts  and  entertain¬ 
ment  to  supervise  the  combined  staff  of 
AM  and  PM  papers  with  circulation  of 
more  than  220,000.  Duties  include 
generating  story  ideas,  making  assign¬ 
ments  planning,  copy  editing  and  writ¬ 
ing  headlines.  Candidates  should  have 
management  experience  and  be 
capable  of  handling  breaking  stories  as 
well  as  long  range  projects.  Deadline  for 
applications  is  June  13.  Send  resume 
and  tearsheets  to  Karla  Garrett  Milton, 
Executive  Features  Editor,  Dayton 
Newspapers,  45  South  Ludlow  St., 
Dayton,  OH  45402. 


ASSISTANT  CITY  EDITOR 
Manager  to  run  Wisconsin  State  Journal 
weekend  news  operation  and  assist  in 
planning  weekend  papers.  Must  have 
management  experience  on  a  daily  with 
the  basics  in  reporting,  copy  editing  and 
layout.  Send  letter  and  resume  to  Madi¬ 
son  Newspapers  Inc.,  Personnel 
Department,  ro  Box  8056,  Madison, 
Wl  53708. 


REPORTER  FOR  SMALL  Palm  Beach 
daily  newspaper.  Imaginative  writer 
with  strong  investigative  background 
referred.  Reply  by  resume  to  Palm 
eacher  Newspaper,  PO  Box  2241, 
Palm  Beach,  FL  33480. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MANAGING  EDITOR 
Mid-size  daily/Sunday  in  very  competi¬ 
tive  Zone  2  market  needs  high-powered 
number-two  editor.  Must  have  10-15 
years  experience  in  newspapers;  at  least 
3  years  in  management.  Excellent 
opportunity  to  lead  quickly  expanding 
staff  into  1990.  Resume,  salary  history, 
letter  explaining  your  management  style 
background,  goals.  Responses  to  best 
candidates  only.  Box  1000,  Editor  & 
Publisher. 


EXPERIENCED  BUSINESS  WRITERS 
only  for  periodic  print  projects  in  the 
Princeton,  NJ  area.  Annual  reports, 
internal  communications,  marketing 
materials,  press  releases,  reports. 
Please  submit  resume  and  samples  to 
PROMPT,  109  Hilltop  Court,  Langhor- 
ne,  PA  l9047.  No  phone  calls  please. 


COPY  EDITOR/WRITER— Twice-weekly 
newspaper  is  looking  for  an  experienced 
copy  editor/writer.  Job  entails  editing 
staff  copy,  layout  and  writing.  Send 
resume  and  three  best  examples  of  work 
tO; 

Copy  Editor 
Maryland  Independent 
7  Industrial  Park  Circle 
Waldorf,  MD  20601 


HELP  WANTED 


EDITORIAL 


EDITOR  for  growing  upstate  New  York 
weekly  in  rural  farming  and  picturesque 
tourist  area.  All-around  experience  and 
familiarity  with  high  school  sports  a 
must.  Send  resume,  salary  require¬ 
ments  and  work  samples  to  The  Free¬ 
man's  Journal,  PO  Box  591,  Cooper- 
stown,  NY  13326. 


COPY  EDITOR— Key  job,  growing 
16,400  circulation  AM  daily.  Contact 
Managing  Editor,  David  Parker,  Regis¬ 
ter  Citizen,  190  Water  St,  Torrington, 
CT  06790. 


CRACKER  JACK  assistant  news  editor 
needed  at  once  by  70,000  mini-metro 
in  Zone  5.  Copy  editing,  layout  and 
people  skills  necessary.  Come  and  grow 
with  an  aggressive,  progressive  news¬ 
paper.  Good  pay,  benefits.  Write  with 
resume  and  references  to  Box  9966, 
Editor  &  Publisher. 


CREATIVE  JOURNALIST  NEEDED  to 
join  newsroom-management  team  on 
quality  mid-size  daily  in  expanding 
market.  Ideas,  ability  to  motivate  repor¬ 
ters,  plus  strong  editing,  layout  skills 
required.  Salary  mid  $2(j’s.  Write  Assis¬ 
tant  Managing  Editor,  The  Times, 
Watertown,  NY  13601 . 


EXPERIENCED  COPY  EDITOR 
50,000  PM  in  college  town  between 
Chicago  and  St.  Louis  seeks  talented 
desk  pro.  Daily  newspaper  experience 
required.  Must  have  strong  language, 
design  and  VDT  skills,  ability  to  work 
deadline  and  projects.  $16,000  - 
$29,000  annual  base,  depending  on 
experience,  top  benefits.  Send  resume, 
work  samples.  John  Foreman,  The 
News-Gazette,  Box  677,  Champaign,  IL 
61820. 


HELP  WANTED 


EDITORIAL 


EDITOR/MARKETER  urgently  needed 
for  NYC  based  international  news  agen¬ 
cy.  News  editing  experience  required. 
Working  familiarity  with  International 
issues  and  computers  preferred.  Posi¬ 
tion  includes  marketing  responsiblities. 
Please  send  resume  immediately  to  PO 
Box  462,  Grand  Central  Station,  New 
York,  NY  10017. 


EDITOR/WRITER  needed  for  startup  of 
regional  woodworking  newspaper. 
Excellent  opportunity  for  an  exper¬ 
ienced  journalist  who  also  has  a  thor¬ 
ough,  working  knowledge  of  wood,  tools 
and  equipment.  Write,  please  do  not 
call;  Jack  Turner,  Soundings  Publica¬ 
tions,  Essex,  CT  06426.  Incmde  experi¬ 
ence  in  both  journalism  and  woodwork¬ 
ing;  state  salary  history  or  requirements 
and  send  samples  of  recent  work. 


MANAGING  EDITOR  for  Zone  2  suburban 
daily.  Strong  editing  and  page  design 
skills  needed,  plus  abili^  to  continually 
adapt  paper  to  changing  readership/ 
market.  Resume,  samples  to  Box  9998, 

Editor  &  Publisher. _ 

EXPERIENCED  state  capital  reporter  for 
Indianapolis  office.  Legislative  cover¬ 
age  and  projects  for  60,000  PM  Knight- 
Ridder  daily.  Send  resume,  writing 
samples  to  Richard  Battin,  The  News- 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  No  calls.  An  Equal  Opportunity 
Employer. 


FEATURES  WRITER — Energetic,  inno¬ 
vation  reporter  sought  by  51,000  circu¬ 
lation  daily  in  Alabama's  capital  city. 
Interest  in  food,  fashion,  health  and 
entertainment  helpful.  Experience 
preferred.  Please  send  resume  and  clips 
to;  Karen  Hartley,  Features  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach ;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


TO  AVOID  CONFUSION... 


Please  return  the  yellow  copy  of 
your  Invoice  with  payment  and 
refer  to  the  invoice  number  in  aii 
correspondence  about  your  ciassi- 
fied  ad. 


Thank  you, 


E&P  Ciassified  Department 


11  West  19th  St 
New  York,  NY  1(X)11 


EDITOR  &  PUBLISHER  for  May  24,  1986 


HELP  WANTED 


ASSISTANT  MANAGING  EDITOR 
Experienced  newsroom  manager  who 
works  well  with  staff  is  needed  for  a 
Zone  5,  twice-weekly  newspaper  with 
160,000  circulation.  Will  be  responsi¬ 
ble  for  supervision  of  6  editions  in  a 
12-newspaper  chain.  Ability  to  motivate 
journalists  to  do  their  best  is  a  must. 
We're  looking  for  a  progressive  team 
manager.  You  will  be  responsible  for 
approximately  30  staff  persons  and 
work  with  a  team  of  peers  in  developing 
a  newspaper  involved  in  a  highly 
competitive  market.  Send  resume  and 
cover  letter  outlining  your  ability  and 
experience  to  Steve  Barnaby,  Managing 
Editor,  Observer  and  Eccentric  News¬ 
papers,  36251  Schoolcraft,  Livonia,  Ml 
48150. 

BUSINESS  LAYOUT,  EDITING 
A  copy  editor  with  good  layout  skills  for 
a  growing  business  section  in  a  booming 
area.  Not  just  a  geometric  journalist, 
but  someone  who  knows  how  to  gather 
the  material  needed  for  effective 
display.  Not  just  a  style-checker,  but 
someone  who  knows  the  subject  and 
writes  sharp  heads.  Send  resume,  perti¬ 
nent  clips  to  Andrew  McCue,  Business 
Editor,  The  Press-Enterprise,  Box  792, 
Riverside,  CA  92502. 

CAPITAL  BUREAU— The  Tacoma  (WA) 
News  Tribune  is  seeking  a  high  energy 
reporter  to  go  head-to-head  with  the 
metro  giants  in  covering  state  capital. 
Experience  in  investigative,  political 
coverage  desired.  Resume,  clips  to 
Dave  Workman,  City  Editor,  PO  Box 
11000,  Tacoma,  WA  98411. _ 

CITY  EDITOR  for  10,000,  6-day  news¬ 
paper  in  zone  5.  Must  appreciate  value 
of  human  interest  material  in  local 
coverage.  Staff  of  13.  Newspaper  has 
won  many  state  awards  and  one  nation¬ 
al  award  for  local  coverage.  Only  zone  5 
candidates  need  apply.  Person  selected 
will  be  strong  in  writing,  editing,  layout 
and  leadership  abilities.  Top-notch 
reporter  desiring  a  management  posi¬ 
tion  will  be  considered.  Write  Box 
9989,  Editor  &  Publisher. 

COPY  EDITOR  for  40,000  circulation 
daily  in  Annapolis,  Maryland.  Experi¬ 
ence  required.  No  phone  calls  please. 
Write  Tom  Marquardt,  Managing  Editor, 
PO  Box  911,  Annapolis,  MD  21404. 

GENERAL  ASSIGNMENT  REPORTER 
Major  Southern  daily  (230,000; 
290,000  Sunday)  needs  experienced 
repoher  who  can  do  it  all;  go  after  daily 
news  with  a  vengeance,  dig  for  the  hard- 
to-get  story  and  get  it  ri^t,  and  write 
both  with  clarity  and  persp^tive.  Abili¬ 
ty  to  handle  parttime  specialty  in  envi¬ 
ronment  or  higher  education  is  a  plus, 
but  not  required.  Good  pay  and  bene¬ 
fits.  Send  cover  letter,  resume  and  clips 
to  Scott  Ware,  Metropolitan  Editor,  The 
Commercial  Appeal,  495  Union, 
Memphis,  TN  38103. 

MANAGING  EDITOR 
Utah  State  University  Department  of 
Communication  has  a  12-month  entry- 
level,  non-tenure  track  opening  for 
managing  editor  of  its  laboratory  news¬ 
paper.  Master's  degree  plus  extensive 
professional  experience  required.  The 
managing  editor  supervises  day-to-day 
activities  of  the  editorial  stafr  and  is 
responsible  for  the  editorial  product. 
Teaching  opportunities  available.  Rank 
and  salary  negotiable.  Send  complete 
vita  with  names,  addresses,  and  phone 
numbers  of  at  least  3  professional  refer¬ 
ences  by  July  1  to: 

PENNY  BYRNE,  SEARCH  COMMITTEE 
DEPARTMENT  OF  COMMUNICATION 
UMC  4605 

UTAH  STATE  UNIVERSITY 
LOGAN,  UT  84322 
An  Affirmative  Action/ 

Equal  Opportunity  Employer 


OOPS! 

Are  you  one  of  “those”  advertisers  who  doesn’t  re¬ 
turn  an  applicant’s  samples  sent  to  you  with  a 
SASE?  If  so,  you  are  a  slip-per!  We  respectfully 
request  that  you  send  those  manuscripts  hack  to 
their  owners. 

To  do  so  is  considerate  under  any  circumstances; 
but  keep  in  mind,  too,  that  you  are  cooperating  with 
potential  employees. 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 


NEEDED  IMMEDIATELY-General 
assignment  reporter  for  aggressive 
Missouri  daily.  Experiencedin  page 
layout  and  design  a  must.  We  are  a 
totally  paginated  paper  on  line  with 
Macintosh.  Need  go-getter  and  team 
player  with  ability  to  generate  stories  on 
own.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  salary  history  to 
Publisher,  Excelsior  Springs  Daily  Stan¬ 
dard,  417  Thompson,  Excelsior 
Springs,  MO  64024. 

METRO  EDITOR— The  Wichita  Eagle- 
Beacon,  a  Knight-Ridder  newspaper 
with  a  circulation  of  125,000  daily  and 
195,000  Sunday  is  intenriewing  proven 
editor-managers  to  direct  and  develop  a 
talented  start  of  about  35  reporters  and 
editors.  Our  metro  editor  supervises 
news  gathering  in  Wichita  and  through¬ 
out  Kansas,  and  also  directs  work  of  our 
M'dwest  regional  correspondent  and 
Washington  correspondent.  We  will  hire 
someone  who  shares  a  commitment  to 
aggressive  newsgathering  and  lively 
writing;  someone  with  excellent  prople 
skills  who  has  a  demonstrated  ability  to 
train  and  develop  staff.  Send  resume 
and  supporting  materials  to  Bill  Handy, 
Managing  Editor,  Box  820,  Wichita,  KS 

NEWS  EDITOR  if  you  haven't  already 
heard  about  the  Orange  County  Regis¬ 
ter,  you  probably  won't  be  interested  in 
our  position  as  AM  edition  news  editor, 
because  we’re  not  here  to  sell  you  on 
how  great  our  newspaper  is.  We  need 
someone  with  all  the  usual  qualities: 
superior  news  judgment  and  design 
skills,  management  and  leadership  abil¬ 
ity.  Significant  experience  in  a  very 
competitive  situation  also  is  required. 
But  the  best  candidate  will  offer  us 
much  more.  Tell  us  what  that  more  is, 
and  we  just  might  be  able  to  dance. 
Write  to  John  Hollon,  General  News 
Editor,  at  625  N.  Grand  Ave.  Santa 
Ana,  CA  92711. _ 

NEWSPAPER  GENERAL  MANAGER 
Are  you  an  aggressive  hands-on  mana¬ 
ger  experienced  in  everything  from 
planning  and  selling  to  lay-out,  paste¬ 
up,  editing  and  most  importantly 
MANAGING?  This  may  be  your  big 
break.  Expanding  communications 
company  seeks  manager  for  group  of 
three  small  weekly  newspapers  in  lovely 
communiW  within  60  miles  of  NYC. 
Interested'  Send  overnight  letter  with 
compensation  expectations  and  resume 
to  Jeanne  Straus,  888  Seventh  Avenue, 
New  York,  NY  10019,  (212) 
586-5700.  EOE. _ 

REPORTER/EDITOR— All-around 
experienced — for  growing  communiW 
weekly  near  Las  Vegas.  1111  L.V. 
Blvd.,  So.  211,  Las  Vegas,  NV  89104. 
(702)  384-5313. 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-42&1  for 
current  federal  list. 

The  La  Crosse  Tribune  seeks  a  city 
editor  to  lead  the  talented  reporting 
staff  of  our  36,000  circulation  daily 
and  Sunday  newspaper.  The  person  we 
hire  will  have  strong  writing  and  editing 
skills  and  outstanding  ability  to  work 
with  creative  people.  Supervisory  exper¬ 
ience  is  a  plus.  Send  samples  of  your 
writing  and  a  letter  discussing  yourself 
and  your  ideas  to  David  B.  Offer, 
Managing  Editor,  La  Crosse  Tribune, 
401  N.  3rd  St.,  La  Crosse,  Wl  54601 
bv  June  2. 


TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
Blvd.,  Apt  16A,  Bronx,  NY  10458. 

WRITING  COACH— Thriving  Zone  7 
daily  wants  a  metro  editor  to  lead  a  14 
person  reporting  staff.  We  want  a  writ¬ 
ing  coach,  not  a  copy  editor.  Applicants 
should  have  reporting  background, 
should  understand  great  writing  and 
how  to  give  it.  This  is  a  demanding,  high 
responsiblity  job  for  an  energetic  jour¬ 
nalist  with  the  skills,  judgment  and 
drive  to  advance  in  one  of  America's 
leading  newspaper  groups.  In  return  we 
offer  a  $30,(X)0  salary,  a  commitment 
to  supervisory  training  and  one  of  the 
best  working  environments  around. 
Send  a  resume  with  a  list  of  references 
and  a  letter  explaining  your  concept  of 
good  reporting.  Box  9959,  Editor  & 
Publisher. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  Ohio  44501-0780. 
No  phone  calls,  please. 


I  HELP  WANTED 

_ EDITORIAL _ 

REPORTER-growing  eastern  N.C.  week¬ 
ly  chain  se^  enthusiastic,  energetic 
reporter  for  expanding  editorial  staff. 
Good  pay,  benefits.  J-degree,  exper¬ 
ienced  preferred,  but  will  consider 
recent  grads.  Send  resume,  clips  to 
Personnel  Dept.,  News  Leader,  PO  Box 
158,  Freemont,  NC  27830. 

LARGE,  GROWING,  Southeast  metro¬ 
politan  daily  newspaper  seeks  assistant 
features  de^  editor  to  work  on  universal 
features  desk.  Should  be  a  strong  editor 
and  manager  with  exp^ise  in  color  and 
layout  and  design.  Five  years  experi¬ 
ence  required.  Send  clips,  resume  and 
references  Valerie  Nagler,  Features 
Desk  Editor,  Fort  Lauderdale  News/ 
Sun-Sentinel  Company,  PO  Box 
14430,  Ft.  Lauderdale,  FL  33302. 

MAJOR  METRO  seeks  experienced, 
news-oriented  medical  reporter.  Full¬ 
time  beat.  Also,  investigative  reporter. 
Salary  $35, 000-plus.  Minorities 
encouraged  to  apply  for  these  and  other 
positions.  Box  9995,  Editor  & 
Publisher. 

REPORTER  OR  COPY  EDITOR 
The  Jackson  Sun,  a  37,000  afternoon 
daily  in  West  Tennessee  owned  by 
Gannett,  will  have  an  opening  for  either 
a  reporter  or  copy  editor  in  August.  The 
reporter  must  be  able  to  handle  both 
hard  news  and  features;  write  concisely, 
butvWith  color;  and  be  accurate.  The 
copy  editor  must  be  able  to  edit  sharply; 
be  strong  in  spelling,  grammar  and  page 
design;  and  have  news  judgment. 
Site  job  preference  and  send  resume, 
references  and  work  samples  to  Mary 
Reed,  News  Editor,  The  Jackson  Sun, 
•PO  Box  1059,  Jackson,  TN  38302. 

REPORTER/EDITOR  for  award-winning 
community  weekly  group  in  southwest 
Nassau  County,  Long  Island.  Send 
resume,  clips  to  Richner  Publications, 
379  Central  Avenue,  Lawrence,  NY 
11559. _ 

REPORTER.  Daily  law  newspaper  seeks 
experienced  reporter  with  strong  legal 
knowledge.  Resume,  clips  to  Editorial 
Department,  PO  Box  54026,  Los 
Angeles,  CA  90054. 

REPORTER  AND  SPORTS  REPORTER 
for  quality  broadsheet  weekly,  best 
overall  in  the  state  in  its  class  last  year. 
Reporter's  general  assignment  coverage 
will  include  hard  news,  features, 
profiles  and  backgrounders.  Flair  for 
clear,  crisp,  imaginative  but  disciplined 
writing  a  must.  Must  have  car,  camera. 
Experience  preferred.  Sports  reporter 
will  write  mix  of  straight  game  coverage, 
features,  profiles.  Headline  and 
makeup  knowledge  preferred.  Must 
have  camera,  car.  Write  W.  Michael 
Pitcher,  Editor,  The  Hampton 
Chronicle-News,  Box  1071,  West- 
hampton  Beach,  NY  11978. 


Dartmouth  College  News  Service 

NEWSWRITER 

The  Newswriter  is  a  general  reporter/publicist  for  the  Col¬ 
lege,  with  assignments  in  student,  administrative  and 
academic  areas. 

A  candidate  should  have  a  Bachelor’s  degree  and  3  -  4  years 
of  experience  in  journalism  or  public  relations,  or  the 
equivalent.  Experience  in  science  writing  is  desirable. 

Review  of  resumes  will  begin  May  28.  Please  send  letters 
and  resumes  to  Development  and  Alumni  Affairs,  Ex¬ 
ecutive  Officer,  Newswriter  Search,  Dartmouth  College, 
Blunt  Alumni  Center,  Hanover,  N.H.  037S5. 
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Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1 . 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1986 

POSITIONS  WANTED 


LINE  ADS 

1  ««ek  —  $5.2S  per  line 

2  weeks  —  $4.70  per  Nne,  per  Issue. 

3  weeks  —  $3.95  per  Kne,  per  issue. 

4  weeks  — $3.15  per  line,  per  issue. 

Add  $5.50  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


t  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  Issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADUNE:  Every  Tueaday,  2  pm  (ET) 
For  Saturday's  Isssua. 


Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIHED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  a¥aUabla  upon  raquoat 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editer  ft  Publisiwr 

It  West  191b  Straet,  NY,  NY  tOOtt.  (212)  675-4380. 


REWRITE  Riverside  Press-Enterprise  is 
looking  for  experienced  reporter  or 
editor  to  fill  a  rewrite  position.  Job 
includes  rewriting/restructuring  special 
projects  and  features,  writing  daily 
roundup  of  news  from  seven  zones;  writ¬ 
ing  and  compiling  news  stories  from 
multiple  sources;  local  inserts  for 
national  wire  stories.  Good  pay  and 
benefits  at  fast-growing  Southern  Cali¬ 
fornia  daily  .  Send  resume  and  clips  as 
soon  as  possible  to  Marcia  McQuern, 
Managing  Editor/News,  Press- 
Enterprise,  PO  Box  792,  Riverside,  CA 
92502. 


SOUTHEASTERN  TRI-WEEKLY  seeks 
sports  editor.  Award-winning  paper. 
Give  us  two  years  and  we’ll  send  you  up 
the  ladder.  Box  1002,  Editor  & 
Publisher. 


SPORT  DESK  PERSON  job  includes 
sports  layout,  copy  editing  and  rewrite. 
Also  includes  working  the  slot  twice  a 
week.  The  Times  is  a  growing  AM  daily 
covering  capital  region  sports  in  addi¬ 
tion  to  New  York  and  Philadelphia. 
Good  opportunity  for  energetic,  hard 
working  pro.  Resume  to  Jim  Gauger, 
Executive  Sports  Editor, The  Times, 
Times  500  Perry  St.  Trenton,  NJ 
08605. 


SPORTS  DESK  PERSON;  5-person 
sports  department  in  7-day,  Zone  2 
daily  needs  a  creative  desk  person  who 
can  edit  and  has  sharp  layout  skills. 
Coordination  of  Sunday  section  and 
some  writing  involved.  If  you’ve  got 
what  it  takes,  send  resume  to  Kathleen 
Condon,  Executive  Editor,  The  Times 
Record,  501  Broadway,  Troy,  NY 
12181.  No  phone  calls  please. 


SPORTS  EDITOR — 6,500  circulation 
Northeast  Indiana  daily  needs  sports 
editor  with  good  writing,  photography 
and  design  skills.  Contact  Terry 
Housholder,  News-Sun,  PO  Box  39, 
Kendallville,  IN  46755.  (219) 
347-0400. 


SPORTS  WRITER  to  cover  NFL  team 
sought  by  award  winning  daily,  40,000 
circulation,  in  Zone  4.  The  position 
requires  a  hardy  mix  of  hard-hitting, 
analytical  beat  coverage,  hard  news 
writing  and  lively  game  coverage.  Appl¬ 
icants  must  have  3-5  years’  reporting 
experience.  Send  resume  and  clips  to 
Box  9934,  Editor  &  Publisher. 


SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise-on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 


TALENTED?  DEDICATED?  Hardwork¬ 
ing?  If  you’re  a  proven  professional  with 
news  in  your  blood,  we  want  you.  This 
Zone  2,  30,000  dally  in  a  highly 
competitive  market  Is  growing  fast  and 
needs  responsible  reporters  and  copy 
editors  who  can  grow  with  it.  We  can 
offer  you  more  opportunity  than  money. 
Must  have  one  year  of  experience  and  a 
commitment  to  quality.  Nine-to-fivers 
need  not  apply.  Send  resumes  and  non- 
returnable  work  samples  to  Box  9991, 
Editor  &  Publisher. 


_ FREELANCE _ 

NEW  NATIONAL  WEEKLY  tabloid 
newspaper  needs  articles  on  unusual 
stories,  celebrity  gossip,  TV  personali¬ 
ties  or  any  Interesting  stories.  Send  to 
National  Reporter,  10014  North  Dale 
Mabry,  Suite  101,  Tampa,  FL  33618, 
or  call  (813)  968-9242. 


SURVEY  RESEARCH 
PLANNER/ANALYST 

The  Times  Publishing  Company, 
publisher  of  the  Saint  Petersburg  Times 
and  Evening  Independent,  has  an  open¬ 
ing  for  an  experienced  survey  research¬ 
er.  We’re  looking  for  an  energetic 
person  to  work  with  the  newspaper  and 
with  outside  clients  through  our  market 
research  division  Suncoast  Opinion 
Surveys. 

The  position  requires  expertise  in  all 
aspects  of  questionnaire  and  sample 
design,  data  processing  and  statistical 
analysis.  Candidates  should  be  able  to 
demonstrate  superior  writing  skills  and 
analytical  ability.  Three  to  five  years  of 
sun/ey  research  experience,  preferably 
with  some  newspapers,  are  required. 

In  addition  to  an  excellent  starting 
salary,  we  offer  a  company-paid  pension 
plan,  profit  sharing  plan,  group  life  and 
major  medical  insurance,  quarterly  cost 
of  living  supplement,  liberal  paid  vaca¬ 
tions  and  holidays,  credit  union,  and 
more. 

If  you’re  interested  pleased  write  to  us 
outlining  your  background  and  salary 
requirements. 

TIMES  PUBLISHING  COMPANY 
EMPLOYMENT  MANAGER 
PO  Box  1121 

Saint  Petersburg,  FL  33731 
Equal  Opportunity  Employer  M/F 


PHOTOGRAPHER 


DO  YOU  HAVE  news  in  your  blood?  If 
you’re  a  hard  working  deadline 
oriented,  news  photographer  with 
strong  color  and  feature  background,  a 
Zone  2,  30,000  daily  wants  you.  Must 
be  a  flexible  self-starter  who  Is 
commited  to  photojournalism.  Send 
resume,  clips  and  salary  requirements 
to  Box  9992,  Editor  &  Publisher. 

WANTED  OFFBEAT  HUMOROUS 
photos  of  politicians.  National  or  Inter¬ 
national.  Send  to:  STIN(3  1079,  Rt. 
202,  Blue  Bell,  PA  19422. 


WE  HAVE  AN  OPENING  for  a  staff 
photographer  with  at  least  two  year’s 
experience  at  a  daily  newspaper.  We’re 
heavily  into  color,  so  experience  must 
include  considerable  color  work.  Send 
letter,  resume  and  work  samples  (clips 
from  paper  ok)  to  Robyn  Craig,  Daily 
Record,  55  Park  Place,  Morristown,  NJ 
07960. 


PHOTOJOURNAUSM 


ARIZONA  6-DAY  daily  needs  a 
photojournalist  who  can  biend  pictures 
and  words  to  make  music.  Maii  resume, 
references,  sampies  to  Jim  Fickess, 
Managing  Editor,  Casa  Grande 
Dispatch,  PO  Box  639,  Casa  Grande, 
AZ  85222. 


PRESSROOM 


A  PRESSMAN  some  experience  on  a 
web  or  sheet  fed  press  with  mechanical 
ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
7272  Woodland  Ave.,  Philadelphia,  PA 
19142,  (215)  365-1155. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
One  of  the  Southeast’s  fastest  growing 
daily  newspapers  is  seeking  qualified 
candidates  for  the  newly  created  posi¬ 
tion  of  assistant  production  manager. 
This  newspaper  is  dedicated  to  quality 
and  we  have  been  recognized  nationally 
for  our  efforts.  Come  grow  with  us. 
Applicants  should  state  previous 
production  management  experience, 
specialized  training  and  salary  history. 
Box  9970,  Editor  &  Publisher. 


42 


EDITOR  &  PUBLISHER  for  May  24,  1986 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
EDITORIAL 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  Inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


PRODUCTION  MANAGER  for  large 
Seattle  area  free  distribution  publica¬ 
tion  with  web  printing  business.  Long 
established,  owned  by  major  public 
company.  Need  hands  on  manager  to 
supervise  composing  and  pressrooms  in 
growing  businesss.  Excellent  career 
opportunity.  Phone  Mel  Hirning  (206) 
743-1645. 


THE  AUBURN  (CA)  JOURNAL  is  look¬ 
ing  for  a  production  supervisor.  Should 
be  experienced  and/or  familiar  with 
Community  pressroom,  all  camera, 
composing  and  mailroom  operations. 
Must  work  well  with  people,  be  extreme¬ 
ly  quality  oriented,  and  possess  motiva¬ 
tional  skills.  Salary  negotiable.  Excel¬ 
lent  opportunity  to  live  and  work  in  the 
beautiful  Northern  California  gold  coun¬ 
try.  Send  resume  and  references  to  Bob 
Badgley,  General  Manager,  The  Auburn 
Journal,  PO  Box  5910,  Auburn,  CA 

95604. _ 

NEED  PRODUCTION  MANAGER  to  run 
typesetting,  paste  up,  and  camera  room 
department  for  the  fastest  growing 
shopper  chain  in  America.  Own  3  titles 
now,  plan  to  add  1  per  year.  Located  in 
Florida.  Box  9968,  Editor  &  Publisher. 

THE 

INDUSTRY’S 

MEETING 

PLACE 


_ PROMOTION _ 

MARKETING  PROMOTION  MANAGER 
Southern  California’s  second  largest 
daily  newspaper  The  Orange  County 
Register  is  looking  for  a  manager  to 
head  one  of  the  industry's  top  award 
winning  promotion  departments.  The 
successful  candidate  will  be  exper¬ 
ienced  in  creative  direction,  media 
planning/budgeting  for  all  media  in  A/V 
presentations  plus,  a  knowledge  of 
research  and  its  use  in  consumer  orom- 
otion  and  advertising  sales.  This  postion 
will  challenge  the  experienced  advertis¬ 
ing  professional  who  wants  to  work  in  a 
highly  competitive  market  for  one  of  the 
nation's  most  successful  newspapers. 
Send  your  resume,  success  stories  and 
salary  expectations  in  confidence  to: 
Manager  of  Marketing,  The  Orange 
County  Register,  PO  Box  11626,  Santa 
Ana,  CA  92711. 


PUBUC  RELATIONS 

WANTED:  experienced,  all-around 
public  relations  person  with  excellent 
writing  skills  for  brochures,  testimony, 
pamphlets,  speeches,  press  releases 
and  other  materials.  Should  also  be 
experienced  in  dealing  with  media. 
Background  in  educational  issues  desir¬ 
able,  but  not  necessary.  Zone  2.  Good 
salary  and  benefits.  Send  resume  to  Box 
9976,  Editor  &  Publisher. 


_ TYPESETTING _ 

TYPESETTER  PASTEUP  DESIGN 
ARTIST  for  large  weekly  and  commer¬ 
cial  print  shop.  A  minimum  of  3  years 
experience.  Excellent  salary  and  bene¬ 
fits.  Send  resume  to  Western  Printing 
Center,  Box  1184,  Sioux  Falls,  SD 
57101.  Mr.  Lesnar  (605)  339-2383. 


t'osmons 
Wanted  •  •  • 


POSITIONS  WANTED 


ADMINISTRATIVE 


BRIGHT,  AGGRESSIVE  newspaper 
personnel  director.  Experienced  with  2 
large  dailies.  Strong  experience  in 
employee  relations,  union  negotiations, 
employee  benefits,  wage  and  salary 
administration.  Knowledgable  in 
human  resources  law.  Excellent  verbal 
and  written  communications  skills. 
Would  prefer  joining  a  major  newspaper 
I  group,  but  will  seriously  consider  any 
'  offer,  any  zone.  Write  Box  1004,  Editor 
j  &  Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


ADVERTISING _ 

AD  DIRECTOR  OR 
RETAIL  ADVERTISING  MANAGER 
Newspaper  sales  professional  looking 
for  a  new  and  better  opportunity.  I  am 
young,  talented,  hard-working,  have 
demonstrated  the  ability  to  train,  lead, 
and  motivate  a  sales  force,  have  multi- 
media  and  management  experience, 
plus  impeccable  references.  These  are 
my  bad  qualities,  to  find  out  all  about 
my  good  qualities  you’ll  have  to  see  me 
at  a  personal  interview.  Box  9953, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR,  successive 
go-getter  with  proven  management 
skills.  Award-winning  promotions  with 
ability  to  motivate  sales  force.  20  years 
experience.  Can  start  within  2  weeks. 
Box  9997,  Editor  &  Publisher. 


ARTIGRAPHICS 

ARTIST,  24,  seeks  ground  level 
graphics  position;  paste-up,  layout, 
some  illustration.  Resume  22  S.  39th 
St.,  Box  3c,  Philadelphia,  PA  19104. 


CIRCULATION 


POSITIONS  WANTED 


EDITORIAL 


REPORTER/WRITER  with  television, 
daily  newspaper  and  freelance  experi¬ 
ence  seeks  NYC  area  job.  Columbia  MA. 
868  Rosedale  Road  #2,  Atlanta,  GA 
30306. 


ENTERPRISING  REPORTER  seeks 
move  up  to  quali^  metro.  I’m  an  award¬ 
winning  writer  with  experience  in  politi¬ 
cal,  environmental  and  business  beats. 
My  adjectives:  creative,  aggressive, 
good-humored.  Six  years  experience. 
Box  9996,  Editor  &  Publisher. 


HARD-WORKING  journeyman  reporter 
seeks  .writing,  copy  editing  position  on 
Zone  5  25,000  +  daily.  Box  9969, 
Editor  &  Publisher. 


CREATIVE,  resourceful  editor/writer 
with  broad  features  experience  seeks 
lifestyle  editor  post  with  medium-to- 
large  daily.  Box  9981,  Editor  & 
Publisher. 


SOUTH  KOREA  BOUND  Journalist  with 
7  years  experience  covering  Korean 
business  and  poliHcal  affairs  seeks 
position(s)  in  Seoul  as  correspondent  or 
stringer.  If  interested  in  steady, 
informed  coverage  of  Korean  develop¬ 
ments  over  the  next  2  years,  write  Box 
9979,  Editor  &  Publisher. 


THIS  EAST  COAST  girl  is  hip  on  all 
sports  with  athletic  bactoound  and  5 
years  combined  FT  and  PT  experience.  I 
currently  work  at  40,000  PM,  CT  daily, 
covering  pros,  college  and  high  school 
sports.  I  write  features,  a  weekly 
column  (since  Jan.)  and  cover  hard 
news  sports  stories.  Looking  for  chance 
with  larger  paper  offering  growth  poten¬ 
tial  after  I’ve  proven  myself.  Box  1001, 
Editor  &  Publisher. 


VERSATILE  EDITOR-WRITER,  10 
years’  experience,  seeks  just  the  right 
magazine,  newspaper  or  freelance 
opportunity.  Sp^ialties:  travel,  food, 
art,  lifestyle.  Willing  to  relocate.  Box 
9973,  Editor  &  Publisher. 


NEWS,  LIFESTYLES,  Feature  Writer/ 
Editor/Photogr^er  seeks  job  in  Zone 
4.  Box  995^  uitor  &  Publisher. 


READABLE  MUSIC  CRITIC 
Los  Angeles  music  critic  captures  the 
excitement  of  live  performance,  the 
craftmanship  of  the  best  records  and 
the  racing  pulse  of  the  industry  in  plain, 
jargon-free  language.  Full-time  position 
sought  in  any  zone.  Douglas  (213) 
394-6590  for  clips  and  references. 

REPORTER  who  can  cover  breaking 
news  and  write  features  looking  to  join 
the  staff  of  a  mid-size  daily  or  a  strong 
weekly.  Experience  on  daily,  weekly  and 
monthly  publications.  Special  empha¬ 
sis  on  issue-oriented  reportage.  Energe¬ 
tic,  aggressive  and  ready  to  relocate. 
Write  or  call  for  resume  and  clips:  Gregg 
Birnbaum,  2069  Olivewood  Drive, 
Indianapolis,  IN  46219.  (317) 
356-3620. 


PHOTOGRAPHER 

PROVEN-EXPERIENCED-award  winner- 
strong  management,  color  lab-seeks 
future  for  chief  or  editor  prefers  south¬ 
ern  USA  Leatus  Still-8909  Jefferson 
Hwy.  #1603,  Baton  Rouge,  LA  70809, 
(504)  928-7338. 


_ PRESSROOM _ 

ENERGETIC  Pressroom  Foreman  25 
years,  10  years  in  management,  news¬ 
paper  and  commercial  printing.  Heat 
Set,  Cold  Web  and  Letterpress  seeking 
new  challenge  in  any  area.  Box  9915, 
Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  newspaper  Electronic 
Technician — daily  publications 
orientated — seeks  challenging  position 
with  medium  to  large  size  daily.  Write 
to:  Tech,  PO  Box  266,  Quincy,  IL 
62306. 


PRODUCTION  DIRECTOR 
I  have  21  years  of  experience  in  the 
production  field  with  computer  techni¬ 
cian  background.  I  have  the  ability  to 
motivate  and  work  well  with  people. 
Seek  challenging  position  with  medium 
to  large  daily.  Will  furnish  resume  upon 
request.  Box  9982,  Editor  &  Publisher. 


PRODUCTION  VETERAN  who  has 
"been  there"  seeks  first,  second  or 
advisory  position  with  newspaper  or 
group  ready  for  the  transition  to  pagina¬ 
tion.  Also  excellent  background  in 
conventional  production;  prepress, 
press  and  mailroom.  Good  with  people, 
good  communication  skills.  Box  9993, 
Editor  &  Publisher. 


CAREER  ORIENTED  circulation  profes¬ 
sional  seeks  management  position  wth 
small  to  mid  size  daly  (12  years- 
management,  8  years-circulation). 
Experienced  in  sales,  service, 
collections — ABC,  TMC,  AM  and  PM 
delivery — DM  and  carrier  training, 
promotions  and  cost  effectiveness, 
j  Ready  to  relocate  now.  Box  9994, 

!  Editor  &  Publisher. 

I - 

j  NEED  CIRCULATION  increase?  Proven 
!  trainer,  motivator,  aggressive  circulator, 
i  PO  Box  4231,  Santa  Ana,  CA  92701. 


Take  one  GIANT  step 
towards  a  better  job 
by  placing  your  ad 
in  Positions  Wanted 
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SHOP  TALK  AT  THIRTY - 

Touting  the  “Discover  iowa”  media  campaign 


By  Allen  Neuharth 

When  Gov.  Terry  Branstad  invited 
me  to  speak  at  a  “Discover  Iowa” 
media  luncheon  in  New  York  City,  I 
asked  some  of  my  associates  what 
they  thought. 

Our  chief  financial  officer  said: 

“Discover  Iowa?  Hell,  most  of 
Wall  Street  thinks  we  bought  the 
whole  damned  state  for  $200  mil¬ 
lion.” 

He  might  have  added  they  didn’t 
necessarily  think  that  that  was  such  a 
bargain. 

Since  that  announcement  last  year, 
most  of  our  Wall  Street  friends  have 
learned  that  what  we  got  for  our 
money  is  a  vigorous  newspaper, 
serving  a  dynamic  Des  Moines,  the 
capital  of  a  state  that  has  its  share,  but 
no  more,  of  economic  problems. 


The  fact  is  that  most 
in  the  media . . . 
especiaiiy  in  the  so- 
caiied  thought  centers 
of  the  East . . .  iove 
faiiures  and  funerais. 


It’s  a  bit  ironic  that  Gannett,  a 
major  media  company,  has  the  media 
to  thank  for  making  our  bargain  buy  in 
Des  Moines  possible. 

I’m  convinced  that  the  reason  some 
other  major  media  companies  in  the 
East  did  not  make  more  aggressive 
offers  for  the  Des  Moines  Register  is 
that  their  executives  read  in  their  own 
newspapers  of  the  woes  of  Iowa  — 
and  believed  what  they  read. 

We  did  not.  We  went  to  Iowa  to  see 
for  ourselves. 

We  related  what  we  saw  there  to 
our  business  experiences  in  other 
neighboring  midwestern  states 
through  the  past  decade  or  two  —  in 
Minnesota,  Wisconsin,  Illinois, 
Neoraska,  South  Dakota,  Indiana. 

We  came,  we  saw,  we  bought  and 
we  got  a  bargain. 

There  are  many  bargains  left  in 
Iowa  today. 


(This  is  an  address  Gannett  Co. 
chairman  Allen  Neuharth  made  in 
introducing  Iowa  Governor  Terry 
Branstad  at  a  New  York  City  luncheon 
to  introduce  the  “Discover  Iowa” 
media  campain.) 


Don’t  misunderstand  me.  I  know 
Iowa  also  has  its  problems. 

So  does  New  York  State.  And 
Ohio.  And  Maryland.  And,  especially 
now,  Texas  and  Oklahoma  and  Lou¬ 
isiana. 

It’s  been  ever  thus.  The  up  and 
down  cycles  of  the  economy  move 
from  coast  to  coast  all  across  the  USA 
and  in  between  from  year  to  year. 

The  fact  is  that  the  media  spotlight 
for  the  past  couple  of  years  has 
focused  much  too  glaringly  on  the 
small  family  farms  of  our  agricultural 
states. 


See  related  story  on  page  13. 


The  fact  is  that  the  heyday  of  the 
small  family  farm  was  reached  a  few 
decades  ago,  when  I  was  a  farm  kid 
in  South  Dakota.  Ever  since,  small 
family  farming  has  been  on  the 
decline.  But  agricultural  states  have 
not  necessarily  declined  with  them. 

The  fact  is  that  out  of  an  Iowa 
work  force  of  nearly  1.3  million  peo¬ 
ple,  fewer  than  15%  now  are  far¬ 
mers  or  have  jobs  directly  linked  to 
agriculture. 

These  facts  do  not  in  any  way 
diminish  the  personal  sorrow  or 
tragedy  when  a  family  farm  goes 
belly  up  in  Iowa  —  or  in  Georgia,  or 
Texas. 

But  the  fact  is  that  the  sorrow  or 
the  tragedy  is  just  as  great  when  a 
factory  worker  loses  his  or  her  job 
in  Pennsylvania,  or  a  Space  Shuttle 
worker  is  laid  off  in  Alabama,  or  a 
small  business  fails  in  California. 

Life  goes  on. 

And,  life  certainly  is  going  on  in 
Iowa. 

The  facts  are  that: 

•  Over  1,250,000  workers  are 
gainfully  and  steadily  employed  in 
Iowa,  a  figure  that  has  been  very 
stable  for  about  five  years. 

•  Unemployment  is  about  5.5%, 
well  below  the  national  average  of 
7.1%. 

•  Retail  sales  are  strong,  ending 
1985  with  double-digit  increases 
over  the  previous  year. 

•  Major  cities,  like  Des  Moines, 
are  experiencing  construction  and 
business  booms,  much  of  it  unre¬ 
lated  to  agriculture.  For  example, 
Des  Moines  has  become  the  second 
largest  insurance  center  in  the 
USA,  next  to  Hartford. 

•  Two  more  Iowa-based  compa¬ 
nies  made  the  fortune  500  list  last 


year,  joining  Maytag  and  Meredith, 
which  have  long  been  on  that  select 
list. 

The  list  goes  on. 

How  do  you  encourage  the  East¬ 
ern  media  to  “Discover  Iowa”? 

That’s  really  the  wrong  question. 
Because  they  already  have.  The 
problem  is,  their  “discovery”  is 
generally  limited  to  the  small  farm 
or  small-town  failures  and  the  once 
every  four-year  courtship  between 
the  USA’s  politicians  and  Iowa’s 
people. 

What  you  really  want  is  for  the 
media  to  “Discover  all  of  Iowa”  — 
the  good  as  well  as  the  bad,  the  glad 
as  well  as  the  sad. 

What  are  the  chances  of  that  hap¬ 
pening? 

Not  very  good. 


Abe  Rosenthai  at  the 
New  York  Times  and 
Ben  Bradiee  at  the 
Washington  Post  have 
buiit  their  reputations  on 
spotiighting 
probiems . . . 


The  fact  is  that  most  in  the 
media  .  .  .  especially  in  the  so-called 
thought  centers  of  the  East  .  .  .  love 
failures  and  funerals;  they  do  not  get 
enthusiastic  about  births  or 
successes. 

Abe  Rosenthal  at  the  New  York 
Times  and  Ben  Bradiee  at  the 
Washington  Post  have  built  their 
reputations  on  spotlighting 
problems  —  real  or  imagined;  not 
solutions. 

My  good  friend  Tom  Brokaw  at 
NB(i;,  despite  his  South  Dakota 
upbringing;  Dan  Rather  at  CBS, 
despite  his  Texas  background;  Peter 
Jennings  at  ABC,  despite  his  general 
sensitivity  ...  all  leave  their  viewers 
more  downbeat  than  upbeat  when 
they  say  goodnight  to  them. 

Even  Iowa’s  own  lovable  Steve 
Bell  on  the  ABC  morning  news  most 
often  starts  our  days  with  alarm  after 
the  alarm  clock  goes  off. 

Those  are  the  facts  about  the  East¬ 
ern  media. 

Lest  that  be  terribly  disheartening, 
let  me  add  a  heartening  note. 

The  fact  is  the  Eastern  media  has  a 
short  attention  span.  It  tires  rather 
(Continued  on  page  23) 
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WHAT’S  THE  POWER 
OF  THE  PRINTED  WORD  IF 
PEOPLE  CAN’T  READ? 

The  statistics  were  overwhelming :  New  York  publishers.  The  campaign  has 

nearly  one-third  of  the  over-25  population  of  encouraged  new  programs,  lent  support  to 
El  Paso,  Texas  was  functionally  illiterate.  existing  efforts,  brought  groups  together. 

The  El  Paso  Herald-Post’s  response  and  gained  the  cooperation  of  the 

was  to  launch  “Year  of  the  Printed  Word,’  ’  a  broadcast  media  in  reaching  people  who 
literacy  program  for  both  children  and  are  illiterate, 

adults.  With  a  grant  from  Scripps  Howard,  Battling  illiteracy  is  a  long,  slow 

the  newspaper  hired  a  literacy  campaign  process.  But  ‘  ‘Year  of  the  Printed  Word’  ’  is  a 

coordinator,  carried  features  and  in-depth  promising  start.  The  El  Paso  Herald-Post 
reports,  began  a  weekly  literacy  column  hopes  the  successes  and  failures  of  its 

and  commissioned  a  daily  comic  strip  to  program  can  serve  as  a  model  for  other 

help  parents  teach  preschoolers  to  read.  newspapers,  spearheading  a  national 

The  Herald-Post  has  staged  a  24-hour  campaign  against  illiteracy, 
readathon,  enlisted  volunteers  for  tutoring,  That’s  the  power  of  the  printed  word, 

formed  a  business  consortium  for  literacy  SCRIPPS  HOWAIUD 

and  helped  organize  the  free  distribution  of  NEWSPAPERS 

books,  with  200 , 000  already  on  hand  from  we  make  a  difference 
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